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B. Executive Summary- SWOC of BIMTECH 

 

 

Indian economy is growing at the fast rate in the world; the growth in economy 

however is jobless growth; technology replacing human beings in many routine jobs. 

The exponential innovation happening around the world has changed external 

environment which is very dynamic; the rate of change is increasing every day. This 

has thrown new challenges and created many new opportunities. Compared to the 

disciplines, wherein knowledge creation and dissemination through research and 

education, set the direction for application of knowledge in the field, management 

discipline has been mostly reactive to its environment. In many instances business and 

industry start innovative practices; academicians capture it and theorize it later. As of 

now, no management theory has emerged from Indian Scholars living in India. 

Further, of late, the interest of students in pursuing management course is waning, 

which is evident from closure of some management schools.  

 

The changing landscape of the nation has put additional responsibility on 

management schools; they are required to uplift the society and create entrepreneurial 

spirit among the students. The national needs more „job givers‟ rather than „job 

seekers‟ but unfortunately, management schools are producing mostly job seekers. 

The management courses, today, are academic rather than practice oriented. Further, 

the research coming out of management institutes are mostly theoretical. The 

Ph.D/FPM thesis, mostly, collect dust in libraries. Government funding in higher 

education in general and management education in particular is diminishing. 

Shrinking Job creation, low interest in entrepreneurship, insufficient grant for research 

and poor quality of faculty is plaguing majority of the management institutes. 

 

B.1 Strengths 

 

BIMTECH has been established by one of India‟s foremost business houses, i. e, the 

Birlas‟. Its vision, mission and credo (Excellence with Values) are greatly influenced 

by the values and the global outlook of the group from which it has originated. 

BIMTECH promotes diversity in faculty, staff and student fraternity while selecting 

them. The contribution of a diverse fraternity with varied talents, gender and cultural 

experiences gives BIMTECH a unique flavour. BIMTECH is committed to augment 

diversity and inclusivity in line with its vision and mission. The prevailing 

participative work culture results in more democratic and consensual decision making 

and collaborative practices. Teaching and learning as well as intellectual contributions 

are enhanced because of the above mentioned practices. 

 

BIMTECH is a fully residential campus for the students. Many faculty members also 

reside in the campus. This provides for constant interactive learning which is 

strengthened by a few of the industry visiting faculty staying back in the campus for 

short periods to deliver lectures. Thus, students sharpen their learning skills which 



-iv- 
 

eventually lead to better academic performance. Many of the club activities provide 

opportunities to hone skills of leadership. This is further, re-enforced by their active 

participation in various team games like football, cricket, volleyball, basketball and 

others. 

 

BIMTECH‟s industry connect enabled it to constitute Industry-Academia Council 

which has senior industry practitioners as members apart from the academicians. This 

council scrutinizes the curriculum every year with a view to incorporate the prevailing 

industry practices so as to make the course industry relevant. Nearly 25 of the 

permanent faculty have had industry experience of two decades or more at senior 

decision making; some having worked at board or as the CEO of the company. The 

industry connect is further strengthened by BIMTECH‟s partnership/membership with 

professional bodies like the National Human Relations Development Network 

(NHRDN), Educational Promotion Society of India Network (EPSI), the International 

Institute of Business Analysis (IIBA) Canada, Swiss Re Global Delivery Services, 

India and Life Office Management Association(LOMA) USA to mention a few. 

Besides, the professional students‟ Clubs like Insurance Movers and Shakers 

(INMOS), Finance Wizards (FINWIZ), The Economic Chamber (Eco Chamber), 

Business Markets (BizMark) have strong industry connections as leading industry 

practitioners take active interest in these club activities. Workshops and Seminars are 

held throughout the year with industry help. Courses like the PGDM (Insurance 

Business Management and PGDM) Retail Management were entirely based on 

current Indian and Global industry practices. 20% of all our courses are delivered with 

the assistance of industry practitioners. 

 

B.2 Weaknesses 

 

Strategic positioning reflects choices we make about the kind of value we create and 

how such values differentiate us from our competitors. We are successful in a limited 

way as we are differentiated positively in terms of quality teaching, learning and 

living experience but we have not yet succeeded in influencing recruiters‟ perception 

to attribute higher value to our students‟ experiential learning received by them during 

their study in the campus. We are making concerted efforts to seek competitive 

advantage by getting our programs as well as the institute accredited by international 

accrediting agencies as we already have the highest National Accreditation from the 

National Board of Accreditation (NBA). We are in dialogue with recruiters to seek 

their inputs for value addition which would lead to higher annual compensation for 

our students than being offered currently. As we want to deliver quality inputs and 

teaching, we cannot reduce our tuition fees. Driving down the tuition fees to any 

significant level may not work in our favor (Standard – 1). Once BIMTECH is able to 

create a competitive advantage through other means such as higher cut-off for 

National Admission Test (known as CAT in India) we will attract more meritorious 

students. 
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BIMTECH has to strive hard to develop a high quality research profile among faculty 

members. Incidentally, more than half of our faculty members are Ph. D. degree 

holders and almost 42 percent of them are engaged in active research. We need to 

channelize their efforts for publication in international reputed journals with higher 

citation index by motivating them through better performance evaluation system. 

 

BIMTECH feels that alumni network is one of its most valuable assets as it is truly 

brand strength in the market place. Unfortunately, there is no available metric to 

measure the number of students who get internship or jobs through this network. 

There is no system yet in place to find out how often alumni respond to students who 

seek advice or request for mentorship, networking or placement. The current data 

measures how many alumni visited the BIMTECH campus at the annual alumni meet. 

We need to work more to create alumni affinity towards the institution so that they 

substantially contribute to the brand building of BIMTECH. Further, the possibility of 

alumni endowments may be explored in the future. 

 

The Centre for Management Development and Consultancy (CMDC) aims to create a 

training base which engages in management advocacy for general management and 

human resource development. One of the prime objectives of the Centre for 

Management Development at BIMTECH is to conduct training in various functional 

areas of management to provide quality inputs to national and international 

conglomerates, government, donor agencies and international and national NGOs 

which would eventually provide scope for consultancies, summer internship and 

possibly placements. CMDC needs to build capacity to market „Open Executive 

Programmes‟ and serve different kinds of organizations whether at national or 

international level. While we already have one of the largest portfolios of programs 

for public sector companies, we need to penetrate in private sector. 

 

B.3 Challenges and Opportunities 

 

Management education is very dynamic. Management institutes, therefore, have to be 

very dynamic and be ready to face the VUCA world. These institutes can be graded 

from very poor to excellent. While IIM-A, IIM-B and IIM-C may come in the 

excellent category, BIMTECH will come in very good category. Some of the 

challenges faced by BIMTECH are described below: 

• Addition of new IIMs (Strong brand value enticing prospective students)  

• Constraint of land for further developing the infrastructure 

• Rate change is outweighing the learnability of BIMTECH faculty resulting in 

obsolescence 

• Courses do not deal with fast changing environment and management of 

uncertainty 

• Low preference for entrepreneurship among BIMTECH students 

• Poor language and communication skills of students at entry point which can 

be improved only managerially at this age.  
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The challenges and opportunities are the two sides of the coin. There is always silver 

lining in the dark cloud.  

 

In the tough competitive management education scenario, there are situations, 

BIMTECH can take advantage of and create opportunities for itself. Some of these 

are: 

• Closure of poor quality management institutes creating demand for good 

quality B-Schools 

• Requirement of sectorial skills opens the door for new programs and courses 

• Autonomy of the Institute provides it opportunity to act freely 

• Partnering with local and national government creates new opportunities 

• Faculty managed character of the institute enables it to keep high academic 

standards 

• Residential Campus enables the institute the change the bouquet of programs 

on short notice 
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C. Profile of the Institution 

 

Profile of the Autonomous College/ Institution 

 

1. Name and Address of the College: 

 

Name : Birla Institute Of Management Technology 

Address : Plot No.5, Institutional Area, Knowledge Park-II 

City : Greater Noida Pin : 201306 State : Uttar Pradesh 

Website : www.bimtech.ac.in 

 

 

2. For Communication :  

Designation Name Telephone 

with STD 

code 

Mobile Fax Email 

Director Dr. 

Harivansh 

Chaturvedi 

0120 

2323001– 

10 

Extn .311 

 0120-

2323025 

director@bimt

ech.ac.in 

Principal      

Vice  

Principal 

     

Steering  

Committee  

Co-

ordinator 

Dr Meena 

Bhatia 

0120 

2323001 – 

10, Extn-

358 

981083

9449 

0120-

2323025 

meena.bhatia

@bimtech.ac.

in 

 

3. Status of the Autonomous College by management.  

   

I Government         

II Private             

III  Constituent College of the University 

      

4. Name of University to which the College is Affiliated             N.A         

   

5.  a. Date of establishment, prior to the grant of „Autonomy‟   1988  

       b. Date of grant of „Autonomy‟ to the College by UGC: (dd/mm/yyyy): 

Autonomous since inception 

  

6. Type of Institution:  

 

a.  By Gender  

i. For Men  

ii. For Women  

iii. Co-education   

 

b. By Shift  

i.  Regular    

ii.  Day  

iii. Evening  
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c.  Source of funding  

 

i. Government  

ii. Grant-in-aid  

iii. Self-financing             

iv. Any other   (Please specify) 

 

7. It is a recognized minority institution?  

Yes  

No   

 

If yes specify the minority status (Religious/linguistic/ any other) and provide 

documentary evidence.                       

 

8. a.  Details of UGC recognition:  N.A 

 

Under Section Date, Month & Year 

(dd-mm-yyyy) 

Remarks (If any) 

i. 2 (f) 
 

  

ii. 12 (B) 
 

  

(Enclose the Certificate of recognition u/s 2 (f) and 12 (B) of the UGC Act) 

  

b. Details of recognition/approval by statutory/regulatory bodies other than UGC 

(AICTE, NCTE, MCI, DCI, PCI, RCI etc.)  

 
Under Section/ 

clause 

Day, Month & Year 

(dd-mm-yyyy)  

Validity Programme/  

institution 

Remarks 

i    AICTE 25-Apr-2016 2017 Institute  

ii     

iii     

iv     

(Enclose the Certificate of recognition/approval) 

 

9. Has the college recognized  

a. By UGC as a College with Potential for Excellence (CPE)?   

Yes  No   

     

If yes, date of recognition: …………………… (dd/mm/yyyy) 

 

b. For its contributions / performance by any other governmental agency?  

Yes        No 

 

If yes, Name of the agency  

National Board of Accreditation (NBA)    – 01/07/2015 and  

Association of Indian Universities (AIU) – 01/10/2014 

Date of recognition: …………………… (dd/mm/yyyy) 
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10. Location of the campus and area :  

 

Location *  URBAN 

Campus area in sq. mts. or acres  7.3 Acres 

 Built up area in sq. mts.  22360 Sq. Mt. 

(* Urban, Semi-urban, Rural, Tribal, Hilly Area, Any others specify) 

 

11. Does the College have the following facilities on the campus (Tick the available 

facility)? In case the College has an agreement with other agencies in using such 

facilities provide information on the facilities covered under the agreement.  

  

 Auditorium/seminar complex   

 Sports facilities  

 ∗ play ground      

∗ swimming pool  

∗ gymnasium      

 

 Hostel  

∗ Boys‟ hostels     

∗ Girls‟ hostels     

 Residential facilities 

 ∗  for teaching staff     

∗  for non teaching staff    

 

 Cafeteria      

 

 Health centre –  

* First aid facility     

* Inpatient facility        

 

 Outpatient facility  

* Ambulance facility     

 

 Emergency care facility  

 

 Health centre staff –   

* Qualified doctor Full time  Part-time 

* Qualified Nurse Full time  Part-time 

 

 Other facilities  

o Bank  

o ATM    

o post office  

o book shops  
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 Transport facilities  

*   for students   

* for staff    

 

 Power house  

 Waste management facility         

  

12. Details of programmes offered by the institution : (Give data for current academic 

year)       
SI. 

No. 

Programme 

Level 

Name of the 

Programme/ 

Course 

Duration Entry 

Qualification 

Medium of 

instruction 

Sanctioned/ 

approved 

Student 

intake 

No. of 

students 

admitted 

1. UG       

2. PG       

3. Integrated 

Masters 

      

4. M.Phil.       

5. Ph. D.       

6. Integrated Ph.D.       

7. Certificate       

8. Diploma       

9 PG Diploma Post Graduate 

Diploma in 

Management 

2 years UG Degree with 

50% marks 

English 240 240 

Post Graduate 

Diploma in 

Management 

(International 

Business) 

 

2 years UG Degree with 

50% marks 

English 60 60 

Post Graduate 

Diploma in 

Management 

(Insurance 

Business 

Management) 

 

2 years UG Degree with 

50% marks 

English 60 60 

Post Graduate 

Diploma in 

Management 

(Retail 

Management) 

2 years UG Degree with 

50% marks 

English 60 59 

10 (a) Fellowship 

Programme 

Fellowship 

Programme in 

Management 

(FPM) 

3.5 

years 

PG Degree with 

60% marks 

English 5 2 

(b) Fellowship 

Programme 

Executive  

Fellow 

Programme in 

Management 

(EFPM) 

3.5 

years 

PG Degree with 

60% marks 

English 5 3 

 

13. Does the institution offer self-financed Programmes?  

 

Yes     No    

 

If yes, how many? 
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14. Whether new programmes have been introduced during the last five years?  

 

Yes No       

 

If yes Number 

  

15. List the departments: ( Do not list facilities like library, Physical Education as 

departments unless these are teaching departments and offer programmes to 

students) 

 
Particulars Number Number of Students 

Science  

Under Graduate  

Post Graduate  

Research centre(s) 

    

Arts 

Under Graduate 

Post Graduate 

Research centre(s) 

    

Commerce 

Under Graduate 

Post Graduate 

Research centre(s 

    

Management 

PGDM 

PGDM (IB) 

PGDM (RM) 

PGDM (IBM) 

FPM and EFPM 

 

1 

1 

1 

1 

1  

  

 

16. Are there any UG and/or PG programmes offered by the College, which are not 

covered under Autonomous status of UGC? Give details. - N.A. 

 

17. Number of Programmes offered under (Programme means a degree course like 

BA, MA, BSc, MSc, B.Com etc.) 

a. annual system  

b. semester system    2 

c. trimester system    4 

 

18. Number of Programmes with  

 

a. Choice Based Credit System   4 

b. Inter/Multidisciplinary Approach  2 

c. Any other (specify)  

  

19. Unit Cost of Education  

(Unit cost = total annual recurring expenditure (actual) divided by total number of 

students enrolled) 

(a) Including the salary component Rs. 6,47,952/-  

(b) Excluding the salary component Rs. 4,48,899/-   
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20. Does the College have a department of Teacher Education offering NCTE 

recognized degree programmes in Education?  

Yes  No              

   

If yes, 

 

a. How many years of standing does the department have?  

……… years  

b. NCTE recognition details (if applicable) Notification  

No.: ……………………………………  

Date: …………………………… (dd/mm/yyyy)  

c. Is the department opting for assessment and accreditation separately?  

Yes  No 

 

 

21. Does the College have a teaching department of Physical Education offering 

NCTE recognized degree programmes in Physical Education?  

 

Yes  No    

  

If yes, 

a. How many years of standing does the department have?  

…… years  

b. NCTE recognition details (if applicable) Notification  

No.: ……………………………………  

Date: …………………………… (dd/mm/yyyy)  

c. Is the department opting for assessment and accreditation separately?  

Yes  No 

 

 

22. Whether the College is offering professional programme?  

Yes  No 

Four post graduate management programmes and two fellow management 

programmes, all approved by AICTE. 

If yes, please enclose approval / recognition details issued by the statutory body 

governing the programme. 

  

 

23. Has the College been reviewed by any regulatory authority? If so, furnish a copy 

of the report and action taken there upon. YES – Every year. A copy of EOA for 

session 2016-17 is attached. 
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24. Number of teaching and non-teaching positions in the College  

 
 Teaching Faculty Non- 

teaching 

Staff 

Technical 

Staff Positions Professor Asso. 

Prof. 

Assist. 

Prof. 

Total 

 M F M F M F  M F M F 

Sanctioned by the 

UGC / University / 

State Govt.  

                      

Sanctioned by the 

Management/ 

society or other 

authorized bodies 

           

Recruited 19 0 16 7 8 10 60 126 14 6  0 

Yet to Recruit     1     2           

*M - Male *F – Female 

 

 

25. Qualifications of the teaching staff  

 
Highest 

Qualification 

Professor Associate  

Professor 

Assistant  

Professor 

Total 

Male Female Male Female Male Female 

Permanent teachers               

D.Sc./D.Litt. 1           1 

Ph.D. 9   9 7   5 30 

M.Phil.             0 

PG 7   5 0 6 5 23 

Temporary teachers               

Ph.D.               

M.Phil.               

PG               

Part-time teachers               

Ph.D.               

M.Phil.               

PG 1   1       2 

 

26. Number of Visiting Faculty/ Guest Faculty engaged by the College.         37  
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27. Students enrolled in the College during the current academic year, with the 

following details:  
Student

s 

UG PG Integra

ted 

Master

s 

M.P

hil. 

Ph.D. Integrat

ed  

Ph.D. 

D.Litt

./ 

D.Sc. 

Certifi

cate 

Diplom

a 

PG  

Diploma 

  M F M F M F M F M F M F M F M F M F M F 

From 

the state 
where  

the 

College 
is 

located 

                                     

 
 

 

65 

 

 
 

 

39 

From 

other 

states of 

India 

                                     

 

 

216 

 

 

 

109 

NRI 
students 

                                        

Foreign 

students 

                                        

Total                                     281 148 

*M - Male *F – Female 

 

 

 

28. Dropout rate in UG and PG (average for the last two batches)  

 UG  PG              10.60%        

  

   

29. Number of working days during the last academic year.  300  

     

 

         

30. Number of teaching days during the last academic year   216               

 

 

31. Is the College registered as a study centre for offering distance education 

programmes for any University? Yes  No         

 

If yes, provide the 

 

a. Name of the University 

b. Is it recognized by the Distance Education Council?  

Yes  No 

c. Indicate the number of programmes offered. 

 

 

32. Provide Teacher-student ratio for each of the programme/course offered – 1:15 

 

 

33. Is the College applying for?  

Accreditation : Cycle 1 Cycle 2 Cycle 3  Cycle 4 

Re-Assessment: 
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34. Date of accreditation* (applicable for Cycle 2, Cycle 3, Cycle 4 and re-assessment 

only)  

 

Cycle 1: …………………… (dd/mm/yyyy) Accreditation outcome/results  

Cycle 2: …………………… (dd/mm/yyyy) Accreditation outcome/results  

Cycle 3: …………………… (dd/mm/yyyy) Accreditation outcome/results  

* Kindly enclose copy of accreditation certificate(s) and peer team report(s)  

 

Cycle 1 refers to first accreditation; Cycle 2 and beyond refers to reaccreditation  

 

 

35. a.   Date of establishment of Internal Quality Assurance Cell (IQAC)  

7th October, 2015 (dd/mm/yyyy)  

 

b. Dates of submission of Annual Quality Assurance Reports (AQARs).  

(i) AQAR for year …………… on ………(dd/mm/yyyy)  

(ii) AQAR for year …………… on ……… (dd/mm/yyyy)  

(iii) AQAR for year …………… on ……… (dd/mm/yyyy)  

(iv) AQAR for year …………… on……… (dd/mm/yyyy)  

 

 

36. Any other relevant data, the College would like to include. (Not exceeding one 

page)  
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CRITERION-I: CURRICULAR ASPECTS 

 

 

1.1  Curriculum Design and Development 

 

 

A. BIMTECH‟s Vision, Mission and Values Mapped with Academic 

Programs 

 

  

Vision 

To be known for developing ethical global leaders and entrepreneurs striving for 

sustainability and inclusive growth 

 

 

Mission 

• To be the preferred choice for students, faculty and recruiters 

• To create and disseminate knowledge in global context 

• To imbibe entrepreneurial culture through curriculum, pedagogy, research and 

mentoring 

• To equip students for global business leadership 

• To develop faculty as global thought leaders 

• To ingrain ethics, sustainability and inclusive growth in all its activities 

 

 

Values 

• Ethics and Integrity 

• Sustainability and Transparency 

• Innovativeness and Entrepreneurship 

 

 

At BIMTECH we run four post-graduate programmes and two doctoral programmes 

 

• Post Graduate Diploma in Management (PGDM) 

• Post Graduate Diploma in Management –International Business (PGDM -IB) 

• Post Graduate Diploma in Management – Insurance Business Management 

(PGDM-IBM) 

• Post Graduate Diploma in Management –Retail Management (PGDM-RM) 

• Fellow Programme in Management 

• Executive Fellow Programme in Management 
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All the PGDM Programs are designed to effectively address requirements of modern 

industry, and the country. Attention is paid to inculcate right blend of professional 

knowledge and industry readiness in students offering these programs. A well 

orchestrated system of alignment of Program learning Goals (PLGs) with Mission 

(M1-6)/expected outcomes and Program-intended Learning Outcomes (PILOs) / 

Course intended learning outcome/s CILOs with PLGs, provides a mechanism for 

evaluation and course correction in the program activities, and outcomes in each 

program. A set of measurable learning objectives for each goal is described as 

Program-intended Learning Outcomes (PILOs) which must have measurable 

attributes. One to four PILOs is the norm for each Goal. Further, a series of modules 

and topics, in a particular subject, usually lasting a whole trimester with definite 

credits and number of hours of student engagement is designed in a course. Each 

course in the Program has further a set of measurable learning objectives known as 

Course intended learning outcome/s (CILO). One to four CILOs is the norm for each 

PILO. CILOs must have measurable attributes. Learning goals describe the 

knowledge and skills that are to be developed in the course and set expectations for 

what students should do with the knowledge and skills after completing a course. 

 

Starting with six mission statements and six values we have the 4-5 program learning 

goals are developed. Each of these have 1-3 programme-intended learning outcomes. 

These are displayed below for each programme: 

 
Table 1.1: PLGs and PILOs for Post Graduate Diploma in Management (PGDM) 

 

PGDM Subject 

PLG 1 

Upon completion of the programme every student 

shall be able to demonstrate effective oral and written 

communication skills  

  

PILO 1A Develop professional quality business documents  Business Communication -1 

PILO 1B  Deliver professional quality business presentations Business Communication -1 

PILO 1C 
Demonstrate effective interpersonal Communication 

skills in a team setting 
Business Communication -2 

PLG 2 
Upon completion of the programme every student 

shall be able to evaluate and solve business problems  
  

PILO 2A Define the problem by identifying the sources  Capstone 

PILO 2B Propose possible solutions to the problem  Capstone 

PLG 3 
Upon completion of the programme every student 

shall be able to understand ethical business issues 
  

PILO 3A Develop right perspective on business ethics  
Responsible Business 

Management 

PLG 4 
Upon completion of the programme every student 

shall be able to understand global business issues 
  

PILO 4A 
 Be aware of main elements of global business 

environment  
Global Business Environment 

PILO 4B Understand multicultural business dynamics  Global Business Environment 

PLG 5 
Upon completion of the programme every student 

shall be able to demonstrate collaborative skills 
  

PILO 5A Understand the key dynamics of work groups  Organizational Behaviour 

PILO 5B 
Operate effectively in teams to solve business 

problems  
Human Resource Management 
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Table 1.2: PLGs and PILOs for Post Graduate Diploma in Management (PGDM-IB) 

 

 
PGDM-IB Subject 

PLG 1 

After completion of the program the student 

should be able to demonstrate their effective 

oral and written skills and appreciate cross 

cultural differences 

  

PILO 1A 

Upon completion of program our students 

will deliver a professional quality business 

document and presentation  

Intercultural Business 

Communication 

PILO 1B 

Upon completion of program our students 

will be able operate effectively in 

multicultural settings.  

Intercultural Business 

Communication 

PILO 1C 

Upon completion of program our students 

will be able to read, write and communicate 

effectively in at least one foreign language.  

Foreign Language 

PLG 2 

After completion of the program the student 

shall be able to evaluate and solve business 

problems  

  

PILO 2A 
Student shall be able to define the problem 

by identifying the sources.  

Capstone, Marketing 

Management II, Corporate 

Finance 

PILO 2B 
Student shall be able to propose possible 

solutions to the problem.  

Capstone, Marketing 

Management II, Corporate 

Finance 

PLG 3 
Students shall be able to understand ethical 

business issues 
  

PILO 3A 
Student shall be able to develop right 

perspective on business ethics.  
Responsible Business 

PLG 4 

After completion of the program the student 

shall be able to critically analyze the 

complexities of international Business for 

decision making 

  

PILO 4A 

Upon completion of program our students 

will be able to broadly define key 

components of business environment in 

important countries and will identify how 

they differ across these countries.  

Global Business 

Environment 

PILO 4B 

Upon completion of program our students 

will be able to evaluate the potential for 

product /service and devise business strategy 

for international markets. 

Global Business 

Environment 
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Table 1.3: PLGs and PILOs for Post Graduate Diploma in Management (PGDM-IBM) 

 

 

PGDM-IBM Subject 

PLG 1 
Student shall be able to demonstrate effective 

oral and written communication abilities  
  

PILO 1A 
Student shall be able to develop professional 

quality business documents. 
Business Communication -1 

PILO 1B 
Student shall be able to deliver professional 

quality business presentations  
Business Communication -1 

PILO 1C 

Students will demonstrate effective 

interpersonal communication skills in a team 

setting.  

Business Communication -2 

PLG 2 

Students shall be able to understand ethical 

issues in insurance business settings and also 

take decision in the right perspective. 

  

PILO 2A 

Student should be in a position to deal with 

the prevalent unethical practices in insurance 

sector. 

Sales & Marketing 

Management, Principles of 

Insurance 

PLG 3 

Students shall be able to understand 

intricacies of insurance business situations, 

and management of its operations 

  

PILO 3A 
Identify major risk factors associated with 

different lines of insurance business  

Risk Management, Life 

Insurance Underwriting 

PILO 3B 
Understand problems, analyse them and take 

appropriate decisions  

Business Environment, 

Business Analysis 

PLG 4 

Students shall be able to identify local and 

global insurance business dynamics to be 

able to analyse situations and make 

appropriate decisions 

  

PILO 4A 
Awareness and understanding of local and 

global insurance business perspectives  

Marine Cargo & Hull 

Insurance, Global Perspectives 

in Insurance 

 

 

  



-6- 
 

Table 1.4: PLGs and PILOs for Post Graduate Diploma in Management (PGDM-RM) 

 

 

PGDM-RM Subject 

PLG 1 
Student shall be able to demonstrate effective 

oral and written communication abilities 
  

PILO 1A 

Student shall be able to develop professional 

quality business documents in the retail 

domain 

Business Communication -1 

PILO 1B 

Student shall be able to deliver professional 

quality business presentations in the retail 

domain 

Business Communication -2 

PLG 2 
Student shall be able to evaluate and solve 

business problems 
  

PILO 2A 
Student shall be able to define the problem 

and propose optimal business solutions 

Capstone, Marketing 

Management II, Business 

Analytics and ERP 

PLG 3 
Students shall be able to understand ethical 

business issues. 
  

PILO 3A 
Student shall be able to develop right 

perspective on business ethics 

Responsible Business 

Management 

PLG 4 
Student shall be able to understand global 

business issues in the retail domain 
  

PILO 4A 
Student shall be aware of main elements of 

retail global business environment 

Retail Concepts, Global 

Retailing  

PILO 4B 

Student shall be able to understand 

multicultural business dynamics in the retail 

domain 

Global Retailing  

PLG 5 
Student shall be able to demonstrate 

collaborative skills 
  

PILO 5A 
Student shall be able to understand the key 

constituents of work group 

Ogranizational Behaviour and 

Human Resource Management 

PILO 5B 
Student shall be able to operate effectively in 

teams to solve retail business problems 

Ogranizational Behaviour and 

Human Resource Management 
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Our two year, six trimester PGDM (Business Management) program offers four 

specialization areas to choose from: Marketing, Finance, OB/HR and Operations 

Management. In this program there are 22 core, 8 specialization and 2 knowledge 

enhancement courses. The intended course learning outcomes of each course are 

mapped to a few program learning goals which, in turn, are mapped onto a few 

mission statements.  

 

Thus, at the level of PGDM (Business Management) program all of the mission 

statements are covered. 

 

Similar alignments of intended course learning outcomes with mission statements are 

done for all programs. 

 

By following this process we ensure that institutional vision and mission statements 

are reflected in academic programs. 

 

 

B. Curriculum Management Process at BIMTECH 

 

The curriculum is owned, developed, and managed by the faculty. All curricular 

decisions are tied directly to the School‟s mission statement, as well as, learning goals 

established by the faculty for each degree program.  

 

Curriculum Development Framework 

 

BIMTECH has five principles of creating differentiated course curricula: 

1. Meeting recruiters‟ needs with current and relevant content: Frequently 

update the content by incorporating the topics that recruiters‟ desire. Keep 

the content fresh and relevant. Bring clarity and comprehensiveness while 

dealing with topics in the class. 

2. Rigor, Transparency and Reliability: Increase rigor, transparency and 

reliability in course delivery; in evaluation of students and faculty and in 

giving feedback. 

3. Learn to apply: Design curricula so that students learn to apply knowledge.  

4. Knowledge integration: Students should be able to apply knowledge of 

multiple disciplines on the job in an integrated way. 

5. Skill development and Problem solving tools: Emphasize development of 

the basic skills: communication, computer, analytical, target orientation, 

leadership and tools needed for problem solving. 
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Exhibit-1.1: The Principal Actors in the Curriculum Management Process 

 

 
 

 

 
Exhibit-1.2: Curriculum Revision Process 

 

  
  
* Formerly known as Academic advisory committee 

 

 

This Curriculum Management Process in BIMTECH Involves 

 

1. Analysis: Central to the curriculum design process is the systematic analysis 

of curriculum offerings. The analysis phase consists of formative, summative, 

qualitative, and quantitative measures to determine the value and effectiveness 

of the curriculum offerings. Prior to course development or modification, a 

thorough analysis of the courses is conducted. Feedback on current courses 

from student academic performance, user feedback, usability reviews, and 

national and state standards alignments are incorporated into the analysis.  
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Curriculum development also emphasizes innovation, effective 

implementation, evaluation of student learning, and continuous improvement, 

and the institute strives to regularly provide new curriculum options that 

leverage the interactivity and engagement. The institute always seeks to 

balance enhancements and additional options with the recognition that 

students have a wide range of learning styles and needs.  

 

Benchmarking of all the courses offered by the Areas is done annually. For 

this, a 360 degree review is conducted involving, the Faculty, students, 

recruiters, industry practitioners and practices of leading B-schools. 

 

• The first step in this process is to analyze the changing trends from the 

industry as well as academic perspectives. The course structure and 

contents of courses from premier Indian and International B-schools are 

analyzed. 

• Discussions are conducted with the industry experts in the Area Advisory 

Committee. Professionals and academic experts are invited for in-depth 

discussions at the end of the academic year (March-April). Their 

suggestions are solicited to understand the expectations and trends related 

to various subjects. 

• Feedback from Students is solicited at the end of the course. 

• The recruiters‟ feedback of students‟ skills is compiled and reviewed. 

• A meeting of all Area faculty members to assimilate the feedback and 

recommendations received is conducted at the end of the academic year. 

• Consequently, modifications in the course structure, pedagogy and 

evaluation are embedded in the course. 

 

2. Design: Within the design phase, the Faculty team of the Area attends to the 

set of standards around which the course is written, instructional strategies, 

and content. Attention is focused on the course‟s purpose and audience, as 

well as the course‟s organization, instructional approach, and instructional 

resources. Consideration is also given to the role of technology, the level of 

student engagement, and student learning styles.  

 

3. Development: Each programme has its learning goals and intended learning 

outcomes aligned with the Mission and Vision of the institute. All the courses 

offered in these programmes and identified as Assurance of Learning courses, 

also have learning goals and intended learning outcomes, which are aligned to 

the programme goals and intended learning outcomes. The development 

lifecycle incorporates module-by-module curriculum development and 

revision, content analysis and review, and a detailed quality assurance 

appraisal. Procedures for ensuring internal consistency, assessments, 

instructional effectiveness, and the appropriate use of intellectual property are 

implemented throughout the development phase.  

 

A course thus compiled, is then discussed with experts from the industry, 

including alumni, who share their views in the Industry-Academia Council 

meeting. The Industry-Academia Council meetings are conducted in two 

phases: one organized by every programme and one organized by every 

subject area. Feasibility of incorporating these inputs are again discussed in 
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the area and then put up to the Academic Council, where the final decision is 

taken and the course contents are finalized. This rigorous exercise is 

conducted on an annual basis for the sake of continuous revision and 

updations. 

 

A detailed Session Plan for every course, which provides details of the 

modules/topics which will be covered in every session/class is prepared and 

shared with students through the Syllabus Handbook. 

 

4. Implementation: When courses are completed, they are presented to students 

and effective implementation is supported by updated pedagogical tools.  

Pedagogy integrates various methods like lectures, presentations, case 

discussions, simulation, management games, experiential learning, role plays, 

projects and other assignments. Appropriate combinations are adopted in 

every course as per the requirement of the topic to be covered. Apart from the 

usual classes, guest lectures by subject experts and industry stalwarts are also 

organized. The external experts cover twenty percent of the course 

 

5. Evaluation: The intent of the evaluation phase is to determine the level of 

student success, and the impact of the course design on student performance. 

Evaluation occurs throughout the delivery of the course and includes student 

performance, internal lesson and assessment analysis, and feedback from 

students, and teachers.  

 

A process of continuous evaluation is followed with regard to the students‟ 

performance. During the course, their performance is evaluated at the 

individual and team levels by way of Online Tests, quizzes, surprise tests, 

assignments, case analysis, group presentations, projects, field work, viva, 

simulation games, role plays, etc. Rubrics have been defined for assessing the 

students on all the Assurance of Learning courses. In addition to these 

evaluations, there is an end-term examination for every course at the end of 

the trimester. At the end of the first two trimesters, a Comprehensive Viva 

Voce (CVV) is conducted for all students of every programme where a panel 

consisting of various experts assesses the students‟ knowledge and 

preparedness for the ensuing examinations. 

 

6. Review/Revision: All PGDM programs at BIMTECH follow a well structured 

program review process based on expert opinions and recommendations. This 

is continues process is designed to maintain the relevancy and currency of 

knowledge. The program curriculum development process is continues and it 

captures inputs for the program from both the advisory committees (Industry-

Academia Council and Area Advisory Committee) .The recommendations of 

the council are deliberated by Curriculum Revision Committee and are 

subsequently presented to Academic Council and as per approval of the 

academic council the courses are modified to align it with program structure 

and design. 

 

All programmes are subject to continuous review and development through a 

variety of formal and informal mechanisms. We also strive to take into 

account the needs of stakeholders and the requirements of accrediting bodies. 
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C. Involvement of External Stakeholders in Curriculum Developments 

 

 Industry –Academia Council Meetings: Experts from the industry and 

academia, alumni who have been involved with the institute in different 

capacities and roles are members of the Industry –Academia Council Meetings 

which help design the curriculum of various courses. Advisory Committee 

meetings are held in every department once in a year to update the syllabus 

and to ensure that it matches with the needs of the industry. 

 

The industry-academia council serves as a resource as well as provides 

guidance for the development of the programme. Members participate in the 

formulation of the programme‟s long-term goals and objectives, provide 

counseling and support the building of key relationships. Furthermore, the role 

of the council is to provide advice and expertise in their respective fields to the 

programme, which is appropriate to the academic activities of the institute. 

Further, the council extends its advice on strategic academic alliances useful to 

the overall objectives of BIMTECH. The programme keeps in touch with the 

members of the council on a continuous basis, informing the members about 

the developments and seeking their guidance wherever necessary. The 

members are invited to various activities organized in the Institute.  

 

The objectives of formulating the Industry- Academia Council are: 

 To develop strategies to achieve the programme‟s goals and objectives 

 To open doors, whenever feasible, to countries and markets where members 

have had experience and to provide advice, support and contact information 

for individuals and groups that may be interested in the programme‟s 

endeavors. 

 To assist in the integration of the most relevant and cutting-edge knowledge 

into current programs and recommend ways to further develop. 

 To help evaluate opportunities for assuring the quality, industry relevance and 

value to students of programme. 

 

While designing curriculum we emphasize that the following three criteria are met 

viz., employability, innovation and research. 

 

a. Employability: During the period of two years of PGDM program delivery, we 

have kept by design many touch points with industry experts to capture their 

requirements. They are involved in selection of new batch of students, are invited 

for many guest lectures, are members of committees conducting comprehensive 

viva-voce at the end of first and second trimesters, help us in organizing summer 

internships and industrial visits. Students pick up the skill sets and knowledge 

through such interactions and become employable.  

 

In the Retail management program students are exposed to real life store 

operations with the patronage of our well wishers from the industry. On many 

occasions the familiarity developed through such exposures help students to get 

employed in the same firm where the project was done or a similar trade. 
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b. Innovation: In order to imbibe qualities that may drive innovation, in our course 

design we stress on developing skill sets such as: creativity, problem 

identification, problem solving skills, thinking out of the box, resolving 

conflicting view points.  

 

These qualities are further demonstrated through case discussions. 

 

By installing REFLECT – a skill development and assessment tool designed and 

developed by Hogan Associates in collaboration with GMAC, we are helping 

students to assess and improve their skill sets.  

 

c. Research: Students are exposed to basic statistics during their Immersion 

program. In the first trimester statistical concepts are further built up in 40 hours. 

Many faculty assign small projects as a part of the statistics course. While doing 

projects students learn „How to identify a problem‟ and apply statistical tools. 

 

This is followed by a course of 40 hours on Research Methodology with stress on 

using Excel and SPSS. The compulsory project, which is a part of this course, 

equips students with skills of problem identification and developing a roadmap to 

solve by applying a suitable tool for analysis. 

 

In the workshop held prior to Summer Internship we emphasize applying research 

steps to their problem solving. All summer project reports are further evaluated 

and those found suitable are taken up for further refinement so as to make them 

acceptable to research journals. Many summer projects find a place in the ICMC 

case conference and ultimately get published in reputed research journals.  

 

d. Addressing Societal Needs: We ensure that the curriculum developed address the 

needs of the society. The issues of Corporate Social Responsibility, Ethics and 

Governance are covered in a 30 hour course on Responsible Business. The course 

is delivered in three modules of 10 hour each spread over first three trimesters. 

This is delivered through case method. Recent national and international cases in 

the domains of CSR, ethics and governance are discussed in the class. Students 

are also exposed to the problems of underserved sections of the society through 

projects and visits. 

 

e. Guidelines of The Regulatory Bodies: Guidelines of the regulatory body 

(AICTE in this case) help us in determining the structure of the curricula such as 

minimum number of class contact hours, presence of practice oriented 

components like summer projects, short term projects, industry visits etc, 

continuous and end term assessments etc. For developing curricula we enjoy 

complete freedom and it is designed with the requirements of industry kept in 

mind. 

 

In 2006 we were the first to incorporate Comprehensive Viva-voce (CVV) in our 

curriculum. Each student is asked application oriented questions, from each 

subject covered in a trimester, by a panel of examiners. Marks are awarded and 

written feedback for improvement is given. Objectives of CVV are: to test the 

ability to apply knowledge in real situation, test integration of knowledge that are 

delivered in silos and test communication skill. Conducting CVV about 10 days 
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before end term examinations of first and second trimesters serves as a warning 

bell for those students who are not well prepared for examination.  

 

Today, many management institutes and engineering colleges have adopted a 

similar evaluation component in their curricula. 

 

  

1.2  Academic Flexibility  

 

The four PGDM programs aim at providing contemporary knowledge to the students 

which must be in-line with the industry requirements. The courses are designed and 

updated on a regular basis. The advisory meetings provide input on addition of new 

courses. The knowledge enhancement courses provide extra advantage to the students 

in gaining diversified knowledge outside their area of specialization. In addition, the 

short term industry courses are also taught as non-credit courses which would help 

students in gaining advantage in their career paths. 

 

a. Core / Elective Options: Twenty-two core courses, eight specialization and 

two knowledge enhancement courses 

b. Enrichment Courses: For the knowledge enhancement courses a bouquet of 

six courses is offered out of which a student has to select two. This gives a 

student to opt for courses outside his specialization area. 

Optional, non-credit courses such as Six Sigma, Data Analytics are run outside 

the regular course delivery timings which can be taken up by any student.  

Students are encouraged to take up other non credit courses from NCFM, 

Course era, Khan Academy etc. to enrich their resume. 

c. Courses Offered in Modular Form: KPMG‟s Six Sigma course and IIBA‟s 

Business Analysis  

d. Credit Transfer and Accumulation Facility: Students aspiring to pursue 

higher studies can get credits for the courses completed at BIMTECH.  

 

Under the exchange programme, a student studies 1 to 2 terms at the partner 

institute located out of the country and receives transcript at the end of the 

programme. The transcript reflects courses taken, credits and their grades 

which are then converted to BIMTECH grading system. ECTS guide was 

considered for formulating grade conversion from European to Indian system. 

Similar country specific information was used for grade conversion with 

partners from that country. The academic and administrative norms for 

exchange program are described in the policy on student exchange. The policy 

is formulated in a way to give students maximum benefit of the exchange 

programme even if the terms at BIMTECH and partner do not match. To 

ensure that students follow policy guidelines and to share the information, 

associated forms were designed. The information about all the students is 

collated and shared with all concerned departments. 
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Table 1.5: Program Structure 

 
Program Core Courses 

(3-4 

Credit Each) 

Elective Courses 

(3 

Credit Each) 

Modules 

(1-2 

Credit Each) 

Trimester/ 

Semester 

System 

PGDM 28 8 Nil Trimester system 

PGDM (IB) 27 8 4 Trimester system 

PGDM (RM) 36 Nil Nil Trimester system 

PGDM (IBM) 35 Nil Nil Trimester system 

FPM/EFPM* 8 Nil Nil Semester system 

*For FPM/EFPM the program structure consists of 8 courses split into 3 Semesters/ modules of 6 

months each.  

 

For international students there are no specific courses as we have only exchange 

students not full time international students pursuing course for two years. In future 

BIMTECH plans to have twinning programmes or dual degree programmes where 

these courses will be designed.  

 

All programs offered by BIMTECH are self financing type. There are no aided 

programs in BIMTECH 

 

The PGDM programs of Business Management and IB are designed with core and 

specialization courses. In the bouquet of specialization courses 12 to 16 courses are 

offered from which a student picks 8.  

 

In the PGDM Retail and Insurance courses are designed with requirement of industry 

in mind. Students get to select courses from a bouquet that is offered by the institute.  

    

All Research programs i.e., FPM and EFPM follow semester system. All PGDM 

programs follow trimester system  

  

Entire management curriculum is inter-disciplinary. A student has to understand 

marketing, finance, OB/HR, operations, economics, Strategy, statistics, Research 

methodology and a few more. There are courses such as Capstone project and strategy 

which help integrate the knowledge delivered by individual courses. Role of summer 

project is to train students in applying knowledge in an integrated fashion. 
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1.3  Curriculum Enrichment  

 
Exhibit-1.3: Curriculum Revision is a Continuous Process in BIMTECH 

 

 
 

  

In the last four years, fellow programme approved by AICTE have been launched.  

 

We offer primary and PG management and doctoral programmes. 

 

BIMTECH offers six programs the years of introduction are shown against each: 

 

PGDM
1
 (Business Management) : 1994 

PGDM (IB)    : 2005 

PGDM (Insurance Management) : 2000 

PGDM (Retail Management)  : 2002 

FPM & EFPM    : 2013 

 

BIMTECH could foresee the demand of professional managers in the then emerging 

sectors like Insurance and Retail and introduced suitable courses. 

 

All our courses undergo continuous changes in structure, content, pedagogy and 

assessment methods to cater to the ever changing needs of the industries and growing 

aspirations of all our stakeholders. 

 

By design all management courses are interdisciplinary. Problems in real life are 

never one-dimensional requiring application of one type of knowledge. In order to 

find a suitable solution one has to call into play multi-disciplinary knowledge. 

 

                                                      
1
 Formerly known as PGDBM and in 2006 was known as PGDM 
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Curriculum revision process has resulted in many changes in courses in last five years 

e.g, Course on Global Business Environment has been added recently to focus on 

multicultural business dynamics in PGDM. Group projects in PGDM (IB) like export 

cluster project and X-culture projects have been added so that student are be able to 

evaluate and solve business problems. As an outcome of a series of HR Roundtables 

on the theme “The Art and Science of Developing Leaders” organized in 

collaboration with NHRDN and AON Hewitt, two modules on Leadership were 

incorporated in the paper on Organization Development and Change and the paper 

was renamed as Organization Development and Leadership. Similarly, as an outcome 

of a series of HR Roundtables on the theme “Engaging the 21st Century Workforce” 

organized in collaboration with NHRDN and Deloitte, a new paper on Acquisition, 

Retention and Engagement was introduced.  

 

The summary of number of courses added, deleted and modified is given in the table 

below  
 

Table 1.6: Summary of Courses Deleted, 

Added and Modified in last five years (2011 – 2016) 

PGDM 

Year 2011 – 12 2012 – 13 2013 – 14 2014 – 15 2015 – 16 

Batch 2012 – 14 2013 – 15 2014 – 16 2015 – 17 2016 – 18 

Deleted 6 0 0 8 1 

Added 16 14 3 2 6 

Modified 2 3 6 1 0 

PGDM – International Business 

Year 2011 – 12 2012 – 13 2013 – 14 2014 – 15 2015 – 16 

Batch 2012 – 14 2013 – 15 2014 – 16 2015 – 17 2016 – 18 

Deleted 3 4 4 2 1 

Added 15 16 4 4 6 

Modified 4 4 4 7 4 

PGDM – Retail Management 

Year 2011 – 12 2012 – 13 2013 – 14 2014 – 15 2015 – 16 

Batch 2012 – 14 2013 – 15 2014 – 16 2015 – 17 2016 – 18 

Deleted 0 3 2 2 1 

Added 0 2 4 0 1 

Modified 1 3 3 1 3 

PGDM – Insurance Business Management 

Year 2011 – 12 2012 – 13 2013 – 14 2014 – 15 2015 – 16 

Batch 2012 – 14 2013 – 15 2014 – 16 2015 – 17 2016 – 18 

Deleted 0 0 1 0 0 

Added 1 0 1 6 3 

Modified 2 7 3 6 3 

FPM/EFPM 

Year 2011 – 12 2012 – 13 2013 – 14 2014 – 15 2015 – 16 

Deleted - - - - - 

Added - - - - - 

Modified - - - - 4 
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To revise an existing course, first we capture the requirements from industry experts 

(who are potential recruiters at BIMTECH) and incorporate them. Then we 

benchmark our revised courses with competing/similar management institutes, in 

India and abroad, to check if any important aspect is missing out. We also check if 

any module needs to be dropped or delivered with some other course. Feedbacks of 

students who are academically good performers help us in detecting duplicate sections 

within and across different areas. Redesigned courses are placed before Academic 

Council for approval. 

 

 

Value-Added Courses  

 

KPMG‟s Six Sigma Green Belt certification, Data Analysis courses from IIBA are 

organized outside the class hours so that any student can opt for these.  

 

For the batch 2015 – 17 we have introduced REFLECT (Developed by Hogan 

Associates with GMAC) for students. It will help them to assess the skill sets as 

desired by recruiters and develop them further. A student can also get a fair idea about 

the job function in which he/she will find better fitment. We are planning to measure 

the effect of REFLECT on quality of placement.  

 

 

1.4  Feedback System  

 

Informal feedback is taken during the trimester and from passing out batch. It helps in 

detecting duplicate topics within and across courses. 

 

Students also give formal feedback about the overall conduction of a course, extent to 

which they could understand the content, about the speed of course delivery, timely 

feedback received etc. These inputs help us in fine tuning the course content and its 

delivery. 

 

 

Feedback from National and International Faculty 

 

Before every revision we identify three to five national and international management 

institutes collect their detailed course outlines and benchmark our courses. Course 

outlines of foreign institutes give us an idea about new topics entering curricula, cases 

discussed, evaluation methods and components and sometimes evaluation process. By 

comparing with Indian institutes we get to know the topics covered, Indian cases 

included, number of hours spent etc. 

 

In our Academic Advisory Council we draft alumni and recruiters besides industry 

experts. 
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Quality Sustenance and Quality Enhancement  

 

For curriculum development, quality is meeting requirements of our recruiters. 

 

For curriculum revision two committees are formed:  

1. Curriculum Review Committee and  

2. Curriculum Revision Committee. 

 

Each area has Curriculum revision committee consisting of faculty from the 

concerned area. They may also take help of external experts to suggest changes in the 

structure and content of courses. This committee prepares short and detailed course 

outlines which are discussed in the meeting of Curriculum Review Committee. Any 

disparity in structure or duplication of topics are detected and eliminated. Revised 

course outlines are presented in the Academic Advisory Councils for the program as 

well as for the two areas of Marketing and Finance. Final approval is sought from 

Academic Council before implementation. 
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Teaching-Learning and Evaluation 
 

 

 

2.1  Student Enrolment and Profile 

2.2  Catering to Student Diversity 

2.3  Teaching-Learning Process 

2.4  Teacher Quality 

2.5  Evaluation Process and Reforms 

2.6  Student Performance and Learning Outcomes 
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CRITERION-II: TEACHING-LEARNING AND EVALUATION 

 

 

2.1  Student Enrolment and Profile  

 

A. Transparency in the Admission Process  

 

BIMTECH offers two year full time All India Council of Technical Education 

(AICTE) approved post-graduate diploma courses in General Management 

(PGDM), International Business (PGDM-IB), Insurance Business (PGDM-IBM) 

and Retail Management (PGDM-RM). Since the courses are approved by the 

appropriate regulatory authorities, the minimum eligibility bench mark of having a 

min of 50 % marks in graduation exam and a valid score in one of the five 

recognized national management admission eligibility tests i.e. GMAT/CAT / 

XAT/MAT/CMAT is must for all the courses. PGDM / PGDM-IB are the more 

sought after courses and hence the entry bar has been kept at higher level 

compared to the other two courses. Here the entry is allowed only through a high 

percentile score in GMAT/CAT/XAT. For other two courses have high percentile 

score in MAT & CMAT is also expected. 

 

Detailed entry requirements are published in the printed admission information 

bulletin and are also displayed on the Institutes‟ website for free downloading by 

applicants.  

 

90 % of the approved seats are filled through the merit category where having a 

valid national edibility score is a must. Rest 10% seats are kept open for Corporate 

Sponsored / Non Resident Indian (NRI)/NRI sponsored / International Students 

category. These sponsored category aspirants have to fulfill the relative 

documentary requirements as mandated. International students should have 

citizenship/nationality of a country other than India and a valid GMAT Score. 

 

B. Admission Process  

                              

The admission cycle starts in the first week of September each year with the 

online application and is concluded with final selection in the month of June. It 

comprises two rounds of selection processes one each in December and February 

and it is conducted on pan-India basis. 

 

At the close of the application window as on November 30
th

 for the first round , 

the Admission committee takes a call on the minimum benchmarks in term 

percentile score in national eligibility test for inviting aspirants for second round 

of selection process, which comprises of written aptitude test , group discussion 

and personal interview.  

 

In the written aptitude test, the aspirants are given a topic around which they are 

expected to develop a write up of 250 words within 10 minutes. This endeavors to 

test language proficiency, coherence of thought process and critical and logical 

thinking skills of the candidates. 
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The candidate then has to undergo the Group Discussion process [G.D] 

(candidates are evaluated on the basis of content and quality of contribution to 

discussion, English language skills communication skills, clarity and logical 

expression (i.e. capacity to drive home his/her point), initiative and drive (able to 

give proper direction to GD) conduct and body language and team spirit 

(responding to other‟s views, non aggression etc.) 

 

Personal Interview (PI) is to assess the personality attributes of candidates like 

communication skills and also the managerial attributes such as teamwork, 

leadership, learn ability, open mindedness, creativity, innovation and the 

candidates level of awareness about current events is also tested. 

 

The panel for conducting GD/PI consist of a internal faculty and an expert from 

industry, same of them senior alumni who evaluate candidates for their suitability 

for admission. 

 

C. Selection of Candidates 

 

The final selection and offer to a particular course is based on the standing of the 

candidates in the merit list drawn for the course. Apart from the scores of 

eligibility test and the WAT/GD/PI, a extra weightage is given to the past 

academic record, work experience and notable achievements in extra-curricular 

activities. Taking a leaf from the vision of inclusive growth of the institute, some 

additional marks are given to female candidates and also to those coming from 

remote areas.  

 
Table 2.1: Approved Criteria for Calculation of Merit Score (2016-18) 

S. No. SELECTION CRITERIA 

WEIGHTAGES-2016 

(Merit/International  

Students Category) 

1 PI 20% 

2 GD 10% 

3 Write-up 10% 

4 CAT/XAT/MAT/CMAT/GMAT percentile 20% 

5 Graduation Marks % 10% 

6 12th Marks % 5% 

7 10th Marks % 5% 

8 Extra Curricular Achievements 5% 

9 Work experience 12% 

10 

# Regional-Seven Eastern States, Southern States 

(Kerala, Andhra Pradesh, Tamil Nadu, Karnataka, 

Pondicherry) & Jammu & Kashmir 

3% 

 

The Admission Committee is the authority to take a final decision on the merit 

cut-off for the four programmes based up on the number of applications and the 

merit score. The administrative work is being handled at the Centre for 

Admission.  

 

BIMTECH offers AICTE approved Fellow Program in Management and 

Executive Fellow Program in Management (Doctoral Program). These two 

programs are managed by the Centre for Research  The basic entry requirements 

are a master‟s degree or equivalent in any discipline with at least 60% marks or 
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equivalent grade point average recognized by AICTE /AIU with a Bachelor‟s 

degree /equivalent qualification after completing higher secondary schooling 

(10+2) or five year integrated Masters Degree Program in any discipline with at 

least 60% marks, obtained after completing higher secondary schooling (10+2) or 

equivalent. 

 

In addition to the academic qualification, candidates applying for EFPM need to 

have a minimum of 5 years of managerial/executive/teaching experience. The 

minimum age limit for EFPM Program is 28 years. Candidates are to pass through 

a rigorous selection process which comprises of written aptitude test and personal 

interview 

 

D. Review of Admission Process and Student Profiles  

 

The Centre for Admission is responsible for all admission related activities at 

BIMTECH. In sync with the Institute‟s vision, the objective of the Centre for 

Admission is to spot talents for grooming them to be successful ethical global 

leaders and entrepreneurs accomplishing sustainable and inclusive growth. In all 

its activities, the Centre for Admission strives to become a preferred destination 

for aspirants seeking admission in professional management courses at post 

graduate level.  

 

The Centre for Admission is headed by Chairperson who works with a team 

comprising of a deputy drawn from faculty and administrative officials.  

 

The Admission Committee comprising of the senior faculty acts as a guiding and 

advisory forum for the Centre. All these senior faculty are in touch with the 

industry stalwarts and they have opportunities at different forum to understand the 

need of the industry. The Head of placement activities – who is in direct touch 

with the recruiter is also a member of the admission committee and shares the 

expectation of the recruiters. All these inputs are discussed in the committee. All 

the crucial decisions in terms of eligibility norms , course fee, the criteria of 

selection etc. are taken by the Admission Committee.  

 

E. Admission Strategy for Enhancing Diversity  

 

To have a diverse and inclusive student group at campus, BIMTECH has in place 

some incentive/extra points for aspirant from women, economically weaker 

section and those with outstanding achievements in sports/extracurricular 

activities. The women and outstanding achievers have been provided with extra 

point in calculation of the merit list. To help aspirants from the economically 

weaker section of the society, the institute has a provision of seven scholarship 

(one each for a block of 60 students) of Rs 6,00,000 each by way of partial waiver 

of fee under merit category. 

 

F. Number of Students Admitted In the College in the Last Four Academic 

Years  

 

We do not have reservation policy, detail break-up of the admitted students in desired 

categories is as follows: 
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Table 2.2: Students Admitted In the College in the Last Four Academic Years 

 

 
 

 

 

 

 

 

 

Table 2.3: Analysis of Demand Ratio 

Programmes Number of  

applications 

Number of  

students admitted 

Demand  

Ratio 

PG Diploma in Management (Four Courses) 

1. Year 2013 3865 407 9.49 

2. Year 2014 4526 414 10.93 

3. Year 2015   2613 357 7.31 

 

 

G. Discontinuing a Programme During Last Four Years  

  

The Post Graduate Program in Management (Sustainable Development Practices) 

was discontinued because of the poor response.  

 

 

2.2 Catering to Student Diversity  

 

A. Orientation Programme 

 

The College starts with the commencement ceremony across the programs and 

thereafter, there is the orientation program for three consecutive days in which 

two day is across the program and one day is done by the respective centres. 

 

The first 2 days are common for all the programs which cover induction of 

students through formal cultural rituals, followed by deliberations from well 

known personality from industry, academia & political world. This is primarily 

designed to provide intellectual inputs to the aspiring management professionals 

who have joined us as students. 

 

The second day offers the students with plethora of opportunity to understand the 

contemporary dynamics of management education. The program starts with the 

formal session on academic offering followed by industry interface through 

industry experts representing reputed organizations. Subsequently the technical 

sessions on academic assessment process is discussed with the students for 

enriching students with academic rigor inputs so as to enable effective 

performance in the subjected two years of the program. 

 

Later an interesting offering in the form of life @ bimtech is shared with the 

students for arriving at both student-student & student faculty engagement 

enabling students to explore their overall developmental opportunities. 

 

 

Categories 2012 2013 2014 2015 

 Male Female Male Female Male Female Male Female 

SC 0 0 4 0 1 0 0 1 

ST 0 0 0 1 0 0 0 0 

OBC 17 2 23 5 25 6 18 5 

General 208 111 235 139 252 130 230 103 

Others - - - - - - - - 
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The third day is allocated to concerned centres offering different programs. The 

third day is primarily designed to provide students with an initial conditioning in 

the program specific offerings. Making the student ready for the next stage of 

induction i.e immersion program 
 

B. Immersion Programme 
 

The rigorous admission process followed at BIMTECH for PGDM program 

brings forth the quality of students spread across the various streams including 

technical & non technical students with good academic credentials. The 

preliminary screening through CAT score and also a well structured criterion 

based admission process takes care of the quality intake. The distribution of 

students based on their fundamental qualifications is carried out by the admission 

office which is subsequently shared by the programs to address the differential 

requirements of the students. 
 

The institute provided sufficient opportunity to all such students based on the 

academic qualification. This institute provides ample opportunities to fill the gaps 

for basic academic requirements necessary for higher management education; this 

is taken care by the immersion program. The immersion program deals with the 

fundamental courses on Excel, Statistic, Economics & Accounting. This gives 

students to update & upgrade themselves for higher level general business 

management & specialization courses. 
 

C. Tutorial Classes 
 

The immersion programme is structured in such a way that it works as a bridge 

course for the students coming from different backgrounds to PGDM. For further 

value addition we have a provision of tutorial and extra classes, this in turn takes 

care of the remedial classes wherever required. 
 

D. Courses for Advance Learners 
 

In the recent past we have offered two courses Management science & Advanced 

Management science. The former is designed for basic learners and the later is 

designed for advanced learners. The student has the option to select from either of 

them based on his/her level. The certification courses like KPMG Six Sigma 

Green Belt, IIBA are offered based on need assessments of advanced learners. 
 

 

2.3 Teaching-Learning Process  
 

A. Annual Activity Plan 
 

The institute has well formulated system on annual activity plan referred to as 

academic calendar; secondly the evaluation process and other academic 

extracurricular activities are documented under the student handbook. The 

academic calendar takes care of all the activities to be carried out in an academic 

year across the programs. The process starts in the month of April and is ready by 

the end of May with full details on starting from the orientation program to the 

final convocation. 
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The other major activities like Pratibha, Foundation day & days of national 

importance finds place in this academic calendar. 

 

This includes academic term plans, examination schedules & declaration of 

results. 

 

As per the approved courses recommended by the Academic Council, the program 

center prepares the syllabus handbook followed by the session plans which are 

subsequently monitored on a daily basis and is reported on monthly basis. Session 

plans are uploaded in advance on our NAT folder.  

 

The centre keeps the records of the session plan through the course progression 

report on a monthly basis. 

 

B. Teaching Methodology 

 

We teach various core and elective courses of management through lecture mode 

of teaching. 

 

The following listed courses are delivered through lecture method. 

 

Core Courses: Financial Accounting, Managerial Economics, Marketing 

Management-I, Marketing Management-II, Managerial Accounting, 

Organizational Behavior, Statistics For Business Analysis, ERP For Managers, 

Responsible Business, HRM, Corporate Finance, Macroeconomics, Business Law, 

Research Methodology, Operations Management, Management Science, 

Advanced Management Science, Business Communication, Strategic 

Management, Business Innovation & Growth Strategy, Supply Chain 

Management, Elements of Basic Econometrics, Social Innovation & 

Entrepreneurship, Globalization & Business Growth,  

 

Specialization: Sales & Distribution Management, Services Marketing, 

Consumer Behaviour, B2B Marketing, Product & Brand Management, 

International Marketing, Rural Marketing, Digital Marketing, CRM, Marketing 

Research & Analytics, IMC, Retail Marketing, Project Finance, Fixed income 

securities, Derivatives & Risk Management, Financial Services, Products & 

Markets, Financial Report Analysis & Valuation, International Financial 

Management, Investment Management, Strategic Financial Management, 

Mergers, Acquisitions & Corporate restructuring, Management of Commercial 

Banks, Banking operations & Regulations, Corporate Banking & credit Appraisal, 

Treasury & Risk Management, Banking Technology in Management, ODC, T & 

D, Industrial Relations & Labour Laws, OSD, Acquisition, Retention & 

Engagement, Personal & Managerial Effectiveness, International Human 

Resource Management, Managing people and performance in organizations, 

Strategic HRM, Operations Strategy, SOM, TQM, Project Management, 

Technology Management, Logistics & Warehousing Management, System 

Approach to Material Management, Energy Management, Forecasting & New 

Product Development, BPR & Managing World Class Operations. 
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C. Simulation Courses, Ethics Courses & Experiential Learning for Holistic 

Development 

 

The courses like Responsible Business give sufficient opportunity to students to 

understand the importance of collaborative learning in a much structured 

participatory manner. As this course interlinks students understanding about 

corporate social responsibility visa vis initiatives by NGO‟s & Social bodies. 

 

In addition to that the simulation course is administrated with the very basis of 

participatory learning in which students groups are formed to arrive in conformity 

on any business situation development & arrive at mutually beneficial situations 

with appropriate business input. 

 

The conduits comprised of several committees, clubs & the class representatives 

also give them an opportunity to amalgamate the academic learning with the 

practical exposure provided through various events under respective conduit 

initiatives.  

 

Following two simulations courses are offered to students: 

Capstone & Markstrat  

 

Apart from the above mentioned courses, students are also given experiential 

learning in the form of STP‟s, summer internship Projects & Industrial Excursion. 

 

D. Professional Engagement 

 

The institute organizes various events and activities throughout the year as per the 

academic calendar and also based on available opportunities, some more events 

are organized. This gives sufficient opportunity of industry expert intervention 

and subsequent participation in the form of experts, judges & panelist. 

Professionals from the industry also actively participate as visiting Faculty & also 

for Guest lecturers. 

 

E. E-Learning  

 

A well equipped computer lab, E podium & webinar facilities provide latest 

technologies & learning aids that facilitates effective teaching and learning. In 

addition to this a centralized databank which is maintained for faculty & 

Administrative staff , known as NAT folder, provides sufficient opportunity to 

students to undergo continuous learning and value additions which is supported by 

the latest technologies. 

 

F. Reflect 

 

The institute has introduced a standard assessment tool named as Reflect 

In order to provide unique advantage BIMTECH has installed REFLECT, in 

association with GMAC, for all students of first year, It is an assessment and 

development resource that has been created jointly by Graduate Management 

Admission Council (GMAC) and Hogan Assessments - the global leader in soft 

skills assessments.   
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Based on feedback from more than 900 corporate recruiters and 40 business schools, 

Reflect measures the core personality traits that impact leadership success and 

provides a customized action plan to assist students in enhancing their strengths while 

addressing their weaknesses. 

 

The Reflect Tool 

 

Through research with more than 900 corporations and 40 business schools, GMAC 

and Hogan defined and identified 10 soft skills, or competencies, that are necessary 

for success in business school, on the job and in a career. Reflect by GMAC is an 

assessment of those competencies with a tailored action plan to assist students in 

enhancing their strengths, and addressing their weaknesses, consequently making 

them more effective leaders. 

 

Reflect is the only interactive platform that goes beyond results to provide a 

personalized action plan, resource library and career benchmarking data from 14 job 

functions 

 

So, what does all of this mean to you? 

 

It means that Reflect is a thorough assessment of your personality and clearly 

measures what motivates you to succeed. 

 

1. Reflect - Evaluates you on 10 Competencies and Provides insight on how they 

make decisions, manage people and tasks and interact with others. 

2. Combines a Prescriptive Action Plan for you with three year access to a 

wealth of learning resources. 

3. Uses The Language of Business Rather than the language of psychology or 

psychometrics to make results easy to understand. 

4. Is Completely Self-Directed and does not require an executive coach for 

interpretation. 

5. Provides Benchmarking Tools for your students to position themselves for 

where they want to go. 

6. Gives You a Business Vocabulary to discuss their strengths and weaknesses in 

a language that resonates with recruiters. 

 

What Reflect Measures 

 

Reflect measures following 10 competencies identified by more than 900 corporate 

recruiters and more than 40 business schools as essential for success in the workplace. 

 

Competency Definition 

 

1. Innovation: Generates new and unique ideas; makes connections among 

previously unrelated notions; adds value to situations requiring original 

thinking. 

2. Operational Thinking: Takes into account project priorities and available 

resources to reach goals in the most efficient, timely, and cost effective way 

possible. 
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3. Decision Making: Recognizes and understands issues, problems, and 

opportunities; develops potential alternatives or courses of action; selects a 

course of action based on the likelihood of success. 

4. Strategic Vision: Combines one‟s own ideas with those of others to envision 

the possibilities and map out a road to a better future. 

5. Strategic Self-Awareness: Recognizes own strengths and weaknesses and 

uses that information to guide personal growth and development. 

6. Resilience: Performs well under pressure or challenges (e.g. time, ambiguity, 

etc.); rebounds quickly from a setback. 

7. Drive: Establishes high performance standards for self and others; assumes 

personal ownership and accountability for achieving goals. 

8. Interpersonal Intuition: Communicates persuasively in individual and group 

situations; adjusts approach, tone, language and nonverbal cues to the 

characteristics and needs of the audience. 

9. Valuing Others: Builds trust-based relationships with people by treating them 

with dignity, respect, and fairness, while valuing their diversity in background 

and views. 

10. Collaboration: Develops positive working relationships that emphasize team 

accomplishment in conjunction with individual contribution 

 

 

G. Effective Performance in Workplace 

 

There is much more to effective performance in the workplace than can be 

captured by cognitive intelligence, academic qualifications or hard technical skills 

alone. None of these things offer any guarantee of success, either to employees or 

to employers, and the exhortations of politicians, professors, policy-makers and 

practitioners all urge us to look elsewhere. 

 

Today‟s young professionals must be prepared with not only the technical 

knowledge, but also the soft skills and self-awareness that are often indicative of 

success in management roles. 

 

Soft skills are personal attributes that enhance an individual‟s interactions, job 

performance, and career prospects. These are important to how work gets done 

and how individual and organizational success is achieved. The idea of what 

constitutes a skill has widened to the extent that it is now „broader and more 

equivocal than it has ever been‟ and includes the „galaxy‟ of „soft‟, „generic‟, 

„core‟, „transferable‟, „social‟, „employability‟ and „personal effectiveness‟ skills 

that in the past might not have even been considered skills at all. Skill has come to 

mean whatever „employers and policy makers want it to mean‟, or whatever 

capabilities or whichever „smarts‟ are needed to navigate purposively and 

successfully through the dynamics of real-world contexts. 

 

H. Expected Skills Sets In New Recruits    

 

The 2014 Corporate Recruiters Survey Report (conducted every year by Graduate 

Management Admission Council) examined the current hiring outlook for 

graduate business students and presented new analysis of skills sets and 

proficiency levels that employers expect in new hires. To assess the skills and 
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abilities employers demand in recent graduate business hires, last year‟s 

respondents were asked to evaluate the importance of five overall skill sets: 

communication, teamwork, technical, leadership and managerial. In each group 

five skills were ranked.  

 

1. Communication  

2. Oral communication, Listening skills, Written communication, Presentation 

skills and Negotiation skills 

3. Teamwork 

4. Adaptability, Ability to value opinions of others, Cross-cultural sensitivity, 

Ability to follow a leader and Delegation skills 

5. Technical Quantitative analysis, Qualitative analysis, Core business 

knowledge 

6. Technology and Specific language skills 

7. Leadership Integrity, Drive, Innovation and creativity, Ability to inspire others 

and Strategic vision 

8. Managerial Manage decision making process, Manage task environment, 

Manage strategy and innovation, Manage human capital and Manage 

administrative activities Of the five overall skill sets evaluated, employers said 

communication skills were the most important skills they seek in recent 

business school graduates, followed by teamwork, technical, leadership, and 

managerial skills. 

 

There‟s a common misconception that you either have soft skills or you don‟t. The 

fact is that they can be improved when given the right tools. 

 

I. Innovative Teaching Approaches 

 

The innovative teaching approaches initiated by the institution through simulated 

learning tools like CAPSTONE for Business Simulation & Markstrat for 

marketing simulation. The real life exposure to these students on responsible 

business management is catered by the Responsible Business Course providing 

social experiential learning exposures as social projects. 

 

The most advanced & innovative tool to build the reflective thinking approach has 

been covered by the course on Business Innovation & Growth Strategy. This 

course deliberates upon most relevant case studies in a highly intellectually 

stimulated environment 

 

J. Creativity in Learning 

 

As General Management program offerings include specializations in Finance, 

Marketing, HR & operations with sufficient opportunity of both academic & 

experiential learning. The students get an opportunity to inculcate creative 

thinking derived through rigorous case method & situational analysis which are 

primarily based on socio-economic-political advancement. 
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K. Projects 

 

 Number of projects executed within the College: Projects are essential tool 

for assessing all the courses of management, it normally constitute 20-25% of 

overall assessment 

 Names of external institutions associated with the College for student 

project work: Under the experiential learning aspect two initiatives in the 

form of SIP & STP‟s gives our students an opportunities to prepare project 

reports on the completion. 

Currently through our international collaboration wake forest university our 8 

students are undergoing projects in the areas of Talent Management & online 

banking securities, prior to that we have had MOU with Hertfordshire 

University 

 Role of the faculty in facilitating such projects: Group of faculty in each 

area actively engage in facilitating these projects  

 

L. Computer-Aided Teaching  
 

A well equipped lab, E-podium in every classroom, over head LCD projectors 

gives sufficient opportunities to facilitate and aid teaching; learning process with 

the support most advanced technologies. 

 

M. Evaluation of Teachers by the Students/Alumni  

 

The institute has well structured feedback Mechanism for evaluation of teaching 

by students based on integrated online software. The Alumni feedback is taken 

informally through alumni meet, alumnus visits and informal interactions with our 

various stakeholders. 

 

N. Academic Calendar  

 

We strictly follow the academic calendar and adhere to its timeline maintain the 

sanctity of academic rigor and professional learning, thus facilitating in achieving 

excellence with values. 

 

Being a residential campus, the contingencies are taken care of by the concerned 

area faculty and some exceptional cases external experts are involved so, as to 

adhere to the time line  

 

O. Library Resources 

 

One of the best learning sites for BIMTECH fraternity is its library with 160 

seating capacity. The library stocked with 57000 books, journals, CDs, DVDs etc. 

functions on all the seven days except National Holidays. Online resources, 

databases and books etc. are accessed by BIMTECH fraternity through a well 

designed circulation privileges. Each student, faculty and key staff members are 

provided Wi-fi based computers/ laptops. The secured and networked computer 

laboratory has around 70 desktop computers. 
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The Bimtech Library welcomes recommendations from regular faculty, visiting 

faculty, experts from industry, departments, regular students, alumni of bimtech 

and research scholars, including for books on reading lists, and from individual 

library users.  

 

P. Curriculum Monitoring System 

 

A well structured curriculum development process which captures the valuable 

inputs on continuous basis from various stakeholders. This is further deliberated at 

the area and course review committee level. Subsequently, as per the 

recommendations of the course review committee this is further deliberated at the 

Area wise advisory & Academic council meeting for need based alignment to 

meet quality of curriculum content & methodology. 

 

The continuous evaluation process followed at institution level takes care of 

student performance. The centre in general & student in particular further 

monitors the performance and takes corrective steps for any solicited 

improvements.  

 

 

2.4 Teacher Quality  

 

A. Faculty Selection Process 
 

The faculty strength of the College is 60. As per the AICTE norms 56 are required 

and 60 faculty members are working to fulfill the requirement. Out of the total 

faculty strength, 21 faculty members are from outside states. 

 

The institute follows rolling faculty recruitment policy. The requirement of faculty 

is primarily generated by the area. They provide the skill sets required in the 

candidate.  

 

The institute may announce vacancies from time to time on its website apart from 

selected print media. Sometimes, adequately qualified/experienced academicians/ 

practitioners who share our vision, mission and values, also apply for a faculty 

position directly. Their cases, if found suitable, may be initiated by the HR/Area. 

 

All applications need to be addressed to director@bimtech.ac.in / 

hr@bimtech.ac.in 

 

The application received will be forwarded to the Area Head who would 

coordinate the recruitments. The area evaluates the application(s) based on the 

need and requirement matching with the qualification and expertise of the 

candidate.  

 

Once the area head, after discussion in his area, recommends the candidate(s); he 

/she is invited to present a seminar (waived in case of proven candidates) in which 

all faculty members are invited. 

 

mailto:director@bimtech.ac.in
mailto:hr@bimtech.ac.in
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While all members may give their observations, the Area will take a call on the 

suitability of the candidate against their need and recommend inviting the 

candidate for a meeting with the selection committee.  

 
Table 2.4: Gender wise Permanent & Temporary Faculty Strength 

Highest 

Qualification 

Professor Associate  

Professor 

Assistant  

Professors 

Total  

Male Female Male Female Male Female 

Permanent Teachers        

D.Sc./D.Litt. 1      1 

Ph.D. 8 0 9 8  4 29 

M.Phil.     1 1 2 

PG (incl CA and CWA) 5 4   7 4 20 

Others 1 3     4 

Temporary Teachers        

Ph.D.        

M.Phil.        

PG        

Part-time Teachers        

Ph.D. 1      1 

M.Phil.        

PG 3  1    4 

Percentage of teachers who have cleared UGC-NET: 16.66% . 

 

Out of 60 faculty 10 faculty have cleared UGC NET exam. Out of these 10 

faculty, 6 faculty are with PG as their highest qualification. Percentage of such 

faculty is 10%  
Table 2.4.1: Location wise Permanent Faculty Classification 

Department 

% of faculty who 

are product of the 

same College 

% of faculty 

from other 

Colleges within 

the State 

% of faculty 

from other 

States 

% of faculty 

from abroad 

 5% * 33%* 65.34% 1.66%* 

*There are 3 faculty members (Jaya Gupta, Arindam Deb, Monika Mittal) who did their Post Graduate 

Diploma from BIMTECH 

*There are 20 faculty members who earned their highest degree from Uttar Pradesh, hence the 

percentage of faculty members from other college within the state is 33% 

*65.34% of faculty members are from other state on the basis of their highest degree obtained. 

* One of our faculty member (A. Sahay) has earned his PhD degree from abroad.  

 

As per AICTE norms 56 faculty member are required but we have 60 faculty. Hence, 

we have more than required faculty strength. 

 

 No. of faculty joined from 1
st
 Jun. 2012 to 31

st
 May 2013: 7 

 No. of faculty joined from 1
st
 Jun. 2013 to 31

st
 May 2014: 4 

 No. of faculty joined from 1
st
 Jun. 2014 to 31

st
 May 2015: 4 

 No. of faculty joined from 1
st
 Jun. 2015 to 31

st
 May 2016: 1 

 

B. Faculty Development  

 

Faculty recruited needs to be continuously developed and appraised. They need 

continuous input based on the change in the Business environment and the changing 

requirement of the business. Continuous inputs are required to improve their quality 
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which will result in good research output as well as better classroom teaching. The 

structure to achieve these is as follows: 

 

 Centre of Excellence creates and disseminates knowledge based on the 

requirement of the industry. It takes research work suo moto. Faculty, 

irrespective of their background, joins a centre for Excellence. Members in the 

Centre of Excellence, apart from research, actively participate in teaching and 

guidance of PhD/FPM. 

 Research scholars (FPM/EFPM) picks up main guide from the area of their 

research. Apart from the guide himself/herself, one more member from other 

related area picked up who is additional knowledge provider to the scholar. 

 A strong area is created which is the depository of knowledge and processes of 

the area e.g. Marketing, Finance, HR, OB, Strategy etc. Each Area will have 

an advisory committee constituted of industry representatives, outstanding 

academicians and some senior faculty members who is mentor of the area as 

well. The area is responsible for deciding the Curriculum Design, Courses, 

Pedagogy, Delivery Schedule, etc. Any new course is scrutinized first by the 

area itself, and then only it is goes to academic council. 

 Student activity for a programme is managed by the programme chair. 

Faculties teaching a course have matrix responsibility. For punctuality, 

delivery and evaluation, of the course, he reports to the programme chair 

where as the content and quality is under the purview of by the Area Chair.  

 Area will have freedom to decide all academic issues including research 

agenda, conferences/seminars, course design, new course introduction, 

seeking advice from external sources, engaging faculty to deliver a particular 

course where institute does not have expertise etc. 

 The evaluation system is changed so that:  

 Teaching faculty decides on the type, duration, weightage, nature of 

evaluation, and grading of their course(s). 

 Evaluation is objective; the teacher makes comments on the answers in 

addition to awarding the marks and shows the evaluated answer books to 

students. 

 The Course Feedback is shared with the concerned Faculty. 

 

Development and Traing Needs 

 

No one is beyond training. Accordingly, every member should be trained both for 

teaching as well as research:  

 Nationally, they will be sent to Institutes like IIM- A, B, C, ISB, IITs, TISS, 

TERI etc for various type of FDP based on their need for development.  

 Internationally, they may be sent to institutions like Harvard, Stanford, 

Kellogg, MIT, INSEAD etc. 

 

The training is limited upto the age of 60 so that they serve 5 years post training in 

regular scale. Every faculty is given opportunity for one training of his choice which 

has relevance to the Institute and his/her Area. 

 Areas will initiate the nomination of appropriate person for international/ 

national universities to explore the curriculum, teaching pedagogy, material 

etc. to meet all academic needs for new courses.  
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 Faculty members submit proposals for learning on teaching or research for a 

national and international opportunity. This will depend on some of the 

variables for opportunity.  

 

a. 0-3 years of faculty position at BIMTECH: faculty look for a national 

opportunity as long term (1-2 weeks) training module as approved by 

Director.  

b. 3-6 years of faculty position at BIMTECH: faculty look for a national/ 

international opportunity as long term (2-3 weeks) training module as 

approved by Director. The period will be maiden period i.e he has not 

already availed opportunity prescribed for 3-6 years.  

c. 6-10 years of faculty position at BIMTECH: faculty look for a national/ 

international opportunity as long term (3-4 weeks) training module or one 

month of sabbatical as approved by Director. The period will be maiden 

period i.e he has not already availed opportunity prescribed for 3-6 years.  

d. 10-15 years of faculty position at BIMTECH: faculty look for a national/ 

international opportunity as long term (4-6 weeks) training module or three 

month of sabbatical as approved by Director. The period will be maiden 

period i.e he has not already availed opportunity prescribed for 3-6 years 

or 6-10 years.  

 

 Faculty may participate (to present a paper) in international (one) and/or 

national (two) conferences of their area or on research which are peer 

reviewed. The paper presented will be later published as paper in the journal. 

In absence of it, participation will not be funded by the institute.  

 Faculty can attend more conferences to present paper or chair sessions but the 

Institute will fund the faculty once every year for national conference and once 

in two years for international conference. He may be allowed further funding 

provided he gets funding for at least 50% from institutes/agencies of repute. 

 One month international teaching (with accredited institutions only) with 

salary will be allowed to develop international exposure. This will be 

organized through international office, personal contacts or conference visits 

of faculty. The requirement for selection is subject of decision by inviting 

university.  

 Institutional funding for the research undertaken by the faculty would be 

Rs.1,00,000 minimum. The same would be payable on submission of 

satisfactory report and its defence. The research proposals have to be relevant 

to the Institute and should have been approved by the committee nominated by 

the director  

 Every Year Best performing Faculty on teaching will be rewarded with Best 

Teacher‟s Award. It will be a plaque and a cash grant. The nomination of the 

best teacher will be done based on both quantity and quality of teaching. 

 Every Year Best performing Faculty on research will be rewarded with Best 

Researcher‟s Award. It will be a plaque and a cash grant. The nomination of 

the best researcher will be done based on quantity and quality of publication. 

 

Faculty publishing in rated international journals and national journals will be 

rewarded. 
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C. Sabbatical Leave 

 

To give study leave, we have Sabbatical Leave policy for faculty. The details are 

as follows: 

 

In order to be eligible for this type of leave, the faculty member must have put in a 

minimum satisfactory service of 5 years in the services of the Institute. The 

sabbatical leave is at the sole discretion of the director and may be granted for a 

maximum period of one year for following purposes: 

 To conduct research 

 To write a text book 

 Any other related purpose 

 

During the sabbatical leave, the faculty member will not be entitled for any salary/ 

benefits/ accrual of leave facilities. However, he/she will continue to maintain lien 

on services with the Institute. The faculty member during the sabbatical leave is 

not allowed to undertake consultancy assignment  

 

D. Faculty Awards 

 

 A total of 7 faculty members have received awards from Jan 2014 till date. 

The faculty members are Rishi Kumar Tiwari (2014), KR Chari (2014), 

Manosi Chaudhuri (2014), A. Sahay (2014), Abha Rishi (2015) and Rahul 

Singh (2014, 2015). 

 A total of 114 Faculty development programs have been attended by the 

faculty members in the last four years which are conducted both in-house and 

outside the institute. 

 A total of 149 workshops/conferences/seminars have been attended by faculty 

members where they have been invited as a resource person in the last four 

years. This comprises 79% of the faculty strength. 

 A total of 202 participations were done by the faculty members in external 

Workshops/ Seminars/ Conferences recognized by national/ international 

professional bodies in the last four years. This comprises 83% of the faculty 

strength. 

 A total of 131 paper presentations were delivered by the faculty members in 

Workshops/ Seminars/ Conferences conducted or recognized by professional 

agencies. This comprises 66.1% of the faculty strength.  

 

In academic year 2015-16 1% Faculty taught at the partner institutes abroad 

 

Prof. Gagan Katiyar 

Prof. P. Nayak 

Dr. K. C. Arora 

Prof. Arindam Banerjee 

Prof. Somonoy Ghosh 

Dr. Rahul Singh 

 

The College also organizes academic development programmes for its faculty, 

leading to enrichment of teaching-learning process. A total of 106 participations were 

done by faculty members for such programs. 
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E. Teaching Innovations 

 

Faculty members increasingly implement changes within the syllabi of the courses 

run (among other things, changes in the scope of teaching contents, suggested 

literature, applied teaching methods, assessment criteria) and in the ways of 

communicating with students. 

 

There are diverse reasons for implementing innovations such as: Student 

feedback, their interest in a given subject, teaching methods, or forms of 

communication, Successful introduction of similar innovations at other schools 

Development of the given field of practice requiring the updating of teaching 

Contents. 

 

F. Feedback Received From Recruiters or Industry Academia Council 

 

Development of the faculty allowing the improvement of the teaching process, 

forms of student faculty communication (e.g., equipping the lecture-rooms and 

class-rooms with modern technology solutions), 

 

G. Recommendations of the Faculty Council, Academic Council 

 

Area Heads and their representatives systematically verify the compliance of the 

course syllabi and teaching contents with the Course intended learning outcomes, 

program learning goals, requirements of business practice and employer 

expectations. 

 

Faculty members, while introducing modifications and innovations in teaching, 

are supported by the Dean (Academics) or administrative staff through the 

purchase of equipment, software, room and laboratory equipment, allotting 

suitable lecture room or class-room for a given course, etc. In addition, 

modifications or innovations introduced are entered into the activity database by 

the staff and they affect the cyclical evaluation of their work. 

 

Selected examples of modifications or innovations introduced on the teaching 

enhancement activities by faculty members with the support of professional 

members during past five years are 

 

 Reflect 

 PGDM (CBM): Excel Based Test for Supply Chain Management Course 

 Business Communication: Video Recording of Student Presentations and 

Feedback 

 PGDM (CBM & IB) Capstone 

 PGDM (CBM & IB) Markstrat: 

 PGDM (IB): International Trade and Investment Course: 

 Business Communication: Intercultural Project: 

 PGDM (Retail): On the Job Training: 

 PGDM (IB): Real Life Project in Sales & Distribution Management: 

 PGDM (CBM): Real Life Project In Retail Marketing: 

 PGDM (IBM): Understanding the Practice of Motor Insurance: 
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 PGDM (Retail): Project ‗FROOSH„: 

 PGDM Short Term Projects (STP): 

 PGDM Finance Specialization: CFA Research Challenge (CRC): 

 PGDM OB/HR Specialization 

 Summer Internship Project 

 Certification Courses and Projects Through Institute 

 

H. Faculty Mobility and Exchange Programs 

 

BIMTECH has developed its international aspect not only through its partner 

universities network but also through its international teaching faculty and 

curriculum development. The visiting professor or adjunct professor engagement 

offers opportunity of interaction of BIMTECH professors with foreign professors 

and explore teaching, research and other academic engagements. Faculty would 

gain from exposure to a culturally varied and assorted faculty framework, with an 

opportunity to exchange ideas and observe a variety of styles. To date BIMTECH 

has 56 International partners for Faculty Exchange program. We strongly promote 

BIMTECH faculty to visit abroad to partner institutes for delivering lectures. We 

invite visiting professors for full/Part time and executive education on the course 

need in particular domains. 

 

 

2.5  Evaluation Process and Reforms  

 

All stakeholders are made aware of the evaluation processes through circulars issued 

from time to time and the instructions are updated and advised through the Students‟ 

Handbook issued at the start of every academic year to the incoming batch of students 

and the same is circulated to faculty and staff for their information 

 

A. Major Evaluation Reforms  
 

The major evaluation reforms initiated by the college are: 

a) Introduction of continuous internal evaluation for assessing students during a 

term including online tests, case presentations, mid-term tests, class 

participation etc. 

b) End term examination papers are moderated prior to using them the exams and 

that includes ensuring there is no repetition of questions, no infringement of 

copy right and adequate course coverage 

c) Students are required to achieve at least 40% pass mark separately in internal 

assessment and in end term exams 

d) There is a system of converting marks obtained to grades and a system of 

relative grading is followed to ensure removal of subjectivity of marking.  

e) Masking of roll numbers to ensure there is no personal bias in awarding marks 

to students 

f) There is a system of revaluation of exam answer books on student request. The 

answer books are then re-evaluated and the rationale of marking advised to the 

student 

g) Supplementary exams are held for students who have not achieved a passing 

grade on their making an application for appearing in supplementary exams by 

the deadline advised  
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h) Any student not making the passing grade point average of 5.0 at the end of 

year1 and year2 is allowed to reappear in the subjects in which he/she has 

obtained a grade of C or less to get a passing grade 

i) The 2 year programme is divided into 6 trimesters and a Term Grade Point 

Average (TGPA) is awarded in each term based on sum product of credits and 

grades by the sum total of credits in the trimester 

j) The weightage average of TGPA over the 6 trimesters results in the 

Cumulative Grade Point Average on a scale of 10  

k) All results are thoroughly checked before they are announced. 

l) The VIVA held in Term 1 and Term 2 judges the grasp of students of various 

subjects and these marks are used in the internal evaluation of the subject 

m) A Summer Internship Project over 3 months evaluates students in the real 

world of business -Short term projects and/or industrial visits are also used to 

evaluate the real world business grasp of students 

 

B. Continuous Evaluation, Progress and Performance  

 

The attendance of students in lecture sessions is monitored and they are required 

to have a minimum physical attendance of at least 60%. Class participation is 

encouraged and students are encouraged to do regular assignments and make 

group and individual presentations. They are required to take Online tests active 

participation in problem solving and use of case studies in evaluation 

 

There is equal weightage of marks for internal assessment as well as end term 

examinations. The mechanism used is class participation by students and 

interactive method of teaching is encouraged. There is a system of continuous 

evaluation of students and they are challenged with tasks and assignments 

throughout the term. 

  

The College invariably adheres to timelines of holding examinations and 

declaration of results which are announced in advance in the academic calendar. 

 

The average time for declaration of results is one month from the commencement 

of end term exams. The result is displayed on the notice board in the academic 

block of the campus as well as emailed to the individual mail boxes of students. 

 

C. Integrated Examination Platform  

 

Pre-examination processes: The examination section works with a Gantt chart for 

time management and time-table generation, student list generation, admit card 

generation for students, invigilation chart generation, attendance sheet generation, 

logistic arrangements for holding exams, use of online payment gateway in co-

ordination with Finance & Accounts department for collection of payments. Use 

of an online monitoring and result storage package. OMR system is however not 

in use 

 

 Examination Process: Examination processes are closely monitored and 

materials required for conduct of examination are ordered in terms of the 

Gantt chart maintained by Exams cell. 
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 Post Examination Process: attendance capture, OMR based exam result, auto 

processing, generic result processing and certification. 

 Result processing is done through the Online Testing and result storage 

package and periodic backup of records is taken to ensure integrity of data 

 Ph.D. Evaluation Process: Since the FPM/EFPM Program has been 

introduced in 2013 the first batch of FPM Scholars will be submitting the 

Thesis (research report) in near future i.e in 2016. The evaluation process as 

set for the first batch will be implemented for the first time on these 

submissions. As such reforms if any, will be initiated only after such 

implementation and in case a need is felt. 

 

D. Office of the Controller of Examinations 

 

All examination processes are conducted in a transparent and issues impacting 

examination processes are discussed in the Faculty meetings and approval for all 

changes are documented and placed before the Academic Council for ratification 

and approval. 

 

As has been discussed students have mechanism for redressing of their grievances 

if any. 

 

 

2.6. Student Performance and Learning Outcomes  

 

A. Learning Outcomes for Post Graduate Programmes  

 

BIMTECH‟s Academic Framework (AF) serves the purpose of bringing all 

participants in the learning process on the same page, proverbially speaking, so 

that there is a fair blend of consistency, creativity and cohesion in the courses 

taught at BIMTECH across various programmes. The framework serves as a guide 

to students and teachers, so that they can model their behavior for the best impact 

on the academic environment of the Institute. It sets the expectations before and 

during an assessment period, as part of a larger Performance Management System. 

This AF bases itself primarily on Vision, Mission and Values of BIMTECH. 

These are outlined below: 

 

 

Vision 
To be known for developing ethical global leaders and entrepreneurs striving 

for sustainability and inclusive growth. 

 

 

Mission 

 To be the preferred choice for students, faculty and recruiters. 

 To create and disseminate knowledge in global context.  

 To imbibe an entrepreneurial culture through curriculum, pedagogy, research 

and mentoring. 

 To equip students for global business leadership. 

 To develop faculty as global thought leaders. 

 To ingrain ethics, sustainability and inclusive growth in all its activities. 
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Values 

 Ethics and Integrity 

 Sustainability and Transparency 

 Innovativeness and Entrepreneurship 

 

In addition to the above pillars that support BIMTECH‟s organizational culture, 

the AF bases itself on emerging best practices and future macro trends, and has to 

be therefore a reasonably dynamic and future looking document. 

 

The programme design, the curriculum structure is expediently planned and 

drafted trimester-wise and reflects vision and mission of the institute. Further, it 

also consists of important areas of specialisation that will be offered to the 

students during the programme. Every programme has a broad set of learning 

goals aligned with the mission. A set of measurable learning objectives for each 

goal is described as Programme-intended Learning Objectives (PILOs) which 

have measurable attributes. One to four PILOs is the norm for each Goal. Further, 

a series of modules and topics, in a particular subject, usually lasting a whole 

trimester with definite credits and number of hours of student engagement is 

designed in a course. Each course in the programme has further a set of 

measurable learning objectives for each course. CIOLs must have measurable 

attributes. Learning goals describe the knowledge and skills that are to be 

developed in the course and set expectations for what students should do with the 

knowledge and skills after completing a course.  

 

The framework is often communicated through e-mail to faculty fraternity and is 

available on a platform internally known as Network Address Translation (NAT). 

NAT is a methodology of remapping one IP address space into another by 

modifying network address information in Internet Protocol (IP) datagram packet 

headers while they are in transit across a traffic routing device. Students do have 

access to the document in the yearly-published student handbook.  

 

B. Monitor of Learning Outcomes 

 

Every programme has a broad set of learning goals aligned with the mission. A set 

of measurable learning objectives for each goal is described as Programme-

intended Learning Objectives (PILOs) which have measurable attributes. One to 

four PILOs is the norm for each Goal. Further, a series of modules and topics, in a 

particular subject, usually lasting a whole trimester with definite credits and 

number of hours of student engagement is designed in a course. Each course in the 

programme has further a set of measurable learning objectives for each course. 

CILOs must have measurable attributes. Learning goals describe the knowledge 

and skills that are to be developed in the course and set expectations for what 

students should do with the knowledge and skills after completing a course. 

BIMTECH provides high quality teaching and learning environment through a 

well-equiped library, wi-fi enabled campus and online resources and databases. 
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Exhibit 2.1 Programme Structure  

 
 

Each course in the programme structure covers course code, course description, 

teaching and learning hours and credits. A minimum number of contact teaching 

hours as prescribed by AICTE are necessary. Two-year, full time programme is 

divided into six trimesters. During the first two trimesters, the students are 

provided extensive teaching in a number of core courses. From the third trimester 

onwards till the fifth trimester, the students are required to complete core as well 

as specialisation courses. Students pursue their special interests in-depth through a 

specialisation offered by the programme. From April to June, students are 

required to undertake a Summer Internship Project (SIP). During the sixth 

trimester, student has choice of two of knowledge enhancement courses out of a 

set core courses. 

 

In summary, during two years student has to qualify the following courses. 

 Immersion Course 

 22 Core Courses 

 8 Specialisation Courses 

 2 Knowlege enhancement course out of bouquet of 16 courses 

 4 Components of experiential learning 

 

The courses offered in the programme are meticulously drafted and are 

subsequently reviewed and revised at a regular intervals by the industry and 

academia experts imbuing it with valuable inputs for learning contemporary 

management styles. BIMTECH applies a set of relevant high quality pedagogy-

mix depending upon the course learning outcomes for each course.  

 

The pedagogy-mix adopted by the post graduate diploma programme is suitably 

designed to involve academic seriousness and practical application. The classroom 

teaching includes sessions by exceptionally talented faculty who are known for 

their dedication to teaching and research, and possess considerable industry 

experience and have developed close ties with the national and international 

academic and business community. The practical application part is taken care of 
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by the case studies and projects at different stages of the two year programme, 

while close interaction with industry gives students a first hand experience of the 

corporate world. The students are also subjected to simulation games, quizzes, 

role plays, etc. in order to develop analytical and decision-making capabilities.  

 

As a part of the academic activity, programme conducts various workshops, guest 

lectures and panel discussions for its students. Experts from all fields of industry 

visit the institute and offer their valuable insights and opinions on topical issues. 

In order to supplement the various theories acquired in the classroom by the 

students, for simultaneous understanding and application, students are taken to 

various industries and given short-term projects relatedto these industries.  

BIMTECH strongly beleives that in addition to academic and experiential 

learning, the development of soft-skills/personality through participation at 

various level of extra/co-curriculum activities, are important ingredient of the 

programme. Students are encouraged to actively participate in variety of activities 

organized by the Institutes‟ Clubs such as, Quizzing Club, Debating Society, 

Cultural Club, E-Cell (Entrepreneurs‟ Cell) etc. They are also encouraged to 

participate in seminars and conferences organized outside BIMTECH, enabling 

them to acquire relevant skill/knowledge about the market and management issues 

through interactions with industry. 

 

BIMTECH adopts three-level techniques to monitor and ensures students learning. 

 

Level – 1 Student Attendance 

Student is Supposed to Attend Classes as per the following rules:  

a. Minimum Attendance during the trimester in the class in each course has to be 

at least 80%. 

b. All leave applications must be finally signed by the warden before the student 

leaves the campus. 

c. Grant of notional attendance in addition to actual class attendance for student 

particiaption in specified events that enahnces learning for the students. 

 

Level – 2 Continuous Student Assessments 

The Institute follows a well structured evaluation system for assessing the 

performance of the students. Based on the registration of courses by the students duly 

consented by Chairperson of the programme, the student will be assessed on 

continuous basis. Students performance is evaluated continuously throughout the 

Trimester by way of his/ her performance in the classroom discussion, case studies, 

project work, presentation, assignment, quizzes, mid-term examination, on-line tests, 

etc. The assessment tools are decided and shared with students in advance. Each tools 

applied to assess at least one pre-defined course learning outcomes. Fifty percent 

weightage is given to this assessment. BIMTECH practices to share the results of the 

performance with students during the delivery of the course before the end-term 

evaluation.  
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Level – 3 End-Term Assessments 

The end term examination is conducted in a course/ module ensuring to assess the 

analytical and conceptual comprehension of the students through essay type questions 

and the skill to use the knowledge through case and/or problem solving exercises. The 

remaining Fifty percent weightage is given to this assessment technique. The End 

Term Assessment is usually of 2 hours 30 minutes duration, but for some subjects it 

may be of shorter duration. The shorter duration assessment techniques are intimated 

to the students well in advance at the time of release of date-sheets for the 

examinations along with the question paper pattern. The combined performance of the 

students are declared based on relative grading system. The grade points are assigned 

as per the following scheme. 

Table: 2.5: Grading System 

Description Grade Grade Point 

Excellent  A+ 10 

Excellent  A 9 

Excellent  A- 8 

Good B+ 7 

Good B 6 

Good B- 5 

Satisfactory C+ 4 

Satisfactory C 3 

Satisfactory C- 2 

Poor D 1 

Fair F 0 

Incomplete I -- 

 

The Institute follows a system of Relative Grading for assessment of students‟ 

performance.  

Each course carries a certain specified number of credits and the credits is intimated 

by respective course coordinators/course teachers to the examination department. 

Based on the credits for each course and the corresponding grade point obtained by 

the student, a trimester wise TGPA is as follows: 

TGPA = Σ (Credit i x Grade point i )/ Σ  Credit i 

 

After each year, a cumulative grade point average (CGPA) is calculated as follows: 

 

CGPA = Σ (TGPA i x TCi)/Σ TCi where TCi is the total credit of trimester. 

 

The student must satisfy the following conditions at the end of the third term of the 

first year to be eligible for promotion to the second year: 

 

i. A minimum CGPA of 5.0 

ii. Not more than 4 Ds or 2 Fs (1 F = 2 Ds) should separately pass both internal 

evaluation and end term examination. 

iii. Minimum passing marks will be 20 (40%) out of 50 for internal evaluation 

and end term examination. 

iv. Internal marks will be carried forwarded if student passes internal evaluation 

but fails in end term examination. But if he/she fails in internal evaluation or 
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both in internal evaluation and end term, a supplementary examination is to 

be cleared with 40% passing marks. 

v. Only successful candidates will be included for relative grading. 

 

For award of Diploma, a student must satisfy the following conditions: 

a) The student must have a minimum CGPA of 5.0 in the programme. 

 b) Not more than 5 Ds or equivalent. (1F=2D) 

 c) No „I‟ grade in any course/projects. 

 

The „F‟ and „I‟ grade would require a student to do a Course of Independent Study 

(CIS) under the guidance of the subject faculty (Area Chairperson if concerned 

faculty is not available) to acquire a thorough knowledge of the subject. CIS would 

end with a written exam of 100% weightage. A CIS would have to be completed 

within two immediate next terms of the term of the course offering. A CIS will also 

follow registration with consent of Chairperson under the 10-point grading system 

with fees of Rs. 1500 per paper (maximum Rs. 3000 in a trimester). 

 

Schedule of Supplementary Examinations in case students fail to secure A, B or 

C grade points are announced and published in the student handbook.  

 

1. Supplementary Examinations of 1st Trimester of a batch will be held along 

with 2nd Trimester of the same batch.  

2. Supplementary Examinations of 2nd Trimester of a batch will be held along 

with 3rd Trimester of the same batch.  

3. Supplementary Examinations of 3rd Trimester of a batch will be held along 

with 4th Trimester of the same batch.  

4. Supplementary Examinations of 4th Trimester of a batch will be held along 

with 5th Trimester of the same batch.  

5. Supplementary Examinations of 5th Trimester of a batch will be held along 

with 6th Trimester of the same batch.  

6. Supplementary Examinations of 6th Trimester of a batch will be held 

immediately after the declaration of result. 

 

C. Data Analysis 

 

BIMTECH has an independent and self-sustained adequately staffed examination 

department headed by a controller of examination. The Examination Department 

has defined roles and responsibilities for setting up examination processes, 

planning and conduct of examinations in a timely and transparent manner as per 

academic standards of testing. The department‟s main objectives are:  

 

 To ensure smooth and timely conduct of examinations in accordance with 

BIMTECH standards  

 To strive for continuous improvement using latest IT techniques  

 To publish and disseminate results in time 

 To maintain integrity of records with periodic backup 
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The department, more specifically, ensures that the end term paper should be 

prepared to check the intended learning outcomes. There should not be any 

repetition of any question from the last two years papers and any material taken 

from open domain should be acknowledged without infringement of any 

copyright. The moderation is carried out by exam cell in consultation with area 

head/faculty concerned. Student having physical attendance of less than 60% in 

any subject in the class will not be allowed to appear in the end term examination 

for the subject concerned. For the total attendance of less than 80% in a subject, 

the student will be penalized with grade deduction as follows: 

 

 For 70% to less than 80%  - 1 Grade 

 For 60% to less than 70%  - 2 Grades 

 For less the 60% attendance  - Incomplete „I‟ Grade  

 

In order to overcome barriers of leaning, BIMTECH has two mechanisms in place. 

 

1. Programme Governance: -The academic postgraduate programme is governed 

bya structure headed by a chairperson, coordinator, academic manager and 

academic executive. The number of academic coordinator, academic manager and 

executive is decided based on the academic load of the centre. The programme 

gets support from academic areas and other non-academic departments. 

2. Programme Academic Advisory Committee: The Advisory advisory committee 

serves as a resource as well as provides guidance for the development of the 

programme. Members participate in the formulation of the programme‟s long-

term goals and objectives, provide counsel and support the building of key 

relationships. Furthermore, the role of the committee is to provide advice and 

expertise in their respective fields to the programme, appropriate to the academic 

activities of the Institute. The committee extends advice on strategic academic 

alliances useful to further the overall objectives of BIMTECH. The programme 

keeps in touch with the members of the advisory committee on a continuous basis, 

informing the members about the developments and seeking their guidance 

wherever necessary. The members will be invited to various activities taking place 

in the Institute. The meeting of the committee will also be held at least once in a 

year to discuss various issues of importance. The purpose of formulating this 

committee is:  

a) To develop strategies to achieve the programme‟s long-range goals and 

objectives 

b) To open doors, whenever feasible, to countries and markets where members 

have had experience and to provide advice, support and contact information 

for individuals and groups that may be interested in the programme‟s 

endeavors. 

c) To assist in the integration of the most relevant and cutting-edge knowledge 

into current programs and recommend ways to further develop. 

d) To help evaluate opportunities for assuring the quality, industry relevance and 

value to students of programme. 
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Criterion-III 

 

 

Research, Consultancy and Extension 

 

 

3.1  Promotion of Research 

3.2  Resource Mobilization for Research 

3.3  Research Facilities 

3.4  Research Publications and Awards 

3.5  Consultancy 

3.6  Extension Activities and Institutional Social 

Responsibility 

3.7  Collaborations 
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CRITERION-III: RESEARCH, CONSULTANCY AND 

EXTENSION 
 

 

3.1 Promotion of Research  

 

The research committee comprises of the following  

 

1 Dr. A. Sahay – Dean (Research) 

2 Dr. Shri Prakash – Member 

3 Dr .G.N. Patel – Member 

4 Dr. A.K. Dey – Member 

5 Dr. Rahul Singh – Member 

6 Dr. Girish Jain – Member 

7 Dr. Nitika Sharma – Member  

8 Dr. A.V. Shukla - Chairperson (Centre for Research Studies) 

 

 

A. Research Schemes/ Projects  

 

Research schemes are supported through two means viz., internal and external. 

For internal support the Area heads have been provided authority for research 

grants for the proposal which is approved by a committee consisting of Dean 

Research, Dean Academics and the Area Heads as per the circular by deputy 

director. 

 

For the external support faculty are encouraged at their personal level to explore 

various opportunities for research grants and apply for the same. There 

applications for such grants are recommended by the competent authority. 

 

B. Policy to Promote Research Culture  

 

In line with our vision and mission which inter alia states to develop faculty as 

global thought leaders, a performance evaluation system has been worked out 

which aims to reward faculty moving in the direction of becoming thought 

leaders.  

 

While teaching is an important component for the faculty, research will make 

them move in the direction of achieving our vision and mission. A faculty to be 

well rounded needs to be capable of teaching, doing research, training the 

executives and doing the academic administration for institution building.  

 

Accordingly, it is expected that a faculty earns his or her work units through a 

combination of these activities. The faculty is expected to achieve a minimum of 

300 work units per annum with a blend of activities stated above.  

 

Following are the areas in which research is conducted and areas of expertise is 

available in-house 
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Table 3.1: Research Areas 

S. No. Area 

1 Business Communication 

2 Economics 

3 Finance 

4 Human Resources 

5 Insurance 

6 International Business 

7 Marketing 

8 Operations And Decision Science 

9 Strategic Management 

 

 

C. Interdisciplinary Research  

 

The guides are encouraged to lead the candidate working under him to take up 

interdisciplinary research. In such a case the candidate is permitted to, if he so 

desires, have a co-guide from the other area of his/her topic. 

 

D. Interaction with Researchers of Eminence 

 

Eminent Researchers invited to interact with teachers and students during 2012-

2016 

 

1. Prof. Rajan Gupta of Management Development Institute, Gurgaon 

“Qualitative Methods of Research in Management” on Sundays between 11:30 

to 13:30 hours, starting from Sunday the 28th February, 2016. 

2. Mr. Vikas Rai Bhatnagar talk on “Action Research” to Research Scholars on 

Sunday the 5th April, 2015. 

3. Prof. P.N. Mishra, Director, Institute of Management Studies, Devi Ahilya 

Vishwavidyalaya, Indore interaction with Faculty and Research Scholars on 

Sunday the 8th February, 2015 

4. Prof. Furqan Qamar, Secretary General of Association of Indian Universities 

(AIU) interaction with Faculty and Research Scholars on Sunday the 8th 

February, 2015 

5. Prof. S.C. Lalwani, talk on “Translating Research Output into a good 

Manuscript” to Research Scholars on Sunday the 21st December, 2014 

6. Mr. Vikas Rai Bhatnagar talk on “Action Research” to our Research Scholars 

on Sunday the 24th August, 2014 

7. Prof. Yash Pal gave their commencement address on 13th July, 2014. 

8. Prof. (Dr.) D.K. Banwet, Professor, DMS, IIT, Delhi talk on “Relevance of & 

Rigour in Research and the Process of Research in the Field of Management” 

to Research Scholars on Saturday the 8th February, 2014 

9. Prof. S.C. Lalwani, talk on “How to Improve Chances of Publishign 

Reseearch in ” to Research Scholars and Faculty Members on Sunday the 27th 

October, 2013 

10. Prof. Rajen K. Gupta, Professor, MDI, Gurgaon interaction with our Research 

Scholars and Faculty Members on Saturday the 3rd November, 2012 

11. Prof. K. R. S. Murthy, Ex-Director, IIM Bangalore, Governing Board Member 

of IMT Ghaziabad interaction with our Research Scholars and Faculty 

Members on Sunday the 19th August, 2012 
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E. National and International Conferences Organized by the BIMTECH 
 

The following conferences were organized by the institute  

 

a. International Conference on Supply Chain and Logistics Management (Dec 

5
th

-8
th

, 2013) 

 

Theme - Global Supply Chain Management and Emerging Markets (Organizers - 

BIMTECH and HULL University Business School) 

 

Key Scholars 

 Prof. Shams Rahman (Australia) 

 Prof. Dr. Kulwant S Pawar (UK) 

 Jiraporn Pradabwong (UK) 

 Prof. Ruth Banomyong  (Thailand) 

 Piyawat Chanintrakul (Thailand) 

 Waraporn Tungjitjarurun (Thailand)        

 Prof. T. C. Lirn (Taiwan)           

 Prof. Darko Babic  (Croatia)          

 

b. Input Output Research  Association Conference (April  30
th

 2015 - May 1
st
 

2015) 

Key Scholars 

 TCA Anant 

 SR Hashim 

 Rajas Parchure 

 VVN Somayajulu 

 Takashi Yagi 

 PK Chaubey 

 AA Banouei 

 Soumendu Sarkar 

 Amitabh Kundu 

 RK Koti 

 Uma Swaminathan 

 

c. 8
th

 Indian Marketing Summit (Mar 14
th

 2014) 

Key Speakers 

 Shri Jitendra Singh 

 Annurag Batra 

 Jessie Paul 

 Ishaan Sarkar 

 Ananta Singh Raghuvanshi 

 Amit Tiwari 

 Vineet Sharma 
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d. 7
th

 Indian Marketing Summit (Mar 15
th

 2013) 

Key Speakers 

 Dr Jagdish Sheth 

 Prof VN Bhattacharya 

 Mr Himanshu Manglik 

 Mr Mehmood Khan 

 Mr Alok Bharadwaj 

 Mr. Umesh Anand 

 Mr Vijay Pratap Singh 

 

e. 6
th

 Indian Marketing Summit (Apr 27
th

 -28
th

 2012) 

Key Speakers 

 Ms. Cynthia Round 

 Mr. Pradeep Kashyap 

 Mr. Afzaal Malik 

 Mr. Alan Andreasen 

 Ms. Jessie Paul 

 Mr. D R Mehta 

 Mr. Anshu Gupta 

 

f. 5
th

 Indian Marketing Summit (Jan 22
nd

 -23
rd

 2011) 

Key Speakers 

 Dr Jagdish Sheth 

 Mr Pradeep Kashyap 

 Mr Alok Bhardwaj 

 Mr Amit Agnihotri 

 Mr. Mahendra Swarup 

 Mr Ravi Malladi 

 Mr Nitin Mathur 

 

g. International Conference on Management Cases 2015 (Dec 3
rd

 -4
th

 2015) 

Key Scholars 

 Richard McCracken 

 Vasant Sivaraman 

 Megan Hardeman 

 Fred Ames 

 Gary Stockport 

 Tojo Thatchenkery 

 Hanna Lehtimaki 

 

h. International Conference on Management Cases 2014 (Dec 4
th

 – 5
th

 2014) 

Key Scholars 

 Mark Rozell 

 Gary Stockport 

 Tojo Thatchenkery 

 Hanna Lehtimaki 

 John Walsh 

 David Willis 
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i. International Conference on Management Cases 2013 (Dec 5
th

 - 6
th

 2013) 

Key Scholars 

 Kingsley E Haynes 

 Sandra L Gill 

 Jack High 

 Tojo Thatchenkery 

 John Walsh 

 Paul Lapoule 

 

j. International Conference on Management Cases 2012 (Nov 29
th

 - 30
th

 2012) 

Key Scholars 

 Roger R Stough 

 Edward Rhodes 

 Tojo Thatchenkery 

 John Walsh 

 Katrina S Rogers 

 Roland Livingston 

 Eric Simon 

 

k. International Conference on Management Cases 2011 (Dec 1
st
 - 2

nd
 2011) 

Key Scholars 

 Roger R Stough 

 Hanna Lehtimaki 

 Tojo Thatchenkery 

 Roland Livingston 

 Masaki Lijima 

 Ronald Purser 

 Louise Shelley 

 

 

F. College Initiative in Transferring/Advocating the Relative Findings of 

Research  

 

It is proposed the quarterly newsletter of the Center – „Shodh  Gyaan‟ will carry 

findings of the research of the college for the benefit of the students and the 

community   

 

G. Faculty Actively Involved In Research  

 

Faculty members actively engaged in guiding research at Doctoral Level – Dr Shri 

Prakash, Dr G N Patel, Dr A Sahay, Dr Shettigar, Dr A K Dey, Dr Rahul Singh, 

Dr A V Shukla to name a few. 
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3.2 Resource Mobilization for Research 

 

A. Research Budget and Expenditure 
 

Table 3.2: Research Budget and Expenditure 
 

Department Name:_Centre for Research Studies               Designation of HoD: _Chairperson (Doctoral Programmes)             

From December, 2015 to May, 2016 (Please fill the applicable half year  June-Nov/ Dec. to May) 

Part A - Expenditure 

Sr.  

No. Sub Head 

Capital  

Expenditure 

(Rs.) 

Recurring 

Expenditure 

(Rs.) 

Total 

Expenditure 

(Rs.) 

Expenditure tracked and attributed  to Missions/Values Rs. (000) Total (of col.  

6 to 14 to tally  

with col.5) M1 M2 M3 M4 M5 M6 V1 V2 V3 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 

i 
Student Assessment Related 

Expenses 
  58000 58000   58000               58000 

ii Travelling and Conveyance   50000 50000 50000                 50000 

iii Printing    70000 70000 50000 20000               70000 

iv Scholarship   600000 600000 480000 120000               600000 

v 
Conferences/Seminar/Works

hops conducted-National 
  20000 20000 12000 8000               20000 

vi 

Developing student global 

leadership expenses 

(Directly mission related) 

  100000 100000       100000           100000 

vii Prize and Awards   100000 100000   100000               100000 

viii Printing and Stationery   12000 12000 12000 

 

              12000 

ix Postage   12000 12000 12000 

 

              12000 

x Telephone   5000 5000 5000                 5000 

xi Contingency    50000 50000                   50000 

  Total   1077000 1077000 621000 306000   100000           1077000 
               
Note: The provisions made in subheads does not included expenses under these for Ph. D programme 
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Department Name:_Centre for Research Studies               Designation of HoD: _Chairperson (Doctoral Programmes)             

From June, 2016 to Nov, 2016 (Please fill the applicable half year  June-Nov/ Dec. to May) 

Part A - Expenditure 

Sr.  

No. Sub Head 

Capital 

Expendi

ture  

(Rs.) 

Recurring 

Expenditu

re 

(Rs.) 

Total 

Expendit

ure 

(Rs.) 

Expenditure tracked and attributed  to Missions/Values Rs. (000) Total (of 

col. 6 to 14 

to tally 

with col.5) M1 M2 M3 M4 M5 M6 V1 V2 V3 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 

i Registration Charges   65000 65000 65000                 65000 

ii Student Assessment Related Expenses   85000 85000   85000               85000 

iii Travelling and Conveyance   60000 60000 60000                 60000 

iv Printing    75000 75000 50000 25000               75000 

v Scholarship   1250000 1250000 1000000 250000               1250000 

vi 
Conferences/Seminar/Workshops 

conducted-National 
  50000 50000 30000 20000               50000 

vii 
Developing student global leadership 

expenses (Directly mission related) 
  100000 100000       100000           100000 

viii Prize and Awards   100000 100000   100000               100000 

ix Printing and Stationery   12000 12000 12000 

 

              12000 

x Postage   12000 12000 12000 

 

              12000 

xi Telephone   5000 5000 5000                 5000 

xii Contingency    90000 90000                   90000 

  Total   1904000 1904000 1234000 480000   100000           1904000 

               

Note: The provisions made in subheads does not included expenses under these for Ph. D programme         
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B. Provision for Seed Money to Faculty for Research  

 

There is a provisions in the institution to provide seed money. The faculty 

interested applies for the same through the area chairs to the dean research. 

Business communications area received research funding of Rs. 100000 in the 

year 2015-16 for their research project. 

 

Business communications area received a research funding of Rs. 100000 for 

2015-16 was sanctioned. 
Table 3.3: Provision for Seed Money to Faculty for Research 

 

Year 

wise 
Number 

Name of the 

project 

Name of the 

Funding 

agency/Industry 

Total 

grant 

received 

A. College funded           

Minor projects           

Major projects           

Along with Industry           

B. Other agencies - national and 

international (specify) 
      

Minor projects           

Major Projects 

  

  

Nov 13- 

Oct 16 
  

 Social 

Entrepreneurship 

British Council 

Project 
24 lakhs 

Nov 13- 

Sep 16 
  

UNIQUE project 

for higher 

Education 

European Union  8 lakhs 

Dec 15 to 

Jul 16 
  

Corporate 

Governance of 

SMEs 

NFCG 3 lakhs 

C. Industry 

sponsored 
          

 
Table 3.4: Recognized for Research Activities by National / International Agencies 

S. 

No. 
Name Project Title Agency 

1
st
 

Year 

Grant 

2
nd

 

Year 

Grant 

3
rd

 

year 

Grant 

Total 

1  
Dr. Anshul 

Verma  

Modernization and 

Removal of 

Obsolescence Scheme 

(MODROBS)  

AICTE 712000  178000  
 

890000  

2  
Mr. Devendra 

Kumar  

Career Award for 

Young Teachers 

(CAYT)  

AICTE 120000  190000  195000  505000  

3  

Dr. 

Parameswar 

Nayak  

Research Promotion 

Scheme (RPS)  
AICTE 100000  5882  

 
105882  

4  
Dr. Shri 

Prakash  

Conference on “Indian 

Economic Growth in 

Regional Framework”  

ICSSR 126000  14000  
 

140000  

5 
Dr. Shri 

Prakash  
IORA Conference ICSSR 90000  10000   100000  
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Table 3.5: Details of Completed Research Projects Undertaken by the College Faculty 

Research Projects Undertaken and Completed by Faculty  

Sr. 

No. 

Name of  

the Faculty 

Name of  

the Period 

Name of the  

Organisation/ 

Company for 

which  

Project / Services  

undertaken 

Title of Project  

/ Service 

Revenues  

generated /  

Fee Received  

(if any) 

1 Alok Bhardwaj 
Nov '12 - 

June '13 

ASSOCHAM 

Chamber of 

Commerce 

Indo-Arab Trade 

Relations 
  

2 Amrendra Pandey 
Nov '12 - 

June '13 

Ethics Resource 

Centre 

National Business Ethics 

Survey 
  

3 Rahul Singh 
Nov '12 - 

June '13 
ERC USA 

National Ethics Report 

Survey 
2,00,000 

4 
Snehanand (Ravi) 

Sinha 

Nov '12 - 

June '13 

Grameen Creative 

Lab 

to evaluate the 

feasibility of migration 

from philanthropy based 

business model to a 

social business model 

based on a case study of 

Goonj 

NIL 

5 K.R.Chari 

October-

December, 

2013 

United Nations 

Environment 

Programme 

Waste Agricultural 

Biomass to Energy 

WAB2E 

USD 20,000 

6 Parmeswar Nayak 

October-

December, 

2013 

AICTE 

Effectiveness of Women 

in managerial Roles in 

Corporate Sector in 

India 

Rs,105882/- 

7 Rahul Singh 

January-

March, 

2014 

EU Research 

Grant, Erasmus 

Mundus 

UNIQUE  Rs.1000000 

8 Anuj Sharma 

January-

March, 

2014 

Erasmus Mundus 
University Quality 

Exchange 
Rs.30,00,000 

9 K.R.Chari 
April-

May,2014 
UNEP 

Conversion of Waste 

Agricultural Biomass to 

Energy 

20,000 USD 

10 Rahul Singh 13-16 European Union  
University Quality 

Exchange 
Rs.30,00,000 

11 Rahul Singh 15-l16 British Council Social Entrepreneurship  Rs.20,00,000 

 

3.3 Research Facilities  

 

A. Infrastructure to Facilitate Research 

 

The library, which is known as the knowledge centre, is up to date with the latest 

data bases viz., Indiastat, Proquest, EBSCO, Crisil, Euro monitor, and Prowess. 

 

The faculty is supported by their area heads for their individual initiatives. The 

research scholars are supported by the Dean‟s office.  

 

The support is in terms of guidance of writing research paper and cases which are 

done both formally and informally.  

 

Research via PES is given value in terms of work units. 
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Best case awards are given in the conference and student award in case writing are 

also given. In addition, Dr Jagdish Sheth award for best thesis is also given to the 

scholar who have completed their PhD.  

 

B. Information Resource Centre  

 

The knowledge centre provides latest database facilities to cater to the needs of 

the researchers. 

 

C. Residential Facilities (With Computer and Internet Facilities) for Research 

Scholars and Faculty 

 

Residential facilities are provided for FPM Scholars  

 

D. Specialized Research Centre/ Workstation to Address Challenges of Research 

Programmes  

 

Centre for Research Studies provides all the FPM scholars with a workstation. At 

present there are four full time research scholars.  

 

E. Research Facilities (Centre, etc.) of Repute  

 

Centre for Research Studies, BIMTECH offers PhD programs in association with 

University of Mysore and ML Sukhadia University, Udaipur. In addition, they 

also run Fellow Program in Management and Executive Fellow Program in 

Management recognized by AICTE. 

 

  

3.4 Research Publications and Awards  

 

A. Selected papers of 7 faculty members are as follows –  

 

Prof. Shriprakash  
Name of the 

Author (s) 

Title of Paper Type of 

Conference  

(National / 

International) 

Venue of 

Presentation 

(Complete 

Address) 

Date Of 

presenta

tion 

(DD/MM

/YYYY) 

Name of 

Organising 

body/Institut

e/University 

Confere

nce held 

From 

(DD/MM

/YYYY) 

Conferenc

e held till 

(DD/MM/

YYYY) 

Dr. Shri Prakash, 

Amit Sharma & 
Niharika Joshi 

Bhatt 

Organization Structure, 

Education Profile of 
Human Capital, Output 

and Productivity of 

Electrical 

Manufacturing Industry 

of India: A Study of 

Selected Enterprises 

International Kathmandu, 

Nepal 

11-Mar-

13 

Nepal 

Academy of 
Management 

10-Mar-

13 

12-Mar-13 

 

Dr. Shri Prakash 

& Sonia Anand 

Export Led Growth 

Strategy: Retrospect 

and Prospect 

National IMT 

Ghaziabad 

12-Dec-

12 

FOBE 2012     

Dr. Shri Prakash 
& Chitra Bhatia 

Determination of 
Opening Prices of the 

Day 

National IIM Calcutta 20-Dec-
12 

India Finance 
Conference 

    

Dr. Shri Prakash Public Expenditure, 

Public Debt and 

Economic Growth in 

GCC 

National BIMTECH 

Gr. Noida 

28-Sep-

13 

BIMTECH 

Gr. Noida 

28-Sep-

13 

29-Sep-13 

 

Shri Prakash and 

Gautam Negi 

Growth Effect of 

Changing Technology 

and Demand on Indian 

Economy 

International Cambridge 

University 

1-Dec-14 IMRA-

ABRM 
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Shri Prakash and 

Sonia Anand 

Indo-Southern and 

Eastern African Trade 

International MLSU 

UDAIPUR 

25/3/201

4 

MLSU INDO 

African 

Cooperation 

Society, 

JNU/Bombay 

University 

25-26 

March, 

2014 

26, March 

2014 

Shri Prakash and 
Sonia Anand 

Impact of Growth on 
Factor Endownment 

and Structure of India's 

Trade 

National GOKHL 
Institute-

DEEMED 

University, 

PUNE 

1st 
March 

2014 

GOKHL 
Institute-

DEEMED 

University, 

PUNE and 

IORA 

1, March, 
2014 

3rd March 
2014 

ShriPrakash and 

Gautam Negi 

Growth effect of 

change in technology 

and final demand in 

Indian Economy.A 
study of input-output 

framework 

International IMRA-

AMRA 

Confernec at 

Cambridge 

22-Jul-14 IMRA-

AMRA 

22-Jul-14 25-Jul-14 

Shri Prakash and 

Ritu Sharma 

Sustainable Growth of 

Production and 

Consumption in Indian 

Economy 

International LISBON, 

Portugal 

1-5, July, 

2014 

International 

Input Output 

Association 

7-Jan-14 7-May-14 

Shri Prakash and 

Gautam Negi 

Impact of Utilization of 

Energy Resources on 

Growth of Indian 

Economy 

International LISBON, 

Portugal 

1-5, July, 

2014 

International 

Input Output 

Association 

7-Jan-14 7-May-14 

 Dr. Shri 
Prakash, Mrs. 

Sudhi Sharma, 

Prof. Negi 

Gautam 

 “Domestic Investment, 
Credit Creation, 

Inflation and Growth of 

Indian Economy” 

International  Allahabad 
University 

 13.12.20
14 

 Allahabad 
University- 

Economics 

Department 

 12.12.20
14 

14.12.2014 

Dr. Shri Prakash, 

Prof Negi 

Gautam and Mrs 

Sudhi Sharma 

Energy Empirics of 

Growth of Indian 

Economy 

International Allahabad 

University 

13.12.20

14 

Allahabad 

University- 

Economics 

Department 

12.12.20

14 

14.12.2014 

Dr. Shri Prakash “ Economics of JK 

Mehta 

International Allahabad 

University 

14.12.20

14 

Allahabad 

University- 
Economics 

Department 

12.12.20

14 

14.12.2014 

 Sudhi Sharma, 

Shri Prakash & 

Gautam Negi 

 Economic Growth, 

Agricultural Prices and 

Inflation in Indian 

Economy since 1861 

 National BIMTECH 

Gr. Noida 

 02/05/20

15 

BIMTECH 

Gr. Noida 

 02/05/20

15 

 04/05/201

5 

Shri Prakash & 

Sonia Anand 

Method and Approach 

to Develop Capital 

Matrix of India 

 National BIMTECH 

Gr. Noida 

 03/05/20

15 

BIMTECH 

Gr. Noida 

 02/05/20

15 

 04/05/201

5 

Sudhi Sharma, 

Shri Prakash & 

Gautam Negi 

Growth, Investment, 

Credit Creation and 

Inflation of Indian 
Economy since 1991 

 National BIMTECH 

Gr. Noida 

 03/05/20

15 

BIMTECH 

Gr. Noida 

 02/05/20

15 

 04/05/201

5 

Shri Prakash & 
Chitra Bhatia 

Arora 

A Study of Inter-Sector 
Inequality of FDI and 

Direct and Indirect 

Components and 

Growth Effect of FDI 

on Indian Economy 

 National BIMTECH 
Gr. Noida 

 03/05/20
15 

BIMTECH 
Gr. Noida 

 02/05/20
15 

 04/05/201
5 

Sudhi Sharma & 

Shri Prakash 

Evaluating Validity of 

Phillips Curve in 

Member Countries of 

SAARC in 
Programming 

Framework 

 National BIMTECH 

Gr. Noida 

 04/05/20

15 

BIMTECH 

Gr. Noida 

 02/05/20

15 

 04/05/201

5 

Shri Prakash & 

Sonia Anand 

Effect of 2007-08 

Worldwide Economic 

Slowdown and Euro 

Debt Crisis on the 

Inter-Regional Trade 

SAARC  

 National BIMTECH 

Gr. Noida 

 04/05/20

15 

BIMTECH 

Gr. Noida 

 02/05/20

15 

 04/05/201

5 

Sudhi Sharma & 

Shri Prakash 

Impact of Public 

Expenditure and 
Employment on 

Economic Growth, of 

Member Countries of 

SAARC: A Study in a 

Programming 

Framework 

 National BIMTECH 

Gr. Noida 

 04/05/20

15 

BIMTECH 

Gr. Noida 

 02/05/20

15 

 04/05/201

5 
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Sudhi Sharma 

Gautam Negi & 

Shri Prakash 

Impact of New 

Economic Policy on 

Households‟ Assets 

and Liabilities in India” 

(get best paper award ) 

national Lal Bahadur 

Shastri 

Institute of 

Management, 

New Delhi 

11
th

 – 

12
th

 

March 

2016 

Lal Bahadur 

Shastri 

Institute of 

Management, 

New Delhi  

11
th

 

March 

2016 

 12
th

 

March 

2016 

Shri Prakash & 

Sudhi Sharma  

Modeling of 

Convergence of 
demand pull into cost 

push inflation in Indian 

Economy  

Inter-National Seoul  4-8 July 

2016 

24
th

 Inter-

National 
Conference of 

Inter- 

National  

Input- Output 

Association 

Vienna   

4-8 July 

2016 

  

 

Prof. G. N. Patel  

 

1. “Human Resource Allocation: An AHP-LP Approach”, 48
th

 ORSI conference, 

Dec 17-19, 2015 

2. “Determination of Drivers of Performance of Hedge Fund Strategies obtained 

using Slack Based DEA models”, 48th ORSI conference, Dec 17-19, 2015 

3. “An AHP-LP Approach Determining Eminent Drivers of Consumer 

Behavior”, 48th ORSI conference, Dec 17-19, 2015 

4. “Time Stepped Improvement using Data Envelopment Analysis”, 11th 

International Conference on Data Envelopment Analysis, held in Kuala 

Lumpur, Malaysia during 16th – 18th April 2014. 

5. “Customer Based Brand Equity Measurement of Sports Wear Segments in 

India”, ICMC, 2014. Considered as the best paper in the conference.   

6. “Assigning Weights to Marketing Mix Constructs for a commoditized product 

using Analytical Hierarchy Process”, ICMC, 2013 

7. “Using Neural Networks to refine benchmarks from Data Envelopment 

Analysis”, 11th International Conference on Data Envelopment Analysis, held 

in Samsung Turkey during 27th – 30th June 2013 

8. “Alternative Benchmarking Using DEA”, 11th International Conference on 

Data Envelopment Analysis, held in Samsung Turkey during 27
th

-30
th

 June-13 

9. “Assessing Performance of Organized Pharmacy Retail Stores using Data 

Envelopment Analysis”, presented in 10th International Conference held in 

Natal, Brasil, 26th- 29th August, 2012. 

10. “Assessing Relative Efficiency of Rashtriya Swasthya BIMA Yojna- A case of 

Districts of Uttar Pradesh”, International Conference on Management Cases, 

29-30
th

 Nov. 2012 BIMTECH. Considered as the best paper in the conference.   

11. “Evaluating Performance of Categorical Decision Making Units using DEA”, 

International Conference on Management Cases, 29-30
th

 Nov.12 BIMTECH   

12. “Assessment of Performance using DEA: A Case on Chain of Pharmacy 

Retail stores Located in  NCR”. International Conference on Management 

Cases, Dec. 1st -2nd, 2011, BIMTECH.  

13. “Local Efficiency in DEA- An Approach based on Clustering”, 9th 

International Conference on Data Envelopment Analysis at Thessaloniki, 

Greece, 25th August to 27th August 2011 

14. “Efficiency of Indian Life Insurance Companies: A Non-Parametric 

Approach”,  Poster presentation in 2nd International Conference on Advanced 

data Analytics, Business Analytics and Intelligence, Jan. 8–9
th

, 2012 IIM, 

Ahmedabad. 
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Prof. Meena Bhatia  

 

1. Presented paper titled, “Intellectual Capital Disclosure and Determinants: 

Evidence from Indian Banking Sector” at FIFC Conference, held on the Fore 

School of Management Campus, Delhi, Nov 2014. 

2. Presented paper titled, “Intellectual Capital Disclosure and Attributes: 

Evidence from Indian Banking Sector” at IJAS Conference, held on the 

Harvard Campus, Boston, USA on 26th to 30th May 2014. 

3. Presented paper titled “Intellectual Capital disclosures in IPO prospectuses of 

Indian companies”, at the India Finance Conference (IFC) 2013, organized by 

IIM Ahmedabad, IIM Bangalore & IIM Calcutta at IIM Ahmedabad on 18 to 

19 December 2013. 

4. Presented paper titled “Voluntary Disclosure of Financial ratios in India”, at 

the 2013 India Accounting & Finance (IAF) Conference, organized by IIM 

Lucknow on 9th to 11th September 2013. 

 

Prof. Pooja Misra 

 

1. Research paper titled Study of Impact of BSE Sensex, Crude Oil and Gold 

Imports on Exchange Rate (INR/USD) presented in 4th Biennial Indian 

Academy of Management Conference, IIM Lucknow, Dec 2015 

2. Facilitating the Development of Creative Minds: A Case Study on Parisar 

Asha presented in the International Conference on Management Cases, Dec 

2015, BIMTECH, Greater Noida 

3. The Indian Shopping Experience: A Study of Delhi and NCR in GCMRM 

2014 – Management Development Institute, Gurgaon, March 2015 

4. Demand Determinants Impacting Automobile Industry: Comparative Analysis 

of Northern and Southern India presented in  International Business Research 

Conference in IMI, Bhubaneshwar, February 2015 

5. Compensation: Impact of Rewards and Organisational Justice on Employee 

Engagement in Retail Store Operations: A Study of Delhi and NCR" in 

NICOM 2015 – 18th Nirma International Conference on Management, 

Institute of Management, Nirma University, January 2015 

6. Demand Determinants in a Changing Market Scenario: An Analysis of Indian 

Automobile Industry" in Global Summit on Management Cases, IIM Raipur, 

December 2014 

7. Macro-economic Determinants Impacting Exchange Rate in India: A Study; 

FIFC 2014, Fore School of Management, 2014, November 2014 

8. Rupee Depreciation in Recent Times: Anvesh Doctoral Research Conference, 

Nirma University, April 2014 

9. Economic Growth: Empirical Analysis of Top Performing States of India" 

presented in the Indian Economic Growth in Regional Framework Conference 

organized by BIMTECH, Sept 28-29, 2013 

10. Impact of Compensation on Sales Turnover and the role of Motivation in 

Retail Store Operations: A Study of Delhi and NCR presented in International 

Conference in Research and Education organized by IIM Indore and Universiti 

Tun Abdul Razak, KL, Malaysia, May 2013 

11. Compensation: Impact of Rewards on Employee Engagement and the role of 

Motivation in Retail Store Operations: A Study of Delhi and NCR research 

paper presented in Tenth AIMS International Conference on Management 
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organized by IIM Bangalore and AIMS International, Jan 2013 

12. Impact of Compensation on Motivation, Job Satisfaction and Turnover 

Intentions in the Retail Industry: A Study of NCR presented in the Intl. 

Conference on Management Cases, Nov 2012, BIMTECH, Greater Noida 

13. Compensation: Impact of Rewards, Organisational Justice on Job Satisfaction 

and Turnover Intentions in Retail Store Operations: A Study of Delhi and 

NCR research paper presented in the International Conference on Business 

Management & Information Systems 2012, Singapore, Nov 2012 

14. Compensation: Implications of Organisational Justice on Employee 

Engagement and the mediating role of Motivation and Job Satisfaction 

presented in Annual Doctoral Research Conference in Management – 

ANVESH, organized by Institute of Management, Nirma University, April 

2012. Paper received the Second Prize. 

 

Prof. Saloni  Sinha 

 

International Conferences 

1. Saloni Sinha, Nilu Choudhary: Bilingual Technical Glossary  Development: 

Frame Semantics Revisited, 36th ICOLSI 4-6 Dec 2014, Linguistic Society of 

India and University of Kerala. 

2. Sangeeta Shukla, Saloni Sinha: Deconstructing the Linguistic Variations in 

Men and Women Professors , 20th IAWE-2014 , 20 Dec., 2014 International 

Association of World Englishes, TEFSOL, JNU, DU and Amity Univ. Noida 

3. Shanti Dahal & Saloni Sinha: A Paradigm Shift in the Concept of Corporate 

Social Responsibility to Individual Social Responsibility- The Changing 

Trends, ICAMT 2015, 18-19 Dec., 2015, JBS NOIDA & NEBRASKA 

UNIVERSITY  

4. Sangeeta Shukla & Saloni Sinha: Communicating with Healing Touch-a case 

of Rajbala Foundation, ICMC 2015, BIMTECH & George Mason University, 

3-4 Dec., 2015 

5. Saloni Sinha: “ICT: Student Participation in English Language Classrooms”, 

10th AsiaTEFL,, TEFSOL INDIA, Oct4-6, 2012. 

 

National Conferences 

1. Saloni Sinha, Nilu Choudhary, Y. Mukherjee: Semantic and Bilingual  issues 

in M-education in India,  International Conference on Methods, Aesthetics & 

Genres, MAGIC, 2014, UPES, Dehradun. 

2. Saloni SInha: “ E-inclusion and Educated Women Empowerment” at National 

conference on Role of ICT in inclusive and Sustainable National 

Development, by Computer society of India and GNIOT, Greater Noida, 27 

April, 2013. 

 

Regional, National, or International Proceedings 

1. Saloni Sinha, Nilu Choudhary: Bilingual Technical Glossary  Development: 

Frame Semantics Revisited, 36th ICOLSI 4-6 Dec 2014, Linguistic Society of 

India and University of Kerala (page124) 

2. Sangeeta Shukla, Saloni Sinha : Deconstructing the Linguistic Variations in 

Men and Women Professors, 20th IAWE, 20 Dec., 2014 International 

Association of World Englishes, TEFSOL, JNU, DU and Amity Univ. 

Noida(page no 131) 
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Prof. Sangeeta  Shukla  

 

Paper Presentations at Academic or Professional Meetings* 

1. Communicating With a Healing Touch – A Case Of Rajbala Foundation. Case 

presented in International Conference on Management Cases  organized by 

BIMTECH  and The School of Public Policy, George Mason University, 

Arlington, Virginia (USA) . Dec. 2015. 

2. Deconstructing the Indian B-Schools Students‟ Decision Making Process for 

Study Abroad Programme .MDI Global Conference -GCMRM 2015. March 

11-13, 2015. 

3. Relationship building in Cross Cultural Context: A Case Study of Mamsys. 

International Conference on Management Cases  organized by BIMTECH  

and The School of Public Policy, George Mason University, Arlington, 

Virginia (USA) . Dec. 2014. 

4. Should the Maharaja Abdicate? (A case on Air India‟s change of mascot). IIM 

Raipur‟s Global Summit of Management Cases, 12-13 December, 2014. 

5. Deconstructing the Linguistic Variations in Men and Women Professors .20th 

Conference of the International Association for World Englishes.Dec.2014. 

6. Student Exchange Programs In Indian B-Schools: An Analysis of the Learning 

and Outcomes for Students. IJASConference for Academic Disciplines at 

Harvard University Cambridge, USA, May 29-June 2, 2011. 

 

Regional, National, or International Proceedings* 

 

1. Communicating with a Healing Touch: A Case of Rajbala Foundation. Case 

published in the conference proceedings in a form of book “Organizational 

Transformation –Change Management Perspective”, Edited by G. D. 

Sardana&TojoThatchenkery, Published by Bloomsbury India as proceedings 

of the International Conference on Management Cases organized by 

BIMTECH and The School of Public Policy, George Mason University, 

Arlington, Virginia (USA) . Dec. 2015.ISBN 978-93-85436-77-2 

2. Relationship building in Cross Cultural Context: A Case Study of Mamsys. 

Case published in the conference proceedings in a form of book 

“Organizational Transformation –Change Management Perspective”, Edited 

by G. D. Sardana&TojoThatchenkery, Published by Bloomsbury India as 

proceedings of the International Conference on Management Cases organized 

by BIMTECH and The School of Public Policy, George Mason University, 

Arlington, Virginia (USA) . Dec. 2014.ISBN 978-93-84898-57-1 

 

Prof.  Archana Srivastava  

 

1. Presented a case titled “Strategies to Enhance Interpersonal Effectiveness 

through Transactional Style Inventory” in International Conference on 

Management Cases ICMC -15 at Birla Institute of Management Technology 

on December.  

2. Attended and presented paper titled Employability Skills: A Comparative 

Study of Students from Metro and Tier-II cities in India on 18 & 19 April 

2015 in the International Conference titled Globalizing Brand India: 

Opportunities and Challenges  hosted by IIM Kashipur at India Habitat 
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Centre. The paper was presented under the track themed „Skill assessment and 

development for a more productive workforce‟ 

3. Presented a case titled “Diagnosing Organizational Communication Model 

of Akosha- An Online Consumer Forum in India to Resolve Consumer 

Complaints” in International Conference ICMC -14 at Birla Institute of 

Management Technology on December, 5 & 6
th

 2014.  

4. Presented a research paper titled “Measuring Communication Competence 

and Effectiveness of ASHAs (Accredited Social Health Activist) in Uttar 

Pradesh (India)"in international conference organized by Global Association 

of MDP (Master‟s in Development Practice) Program and the UN Sustainable 

Development Solution at Columbia University- New York, on 17-18 

September 2014.  

5. Presented a case titled “Sustainable Development and Inclusive Growth 

Model for Improving Organic Agriculture in India: A Case Study on 

Communication & Awareness Strategies of Morarka Foundation" in 

international conference organized by Global Association of MDP (Master‟s 

in Development Practice) Program and the UN Sustainable Development 

Solution at Columbia University New York, on 17-18 September 2014.  

6. Presented a case titled “Marico- A Company with purpose” in The Case 

Centre Anniversary Conference at IIM Bangalore on 8-9 September 2014.  

7. Presented a case titled “Role of Team Work in Enhancing the Development 

of the Softer Transferable Skills” in International Conference ICMC -13 

at Birla Institute of Management Technology on December, 4 &5
th

 2013.  

8. Presented a paper in International Conference on “Issues and Challenges in 

Retail Sector and Foreign Direct Investment in India and Across the 

World” at SCMS-UG, Pune on 15-16
th

 February, 2013. 

 

B. Publication per Faculty  

 

Books (chapters/edited/etc)  –  40 

Research Papers in Journals  –  104 

Cases  –  45 

Article  –  3 

R.P Published in Conference Proceedings  –  22 

Total  -  214 

Average  –  3.6 

 

 

C. Faculty serving on the editorial boards of national and international journals  

19 Faculty Members 

 

D. Faculty members on the organization committees of international 

conferences, recognized by reputed organizations / societies.  

 

BIMTECH organizes several conferences of national and international stature e.g. 

ICMC, IORA, etc round the year, in which the whole institute participates and help in 

the successful execution of the program.  
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E. Research Journal(s) Published at the College 

There are two journals published  

a. Business Perspectives 

b. South Asian Journal of Business and Management Cases 

 

a. Business Perspectives: Business Perspectives, a Bi-Annual Journal, provides a 

platform to scholars, researchers, practicing managers and academia to present 

their views, research findings and share their experiences. 

 

Besides, it disseminates information about the current practices and 

development in education and research in the field of management, economics, 

commerce, and other allied areas.  

 

Unpublished Papers, based on recent research and analysis of changes in 

management practices, policies and their configurations are solicited from 

authors. 

 

A section on Book reviews, notes, cases, memoranda and communications for 

comments, opinions etc. is kept open for frank exchange of views and free 

debate. Reviewed articles also get space in this section. 

 

Papers submitted for publication in Business Perspectives are sent to outside 

experts for blind review. Editorial decision is final. 

 

Patron 

Jayashree Mohta 

 

Chief Editorial Advisor 

H. Chaturvedi 

 

Editor-In-Chief 

Jagdish Shettigar 

 

Managing Editor 

Amit Sharma 

 

Editorial Team 

A V Shukla, Girish Jain, Nitika Sharma, Manujata Midha,  

Himanshi Tiwari, Arindam Banerjee, Veenu Sharma 

 

Editorial Advisory Board 

Roger R. Stough, George Mason University, U.S.A., R. Bhardwaj, Institute for 

Educational Research and Development, Bangalore, India, Gulay Gunluk 

Senesen, Istanbul University, Turkey, Yogesh Atal, U N E S C O (Retd.), 

Gurgaon, India, S. R. Hashim, IASSI, New Delhi, India, Rob Carman, Luton 

University, U.K., Jay Mitra, University of Essex, U.K., V. R. Panchamukhi, 

New Delhi, India, Mohd. Sayeed, Minot State University, U.S.A., Martin Kusy, 

Brock University, Canada, A. D. N. Bajapai, HP University, Shimla, India, 

Thijs ten Raa, Tilburg University, The Netherlands, P. K. Chaubey,I I PA, New 

Delhi, India 
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b. South Asian Journal of Business and Management Cases: South Asian 

Journal of business and Management Cases is published by SAGE 

Publications, London, New Delhi, New York and Sydney – in June and 

December. Copyright 2012, Birla Institute of Management Technology. All 

rights reserved. No portion of the contents may be reproduced in any form 

without permission in writing from the publisher. 

 

Aims and Scope 

 

South Asian Journal of Business and Management Cases (SAJBMC) is a peer-

reviewed, biannual journal of Birla Institute of Management Technology, 

Greater Noida (India). SAJBMC aims to provide a space for high-quality 

original teaching cases, research or analytical cases, evidence-based case 

studies, comparative studies on industry sectors, products and practical 

applications of management concepts. Publication of pure research and applied 

research does not fall under the domain of the journal. 

 

SAJBMC is international in scope but a certain preference will be given to 

papers that focus on socio-economic context of South Asian region. The prime 

objective of SAJBMC is to create awareness amongst academics, researchers, 

policymakers, managers, practitioners, entrepreneurs about real-life business or 

management situations that present executives with dilemma in analysis, and 

decision making in the face of multiple choices in an environment of varying 

uncertain outcome. The journal fosters in-depth analysis and learning on 

various aspects of business organizations, institutions, public sector 

undertakings, civic bodies, NGOs and NPOs with a focus on the economy of 

South Asia, and covers all functional disciplines including, but not limited to, 

accounting, business ethics, corporate governance, diasporic communities, 

entrepreneurship, finance, globalization, human resource management and 

organizational development, information technology management, marketing, 

operations management, supply chain management, societal welfare 

management, social issues, sustainability, strategic management and 

technology management. The targeted readers of SAJBMC include students, 

entrepreneurs, practising managers, researchers, consultants, civil servants, 

policy-makers and academics involved in research, teaching and development 

programmes. 

 

Editorial Board 

 

Editor 

G.D. Sardana, Birla Institute of Management Technology, Greater Noida, India 

 

Editorial Board 

Anuj Sharma, Birla Institute of Management Technology, Greater Noida, India 

Meena Bhatia, Birla Institute of Management Technology, Greater Noida, India 

Monika Mittal, Birla Institute of Management Technology, Greater Noida, 

India 

Sangeeta Shukla, Birla Institute of Management Technology, Greater Noida, 

India  
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Advisory Editorial Board 

  

Patron 

Harivansh Chaturvedi, Director, Birla Institute of Management Technology, 

Greater Noida, India 

 

Members 

Angappa Gunasekaran , University of Massachusetts, Dartmouth,USA., 

Anupam Varma, Birla Institute of Management Technology, Greater Noida, 

India., Arunaditya Sahay, Birla Institute of Management Technology, Greater 

Noida, India., A.K. Dey, Birla Institute of Management Technology, Greater 

Noida, India, Abbas J. Ali, Eberly College of Business and Information 

Technology, Indiana University of Pennsylvania, Indiana, USA, Alexander 

Brem, School of Business and Economics, Friedrich-Alexander University of 

Erlangen-Nuremberg,management Technology, Greater Noida, India, Dhruba 

Gautam, Tribhuvan University, Kathmandu, Nepal, Eric Viardot, EADA, 

C/Arago, Barcelona, Spain, Gary Stockport, University of Western Australia, 

Perth, Australia, Hanna Lehtimaki, University of Eastern Finland, Finland 

Iijima Masaki, Aichi Gakuin University, Nagoya, Japan, John Walsh, 

Shinwatra University, Bangkok, Thailand, Jasim Uddin Ahmed School of 

Business , NorthSouth University , Dhaka , Bangladesh., Leo Paul Dana, 

University of Canterbury, New Zealand, Mustaghis ur Rehman, Head of the 

Management Science Department, Bahria University, Karachi, Pakistan., Noor 

Azizi Ismail, Othman Yeop Abdullah Graduate School of Business, Universiti 

Utara Malaysia, Kedah, Malaysia, Omar Abdull Kareem, Sultan Idris 

Education University, Tanjung Malim, Malaysia, P.A.P. Samantha Kumara, 

Faculty of Management and Finance, University of Ruhuna, Sri Lanka, Roland 

E. Livingston, School of Business and Management, Daniel Webster College, 

Nashua, USA, Sarath W.S.B. Dasanayaka, Faculty of Engineering, University 

of Moratuwa, Moratuwa, Sri Lanka, Sushil, Indian Institute of Technology, 

Delhi, India, Tahir Ali, Facuty of Management and Administrative Sciences, 

University of Karachi, Karachi, Pakistan, Theodore O. Wallin, Graduate School 

of Business, Sejong University, Seoul, Korea, Yvon Pesqueux, CNAM 

(Conservatoire National des Arts et Metiers), Paris, France 
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Table 3.6: Research and Papers Published 
Sr. 

No. 

Name of Faculty Name  

of the  

Period 

Name of the 

Author (s) 

Title of paper Type of Journal 

(National / 

International) 

Name of the Journal 

(refereed) 

Journal 

Volume / 

Issue No. 

Date of 

Public

ation 

(DD/M

M/YY

YY) 

ISSN NO./DOI 

1 G.D.Sardana 2012 G.D.Sardana

(co-authored 
with 

Dasanayaka.

S, and 
Mendis, 

MNMB 

Technology Issues in Sri Lanka 

Coconut plantation Sector with 
special emphasis on marketing 

and sales aspects. 

National Amity Business Journal   2012 2319-9199 

2 G.N.Patel 2013 G.N.Patel 
and Smriti 

Pande 

“Measuring the performance of 
pharmacy stores using 

discretionary and non-

discretionary variables” 

National OPSEARCH (Springer 
Publication) 

Vol. 50, Issue 
No. 1 

2013 2013,DOI 
10.1007/s12597-

012-0095-0 

3 Anuj Sharma & Anupam 

Varma 
2012 Anuj 

Sharma, 
Anupam 

Varma 

Competitiveness of Leather 

and Leather Product Exports: 
A Case of Kanpur Cluster 

National Foreign trade Review, IIFT,   2012 0015-7325 

4 G.D.Sardana 2012 G.D.Sardana 

(co-authored 

with 

S.W.S.B. 
DASANAY

AKA and S. 

Gunasekara ) 

Quality of Health sector 

Service delivery: a case study 

based on western province in 

Sri Lanka 

International World Review of 

Entrepreneurship, 

Management and 

Sustainable Development  
(WREMSD), Special issue 

of Health management and 

marketing,  

Vol.8(2) PP 

148-163 

2012 DOI: 

10.1504/WREMS

D.2012.046117  

5 A.Sahay 2012 A. Sahay and 
S. Mohapatra 

"Technology as A Tool for 
Turnaround: A Case of Scooter 

India Limited“ 

International Journal of Case Research   2012   

6 Pooja Misra 2012 Pooja Misra  Implementation of Six Sigma: 

facilitating efficient hiring in 

BPO industry 

International The International Journal  – 

Research Journal of Social 

Science & Management 

  2012 0975-4083 

7 Pooja Misra 2012 Pooja Misra Case Study on Early Attrition: 
Cause of Concern for Human 

Resources 

International International Journal of 
Multidisciplinary Research 

  2012 2277 - 7881 
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8 Gagan Katiyar 2012 Gagan 

Katiyar & 
Appoorv 

Narula 

An exploratory study on 

Customer Perception and 
Buyer Behaviour for Purchase 

of Data Dongles 

International International Journal of 

Business & Society 

  2012 1511 6670 

9 Manosi Chaudhuri 2012 Manosi 

Chaudhuri 
and Pallavi 

Banerjee 

Orientation of MMTC 

employees towards knowledge 
management and learning 

organisation 

International International Journal of 

Business Performance 
Management,  2012 

Vol. 13, No. 

1, 

2012 ISSN online: 

1741-5039 
ISSN print: 1368-

4892 

10 G.D.Sardana 2012 G.D.Sardana 
(co-authored 

with AK 

Siti-Nabiha 
and WY 

Thum ) 

Case study of Service Desk‟s 
Performance measurement 

System, International Journal 

of Commerce and 
Management, 

International International Journal of 
Commerce and 

Management, 

  2012 1056-9219 

11 Rahul Singh 2012 Rahul Singh 
(2 more) 

Behavioural Pattern of FDI 
Inflows: Autoregressive Study 

International International Business 
Research  

  2012 1913-9004 

12 G.N.Patel 2012 Smriti Pande 

and G N 

Patel 

“Assessing the Impact of Non-

Discretionary Variables on the 

Performance of Pharmacy 
Retail Stores Using DEA 

Approach” 

International Business Intelligence 

Journal, a journal of 

European Union, published 
from Brussels, Belgium 

  2012 1918-2325 

13 G.N.Patel 2013 G.N.Patel Usage of DEA Technique for 

Measuring Productivity of 
Grocery Retail Outlets 

National Delhi Business Review Volume 14, 

No.1,  

January

- June, 
2013 

 0972-222X 

14 Shriprakash 2012 Shri Prakash 

and Rekha 

Sharma 

Analysis of Indo-Iranian Trade International Iranian Economic Review`   2012 1026-6542 

15 Shriprakash 2012 Shri Prakash 

and Chitra 
Bhatia Arora 

Determination of Closing 

Prices of the Day  

International Euro International Journal of 

Research in Economics and 
Finance, U.K., 

www.internationalresearch 

journaloffinanceandeconomi
cs.com/ISSUES/IRJFE_Issu

e_92.htm 

  2012 14502887 

16 Shriprakash 2012 Prof. Shri 

Prakash and 

Ms. Ritu 

Sharma 

Impact of Technology on 

Production in Indian Economy 

International International Journal of 

Innovation, Management 

and Technology 

  2012 0219-8770 

17 Gagan Katiyar Nov '12 

–  

June '13 

Gagan 

Katiyar 

Consumer perception and 

buyer behaviour for purchase 

of residential apartments in ncr 

International International Journal of 

Indian Culture and Business 

Management 

Vol. 6, No.1 3/12/20

12 

1753-0806 

http://www.internationalresearchjournaloffinanceandeconomics.com/ISSUES/IRJFE_92_11.pdf
http://www.internationalresearchjournaloffinanceandeconomics.com/ISSUES/IRJFE_92_11.pdf
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18 G.D.Sardana Nov '12 - 

June '13 

G D Sardana Social Business and Grameen 

Danone Foods Limited 

International Society and Business 

Review 

Vol8, Issue 2 2013 1746-5680 

19 Kartik Dave Nov '12 - 
June '13 

Kartik Dave FDI in Multi Brand Retail: An 
Empirical Study of Consumers 

in NCR Region (India) 

International International Journal of 
Indian Culture and Business 

Management, Inderscience 

Publishers 

, Issue 
Volume 7, 

Number 

1/2013 

6/3/201
3 

1753-0806 (Print) 
1753-0814 

(Online) 

20 Kartik Dave Nov '12 - 

June '13 

Kartik Dave What is the Value of Luxury? 

A Cross-Cultural Consumer 
Perspective 

International Psychology & Marketing Vol. 6, No. 3, 

2013 

15/12/2

012 

Online ISSN: 

1520-6793 

21 Parameswar Nayak Nov '12 - 
June '13 

Parameswar 
Nayak,Archa

na 

Choudhary 
and Snigdha 

Tripathy 

HR Startegies for Turnaround 
Management:A Case Study of 

Rourkela Steel Plant 

International IJBMT(International Journal 
of Business and 

Management Tomorrow) 

Vol.2, No.5 5/5/201
2 

2249-9962 

22 Pooja Misra Nov '12 - 

June '13 

Pooja Misra Impact of compensation on 

sales turnover and the role of 
motivation in retail store 

operation:Study of Delhi and 

NCR 

International IIM - Indore Management 

Journal 

Special Issue, 

CERE, May – 
2013 

9/5/201

3 

 0975-1653 

23 Pooja Misra Nov '12 - 
June '13 

Pooja Misra Compensation: Implication of 
organisational justice on 

employee in engagement and 

the mediating role of 
motivation and job satisfaction 

International Nirma University Journal of 
Business and Management 

Studies 

Vol 7, Nos 1 
&2,  

July - 
Dec 

2012 

2249-5630 

24 Rahul Singh Nov '12 - 

June '13 

Rahul Singh A framework to study level of 

comfort between employees of 
local and foreign cultures in 

Multinational firms. 

International International Journal of 

Business and Management 

Vol. 8, No.4 1/3/201

3 

1833-3850 

25 Rahul Singh Nov '12 - 

June '13 

Rahul Singh Brand and Country-of-Origin 

Effect on consumers' decision 

to purchase luxury products 

International Journal of Business 

Research 

Volume 65, 

Issue 10 

10/11/2

012 

0148-2963 

26 Shriprakash Nov '12 - 

June '13 

Dr. Shri 

Prakash & 

Sonia Anand 

Is current Export structure of 

India sustainable 

International International Journal of 

Research in Economics and 

Social Sciences 

Volume 3/ 

Issue 6 

30/6/20

13 

2246-7382 

27 Shriprakash Nov '12 - 
June '13 

Dr. Shri 
Prakash & 

Rekha 

Sharma 

Indo Iranian trade: Analysis on 
Input-Output framework 

International Iranian Economic Review Volume 
12/Number 1 

10/6/20
13 

1026-6542 
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28 Shriprakash Nov '12 - 

June '13 

Dr. Shri 

Prakash & 
Sonia Anand 

Changing trade structue and 

terms of trade of India 

International IJBEMR Volume 

4/issue 5-6 

16/5/20

13 

2229-4848 

29 Shriprakash Nov '12 - 

June '13 

Dr. Shri 

Prakash & 

Chitra Bhatia 

Determination of opening 

prices of equities in Bombay 

Stock Exchange 

International Journal of Applied Finance 

and Banking 

Volume 3 , 

issue no 4 

12/6/20

13 

1792-6599 

30 Manosi Chaudhuri Nov '12 - 

June '13 

Manosi 

Chaudhuri; 

Shiva 
Kakkar; 

Sudhanshu 

Shekhar 

A Study of the Effect of HR 

Practices on Organizational 

Effectiveness 

International Inderscience's International 

Journal of Indian Culture 

and Business Management 

Volume 6, No. 

1 

January

,  2013 

1753-0806 

31 Shriprakash Nov '12 - 
June '13 

Dr. Shri 
Prakash, 

Gautam Negi 

& Sudhi 
Sharma 

Contribution of Tertiary Sector 
to the Growth of Indian 

Economy 

National Journal of Services Research   19/6/20
13 

0972-4702 

32 Shriprakash Nov '12 - 

June '13 

Dr. Shri 

Prakash & 
Rekha 

Sharma 

Input Output Modeling of 

Growth- Effect of Indo-East 
African Trade 

National VARTA Vol. XXXII 12/3/20

13 

  

33 Manosi Chaudhuri July - 

Septemb

er, 2013 

Manosi 

Chaudhuri 

and Sakshi 

Puri 

Competency assessment of the 

retail staff in top stores of 

Adidas India 

International International Journal of 

Human Resources 

Development and 

Management 

Vol. 13; No. 

2/3 

28/7/20

13 

ISSN online: 

1741-5160; ISSN 

print: 1465-6612 

34 Anshul Verma July - 
Septemb

er, 2013 

Dr. Anshul 
Verma & Dr. 

kartik Dave 

Challenges for Entrepreneurs 
in Micro Enterprise Sector: A 

study of selected clusters of 

Western Uttar Pradesh, India 

International Journal for Global Business 
Advancements, Inderscience 

Publishers, UK 

Vol. 6, No. 3 13/7/20
13 

1746-9678 

35 G.D.Sardana July - 

Septemb

er, 2013 

G.D.Sardana 

and W.S.B 

Dasanayaka 

Economic recovery from 

natural disaster:spotlight on 

interventions Tsunami affected 
micro and SMEs in Sri Lanka's 

Galle district 

International An International Business 

Journal(Emarald) 

Vol. 23/ Issue 

No.4/5 

2013 1059-5422 

36 G.N.Patel July - 
Septemb

er, 2013 

G.N.Patel 
and Smriti 

Pande 

Efficiency and Projection of 
categorical DMUs: a frontier 

analysis approach 

International An International Business 
Journal(Emarald) 

Vol. 23/ Issue 
No.4/5 

2013 1059-5422 

37 Archana Shrivastava July - 

Septemb

er'13 

Archana 

Srivastava 

Multi- Channel 

Communication Tools and 

their role in growing snack 
foods culture in India 

National Indian Journal of 

Scholarship Research 

Volume 2/ 

Issue 9 

Septem

ber,201

3 

2278-8271 
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38 Anshul Verma July - 

Septemb
er'13 

Dr. Anshul 

Verma 

“A Critical Analysis Of 

Current Users' Acceptance Of 
On-line Banking In India” 

National Golden Research Thoughts Volume 3, 

Issue 3 

1/9/201

3 

2231-5063 

39 P.S.Nagpal July - 

Septemb

er'13 

Prof.P.S.Nag

pal 

Innovation in Personal Lines National IRDA Vol.XI/Issue 

No.7 

July,20

13 

2321-7782 

40 Manosi Chaudhuri October-
Decemb

er, 2013 

Manosi 
Chaudhuri; 

Geetika 

Dham 

Tata Communications Ltd - 
benchmarking training and 

development practices with 

leading organisations 

International International Journal of 
Business Performance 

Management 

Vol 14 No 4 10/10/2
013 

ISSN online: 
1741-5039; ISSN 

print: 1368-4892 

41 Pooja Misra July - 

Septemb

er, 2013 

Pooja Misra Compensation: impact of 

rewards and organisational 

justice on turnover intentions 
and the role of motivation and 

job satisfaction: a study of 

retail store operations in NCR 

International International Journal of 

Human Resources 

Development and 
Management 

Volume 13, 

Numbers 2-3 

  ISSN online: 1741-

5160 

42 Somonnoy Ghosh October-

Decemb
er, 2013 

Ishwar 

Dayal, 
Somonnoy 

Ghosh 

Managing Global Competition 

in Affiliative Societies: A Case 
for India 

International Journal of Business Theory 

and Practice 

Vol 1, No2, 

2013 

  2329-2644 

43 Shri Prakash October, 

2013 

Dr. Shri 

Prakash  

Revisiting Flex- Fix 

Dichotomous Price Behaviour, 

Presistent High Inflation and 
Sluggish Economic Growth in 

Globalized Indian Economy 

National Varta 34 Octobe

r, 2013 

0970-9177 

44 Meena Bhatia October-

Decemb
er, 2013 

Dr Meena 

Bhatia 

Companies Act 2013: 

Changing landscape of 
corporate governance and CSR 

National the Management Accountant Volume 48 

NO. 11 

1/11/20

13 

0972-3528 

45 A.Bose  October-

Decemb
er, 2013 

A.Bose and 

G.N.Patel 

"NeuralDEA" - A framework 

using Neural Network to re-
evaluate DEA benchmarks  

International OPSEARCH    18/12/2

013 

DOI 

10.1007/s12597-
013-0170-1 

46 G.N.Patel 2013 G.N.Patel 

and Smriti 
Pande 

Assessing Cost Efficiency Of 

Pharmacy Retail Stores and 
Identification of efficiency 

Drivers 

International International Journal of 

Business Performance 
Management 

Vol. 14,No.4 2013 1741-4892 

47 G.N.Patel 2013 G. N. Patel, 
Nuzhat Khan 

and Javed 

Akhtar  

Evaluating the Factors 
Affecting the Attitude of 

Management faculty towards 

Technology Use in Classroom 
Teaching 

International International of Research in 
Management and 

Technology (IJRMT) 

Vol No 3, 
Issue No. 6 

2013 2249-9563 

48 G.N.Patel 2013 G. N. Patel 

and Zawadi 

Measuring Bank 

Efficiency:Evidence from the 

International International Journal of 

Management and 

Vol No 8, 

Issue No. 1 

2013 2268-5612 
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Ali  Tanzanian Banks Information Technology 

49 G.N.Patel 2013 G. N. Patel 

and Sumanta 
Das 

Assessmetnt of Performance of 

Pharmaceutical Firms Making 
Drugs for Specific Diseases 

Prevalent in India : A Data 

Envelopment Analysis 
Approach 

International International  Journal of 

Management and 
Information Technology 

Vol  

No.6,Issue No 
2 

2013 2278-5612 

50 G.N.Patel 2013 G N Patel , 

Javaid  

Akhtar and 

Nuzhat Khan 

Technology as A Tool for 

Turnaround: A Case of Scooter 

India Limited 

International International Journal of 

Management and 

Information Technology 

Vol 7, Issue 

No 3 

2013 2278-5612 

51 Amit Sharma 2013 Jan Amit Sharma Paper: Economic Growth, 

Employment and Rising 
Educational Qualifications of 

workforce in Indian Economy‟   

National Journal of Management 

Science of  IIM Shillong 
(Indian Institute of 

Management Shillong )  

Vol- 4  No 1, 

of Jan-June 
2013.Pg 49-

67,  

JAN-

JUN 
2013 

(ISSN NO- 0976-

030X) 

52 Rahul Singh Dec-14 Rahul Singh 

(NN Sharma 
& Uday Jha) 

Think Tanks, Research 

Influence and Public Policy in 
India 

International Vision - Journal of Business 

Perspectives 

Vol 18, no. 4 1-Dec-

14 

doi: 

10.1177/09722629
14552173  

53 Rahul Singh Apr-14 Rahul Singh 

(with 
Malhotra D 

K, Lloyd 

Russow 

Determinants of Foreign Direct 

Investment in Brazil, Russia, 
India and China 

International International Journal of 

Business, Accounting and 
Finance 

Volume 8, no 

1 

1-Apr-

14 

  

54 Rahul Singh Apr-14 Rahul Singh 

(with Vijesh 

Jain) 

Cross cultural analysis of 

comfort with foreign cultures 

(CFC) in multinational firms 

International International Journal of 

Cross Cultural Competence 

and Management 

Vol.3, No. 2 1-Apr-

14 

DOI: 

10.1504/EJCCM.2

014.065165 

55 Rahul Singh 1-Dec-
13 

Rahul Singh 
(with 

Pratigya 

Kwatra)  

Corporate Social Performance 
of Indian Multinational 

Manufacturing Companies 

National Amity Business Review  Vol 14 no 2 July-
Dec 

2013 

0972-2343 

56 Rahul Singh Sep-13 Rahul Singh 

(with P 

Kwatra, G N 
Patel)  

Corporate Social Performance 

in Strategic Governance and 

Stakeholder Dimensions: 
Evidence of Indian 

Multinational Manufacturing 

Companies  

International Asia-Pacific Journal of 

Management Research and 

Innovation 

vol. 9 no. 3  1-Sep-

13 

doi: 

10.1177/2319510

X13519321  

57 Rahul Singh Jul-13 Rahul Singh 
(with Godey 

Bruno, et al) 

Modeling links between the 
decision making process and 

luxury brand attachment: An 

international comparison 

International Journal of Global Scholars 
of Marketing Science 

Vol. 23, No. 4 1-Jul-
13 

2163-9167 

58 Rishi Tiwari January-

March, 

2014 

Rishi Kumar 

Tiwari 

Dengue Research in India: a 

scientometric analysis of 

publications, 2003-12 

International International Journal of 

Medicine and Publicc 

Health 

Vol 4 Issue 1 Jan 

Mar 

2014 

1661-8564 

(electronic 

version) 
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59 Rahul Singh January-

March, 
2014 

Jain, V. and 

Singh R.  

Cross-cultural Analysis of 

Comfort with Foreign Cultures 
in Multinational Firms 

International European Journal Cross-

Cultural Competence and 
Management 

Vol.3, No.2 2014 DOI: 

10.1504/EJCCM.2
014.065165 

60 G.N.Patel January-

March, 

2014 

G N Patel et 

al 

Seeking Alternative DEA 

Benchmark 

International OPSEARCH (Springer 

Publication) 

51(1) Jan-

March 

2014 

DOI- 10.1007/s 

12597-013-0130-9 

61 Pankaj Priya January-

March, 

2014 

Pankaj Priya Book review of Branding 

emerging market place by 

Rajat Baisya  

International Food Processing Journal NIL January

,2014 

  

62 A.Bose January-

March, 

2014 

Prof. 

G.N.Patel & 

A.Bose 

Seeking alternative DEA 

benchmarks 

National OPSEARCH 51 (1)   ISSN: 0030-3887 

(Print) 0975-0320 

(Online) 

63 G.N.Patel January-
March, 

2014 

G N Patel 
et.al. 

Corporate Social Performance 
in Strategic Governance and 

Stakeholder Dimensions: 

Evidence of Indian 
Multinational Manufacturing 

Companies  

National Asia-Pacific Journal of 
Management Research and 

Innovation (Sage 

Publication) 

9   doi:10.1177/23195
10X13519321  

64 Navin Shrivastava January-

March, 
2014 

Navin 

Shrivastava 
& Dr A V 

Shukla 

Employer Branding: A Study 

of Relevance and Scope 

National Amity Business Review Vol. 14,No. 2,  July -

Decem
ber,201

3 

0972-2343 

65 A.V.Shukla January-

March, 

2014 

Dr A V 

Shukla &  

Navin 

Shrivastava  

Employer Branding: A Study 

of Relevance and Scope 

National Amity Business Review Vol. 14,No. 2,  July -

Decem

ber,201

3 

0972-2343 

66 A.Sahay April-

May,201

4 

Yustin Bangi 

and 

Arunaditya 
Sahay 

Efficiency Assessment of the 

Tanzanian Universities 

International Journal of Education and 

Practice,  

Vol.5, No.14, 

2014  

31/5/20

14 

ISSN 2222-1735 

67 Pallavi Seth and 

G.N.Patel 

April-

May,201

4 

Pallavi 

Seth,G.N.Pat

el 

Measuring the Performance of 

Rashtriya Swasthaya Bima 

Yojana in the districts of Uttar 
Pradesh 

National The Journal (III) 1,Issue No 4 April-

Jume 

Issue  

22786759 

68 Rishi Tiwari June,201

4 

Ritu Gupta, 

B.D. 
Kumbar and 

Rishi Tiwari 

Ranking of Indian Universities 

in Social Sciences using 
Bibliometric Indicators during 

2008-12 

National DESIDOC Journal of 

Library & Information 
Technology, 

Vol. 34, No. 

3, 

5/1/201

4 

  

69 Shriprakash June,201

4 

Shriprakash 

and Chitra 
Arora Bhatia 

Cobweb Modeling of Equity 

Price Behavior 

National ANVESH   June, 

2014 

2278 – 7712 

70 A.Sahay July-

August, 
2014 

A.Sahay and 

Sanjeev Saru 

Hughes Communications India 

Ltd: The Challenge for Growth 

National Samiksha Vol. 5, No.1, 

January-June, 
2014 

1/7/201

4 

0975-7708 
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71 Somonnoy Ghosh July-

August, 
2014 

Somonnoy 

Ghosh and 
Bhupen 

K.Srivastava 

Construction of a Reliable and 

Valid Scale for Measuring 
Organizational Culture 

International Global Business Review Vol.15, Issue 

3 

August

, 2014 

583-596/ 

10.1177/09721509
14535145 

72 Shri Prakash Septemb

er, 2014 

Shri Prakash  Impact of Growth on Factor 

Endowment and Structure of 
India‟s Trade 

International  IOSR Journal of Economics 

and Finance 

5  Sep-

Oct, 
2014 

 2321-5925 

73 Pallavi Seth Septemb

er, 2014 

Pallavi Seth Measuring the Efficiency of 

Rashtriya Swasthaya Bima 

Yojana using Data 

Envelopment Analysis 

Approach 

International Journal of Health 

Management,Sage 

Publications 

 Vol. 16 ,No.2   April-

June 

2014 

 DOI: 

10.1177/09720634

14526185 

74 Archana Shrivastava Septemb

er, 2014 

Archana 

Shrivastava 

 "Active Empathic Listening as 

a Tool for Better 
Communication". 

 International 

Journal 

International Journal of 

Marketing and Business 
communication 

 Volume 3/ 

issue no-2 

 25/10/

2014 

 ISSN: 2277-484X 

75 A.V.Shukla October, 

2014 

K.Garg, AV 

Shukla, TU 

Fulzele 

 Online Retailing of Insurance- 

A Study in Reference to Policy 

Bazaar 

 National  Global Journal of Research 

Analysis 

 Vol3 Issue 10 01/10/2

014  

ISSN No 2277-

8160  

76 G.D.Sardana October, 

2014 

 SWSB 

Dasanayaka, 

GD 
Sardana,Gay

an 

Wedawatta 

Business Sustainability of 

Small and Medium Scale 

Enterprises: A Case Study 
based on Bottled Water 

Industry in Sri Lanka 

 International The International Journal of 

Nepalese Academy of 

Management 

 Vol.2, 

No1,2014 

 Jan.-

June 

2014 

 ISSN: 2091-2471 

77 Pankaj Priya Decemb

er, 2014 

Irene 

George, 

Pankaj Priya, 
Moly 

Kuruvilla. 

"Is there a gender difference in 

Customer satisfaction? 

Findings of an empirical study 
at LULU shopping Mall 

Kerala". 

International Zenith International Journal 

of Business Economics & 

Management Research 

Vol 4 (11) Nov-14 2249-8826 

78 Amit Sharma 2014 dec Amit Sharma Paper: Contribution of 

Productivity and Employment 
to growth of Indian Economy 

in Accounting    Framework in 

Indian Journal of Labour 
Economics (IJLE), Volume 

57.  No. 4, Pages 413-436, 

October-December, 2014 
(ISSN: 0971-7927) 

National Indian Journal of Labour 

Economics (IJLE),  

Volume 57.  

No. 4, Pages 
413-436,  

, 

Octobe
r-

Decem

ber, 
2014  

(ISSN: 0971-

7927) 

79 Amit Sharma 2014 

january 

Amit Sharma Philosophical Scientific and 

Spiritual Base of Success and 
Happiness  

National Business Perspectives Vol 13 No 1 Jan-

June 
2014 

ISSN 0972-7612 
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80 Meena Bhatia January, 

2015 

Dr Meena 

Bhatia  

Intellectual Capital Disclosures 

In IPO Prospectuses Of Indian 
Companies  

 International International Journal of 

Social Sciences and 
Management  

 January 2015, 

Vol. 2, Issue 1 

 Januar

y. 2015 

ISSN No. 2091-

2986 DOI: 
10.3126/ijssm.v2i

1.11685  

81 Shri Prakash January, 

2015 

Dr. Shri 

Prakash and 
Ms. Ritu 

Sharma 

Multiplier Effect on Growth of 

Income and Investment: 
Analysis of Sequential Rounds 

in Input Output Framework 

National The Indian Journal of 

Economics 

95  Januar

y. 2015 

0019-5170 

82 Manosi Chaudhuri March, 

2015 

 Nidhi 

Thakur and 

Manosi 
Chaudhuri 

 Learning Organization Notion 

in Indian Banking Industry 

 International  IOSR Journal of Business 

and Management 

 Volume 17, 

Issue 3.Ver. I  

 03/03/

2015 

 e-ISSN: 2278-

487X, p-ISSN: 

2319-7668 

83 Himanshi Tiwari April, 

2015 

 Himanshi 

Tiwari 

 Man‟s Search for Meaning: A 

Commentary 

 National  Indian Journal of Positive 

Psychology 

Volume 6, 

Issue 1 

 March 

2015 

 ISSN 22294937 

84 Meena Bhatia April, 
2015 

Dr Meena 
Bhatia  

"Voluntary Disclosure of 
Financial Ratios in India 

 International South Asian Journal of 
Management  

Volume 22, 
Issue No. 1 

Jan-
Mar, 

2015 

ISSN: 0971-5428 

85 Manosi Chaudhuri April, 
2015 

Nidhi 
Thakur and 

Manosi 

Chaudhuri 

Exploring Dimensions and 
Demographics in Relation to 

Learning Organization 

International The International Journal Of 
Business and Management 

Volume 3, 
Issue 3 

 14/04/
2015 

ISSN 2321 –8916 

86 G.D.Sardana May, 

2015 

G D 

Sardana , 

Coathors : - 
S.W.S.B. 

Dasanayaka, 

Gayan 
Wedawatta 

 Lessons from Natural 

Disasters, Tsunami-Affected 

Small and Medium-Sized 
Enterprises (SMEs) in Sri 

Lanka  

 International Journal of Shinwatra 

University  

 Vol. 1(3)  Sept.-

Decem

ber 
2014 

2286-8712  

87  Archana Shrivastava June, 

2015 

 Archana 

Shrivastava 

 “Measuring Communication 

Competence and Effectiveness 

of ASHAs (Accredited Social 
Health Activist) in Uttar 

Pradesh (India)" 

International   Leadership in Health 

Services published by 

Emerald 

 Volume 28 

issue 3 

 June 

2015 

 ISSN: 1751-1879 

88 Meena Bhatia June, 
2015 

Dr Meena 
Bhatia  

“Insights into financial ratios 
communication by NSE 100 

companies  

 National  Management Accountant Vol. 50 no.6, 
pp. 108-113.  

 June 
2015 

 0972-3528 

89 Nimisha Singh July, 

2015 

Nimisha 

Singh, Abha 
Rishi 

Pyramis: A Case Study of 

Cyber Security in India 

International South Asian Journal of 

Business and Management 
Cases 

Vol 4, No 1 42156 DOI: 

1177/2277977915
574046 

90 Nimisha Singh July, 

2015 

 Nimisha 

Singh, Abha 
Rishi 

 Open source ERP – a change 

maker in emerging countries 

 International  Int. J. Services Technology 

and Management 

 Vol. 21, Nos. 

1/2/3 

 2015  Inderscience 

Enterprises Ltd. 
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91 Parameswar Nayak June, 

2015 

Tresphory 

Othumary 
Mgeni and 

Parameswar 

Nayak 

“ Impacts of Entrepreneurial 

Leadership Style on Business 
Performance of Female owned 

SMEs in Dar es salaam, 

Tanzania 

International Journal of Entrepreneurship 

and Management,  

Volume 4 

Issue 2 

June 

2015.  

 ISSN Number: 

2277-6850 

92 A.Sahay June,  
2015 

Anoop 
Kumar 

Gupta, 

Arunaditya 
Sahay 

Wal-Mart India: The Strategy 
for Growth 

 National  Journal of Indian Retail Volume: 01, 
Issue: 01, June 

2015 

June 
2015.  

ISSN: 2395-7433 

93 Meena Bhatia Septemb

er, 2015 

Dr Meena 

Bhatia  

Financial literacy: Propulsion 

for the Indian Financial system  

 National Management Accountant   September 

2015, Vol. 50, 
no 9 

 Septe

mber  
2015 

ISSN no: 0972-

3528 

94 G.D.Sardana Decemb

er, 2015 

G.D Sardana 

with SWSB 

Dasanayaka, 
Gyan 

Wedawatta 

Lessons from Natural 

Disasters, Tsunami-Affected 

Small and Medium Sized 
Enterprises(SME‟s) in Sri 

Lanka 

International Journal of Shinwatra 

University 

 Vol. 1. No. 3 Sept-

Decem

ber 
2014 

ISSN: 2286-8712 

95 G.D.Sardana Decemb
er, 2015 

G.D.Sardana 
with SWSB 

Dasanayaka 

and C.Silva                                     

Technology Support from 
Cluster Development 

Initiatives to SME‟s: A Study 

of motor spare parts enterprises 
in Sri Lanka 

International International Journal of 
Services Technology and 

Management 

Vol.21, Nos 
1/2/3, 2015 

June , 
2015 

ISSN 1460-6720 

96 K.R. Chari Decemb

er, 2015 

K. R. Chari Converting Waste Agricultural 

Biomass into Energy: 

Experiences and Lessons 
Learnt from a Capacity 

Building and Technology 

Demonstration Project in India 

Journal of the 

Japan Institute of 

Energy 

NIL Vol. 94 (2015) 

No. 10 p. 

1129-1147  

######

## 

 

ONLINE ISSN: 

1882-6121   
PRINT ISSN: 

0916-8753 

97 Amit Sharma Jul-15 Amit Sharma 

& Tarujyoti 

Buragohain 

Paper: Strategy of Food 

Security through, Stocks and 

Public Distribution , published 
in Indian Journal of 

Economics,  

National Indian Journal of Economics  Vol. XCIX , 

No 380, Pages 

93-114,  

July 

2015 

part 1 

(ISSN 0019-5170)  

98 Gaurav Tripathi  January, 
2016 

 Gaurav 
Tripathi 

 Examining the Differences in 
Service Quality Dimensions 

and their Consequences based 

on the Characteristics of 
Restaurant Patrons 

 International IOSR-JBM Volume 17, 
Issue 12. Ver. 

II 

 01/01/
2016 

 e-ISSN: 2278-
487X, p-ISSN: 

2319-7668 
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99 Archana Shrivastava January, 

2016 

 Archana 

Shrivastava 
& Arun 

Srivastava 

 „Measuring communication 

competence and effectiveness 
of ASHAs (Accredited Social 

Health Activist) in their 

leadership role at rural settings 
of Uttar Pradesh (India)‟ 

 International  Leadership in Health 

Services, Emerald 
Publishing  

 Vol. 29, Iss 1 

pp. 69 - 81 

 20/01/

2016 

 ISSN: 1751-1879 

100 G.D.Sardana February
, 2016 

 SWSB 
Dasanayaka, 

NNW 

Dollawatta 

&  GD 

Sardana 

 A Case Study on Export 
Competitiveness of the Small 

and Medium Scale Gem and 

Jewelry Enterprises in Sri 

Lanka. 

 National  -Amity Business Journal   Vol. 5, No1  Januar
y 2016 

2278-0904  

101 Meena Bhatia March, 
2016 

Dr Meena 
Bhatia & V 

Mehrotra 

"Determinants of Intellectual 
Capital Disclosure: Evidence 

from Indian Banking Sector" 

International  South Asian Journal of 
Management 

Vol.23,Issue 
No. 1,January-

March 2016.  

 March 
2016 

9715428 

102 Shriprakash March, 

2016 

 Prof. Shri 

Prakash & 

Sudhi 
Sharma  

Modelling Convergence of 

Demand Pull into Cost Push 

Inflation in Indian Economy 
(Leading Paper) 

 National   VARTA Quarterly-ICSSR 

SUPPORTED 

 XXXV-No.2  2014 

(back-

log in 
Pub) 

 0970-9177 

103 Shriprakash March, 

2016 

 Prof. Shri 

Prakash & 
Gautam  

Negi  

Temporal Shifts in Efficiency 

and Linkages of the Energy 
Sectors in India  

 National  Teri Information Digest on 

Energy and Environment 
(TIDEE) 

xiv- No. - 3  2015  0972-6721 

104 Shriprakash March, 

2016 

 Prof. Shri 

Prakash & 
Sudhi 

Sharma  

Gaps and Limitations of 

Official Statistical System of 
India   

 National  Aratha Vijnana (in press)    2016  0971-586X 
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Table 3.7: Case Published 

 
Sr.N

o. 

Name of the 

Faculty 

Name of 

the period 

Name of the 

Author (s) 

Case Title Please 

mention 

whether; 

Teaching 

Case/Rese

arch Case 

Please mention 

whether 

published in 

Journal / 

approved by 

Case Centre 

Please mention 

the name of 

Journal / Case 

Centre 

(Whether 

National or 

International) 

ISSN No./ Vol. / Issue No./ 

Case No. 

Name of the 

Publisher 

Date of 

Publication 

of Case 

(MM/DD/YY

YY) 

Area/ Centre to 

which activity 

relates; e.g. 

Mktg./ Fin./ 

HR/ Operation. 

1 Abha Rishi Nov '12 - 

June '13 

Abha Rishi Emmsons International 

Limited – Winging to New 

Horizons 

   ISBN: 978-93-82563-

41-9 (1) 

Bloomsbury 

Publishing 

Ltd 

11/30/2012 IB 

2 Manosi 

Chaudhuri 

Nov '12 - 

June '13 

Dr. Manosi 

Chaudhuri 

A study of the effect of HR 

practices on organisational 
effectiveness 

 International 

Journal 

International 

Journal of 
Indian Culture 

and Business 

Management 

Volume 6, No. 1 Inderscience 

Publishers 

 PGDM 

3 Manosi 

Chaudhuri 

Nov '12 - 

June '13 

Dr. Manosi 

Chaudhuri 

Employee Retention at 

Jindal Steel and Power 

Limited 

  Reframing 

Human Capital 

for 
organizational 

excellence 

 Bloomsbury 

Publishing, 

New Delhi 

 PGDM 

4 Manosi 

Chaudhuri 

Nov '12 - 

June '13 

Dr. Manosi 

Chaudhuri 

Competency Assessment 

of the Retail Staff and 
Preparing to Launch Retail 

HR Processes in Top 
Stores of Adidas India 

  Reframing 

Human Capital 
for 

organizational 
excellence 

 Bloomsbury 

Publishing 
India Pvt. 

Ltd 

11/29/2012 PGDM 

5 Pallavi Seth Nov '12 - 
June '13 

Pallavi 
Seth 

Assesing the Relative 
Efficiency of Rashtriya 

Swasthaya Bima Yojana-A 

Case of districts of Uttar 
Pradesh 

   ISSN 9789382563419 
(1) 

Bloomsbury 
Publishing 

India Pvt. 

Ltd 

11/29/2013 IBM 

6 Parameswar 

Nayak 

Nov '12 - 

June '13 

Parameswa

r Nayak 

Branding of Training of 

Finfare Ltd 

   ISBN No.978932563-

40-2 (I) 

Bloomsbury 

Publishing 
Ind. Pvt. Ltd 

1/2/2013 PGDM 

7 A.Sahay July - 

Septemb

er, 2013 

Dr. A. 

Sahay 

Vedanta Resources‟ 

Entrepreneurial Run 

  Capability 

Building for 

Organizational 
Transformation 

978-93-82563-40-2 Bloomsbury 

Publishing 

India Pvt. 
Ltd 

 Centre for 

Research 

Studies 

8 A.Sahay July - 

Septemb
er, 2013 

Dr. A. 

Sahay 

Growth Concerns of a 

Social Enterprise: The 
Case of „Sammaan 

Foundation‟ 

  Reframing 

Human Capital 
for 

Organizational 

Excellence 

978-93-82563-40-2 Bloomsbury 

Publishing 
India Pvt. 

Ltd 

 Centre for 

Research 
Studies 
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9 A.Sahay July – 

Sept.13 

Dr. A. 

Sahay 

Nurturing Green: The 

Growth Dilemma 

   9B13M081 IVEY 

Publishing 

 CSR 

10 Vineeta 
Dutta Roy 

July - 
Septemb

er, 2013 

vineeta 
dutta roy 

Building and Sustaining 
Responsibility in the 

Supply Chain: Bayer in Ind 

   To be published Sage  SDP 

11 Manosi 
Chaudhuri 

October-
Decembe

r, 2013 

Dr Manosi 
Chaudhuri 

Benchmarking of HR 
Policies with  Domestic 

BPOs 

  Organizational 
Transformation

: Change 

Management 
Perspectives 

978-93-82951-44-5 Bloomsbury 
Publishing 

India Pvt. 

Ltd 

12/1/2013 PGDM 

12 A.Sahay October-
Decembe

r, 2013 

Dr A Sahay Delay in Cheque 
realization: The Case of 

ABC Card 

  Strategic 
Initiatives for 

Competitive 

Advantage in 
the Knowledge 

Society 

978-93-82951-43-8 Bloomsbury 
Publishing 

India Pvt. 

Ltd 

1/1/2014 Centre for 
Research 

Studies 

13 N 
Shrivastava 

October-
Decembe

r, 2013 

Navin 
Shrivastava 

Key Drivers of Talent 
Management: A Case 

Study Of Micro, Small and 

Medium Enterprise 

   978-93-82951-44-5 Bloomsbury 
Publishing 

India Pvt. 

Ltd 

 PGDM 

14 A.Sahay October-

Decembe
r, 2013 

Dr A Sahay Customer Relation 

Management in Selling of 
Life Insurance in India 

  Strategic 

Initiatives for 
Competitive 

Advantage in 

the Knowledge 
Society 

978-93-82951-43-8 Bloomsbury 

Publishing 
India Pvt. 

Ltd 

1/1/2014 Centre for 

Research 
Studies 

15 Krishna 

Akalamkam 

October-

Decembe
r, 2013 

Krishna 

Akalamka
m & Saroj 

Kumar 

Mohanta 

The Case of Improved 

Biomass Stove 

   - Case Centre 12/1/2013 PGDM / 

Centre for 
Research 

Studies 

16 Krishna 
Akalamkam 

October-
Decembe

r, 2013 

Krishna 
Akalamka

m 

Ballot Wars: Decoding 
Opinion Polls in UP 

  Organizational 
Transformation

: Change 

Management 
Perspectives 

978-93-82951-44-5 Bloomsbury 
Publishing 

India Pvt. 

Ltd 

12/1/2013 PGDM / 
Centre for 

Research 

Studies 

17 Kapil Garg October-

Decembe
r, 2013 

Taruna 

Gautam & 
Kapil Garg 

IT enabled Financial 

Inclusion by Union Bank 
of India 

   ISBN No.978-93-82951-

44-5 (1) 

Bloomsbury 

Publishing 
India Pvt. 

Ltd 

2014 PGDM 

18 Kapil Garg October-
Decembe

r, 2013 

Kapil Garg 
& Arvind 

Shukla 

Policybazatorarr.com:Rise 
of Online Financial 

Services Aggreg 

   ISBN No.978-93-82951-
43-8 (1) 

Bloomsbury 
Publishing 

India Pvt. 

Ltd 

2014 PGDM 
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19 Jaya Gupta January-

March, 
2014 

Jaya Gupta Role Of High Performance 

Work Practices And 
Positive Psychological 

Capital On Turnover 

Intentions Of It 
Professionals" . 

   Ref. No.414-013-1. Case Centre Feb-14  

20 Pooja Misra January-

March, 

2014 

Pooja 

Misra 

Case titled Determinants of 

Demand in the Automobile 

Industry: Case Study of 
Southern India published 

in Case Centre.org. 

Internatio

nal 

Case Centre Case reference 

no. 214-013-1 

& teaching 
reference 

no. 214-013-8 

 Case 

reference no. 

214-013-1 & 
teaching 

referenceno 

214-013-8 

  

21 A.K.Dey April-
May,201

4 

Dey A.K; 
Garg, S.; 

Ahuja, R. 

Building Competitive 
Advantage In After Sales 

Service Market: A Case Of 

Passenger Cars In India 

  On Line 
Collection of 

Mgmt Cases 

Reference no. 514-033-1 Case Centre Apr-14 PGDM 

22 Archana 

Shrivastava 

April-

May,201

4 

Archana 

Shrivastav, 

Manujata 
Midha 

Developing Softer 

Transferable Skills through 

Team activities 

Teaching 

case 

Case Centre Case Centre 314 149 8 Case Centre 06/17/2014 ALL 

23 Manujata 

Midha 

April-

May,201

4 

Manujata 

Midha and 

Archana 

Shrivastava 

Developing Softer 

Transferable Skills through 

Team activities 

Teaching 

case 

Case Centre Case Centre 314 149 8 Case Centre 06/17/2014 ALL 

24 Veenu 

Sharma 

April-

May,201
4 

Veenu 

Sharma,AV 
Shukla and 

G.N.Patel 

Prioritizing Marketing Mix 

Constructs For 
Commoditized Products 

Using Analytical Hierarchy 

Process 

    Case Centre 5/21/2014  

25 Archana 

Shrivastava 

June, 

2014 

Archana 

Shrivastava 

Sustainable Development 

and Inclusive Growth 
Model for Improving 

Organic Agriculture in 

India:A case Study on 
communication and 

Awareness Strategies of 

Morarka Foundation 

Research 

Case 

Case Centre Case Centre Ref.914-017-1 Case Centre   

26 A.Sahay Septemb

er, 2014 

Monika 

Punn and 

A.Sahay 

Challenges faced by 

Eastration.com (An online 

grocery store) 

Research 

Case 

International 

Journal 

International 

Journal of 

Research in 
Management 

Social Science 

ISSN 2322-0899, Vol. 2, 

Issue 3 (V) 

Empyreal 

Institute of 

Higher 
Education, 

Guwahati,  

1/9/2014 CRS 
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27 A.Sahay October, 

2014 

Meeta Das 

Gupta, 
A.Sahay 

R.K. Gupta 

Transforming a State-

Owned Utility:The Role of 
Technology and 

Leadership 

Research 

Case 

Journal Vikalpa, Vol. 

39, Issue 
No..3, July-

Sept, 2014 

ISSN 0256-0909/ Vol. 

39/ Issue No.3 

Indian 

Institute of 
Managemen,  

Ahmedabad 

1/10/2014 Strategy 

28 Abha Rishi Decembe

r, 2014 

Abha Rishi 

and 
Nimisha 

Singh 

Open Source ERP- Niche 

area for young 
entrepreneurs from 

emerging market 

Teaching 

case 

Edited book      

29 M.S.Rawat January, 
2015 

M S Rawat 
and A 

Sahay 

CRM and Mis selling of 
Life insurance in India 

Teaching 
case 

Case Centre Case Centre Ref. No. 514-174-1 Case Centre January, 
2015 

 

30 A.Sahay January, 

2015 

M.S. Rawat 

and A. 
Sahay 

Customer Relationship Ma

nagement And Mis-
Selling Of Life Insurance I

n India 

Research 

Case 

Case Centre Case Centre Reference no. 514-174-1 Case Centre Jan, 2015 Insurance 

31 Jaya Gupta Februray,
2015 

Jaya Gupta Developing Strategies for 
Winning Make Award in 

Knowledge Management 

for NTPC 

Teaching 
case 

The Case 
Centre 

ECCH Case Reference no. 915-
007-1 

The Case 
Centre 

Februray,20
15 

HR 

32 G.D.Sardana March, 

2015 

G D 

Sardana 

McDonald‟s India Teaching The CaseCentre The Case 

Centre 

International 

614-064-1 The 

CaseCentre 

2015 Service 

Operations 

Management 

33 G.D.Sardana March, 

2015 

G.D.Sardan

a 

Pizza Hut India Teaching 

Case 

The Case 

Centre 

The Case 

Centre 

International 

615-020-1 The Case 

Centre 

April 2015 Service 

Operations 

34 Pooja Misra April,201
5 

Pooja 
Misra 

The Crave to Drape: An 
Assessment of Demand 

Determinants Impacting 

the Branded Indian Luxury 
Ethnic Wear and 

Traditional Apparel 

Industry 

Teaching 
case 

Case Centre www.thecasec
entre.org 

Case reference no. 
http://www.thecasecentr

e.org/educators/products

/view?id=126973 

The Case 
Centre 

2015  

35 A.Sahay May,201
5 

Shubhra 
Bahal and 

A. Sahay 

Promoting Oral Health in 
Rural India: The Case of 

Pepsodent 

Research 
Case 

Journal Global 
Business 

Review 

Vol. 16, No. 3 Sage May, 2015  

36 A.Sahay May,201

5 

Subjanjan 

Sengupta  

A. Sahay 

Sai Marine Exports at a 

Crossroads 

Research 

Case 

Case Centre IVEY 

Publishing 

9B15M051 IVEY 

Publishing 

15/05/2015 General 

Mgt/Strategy,  

International 
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37 Nimisha 

singh 

August,2

015 

Nimisha 

Singh, 
Akhil 

pandey, A 

Sahay 

Appropriation of 

Techniology: Case of Tata 
Power Delhi Distribution 

Limited 

Teaching 

Case 

Ivey Case 

Publishing 

Ivey 

Publishing 

Case no 9B15M052 Ivey 

Publishing 

August,201

5 

Technology 

Manageent 

38 Nimisha 

singh 

August,2

015 

Sangeet 

Shukla, 
Nimisha 

Singh 

Establishing trust in cross 

cultural context: a case 
study of Mamsy 

Teaching 

Case 

Published in 

Journal 

International 

Journal of 
Human 

Resources 

Development 

and 

Management 

Vol 15, No 2/3/4 Inderscience August,201

5 

Cross cultural 

communicatio
n 

39 Krishna 
Akalamkam 

June,201
5 

Krishna 
Akalamka

m 

Opinion Polls: 
Complexities and Errors 

Teaching 
case 

Published in 
cases book 

Book :  Cases 
in 

Management 

ISBN: 978-81-931001-
0-3 

ET ( 
Economic 

Times) 

Cases 

June,2015 Marketing 

40 A.Sahay June,201

5 

S.N. 

Panigrahi 

and A. 
Sahay 

The Challenge for the 

Chief Personnel Manager: 

The Case of NTPC, Kaniha 
Project 

Research 

Case 

Journal Power People, 

National 

Vol. 8, Issue -1,April-

June 2015,ISSN 2277-

2189 

Power HR 

Forum 

Secretariat 

June,2015 HR/ Strategy 

41 G.D.Sardana Decembe

r, 2015 

G.D.Sardan

a 

Frontier Biscuit Factory The Case 

Centre 

The Case 

Centre 

The  Case 

Centre is 

international 

case publishing 

house C 

615-046-1 The Case 

Centre 

NA in case 

of a 

publishing 

house 

Service 

Operations 

42 A Sahay March, 
2016 

Dhaliwal, 
A.; Sahay, 

A. 

The Csr Dilemma Of 
Schneider Electric India 

Private Limited 

Research 
Case 

Case Centre International Reference no. 716-0007-
1 

Case Centre March 2016 CSR 

43 A Sahay March, 

2016 

Mishra, S.; 

Sahay, A. 

Has Yahoo! Turned 

Around? 

Research 

Case 

Case Centre International Reference no. 316-0037-

1 

Case Centre March 2016  

44 A Sahay March, 

2016 

Mehrotra, 

A. .; Sahay, 

A. 

Pnb‟s Acquisition Of 

Controlling Shares In 

Metlife: A Boon Or A 
Bane 

Research 

Case 

Case Centre International Reference no. 316-0060-

1 

Case Centre March 2016 M&A 

45 Shreya 

Mishra 

March, 

2016 

Mishra, S.; 

Sahay, A. 

Has Yahoo! Turned 

Around? 

Research 

Case 

Case Centre International Reference no. 316-0037-

1 

Case Centre March 2016  
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Table 3.8: Books (Edited, Chapters, Text, Research) 

 
Sr. 

No. 

Name of the 

faculty 

Name of the  

period 

Please mention 

the Type of  

Book (Research 

Book published 

/ Text Book / 

Edited Book / 

Chapter in 

Book) 

Name of the 

Author as 

published 

Title of the Book/ Chapter 

Title 

Name of the 

Publisher 

Date/ Year of 

Publication 

ISBN No 

1 Anshul.Verma 2012 Text Book Abhay Saxena, 

Anshul Verma & 

Sanjeev Sharma 

Human Values and Professional 

Ethics 

Wisdom 

Publications 

2012 978-93-81505-24-3 

2 Parameswar 

Nayak 

2012 Book Parameswar 

Nayak and Ram 

Kumar Mishra 

Globalizing Management 

Education 

Allied Publishers 

Pvt. Ltd 

2012 978-81-8424-659-9 

3 Shriprakash 2012 Edited Book DR. H. 

Chaturvedi & 

Dr. Shri Prakash 

Dynamics Of 

Underdevelopment Of U.P. 

Bloomsbury 

Publishing India Pvt. 

Limited 

2012 978-93-82563-32-7 

4 G.D.Sardana 2012 Edited Book G.D.Sardana Positive Initiatives for 

Organizational Change and 

Transformation 

Macmillan 

Publishers India Ltd. 

2012 978-935-059-037-9 

5 G.D.Sardana 2012 Chapter in Book G.D.Sardana Building Competencies for 

Sustainability and 

Organizational Excellence 

Macmillan 

Publishers India Ltd. 

2012 978-935-059-038-6 

6 G.D.Sardana 2012 Edited Book G.D.Sardana Building Competencies for 

Sustainability and 

Organizational Excellence 

Macmillan 

Publishers India Ltd. 

2012 978-935-059-038-6 

7 Bhushan Kachru 2012 Text Book Bhushan Kachru The Success of Failure V&S Publishers, 

 New Delhi 

2012 978-93-815887-4-1 

8 Amit Sharma 2012 Chapters in an 

Edited Book 

Amit Sharma & 

Ajeet.S. Rauthan 

 „Dynamics of 

underdevelopment of Uttar 

Pradesh‟/  Productivity, 

Literacy & Per capita SDP of 

Indian States (Pg 27-34) 

 „Bloomsbury 

Publication‟,New 

Delhi 

2012  ISBN 978-93-82563-

32-7 
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9 Amit Sharma 2012 Chapters in an 

Edited Book 

Shri Prakash, 

Amit Sharma & 

Anshu Goel 

„Dynamics of 

underdevelopment of Uttar 

Pradesh‟ / A Comparative 

Study of Economic Growth of 

UP during 1985- 2010 (Pg 51-

68)  

 „Bloomsbury 

Publication‟,New 

Delhi 

2012  ISBN 978-93-82563-

32-7 

10 Shriprakash 2013 Text Book Shri Prakash, 

Arun Kumr & 

Meenakshi; 

S.Dhinesh Babu, 

M.Bala 

Subramaniam & 

P.N.A. Kanchna. 

1. Productivity, Literacy & Per 

capita SDP of Indian States (Pg 

27-34) 

Vikas Publications 2013   

11 K.K.Sinha 2013 Text Book K.K.Sinha 2. A Comparative Study of 

Economic Growth of UP during 

1985- 2010 (Pg 51-68) 

Bloomsbury 

Publishing India Pvt. 

Limited 

2013 978-93-82951-48-3 

12 G.D.Sardana 2013 Edited Book G.D.Sardana Reframing Human Capital for 

Organizational Excellence 

Bloomsbury 

Publishing India Pvt. 

Limited 

2013 978-93-82563-2 

13 G.D.Sardana 2013 Edited Book G.D.Sardana Capability Building for 

Organizational Transformation 

Bloomsbury 

Publishing India Pvt. 

Limited 

2013 978-93-82563-41-9 

14 Amit Sharma 2013 Chapter in an 

edited book 

entitled  “ 

Reshaping 

Organizations to 

Develop 

Responsible 

Global Leaders “  

Amit Sharma & 

Niharika Joshi 

Bhatt, Shri 

Prakash 

 “ Reshaping Organizations to 

Develop Responsible Global 

Leaders.  Chapter - 

Organization Structure, 

Education Profile of Human 

Capital, Output and 

Productivity of Electrical 

Manufacturing Industry of 

India-A Study of Selected 

Enterprises  

Published by 

Nepalese Academy 

of Management in 

Year 3,Vol 1, 

Number 1, 2013, 

Kathmandu  

2013 ISBN 978-9937-2-

6081-7 

15 Krishna 

Akalamkam 

Dec,2013 Chapter in Book Krishna 

Akalamkam 

Organizational Transformation/ 

Balot Wars:Decoding Opinion 

Polls in UP 

Bloomsbury 

Publishing India Pvt. 

Limited 

2014 978-93-82951-44-5 

16 G.N.Patel 2014 Chapter in Book G N Patel et.al Advances in Secure 

Computing, Internet 

Servicesand Applications 

IGI Global 2014 978-1-4666-4990-8 
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17 G.D.Sardana 2014 Edited Book G.D.Sardana Organizational Transformation Bloomsbury 

Publishing India Pvt. 

Limited 

2014 978-93-82951-44-5 

18 G.D.Sardana 2014 Edited Book G.D.Sardana Strategic Initiatives for 

Competitive Advantage in the 

Knowledge Society 

Bloomsbury 

Publishing India Pvt. 

Limited 

2014 978-93-82951-43-8 

19 G.D.Sardana 2014 Research  Book G.D.Sardana Managing World Class 

Operations 

Bloomsbury 

Publishing India Pvt. 

Limited 

2014 978-93-84052-04-1 

20 G.D.Sardana Sept.,2014 Chapter in Book G.D.Sardana Identification of factors 

affecting the development of 

small and medium scale 

enterprises: A case study on 

bottled wter industry in Sri 

Lanka , IN 'Strategic Initiatives 

for competitive advantage in 

the Knowledge Society'.  

Bloomsbury 

Publishing India Pvt. 

Limited 

2014 978-93-82951-43-8 

21 Krishna 

Akalamkam 

Dec.2014 Chapter in Book Krishna 

Akalamkam 

Understanding Work 

Experiences from Multiple 

Perspectives/ Addressing 

Tuberculosis challenge in Rural 

India 

Bloomsbury 

Publishing India Pvt. 

Limited 

2015 978-93-84898-58-8 

22 G.D.Sardana Jan., 2015 Edited Book G D Sardana and 

Tojo 

Thatchenkery  

 Leveraging Human Factors for 

Strategic Change 

 Bloomsbury India 2015  978-93-84898-57-1 

23 G.D.Sardana Jan., 2015 Edited Book G D Sardana and 

Tojo 

Thatchenkery  

Understanding Work 

Experiences from Multiple 

Perspectives 

 Bloomsbury India 2015 978-93-84898-58-8 

24 G.D.Sardana Jan., 2015 Chapter in Book G.D.Sardana, 

SWSB 

Dasanayaka and 

C.Silva 

Can the cluster development 

initiative apply to develop small 

and medium scale enterprises? 

A study of motor spare parts 

enterprises in Sri Lanka IN 

Understanding Work 

Experiences from Multiple 

Perspectives 

 Bloomsbury India 2015 978-93-84898-58-8 

25 H Chaturvedi Nov., 2015 Edited Book  Dr H Chaturvedi Transforming Indian Higher 

Education 

Bloomsbury 

Publishing India Pvt. 

Ltd. 

 October 8, 2015 978-93-84894-95-3 
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26 Shri Prakash Dec., 2014 Edited Book Shri Prakash 1.Consumer Behaviour Models 

2.Consurism 

Edited Book: 

Bhartiya Vidyapeeth 

Deemed University 

November, 2014 978-93-259-8167-6 

27 Pooja Misra Dec., 2014  Pooja Misra The Crave to Drape: An 

Assessment of Demand 

Determinants Impacting the 

Branded Indian Luxury Ethnic 

Wear and Traditional Apparel 

Industry 

Understanding Work 

Experiences from 

Multiple 

Perspectives, 2015 

2015 ISBN No. 978-93-

84898-58-8, pp 167-

180 

28 Abha Rishi Dec., 2014 1st edition Abha Rishi and 

Nimisha Singh 

Social Media Marketing- A 

study of SMM impact 

Socila Media 

Marketing- 

Emerging concepts 

and applications 

2014 978-93-5062-539-2 

29 Abha Rishi Dec., 2014 Edited book by 

Bloomsbury 

Abha Rishi and 

Nimisha Singh 

Open Source ERP- Niche area 

for young entrepreneurs from 

emerging market 

Edited book by 

Bloomsbury 

2014 978-93-82951-44-5 

30 Himanshi Tiwari Jan., 2015  Himanshi Tiwari “Catch them young! Exploring 

Recruiters Expectations while 

Procuring Leaders for the 

Future” 

Business Excellence  

& Leadership: 

Transforming HR 

for Enhanced 

Organizational 

Capability 

18th Nirma 

International 

Conference on 

Management 

(NICOM 2015), 

held from Jan 8th – 

10th, 2015. 

ISBN 978-93-84869-

08-3 

31 Jaya Gupta May, 2015  Jaya Gupta Developing Strategies for 

Winning Make Award in 

Knowledge Management for 

NTPC 

Leveraging Human 

Factors for Strategic 

Change 

1 ISBN:  978-93-84898-

57-1 

32 Jaya Gupta May, 2015  Jaya Gupta High Performance Work 

Practices, Organizational 

Citizenship Behavior and 

Turnover Intentions of IT 

Professionals: A Relational 

Perspective, 

Business Excellence 

and Leadership 

Transforming HR 

for Enhanced HR 

Capacity (Excel 

Books) 

1   
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33 Pooja Misra May, 2015  Pooja Misra Compensation Impact Of 

Rewards And Organisational 

Justice On Employee 

Engagement In Retail Store 

Operations: A Study Of Delhi 

And NCR 

National Business 

Excellence and 

Leadership 

Transforming HR 

for Enhanced HR 

Capacity (Excel 

Books) 

  Excel Books 

34 Pooja Misra May, 2015  Pooja Misra High Performance Work 

Practices, Organizational 

Citizenship Behavior and 

Turnover Intentions of IT 

Professionals: A Relational 

Perspective 

National Business 

Excellence and 

Leadership 

Transforming HR 

for Enhanced HR 

Capacity (Excel 

Books) 

  Excel Books 

35 A. Sahay  Oct., 2015 First -2015 Dr. 

H. Chaturvedi 

(Editor)  

Dr. A. Sahay Doctoral Degree in India: The 

Need for Transformation 

Transforming Indian 

Higher Education 

Bloomsbury 

Publishing India Pvt. 

Ltd. 

October, 2015  978-93-84898-95-3 

36 Meena Bhatia Nov., 2015  Meena Bhatia & 

Vandana 

Mehrotra 

Intellectual Capital Disclosure 

& Determinants: Evidence from 

Indian Banking sector 

Edited book: 

Emerging Horizons 

in Finance 

November,2015 ISBN 978-93-85436-

83-3 

37 G.D.Sardana Dec., 2015 First edition G D Sardana and 

SWSB 

Dasanayaka, 

M.A Annonidhal 

Identification of Critical 

Success Factors for E-Business 

in Sri Lanka with Special 

Emphasis on Text Books and 

Stationary Market 

Business Growth: 

Strategies for 

Scaling Up 

Bloomsbury 

Publishing India Pvt. 

Ltd. 

01-Dec-15 ISBN: 978-93-85436-

78-9 

38 A Sahay Dec., 2015 First 2015 Anuja 

Purkayastha and 

A. Sahay 

News in Shorts: How to 

Succeed in the Digital World? 

Optimizing Business 

Growth Strategies 

for Scaling Up, 

Bloomsbury 

Publishing India Pvt. 

Ltd. 

December, 2015 978-93-85436-78-9 

10987654321 
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39 A Sahay Dec., 2015 First 2015 Arpita Mehrotra 

and A. Sahay 

Acquisition of MetLife India by 

Punjab National Bank: Post 

Merger Financial Evaluation 

Optimizing Business 

Growth Strategies 

for Scaling Up, 

Bloomsbury 

Publishing India Pvt. 

Ltd. 

December, 2015 978-93-85436-78-9 

10987654321 

40 A Sahay Dec., 2015 First 2015 Surya Narayan 

Panigrahi and A. 

Sahay 

A Case of Real Time Internet 

Based Project Monitoring 

System in NTPC 

Optimizing Business 

Growth Strategies 

for Scaling Up, 

Bloomsbury 

Publishing India Pvt. 

Ltd. 

December, 2015 978-93-85436-78-9 

10987654321 
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F. Scholars Guided Per Faculty  

 

Average number of successful Ph.D. Scholars guided per faculty: 1.73 

 

G. Policy to Check Malpractices and Misconduct in Research  

 

1. The candidate is required to submit a certificate to the effect that “The thesis is 

a piece of original bona-fide research done by him, this work has not been 

submitted in part or full to any other Institution or University, in India or 

abroad, for any degree or diploma”.  

2. The respective guides supervising the candidate ensure that the candidate does 

not adopt any type of malpractice or misconduct. In case such a happening is 

detected the guide is obliged to warn the said candidate and can go upto the 

extent of refusing to guide the candidate or to sign his/her thesis report.    

 

H. Promoting Interdisciplinary Research  
 

The guides are encouraged to lead the candidate working under him to take up 

interdisciplinary research. In such a case the candidate is permitted to, if he so 

desires, have a co-guide from the other area of his/her topic. 

 

I. Research Awards Instituted by the College 

 

Jagdish N. Sheth Best Thesis Award of Rs. 50,000 awarded every year to a 

candidate whose thesis is judged the best thesis of the year. 

 

J. Research Awards and Recognition 

 
Table 3.9: Research Awards Received by the Faculty 

Awards / Scholarship won by Faculty in National / International Events 

Sr. 

No. 

Name of 

Faculty 

Member 

Name of Award Award Constituting 

body 

"Date of Award 

Ceremony " 

(DD/MM/YYYY) 

1 Pallavi Seth Young Stough Scholars 

Award 

Gorge Mason 

University-USA and 

BIMTECH 

29-Nov-13 

2 Richa Singh Roger Stough Young 

Scholar Award 

George Mason 

University and 

BIMTECH 

12-May-13 

3 Rishi Kumar 

Tiwari 

SATKAL Young Librarian 

Award 2014 

Satinder Kaur Ramdev 

Memorial Trust for 

Advancement of 

Librarianship 

22-Mar-14 

4 Abha Rishi Havening Scholarship 

(Havening Rolls-Royce 

Science & Innovation 

Leadership Programme 

(2014) 

British High 

Commission and Rolls 

Royce 

27/6/2014 

5 K.R.Chari Chief Resource Person APO, Tokyo, Japan 19-Sep-14 
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6 Manosi 

Chaudhuri 

 Second Runner Up Prize 

for Paper entitled 

“Employee Engagement 

and Organizational 

Citizenship Behavior 

(OCB) in a Leading Public 

Sector Oil Company” co-

authored with Sonakshi 

Govil 

 BIMTECH 

Bhubaneswar and CII 

 29/11/2014 

7 A.Sahay Case Writing: First Prize Case Centre 4/12/2014 

8 Abha Rishi Entrepreneurship Education 

Champion 

Ministry of Skill 

Development and 

Entrepreneurship 

(MSDE),NEN, 

Entrepreneurship 

Development Institute 

of India (EDII), the 

British Council and 

Intel Corporation 

12/3/2015 

9 Rahul Singh Best Conference Paper 

Award  

2015 Global Fashion 

Management 

Conference  

6/26/2015 

10 Rahul Singh Best Research Paper Award  International Academy 

of Business and Public 

Administration 

Disciplines (IABPAD)  

 2-5 Jan 2014 

11 Shriprakash Kautilya Award of UPUEA 

for contribution to 

Research in Economics  

  2013 

12 Shriprakash Best paper award to the 

paper on New economic 

policy on household assets 

oand liabilities National 

conference on economic 

reforms and financial sector 

- LBS 

  2015-16 

Incentives given to faculty for recognitions for research contributions 

 

We are instituting the best researcher award. Extra work units are provided  in the 

performance evaluation system. 

  

 

3.5 Consultancy  

 

A. Policy  

 

The Stated Policy of the College for structured consultancy is: 

 

The Centre for Management Development and Consultancy (CMDC) of 

BIMTECH promotes knowledge dissemination and engages in management 

advocacy for general management and human resource development. It aligns 

itself with the best corporate practices and experiences through consultancy 

services, management development, and advisory services for corporates and 

industry.  
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Centre for Management Development and Consultancy (CMDC) aims to design 

and deliver programs in various functional areas of management to provide 

quality inputs to national and international conglomerates, government, public and 

private sector organizations, donor agencies and international and national NGOs. 

It helps its client organizations in their efforts to develop their 

executives/professionals, leading to exceed the expectations of the management.  

 

The objectives are: 

  

1. To provide management consultancy services to corporate sector for 

enhancing their organizational effectiveness  

2. To develop capable managers and leaders who contribute towards the growth 

of organizations in business and industry. 

3. To develop human resource through training and executive development 

programs in various functional areas of management. 

4. To support knowledge generation and dissemination on contemporary issues 

of business and building corporate relations.  

 

 

B. List of Important Consultancy Services Undertaken by College 

 

1. Margdarshan- Technical Mentoring Project with UltraTech Cement, Aditya 

Birla Group 

2. Assessment of competencies for E6-E7 level Executives: NTPC-SAIL Power 

Co. Pvt. Ltd. (NSPCL) 

3. Reassessment of competencies for E6-E7 level Executives: NTPC-SAIL 

Power Co. Pvt. Ltd. (NSPCL) 

4. HR Transformation: Damodar Valley Corporation (DVC) 

5. Quality Circle Formation: Rural Electrification Corporation Limited (REC) 

6. Assessment of HR Functional Competencies: Adani 

7. CSR work for ACC Ltd. 

8. Executive Coaching – Viraj Profiles Ltd. 

9. Revival Plan for NEHHDC: North Eastern Handicrafts and Handlooms 

Development Corporation ltd. 

 

C. MDP Cell 

 

Centre for Management Development and Consultancy which focuses on 

organizing and delivering MDPs.  

 

Scope and Range of activities are listed as: 

 

1. Management Development & Training 

2. Consultancy Services 

3. National Summit & Conferences 
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D. Publicizing Mode 

 

a.  

1. MDP and Consultancy Brochure 

2. Preparing the client list and posting the soft copy as well as Hard copy of 

the brochures. 

3. Marketing of the services by meeting the clients/prospective clients 

4. Posting through BIMTECH website 

 

b. For Consultancy Services the departments from whom we get consultancy 

services are: 

 

1. HR department 

2. CSR department 

3. International Business 

 

E. Faculty Encouragement 

 

1. Inviting Faculty for Training/Consultancy Programmes 

2. Offering suitable honorarium 

 

F. Consultancy Areas 

 

1. Human Resource Management  

2. International Business 

3. CSR 

4. General Management area 

 

G. Total Revenue Generated (MDP & Consultancy Services) 

 

2015-16 : Rs. 2,37,54,296 

2014-15 : Rs. 2,18,80,383  

2013-14 : Rs. 2,10,20,925  

2012-13 : Rs. 2,55,62,261  

  

 

3.6 Extension Activities and Institutional Social Responsibility (ISR)  

 

A. Institutional Social Responsibility: With an aim to reinforce responsible 

behaviour amongst students, several forums are running at the Institute. The 

students work and engage in ideas and activities based on themes of environment 

sustainability, sensitivity towards diverse groups, underserved and under 

privileged communities and so on. The students while working with each other 

enjoy themselves as it is a good way for them to connect with each other, develop 

long term relationship and contribute to a congenial environment at the Institute, 

nonetheless they are encouraged and advised to be sensitive and caring towards 

each other and people whom they are engaging with while being ethical in their 

conduct.  
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a. Providing Tuitions to underprivileged children at “Balbhawan” at Father 

Agnel: The Father Agnel School in the vicinity of the Institute aids and 

supports orphan students with the efforts of its internally constituted 

organisation called Bal Bhawan. The students of BIMTECH engage these 

students by providing them tuitions for subjects like Mathematics and Science, 

playing with the children of its junior wing and raising funds for the 

organisation etc.  

 

The institute established Ranganathan Society for Social Welfare and 

Library Development which works towards opening libraries in secondary 

schools in select villages and jails across India. It motivates under privileged 

students in villages and jail inmates to develop reading and learning skills. The 

society has been able to till far establish libraries in several jails and villages in 

Gwalior, Bhutan, Noida and other places in Uttar Pradesh. The Society also 

organises Career counselling sessions for these students and runs a “Vastra-

daan” campaign (donation of clothes and stationary items) twice every year.  

 

b. United Friends of Earth Forum is a club which attempts to create awareness 

on environmental and social issues. Some of the activities conducted by the 

club are:  

c. The Social Entrepreneur: An inter-college event that sees a good and  an 

active participation from other B-Schools in the country .The teams are 

assigned  sites in the neighbouring villages of Greater Noida  which have 

issues of poor sanitation, water logging, waste disposal, drinking water and the 

like. The teams are asked to analyze the grievances and come up with business 

models which could offer solutions to these problems. 

d. Planestia: It conducts events to promote environmental and Biodiversity 

consciousness amongst students. Various methods like debating, chart 

competitions, Group Discussions, Quizzing, watching video films and movies 

are used for this purpose. 

e. Greenathon: This is a flagship event of UFE where various themes such as 

“save water” illiteracy, waste management etc. are highlighted by students and 

concern over these issues promoted through interesting messages, skits, Flash 

Mobs etc.  

f. Earth Hour: This is an also an initiative undertaken by students every year 

where they join hands to  save electricity by switching off all the lights and 

electrical appliances in their hostel rooms for an hour.  

g. Campaigns: The WOW campaign was recently undertaken by the Food 

Conduit Committee in co-ordination with other Conduits and Clubs at 

BIMTECH towards reduction in wastage of food served in the campus. This 

one week long campaign resulted in a substantial reduction in wastage of food 

by the students, faculty and staff members. The wastage which was 167 kgs 

before the campaign came down to less than 20 kgs. 

 

B. Facilitating and Promoting Diversity  

 

The Institute receives students from all parts of the country while being a 

predominantly North Indian Institute. While this is a reality all efforts are made to 

see that regional differences with regard to language, customs, food and festivals 

are addressed through various means. This helps create an amicable environment 
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and fosters greater understanding, respect and endurance of attitudes, habits and 

beliefs emerging from cultural differences amongst students. 

 

The institute has a Cultural Conduit, a student run body, which works towards 

bringing students closer by organising different kinds of events. For instance, the 

year commences with „Samanway‟ (merging), an ice breaking session organised 

for the senior and freshly admitted students. The Institute adheres strictly to a 

policy of Zero-Tolerance to Ragging and utmost care is taken to prevent any such 

incidence during these events and/or for such period which may create 

opportunities for the same. 

 

Pratibha- Independence Day celebrations, coinciding with the Independence 

Day in India, this is also time for students to indulge in cultural and management 

events.  

 

Festivals are very significant in the lives of Indians hailing from different regions; 

the Institute allows all important festivals to be celebrated on-campus by the 

students. It assists, facilitates and participates in these celebrations. 

 

Some of the important festivals which the Institute celebrates with enthusiasm and 

great fervour are Krishna Janamashtmi, Onam, Navratri, Deepawali, Lohri, 

Christmas and the like. 

 

C. Special Lectures  

 

The Institute deliberates and discusses life, humanity, religion etc from a spiritual 

standpoint as well. This is done with an aim to help young individuals to attain 

consciousness beyond the limits of their own existence. The Forum “Success and 

Happiness” has had talks delivered by spiritual Leaders like His Holiness Sri Sri 

Ravi Shankar and His Holiness, the Dali Lama. 

 

D. International Students‟ Exchange Network 

 

The International office at the Institute runs a Students Exchange Programme 

where approximately 10% of the batch gets a chance to spend a term at a Partner 

Institute every year. The Institute has an agreement with Management Institutions 

in almost 25 countries. The foreign students from other countries coming to 

BIMTECH in exchange of these students bring with them their perspectives which 

in turn benefit the Institute‟s fraternity. 

  

College promotes participation of students and faculty in extension activities by 

providing them space for doing short term projects /internship and also being 

associated with activities of RSSWLD. 

 

E. Social Surveys/Research or Extension Work: 

 

1. A detailed Household Survey of all Households of village Neemka 

Shahjahjpur (Tehsil ; Jewar District – Gautam Budh Nagar) selected by local 

MP Dr Mahesh Sharma under SAGY was conducted during December – 

February 2015) with the help of students of PGDM (SDP), PGDM (Insurance) 
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and a few faculty members. Over and above the survey, “Situation Analysis 

and Need Assessment “was carried out and report made available to the 

district administration for preparing a Village Development Plan. 

 

Our faculty members are regularly visiting the village for social mobilization 

and providing implementation support to SAGY team. 

 

2. “Situation Analysis and Need Assessment “of 25 villages near to plant 

locations of ACC Limited was completed by our faculty members during FY 

2015-16. These are going to form basis for designing CSR intervention by 

ACC Limited. 

3. A “Project Chirya “was launched on 28.3.2015 at village Neemka 

Shahjahnpur (Tehsil ; Jewar District – Gautam Budh Nagar) for imparting life 

skill training to girl students of primary and secondary school of the village. 

This project in being implemented by Ranganathan Society for Social Welfare 

and Library Development (RSSWLD), a CSR arm of BIMTECH. Faculty 

members and students having interest in social work and willing to give 

voluntary support are associated with this programme. 

4. RSSWLD, besides doing charitable work, is actively engaged in extension 

work for the community, especially, in areas of library science and 

environment. Details of major work done by RSSWLD are as follows: 

 

 Opening of library for inmates of District Jail at Lucknow (25
th

 May 2013) 

and Greater Noida (29
th

 May 2014) 

 Automation of library  of a civil society of elderly citizens (2013-14) 

 Automation of library of India Policy Foundation 

 Organising a National Workshop on Research Methodology at BIMTECH 

Greater Noida campus (31
st
 May – 2

nd
 June 2013) 

 National Workshop on KOHA (open source software for library 

management) 21 – 23 June 2014 

 National Workshop on Content Management at BIMTECH, Greater Noida 

Campus (20-21 December 2014) 

 National Workshop on Research Methodology at BIMTECH Bhubaneswar 

campus (2-8 March 2014)  

 

BIMTECH got Gold Award for its PGDM (Sustainable Development 

Practices) on 1 August 2013 during Management Conclave held at Delhi. 

 

F. Learning Through Social Responsibility Activities  

 

In context of learning experience, associated students learn quantitative and 

qualitative methods of research; art of report writing and analysis. It provides 

students space for developing skills of interviewing and use of participatory tools 

for research. 

 

These initiatives inculcate empathy among students and faculty members for 

weaker sections of the society and role of business for the society. 
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G. Community Development  

 

RSSWLD regularly organizes awareness camps and campaigns for certain issues 

like environment and solicit community members in activities like tree plantation. 

It also organizes library weeks for engaging community in use of library having 

focus on lifelong learning 

 

H. Tracking Students‟ Involvement  

 

The activities of the students in the realm of social responsibility are guided and 

facilitated by the faculty at the Institutional level. Students take up faculty 

supervised short term projects or supported community engagement projects.  

 

I. Collaborating With External Constituencies to Address CSR Issues 

 

Over a period of time, the Institute has developed a wide array of consistent 

partnerships with distinguished organisations and agencies which are working in 

the domain of Corporate Social Responsibility. The partnerships are of different 

nature but enhance the learning and development of the Institute in this domain. 

They are also recognition of the Institute‟s competence and seriousness in the 

domain. 

 

J. MDP and Training Programmes: The faculty from the CSR and Sustainable 

Development programme are regularly invited by private and public sector 

corporations to deliver management development programmes and training 

programmes for their executives. MoUs are in place with large scale corporations 

like Steel Authority of India (SAIL), National Thermal Power Corporation 

(NTPC), Oil and Gas Corporation (ONGC), Indian Farmers Fertilisers 

Cooperative (IFFCO) and others. 

 

K. Business World- FICCI Annual CSR Awards: The Institute has partnered with 

Federation of Indian Chambers of Commerce and Industry (FICCI) in conducting 

comprehensive on-site assessments of CSR initiatives of corporate applying for 

the coveted Annual CSR Award.  

 

L. IICA Certificate Course in CSR: BIMTECH was selected as one of the 15 

organisations/institutions in India to conduct the IICA‟s Certificate Course in CSR 

.It is the Indian Government‟s initiative under the Ministry of Corporate Affairs. 

The CSR Lead at BIMTECH was also invited to the experts‟ committee for course 

design and content development for the course.  

 

M. National and International CSR Summits/Conferences: The Institute has been 

organizing National and International Conferences in the area to promote 

awareness and provoke thought on the subject of Responsible Business and CSR.  

 

The first summit was held in July 2008 in collaboration with the All India 

Management Association (AIMA). The theme of the International Summit was 

„Death of CSR and Birth of Responsible Business‟. Leading management thinker, 

Late Dr. C.K.Prahlad was one of the honoured speakers at the Summit.  
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The second CSR Summit was held in partnership with The Economic Times 

(ET) in April 2010 with the theme „Corporate Social Responsibility: A strategy 

for Inclusive development‟. The former Union Minister of Corporate Affairs, 

GOI, Mr. Salman Khurshid, Mr. Arun Maira, former member, Planning 

Commission, Mr. Minar Pimple, Director UNDP, were amongst the notable 

dignitaries who spoke at the event. 

 

The third CSR Summit held in July 2011 in partnership with the Global 

Reporting Initiative (GRI) and ET deliberated on the theme „Corporate Social 

Responsibility and Transparency‟. Prof. Roel Nieuwenkamp, Director, 

International Trade and Globalization, Ministry of Economic Affairs, Netherlands, 

Mr Yashwant Sinha, former Union Finance Minister, Dr Simon Longstaff, 

Executive Director, St. James Ethics Centre, Australia, Dr Rajendra Sisodia, 

Chairman, Conscious Capitalism Institute, Bentley University, Massachusetts, 

were amongst the key dignitaries at the Summit. 

 

The Institute organised a Roundtable discussion on the "Implementation of 

Section 135 of the Companies Bill, 2013" in October 2013. 

 

In the wake of the new CSR rules laid down in the Companies Act 2013, the 

fourth summit was organized by BIMTECH in partnership with National HRD 

Network in August 2014. The inaugural address of the Summit was delivered by 

Dr Bhaskar Chatterjee, Director General and CEO, IICA. 

 

The fourth CSR Summit held in August 2014 in partnership with the National 

HRD Network (NHRDN). The Summit was attended by 140 National HRD 

Network (NHRDN) The Summit was attended by 140 participants including 

thought leaders, practitioners from the Industry, Government Agencies, Civil 

Society organisations, and academia. The Summit discussed upon the theme “The 

New Ecosystem for CSR – Agenda for Action by India Inc‟‟ 

 

N. UN Principles of Responsible Management Education: The institute is 

committed to the UN Principles of Responsible Management Education and has a 

value driven approach with all its stakeholders. In keeping with its commitment, 

BIMTECH strives to create educational frameworks, materials, processes and 

environments that enable effective learning experiences for responsible 

leadership.  

 

Over the years, BIMTECH has partnered with key civil society organisations: 

 

It partnered with the Business and Community Foundation, a national level 

nonprofit organisation working to bring CSR centre stage. 

 

It collaborated with "Grameen Creative Lab" an initiative by the Noble Laureate 

Prof. Mohammed Yunus from Bangladesh in the area of Social Business.  

 

The Institute partnered with International Business Leaders Forum (UK) and CSR 

Asia (Hong Kong) to support each other in various knowledge dissemination 

endeavours and other events.  
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The Institute supports the goals and objectives of Global Reporting Initiative as its 

organizational Stakeholder. Both organizations have entered into an MoU to 

support each other in learning, development, training and research activities.  

 

O. Awards  

 

The Institute was recognized in its efforts at promoting awareness and working in 

the area of CSR .Its Associate Professor and Lead CSR was conferred the Institute 

of Public Enterprise (IPE) Corporate Excellence Award for Corporate Social 

Responsibility (CSR) in October 2013. The IPE Corporate Excellence Awards 

recognizes and honours companies as well as Individuals who, through their 

corporate practices, have helped to raise India‟s corporate disclosure standards 

and corporate governance. 

 

The Institute made it to the selected three finalists in the national FICCI Higher 

Education Excellence Awards -2015 under the Excellence in CSR Awards 

category  

 

  

3.7 Collaboration  

 

A. Impact on the Visibility, Identity and Diversity of Activities 

 

The description below provides an insight of how the Institute has made attempts 

to collaborate with external constituencies in its core operations to effectively 

engage with its stakeholders. 

 

Over a period of time, the Institute has developed a wide array of consistent 

partnerships with distinguished organisations and agencies which are working in 

diverse domains. The partnerships are of different nature but enhance the learning 

and development of the Institute.  

 

Collaboration with the corporate sector can have significant positive spin offs for 

the Institution. This collaboration could be in various forms like MDPs or 

consultancy assignments. These enable faculty to understand the corporate sectors 

perspective on application of various theoretical frameworks and concepts on a 

real world environment. In addition, faculty members are also exposed to the 

cutting edge practices being adopted by the corporate sector and bring that 

learning to the classroom. 

 

The College has linkages with various agencies like Government Departments, 

Non Governmental Organizations, other B-Schools, Universities, Research 

Institutes, Corporate and neighborhood institutes. These linkages have impacted 

positively on the visibility, identity and diversity of activities on the campus. 

 

B. Partnerships & MoUs 

 

The Finance Area is instrumental of Institute‟s collaboration with following 

entities: 
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 National Stock Exchange (NSE), Mumbai 

 National Institute of Securities Market (NISM), Mumbai and  

 Cians Analytics, Delhi and 

 Indian Association of Investment Professionals (Indian Society of CFA 

Institute, USA) 

 

Primary objective of all these associations is to enhance the domain skills of the 

students and improve the academic environment of the Institute. 

 

 Markstrat- Tie up with StratX simulations, Paris by the Marketing Area, has 

provided the department access to Markstrat, Marketing Strategy software, 

useful for comprehending marketing strategy concepts. Students are better 

equipped to participate in Marketing games and Business plan competition. 

 BIMTECH has collaborated with NHRDN, Aon Hewitt and Deloitte to 

organize a series of 19 HR Roundtables over the last five years and one 

National HR Summit in 2016. These events have been covered in dedicated 

episodes on national TV channels like NDTV Profit and Bloomberg TV, 

apart from being advertised in Hindustan Times Shine and Mint.  

 Businessworld- FICCI Annual CSR Awards: The Institute has partnered 

with Federation of Indian Chambers of Commerce and Industry (FICCI) in 

conducting comprehensive on-site assessments of CSR initiatives of corporate 

applying for the coveted Annual CSR Award.  

 IICA Certificate Course in CSR: BIMTECH was selected as one of the 15 

organisations/institutions in India to conduct the IICA‟s Certificate Course in 

CSR. It is the Indian Government‟s initiative under the Ministry of Corporate 

Affairs. The CSR Lead at BIMTECH was also invited to the experts‟ 

committee for course design and content development for the course.  

 Over the years, BIMTECH has partnered with key civil society organisations: 

 

It partnered with the Business and Community Foundation, a national level 

nonprofit organisation working to bring CSR centre stage. 

 

It collaborated with "Grameen Creative Lab" an initiative by the Noble 

Laureate Prof. Mohammed Yunus from Bangladesh in the area of Social Business. 

 

The Institute partnered with International Business Leaders Forum (UK) and 

CSR Asia (Hong Kong) to support each other in various knowledge 

dissemination endeavours and other events.  

 

 The Institute supports the goals and objectives of Global Reporting Initiative 

as its organisational Stakeholder. Both organizations have entered into an 

MoU to support each other in learning, development, training and research 

activities.  

 

The students have also made their mark in the United Nations Online Volunteer 

Programme administered by United Nation Development Program (UNDP) 

and Goodness and Mercy Missions (GMM).  
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The Institute was recognized in its efforts at promoting awareness and working in 

the area of CSR .Its Associate Professor and Lead CSR was conferred the Institute 

of Public Enterprise (IPE) Corporate Excellence Award for Corporate Social 

Responsibility (CSR) in October 2013. The IPE Corporate Excellence Awards 

recognizes and honours companies as well as Individuals who, through their 

corporate practices, have helped to raise India‟s corporate disclosure standards 

and corporate governance. 

 

C. Faculty & Student Exchange Programme  

 

Faculty from the HR Area have also visited International Partner institutes in 

Tanzania and Nepal under the Faculty Exchange programme. 

 

 In order to provide cross-cultural exposure and a global perspective to the 

students, BIMTECH has developed an extensive International Students 

Exchange Network. The Exchange Program has become increasingly popular 

with the students and nearly 10% of the batch gets a chance to spend a term at 

a Partner Institute. Efforts are underway to expand the Program further and 

facilitate more number of students to avail this unique opportunity.  

 BIMTECH offers Students Exchange Program for students of partner 

institutions. It has been highly successful program and students from more 

than 25 countries have joined the exchange program in last 5 years.  

 

The foreign students from other countries coming to BIMTECH in exchange of 

these students bring with them their perspectives which in turn benefit the 

Institute‟s fraternity. 

 

D. Research Projects 

 

Collaboration with University of Hertfordshire has allowed our students and 

faculty to engage on research projects beyond domestic frontiers. It has enhanced 

intercultural understanding among our students. It has increased the visibility of 

BIMTECH among academic institutes in U.K. 

 

E. On-Job-Training 

 

Tie up with modern retail organizations has provided our students to do on-Job-

Training in retail business. In the process, the students additionally do short term 

research based projects under the guidance of faculty. Therefore, institute provides 

opportunity for real life learning to students as well as increases the visibility of 

the institute among retailers. 

 

Students have been able to receive industrial training at reputed industry and 

corporate houses like Dabur India ltd, Madura, Reliance, Indian Oil Corporation, 

ICICI, Videocon, ABRL, etc. Students get good learning projects and often 

receive stipend from the concerned houses during their training.  
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F. Events 

 

The college has successfully organized international and national conferences/ 

seminars / workshop and HR round tables in collaboration with reputed institutes 

like George Mason University, Virginia, USA; NHRD, Bloomberg TV, Deloitte, 

etc.  

 

 National and International CSR Summits/Conferences: The Institute has 

been organizing National and International Conferences in the area to promote 

awareness and provoke thought on the subject of Responsible Business and 

CSR.  

 

The first summit was held in July 2008 in collaboration with the All India 

Management Association (AIMA). The theme of the International Summit was 

„Death of CSR and Birth of Responsible Business‟. Leading management 

thinker, Late Dr. C.K. Prahlad was one of the honoured speakers at the Summit.  

 

 The second CSR Summit was held in partnership with The Economic Times 

(ET) in April 2010 with the theme „Corporate Social Responsibility: A 

Strategy for Inclusive Development‟. The former Union Minister of 

Corporate Affairs, GOI, Mr. Salman Khurshid, Mr. Arun Maira, former 

member, Planning Commission, Mr. Minar Pimple, Director UNDP, were 

amongst the notable dignitaries who spoke at the event. 

 The third CSR Summit held in July 2011 in partnership with the Global 

Reporting Initiative (GRI) and ET deliberated on the theme „Corporate Social 

Responsibility and Transparency‟. Prof. Roel Nieuwenkamp, Director, 

International Trade and Globalization, Ministry of Economic Affairs, 

Netherlands, Mr Yashwant Sinha, former Union Finance Minister, Dr Simon 

Long staff, Executive Director, St. James Ethics Centre, Australia, Dr 

Rajendra Sisodia, Chairman, Conscious Capitalism Institute, Bentley 

University, Massachusetts, were amongst the key dignitaries at the Summit. 

 The Institute organized a Roundtable discussion on the "Implementation of 

Section 135 of the Companies Bill, 2013" in October 2013. 

 In the wake of the new CSR rules laid down in the Companies Act 2013, the 

fourth summit was organized by BIMTECH in partnership with National 

HRD Network in August 2014. The inaugural address of the Summit was 

delivered by Dr Bhaskar Chatterjee, Director General and CEO, IICA. 

 The fourth CSR Summit held in August 2014 in partnership with the 

National HRD Network (NHRDN). The Summit was attended by 140 

National HRD Network (NHRDN) The Summit was attended by 140 

participants including thought leaders, practitioners from the Industry, 

Government Agencies, Civil Society organisations, and academia. The 

Summit discussed upon the theme “The New Ecosystem for CSR – Agenda 

for Action by India Inc‟‟. 

 ICMC: BIMTECH jointly with the School of Public Policy, George Mason 

University, Virginia, USA has been organizing International Conference on 

Management Case ssince 2011. The conference, an annual feature, provides a 

platform for academicians, practitioners in management, research scholars and 

students in management studies to share their experiences on decision making 

in management related issues through cases, case studies and research cases. 
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ICMC2015 received around 100 manuscripts out of which 71 were presented.  

These came from11 countries viz. Australia, Japan, Thailand, Nepal, UK, 

France, Finland, U.S.A, Canada, Lithuania, and India.   

 

G. Special Lectures  

 

The Institute invites industry experts to deliberate and discuss several 

contemporary issues. This is done with an aim to help students to attain awareness 

beyond the limits of their curriculum. One such event was „Lyceum‟ organized in 

November, 2015. 

 

Lyceum held on November 27 and 28, 2015, provided a platform for the students 

to discuss, learn and share their thoughts on some critical issues with industry 

experts. This year‟s theme for LYCEUM was “Make in India”. There were four 

sessions for panel discussions, for marketing, finance, human resources and 

operations. Second year students from each specialization, also shared their views 

about the topic through a presentation.  

 

H. Promotion of Linkages  

 

1. Curriculum Development  

 

 Industry –Academia Council Meetings- Experts from the industry and 

academia who have been involved with the institute in different capacities and 

roles are members of the Industry –Academia Council Meetings which help 

design the curriculum of various courses. Advisory Committee meetings are 

held in every department once in a year to update the syllabus and to ensure 

that it matches with the needs of the industry. 

 The Finance Area from time to time aligns their syllabus to match the 

certificates of NCFM (NSE) and NISM so that our students are able to follow 

current and cutting edge syllabus which is also accepted by Industry. This also 

help students to clear these certificates easily as most of the content is already 

discussed in the class. 

 Collaboration with NHRDN and attending conferences and other events 

organized by them has helped the area faculty in being updated about the 

challenges and recent trends prevalent in the HR domain. This has helped in 

enriching the curriculum as an outcome of the acquired learning.  

 As an outcome of a series of HR Roundtables on the theme “The Art and 

Science of Developing Leaders” organized in collaboration with NHRDN and 

AON Hewitt, two modules on Leadership were incorporated in the paper on 

Organization Development and Change and the paper was renamed as 

Organization Development and Leadership.  

 Similarly, as an outcome of a series of HR Roundtables on the theme 

“Engaging the 21st Century Workforce” organized in collaboration with 

NHRDN and Deloitte, a new paper on Acquisition, Retention and Engagement 

was introduced.   

 Exposure to Markstrat has strengthened the curriculum in Marketing 

Discipline.  
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2. Internship, on-the-job Training  

 

On Job training is provided for two trimesters by the modern retailers. Short term 

internship in Marketing & Retail is provided by these organisations.  

 

 Industrial Houses like Titan, Reliance Fresh, Madura, etc offer on-the-job 

training to the students of Retail Management every once in a week for six 

months.  

 Many short term projects and three months summer internships are provided 

to students by various corporate houses like Maruti, Hundai, Dabur, Airtel, 

Aircel, Madura, Godfrey Philips, IBIBO Group Pvt ltd, Oyo rooms, etc. 

Students get good learning projects and often receive stipend from the 

concerned houses during their training.  

 In CFA Challenge Competition organized by Indian Association of Investment 

Professionals, students deal with assigned company and get to know the 

current status, strategy and future plans directly from the company officials. 

Working on the live problem adds great learning to students. 

 Regular interaction with industry and alumni during HR Roundtables has led 

to identification of some internship opportunities for students.  

 

3. Faculty Exchange and Development  

 

 BIMTECH appreciates plurality in the work culture and experience sharing. It 

has invited visiting professors for full time and executive education on the 

course need in particular domains. The visiting professor or adjunct professor 

engagement offered opportunity of interaction of BIMTECH professors with 

foreign professors and explore teaching, research and other academic 

engagements. 

 Collaboration with external agencies such as NHRDN, Aon Hewitt & Deloitte 

and attending conferences and other events has updated and developed the 

area faculty about the challenges and recent trends prevalent in the HR 

domain.  

 Dr. P Nayak visited Tanzania and Nepal for teaching a course each Dr. Gagan 

Katiyar visited Nepal to teach a course on 

 

Faculty Development Programs- Faculty needs to update their understanding 

and knowledge from time to time. It is in this regards that BIMTECH undertake 

Faculty Development Programs (FDPs) both for its own faculty as well as all 

other faculty across the nation. In some of the FDPs interest has been shown by 

international faculty as well.  

 

4. Research, Publication  

 

A large body of the institute‟s research work is published in the form of popular 

writing, working papers, study reports, authored and edited books, research 

papers, case studies, etc for wider dissemination of knowledge among the users 

from national and international agencies, business community, public domain and 

academia.  
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Research is high priority at BIMTECH. Knowledge creation and knowledge 

dissemination is one of the most supported activities and it is planned in 

partnership with academic and Industry fraternity within as well as outside the 

country. BIMTECH has several Research groups in following areas which 

conduct research at national and international level: 

 

 Emerging Market 

 Social Innovation 

 Entrepreneurship Development 

 Women Entrepreneurship 

 Retail Management 

 Sustainable Development 

 Case Development 

 Corporate Social Responsibility 

 

Some of the researches are published in the top ranked journals in authorship of 

the research group. 

 

 Tie up with University of Hertfordshire has resulted in our faculty working 

closely with their faculty. Our faculty has published jointly with faculty form 

University of Rouen, France. Students have been placed in the organisations 

where they did their Short term projects like Madura Garments, and Arvind 

Brands. 

 BIMTECH has also received funded research projects from European Union, 

USAID, BIS and many other funding agencies and academic institutions. 

These projects have been in the domain of higher education, management, 

economic development, and cross cultural management. BIMTECH 

intellectual capital and infrastructure support has build capacity to conduct 

researches with national and international agencies in India and outside India. 

 Several cases presented in ICMC have been published in leading journals. 

 

Journals  
 

Following Journals of the institute attract quality research papers from all over the 

world: 

1. South Asian Journal of Business and Management Cases. Published by SAGE 

2. Business Perspectives  

3. Shodh Gyan- Knowledge through Research 

 

Books 

 

1 “My Experiments with Unleashing People Power” authored by Prof. K K 

Sinha is rated among the top Five Books by The Strategist (BS) April 14, 2014 

2 “Transforming Indian Higher Education” edited by Dr H Chaturvedi. 

Oct.2015. Publisher Bloomsbury 

3 “Towards A Digital India – Library Automation with Open Source Solution” 

written by Dr Rishi Tiwari, co-authored by D P Tripathi.Dec.2015 
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Newsletter  

 

Vrittant –A quarterly publication of Birla Institute of Management Technology.  

 

The proceedings of the HR Roundtables have been developed in the form of four 

publications. A souvenir was also released for the National HR Summit.  

 

 

5. Consultancy, Extension  

 

Centre for management development aims to create a training base which engages 

in management advocacy for general management and human resource 

development and aligns itself with the human resource practices, experiences with 

training and capability enhancement. One of the prime objectives of Centre for 

Management Development at BIMTECH is to conduct training and provide 

consultancy in various functional areas of management to provide quality inputs 

to national and international conglomerates, government, public and private sector 

organizations, donor agencies and international and national NGOs. Some of our 

clients and partners are NTPC, NHPC, IFFCO, VEDANTA, GOLDMAN 

SACHS, POWER GRID, etc.  

 

The HR, Finance and BC area provided and supported intellectual capital for 

planning and conducting several consultancy assignments and Management 

Development Programmes.  

 

The faculty from the CSR and Sustainable Development programme are also 

regularly invited by private and public sector corporations to deliver management 

development programmes and training programmes for their executives. MoUs 

are in place with large scale corporations like Steel Authority of India (SAIL), 

National Thermal Power Corporation (NTPC), Oil and Gas Corporation (ONGC), 

Indian Farmers Fertilisers Cooperative (IFFCO) and others. 

 

6. Student Placement  

 

BIMTECH has MoUs with prominent international education and training 

providers like KPMG, LOMA, IIBA, CII, etc. The linkages with various 

industries while engaging top leaders in workshops, admission process, 

conferences, conclaves and guest lecturers have given immense placement and 

internship opportunities to the students. 

 

NSE‟s NCFM certificate gives students opportunities to have industry approved 

certification in the finance domain. It adds to their current knowledge base 

strengthen their CV. 

 

NISM‟s specialized certificates carry a good weightage in job market.  

 

Cians analytics conducts a course on Financial Modeling. Financial Modeling is 

very much necessary for a finance student and Cians, an employer of BIMTECH 

students understands very well the current industry needs. 
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CFA Challenge from Indian Association of Investment Professionals is a very 

prestigious competition. Our students participating first time, stood second in the 

regional round which was quite commendable. All these boosted their 

employability and all the second year participants grabbed jobs with good 

companies. 

 

These all add to grater employability for BIMTECH students and better 

placement. 

 

In terms of campus placement, there has been encouraging response from 

companies whose representatives participated as panelists or delegates in the HR 

Roundtables. 

 

KPMG which conducts the Six Sigma Workshop in BIMTECH has also been a 

regular recruiter on our campus. 

 

I. Memorandum of Understandings   

 

The institute has collaboration with universities professional bodies and networks 

across the world for academic engagement activities to provide global exposure to 

faculty and students. Going with the Vision and Mission, the institute has five 

priority areas for internationalization. Activities have been developed to meet the 

internationalization strategy of the institute. 

 

1. Faculty- inviting faculty from partner universities and motivating BIMTECH  

faculty to go on teaching assignments to partner universities, motivate faculty 

to attend faculty development programs in their area of specialization as well 

as current trends  

2. Students- Global exposure to all students through student exchange program, 

short term study tours, collaborative projects with partner university students. 

3. Research- collaborative research with partners, funded research projects, 

doctoral exchange, research capacity building program for partners  

4. Curriculum- Enhance curriculum by multicultural advisory boards to 

incorporate the global perspective, incorporate assignments with partner 

university students  

5. Capacity building- Capacity building to meet global demand/ trends.   

 

J. Activities 

 

Faculty Exchange- Institute invites faculty from partner institution to teach a 

course or module as per the request of the academic area at BIMTECH. 

 

BIMTECH faculty have also visited partner institutions for teaching assignments 

 

Student Exchange Incoming- Every year BIMTECH receives students from 

partner institute. These students contribute towards making a global classroom by 

giving different perspective on issues. 

 

Student Exchange Outgoing-Every year BIMTECH students visit partner 

universities to study a term. Students appear for end term examination at partner 
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institute and receive academic transcript of grades from the partners. Spending a 

term at partner exposes them to a culturally and academically different 

environment and also through language barrier.  

 

Research- Both BIMTECH faculty and students are engaged with partner 

university in collaborative research.  

 

 Internationally funded research projects with partner universities e.g. 

UNIQUE funded by ERASMUS, SEEP funded by British Council 

 Collaborative research publications 

 Collaborative virtual project by students where students work in teams with 

partner university students. Working on project with students from different 

regions gives students on different market mechanism, global economic 

scenario, managing across different cultures and time zones.   

 

International Conference- BIMTECH organizes joint international conferences 

with partner universities which has become rich platform of idea sharing with 

participation from foreign faculty. 

 

India Study Program- The program is designed for executives to give them an 

understanding of doing business in India by organizing, seminars, industry and 

cultural visits. The program content is mutually decided keeping in mind the 

background and interest of participants.  

 

Capacity Building Programs- BIMTECH has designed and conducted masters 

and doctoral level programs for faculty and students from partner universities.  

 

 

K. Creation of Facilities  

 

 On the basis of a Memorandum of Understanding signed between BIMTECH 

and the International Institute of Business Analysis (IIBA) Canada, the letter 

sends a trainer each year to deliver a course captioned Academic 

Fundamentals of Business Analysis to our students. The Certificate for 

successful completion is issued to participating students after they undergo 30 

hrs of training. 

 On the basis of a Memorandum of Understanding signed between BIMTECH 

and the consultancy firm KPMG, each year a trainer from KPMG delivers a 30 

hrs. course on Six Sigma Green Belt Certification to our students. Those who 

complete the course successfully are awarded the Certificate by KPMG. 

 On the basis of a Memorandum of Understanding for Strategic Partnership 

signed between BIMTECH and Swiss Re, the letter transfers the latest 

insurance industry knowledge to the insurance students of BIMTECH via 

Workshops, Seminars and Guest Lectures seconded from Swiss Re & 

Associate companies. 
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Criterion-IV 

 

 

Infrastructure & Learning Resources 

 

 

4.1  Physical Facilities 

4.2  Library as a Learning Resource 

4.3  IT Infrastructure 

4.4  Maintenance of Campus Facilities 
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CRITERION-IV: INFRASTRUCTURE & LEARNING 

RESOURCES 
 

 

4.1 Physical Facilities  

 

A. Availability of Physical Infrastructure  

 

Institute ensures adequate availability of physical infrastructure by Periodic & 

preventive maintenance of all facilities, AMCs for all equipment, Power back up 

by three DG Sets of 380 KVA, Fire Fighting equipments, Fire Hydrant system, 

Transportation by Two Buses, Ambulance, Water Storage Tanks, well Sewage 

System Connected with Greater Noida Authority Grid.   

 

B. Recent Additions  

 

For enhancement of infrastructure following as been added to our existing 

infrastructure recently: 

 In house Bakery 

 Laundry  

 Expansion of Gymnasium 

 Periodical Fire Fighting Training 

 Gajibo  

 Machan and  

 Amphi Theatre  

 

C. Department Facilities  

 

The college provides independent office to all Departments with facilities such as 

office room, common room and separate rest rooms for male, female, students and 

staff. 

 

The college has arranged ramp with railing in every building, exclusive toilets, 

fully equipped for convenience of students / staff with disabilities and Lifts in all 

Buildings.  

 

D. Residential Facilities for Students  

 

 Capacity of the hostels and occupancy  

  Capacity for women  -  266 occupancy for women 

Capacity for men    -  612 occupancy for men 

 Recreational facilities in hostel/s like gymnasium, yoga center, etc.  

LCD in each cluster 

Refrigerator in each cluster 

Music system in Gymnasium 

 Broadband connectivity / wi-fi facility in hostel/s.  

Wi-fi facility in the campus in all buildings and broadband connectivity in 

hostel blocks and academic block capacity of 160 mbps.  
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E. Health Related Support Services  

  

Medical centre with a full time senior resident doctor ably assisted by reputed 

visiting doctor and Nurse / other attending staff, and ambulance is available in 

campus 24 X7 to meet any medical emergency.  

 

F. Promoting Interest in Sports and Cultural Events  

 

The college having full time sports officer with following sports facility such as in 

door and outdoor playgrounds (Volley Ball, Basket ball, football, Cricket, 

badminton, table tennis, caroms , arms wrestling.  The college has formed 

different clubs and conduits of students such as cultural conduit, valmor conduit, 

sport club, foot n boot and so on.  

 

 

4.2 Library As A Learning Resource  

 

A. Library Advisory Committee 

 

BIMTECH has a Library advisory committee. 

Members of the Library Advisory committee are as follows-  

Dr. H. Chaturvedi   Chairman 

Prof. K.K. Krishnan   Convener 

Dr. Anupam Varma   Member 

Dr. Shri Prakash   Member 

Prof. P. S. Nagpal   Member 

Prof. S. Ghosh    Member 

Prof. Navin Shrivastava  Member 

Dr. Rishi Tiwari   Member-Secretary 

 

Significant Initiatives that are Implemented by the Committee 

 

 Provided an effective forum to the faculty members to give suggestions for the 

provision of effective library and information services. Evolve collection 

development policies and procedures including journals subscription. 

 Formulate the rules concerned to circulation policies. 

 Advice on budget proposals, manpower development etc. 

 Give recommendation to write-off lost documents, obsolete and old books etc. 

 Advise on development of infrastructural facilities including space, furniture, 

reprographic and computer facilities. 

 Long Term Development Planning. 

 Library Budget in respect of Books, Periodicals, Manpower, Furniture and 

other equipments required for library from time to time. 

 General library rules and regulations. 

 To subscribe electronic data bases. 
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Table 4.1: Library Resources 

A Total area of the library (in Sq. Mts.) 450 Sq. Mts. 

B Total seating capacity 160 

C Working hours (on working days, on holidays, 

before examination days, during examination 

days, during vacation) 

 On Working days: Monday - Friday: - 8:30 

am - 10:00 pm     

  

 Saturday & Sunday: - 8:30 am - 9:00 pm    

 During Examinations: - 8:30 am - 11:00 

pm 

D Layout of the library (individual reading carrels, 

lounge area for browsing and relaxed reading, IT 

zone for accessing e-resources)  

 

 Individual reading carrels- Under process. 

 Lounge area for browsing and relaxed 

reading- Yes. 

 IT zone for accessing e-resources- Yes. 

E Access to the premises through prominent 

display of clearly laid out floor plan; adequate 

signage; fire alarm; access to differently abled 

users and mode of access to collection)  

 Adequate signage:- Yes 

 Fire alarm:- Yes 

 Access to differently abled users and mode 

of access to collection:- Yes. 

 

 
Table 4.1.1: Library Holdings 

   Total No. 

A Print  

(Books, back volumes and thesis)  

Books: 

Back Volumes: 

Thesis:  

 

 

70127 

0 

60 

B Non Print (Microfiche, AV) 3172 

C Electronic (e-books, e-Journals) 7107 

D Special collection  

(eg. Text book, Reference books, standards, patents)  

 

 

 
Table 4.1.2: Online Tools 

OPAC NewGenLib 

Electronic Resource Management 

package for e-journals 

EBSCO, Proquest 

Federated searching tools to search 

articles in multiple Databases 

 

EBSCO, Proquest, HBR, EPW 

 

Library Website http://bimtech.ac.in/library-information-centre/ 

In-house/remote access to e-

publications 

 

 

 

Table 4.1.3: ICT Deployment 

Library Automation New Gen Lib, Vidya 

Total number of computers for public access 14 

Total numbers of printers for public access 3 

Internet band width speed 130 mbps 1:1 

Institutional Repository DSpace 

Content management system for e-learning No 

Participation in Resource sharing networks/consortia (like Inflibnet) DELNET 
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Table 4.1.4: Average Monthly Records 

Average number of walk-ins 996 

Average number of books issued/returned 1467 

Ratio of library books to students enrolled  84 

Average number of books added during last three years 14402 

Average number of login to OPAC  No specific measurement 

to know the number of 

login to OPAC 

Average number of login to e-resources 3409 

Average number of e-resources downloaded/printed 1785 

Number of information literacy trainings organized  4 

 

 

Table 4.1.5: Specialized Services 

Manuscript Yes 

Reference Yes, face to face interaction and by mail. 

Reprography Yes, with canon machine.  

ILL (Inter Library Loan Service) Yes, from DELNET 

Information Deployment and Notification New arrivals, changes in library timings, special 

extended timings of library, about online e-

resources, 

OPAC  Yes 

Internet Access Yes 

Downloads Yes 

Printouts Yes 

Reading list/ Bibliography compilation Yes 

In-house/remote access to e-resources  Yes 

User Orientation  Yes 

Assistance in searching Databases Yes 

INFLIBNET/IUC facilities Through DELNET 

 

 

B. Annual Library Budget  

 

 Annual Library Budget: Rs. 80,00,000.00 

 New Books: Rs. 1121461.00  

 Journals: Rs. 483499.00 

 

C. Library Feedback System 

 

Yes, we take feedback from our users and prepared it in excel sheet after 

analyzing try to solve user‟s problem for improving the library services. 

 

D. Infrastructural Development in Last Four Years  

 

 Increased the seating capacity from 90 to 160 and fitted new furniture.  

 

E. Organizing Workshops 

 

Library organizes orientation  on online databases, how to use OPAC, how to use 

Institutional Repository, workshops on Library Management Software KOHA, 

Content Management Software JOOMLA & and digital library software DSpace 

for our students, teachers, non-teaching staff.  
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4.3 IT Infrastructure 

 

A. Comprehensive IT policy  

 

Bimtech has a comprehensive IT policy addressing standards on IT Service 

management, Information Security, Network Security, Risk Management and 

Software Asset Management. 

 

B. Computing Facilities  

 

 Total 674 systems. Details as follows: - 

 

1. Desktop- 240(Core i7, i5,i3, & Core2Duo) 

2. Laptop-  457(Core i7, i5, i3 & Mac OS) 

3. Server-  6 (IBM XEON 225 E, XEON 226 E, X-206) 

 

 Computer-Student Ratio- 1:1 

 We have a dedicated Computing Facility. 

 Bimtech is connected through Local Area Network. Details are as follows:- 

 

1. Bimtech is divided into 6 Vlans and separate IP‟s for all Vlan. 

2. Hostel‟s (Main Campus & A.B., Classrooms, Residential, Academic 

Block, & Wi-Fi including AB Hostel) are different Vlans. 

3. To manage all VLAN‟s we have Dell Sonicwall 3600 Firewall installed in 

server room. 

4. “NS1” or name server connects all LAN‟s through Cisco 3750 Route. 

 

 Bimtech Main campus has 3 wavion Wi-Fi Antenna and 3 Access Points and 

36 wireless access points in A.B.Hostel through which 24*7*365 connectivity 

of internet Wi-Fi is provided in both the campus. To connect both campus, we 

have installed Radwin 2000 C Radio link Modem. Trough all these, we are 

providing 24*7 internet connectivity to all students and faculty. 

 

C. Institutional Plans and Strategies  

 

The vast IT infrastructure at Bimtech consists of Laptops/ Desktops / LCD 

Projectors/ Operating Software‟s and Firewall etc. The upcoming new technology 

is evaluated from time to time and an Impact Analysis is done to check its 

suitability in Bimtech‟s environment. A cost benefit analysis is also done. If found 

suitable, it is procured and upgraded where ever is needed. For example:- 

 

 Upgraded from O/S Windows 98 to Win 2000 to XP and then to Win 8.1. 

 Laptop upgraded from Dual Core to Core 2Duo, From Core 2 Duo to i3 and 

from i3 to i7. 

 Internet bandwidth upgraded from 2 MBPS to 130 MBPS. 

 Class Room podium upgraded from manual to smart Podium. 

 Sonicwall Firewall upgraded from NSA 2400 to NSA 3600 

 Online UPS Upgraded from 30 KVA to 40 KVA 



-113- 
 

D. Online Teaching and Learning Resources  

 

Students and Faculty make frequent use of Gmail and use search engines like 

Google, Bing, Yahoo, Google Scholar and YouTube to download different 

educational videos, research papers etc. Faculty use internet for sharing their ideas 

with counterparts /students in Indian and Foreign Colleges with whom BIMTECH 

has signed MoU‟s for student exchange programs and joint research projects etc. 

 

IT department has provided the facility of a NAT folder which is used by faculty 

to upload study material to their respective folders for access by students and this 

information can be accessed around the world. This facility has been provided to 

the students to help them with constant availability of study material and help 

from Faculty.  

 

This increases the accessibility of the faculty to the students & enables them to 

effectively solve student‟s doubts and provide them with hand holding support 

whenever required. The link to Nat is shown under Students Corner on the 

BIMTECH website - http://182.74.87.2:81/ 

 

Bimtech has also subscribed to a few online databases such as:- 

 

 

Indiastat        
 
It is a gateway to comprehensive and authentic socio-economic information related to India. This is 

a mother site of 50 websites delivering socio-economic data about India and its states covering 

various sectors. 

 

• Indiastat.com has 50 associate sites which include 19 sector specific and 31  India/State/UTs 

specific sites. 

 

How to access: http://indiastat.com 

  ID:     bimtech 

  Pswd: bimtech227 

 

 

 ProQuest           

 
ProQuest creates indispensable research solutions that connect people and information. It connects 

people with vetted, reliable information. Key to serious research, the company has forged a 70-year 

reputation as a gateway to the world‟s knowledge from dissertations to governmental and cultural 

archives to news, in all its forms. The subscription of ProQuest enables the users at Knowledge 

Center, BIMTECH to have access to the followings: 

 3000+ Full text titles in management 

 5500+ Periodicals 

 23000+ full text dissertations 

 6000+ case studies (500 in full text) 

 8000+ company Annual reports 

 1,75,000 EIU (Economist Intelligence Units) views wires reports from 195 countries without any 

embargoes 

 15,000+ SSRN (Social Science Research Network) Research papers 

 130,000 Author Profiles 

 Career guides from 50+ Countries 

How to access: http://search.proquest.com 

http://182.74.87.2:81/
http://indiastat.com/
http://search.proquest.com/
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EBSCO              

  
EBSCO publishing is the largest management information provider in the world. It brings every bit 

of quality information from around the world. It covers: 

 Total number of full text publications 7,064 

 Total case studies 6,000 

 Full text peer reviewed Periodicals & magazines 1,307 

 Full text books & monographs 147 

 Full text country economic reports and profiles 25 

 Full text newspapers 1,250 

 Full text company profiles 19,504 

 Full text television & radio news transcripts 9,13,000 

 Full text assignment tools on important business topics 572 

 Full text SWOT analysis 3,023 

How to access: http://search.ebscohost.com 

 

 Passport GMID (Euro Monitor)       
 

It offers integrated access to internationally comparable statistics, full-text market reports, insightful 

comment from expert industry and country analysts as well as thousands of sources of further 

information. The database provides key business intelligence on countries, companies, markets and 

consumers. It covers over 350 markets and 207 countries. 

How to access:  http://www.portal.euromonitor.com/portal/default.aspx 

 

 Prowess                            
 

Prowess is a database of large and medium Indian firms. It contains detailed information on over 

20,000 firms. These comprise  

• All companies traded on India's major stock exchanges  

• Several others including the central public sector enterprises 

 

The database covers most of the  
• Organized industrial activities  

• Banking  

• Organized financial and other services sectors in India.  

How to access: Accessible from Computer Lab and Library 

 

 Ivey Publishing                                  

  

 Ivey Publishing is the leader in providing business case studies with a global perspective. With over 

8,000 products in their collection, Ivey Publishing adds more than 350 classroom-tested case studies 

each year. Virtually all Ivey cases have teaching notes.  

  

Clear, concise, and current, Ivey cases are lauded by the academic community as meeting the 

rigorous demands of management education by responding to the ever changing needs of business 

and society. 

How to access: www.iveycases.com  

 

http://search.ebscohost.com/
http://www.portal.euromonitor.com/portal/default.aspx
http://www.iveycases.com/
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 DELNET                                                                                           

  
• Union Catalogue of Books: - 1, 11, 16,937 bibliographic records (request for inter-library   loan 

can be placed through the online system) 

• Union List of Current Periodicals: -33,916 periodicals 

• Union Catalogue of Periodicals: - 20,235 records 

• Database of Periodical Articles: - 9,12,042 records 

 

• CD-ROM Database: - 19,234 records. 

• Union List of Video Recordings: - 5,000 records 

• Union List of Sound Recordings: - 748 records. 

• Database of Theses and Dissertations: - 48,621 records 

• Union List of Newspapers:- 70 records and contains information about the newspapers 

including title, name of   the editor, published from, E-mail address and also the Web address of 

the INTERNET edition if available on the WWW 

• Database of E-books: - 1613 records 

• Profile of Member-Libraries: - A directory of member-libraries is available and contains 

information about them. 

• How to use:- http://delnet.nic.in . 

• For borrowing the book contact library 

                                                                     

 TURNITIN                                                                                        
  

Turnitin is an Internet-based plagiarism-detection service created by iParadigms, LLC. 

Typically, universities and high schools buy licenses to submit essays to the Turnitin website, which 

checks the documents for originality. The results can be used to detect plagiarism or can be used 

in formative assessment to help students learn how to avoid plagiarism and improve their writing. 

Contents: - 

• 200+ million archived student papers 

• 90,000+ journals, periodicals & books 

• 1+ million active instructors 

• 17+ billion web pages crawled 

• 10,000 educational institutions 

• 20+ million licensed students 

• 126 countries 

How to use:- Accessible in Library  

 

 EMIS  
 Intelligence delivers company and industry information, relevant proprietary content, reports, 

statistics, fundamental news, customized alerts, an advanced search engine, and analytics to help 

understand emerging markets more clearly. It is ideal for industry analysts, researchers and 

economists, as well as marketing and government intelligence. Choose EMIS Intelligence to gather 

rich company and industry information, analytics, textual content and personalization. 

 

\ 

E. ICT Enabled Classrooms/Learning Spaces  

 

There are 16 Class Rooms, Seminar Room, MDP Hall and 2 computer Lab‟s. All 

are connected through LAN which enhances the quality of teaching and learning.  

 

http://delnet.nic.in/
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Workshops and conferences are organised from time to time. BIMTECH has 

access to other packages like INDIASTAT, PROQUEST, EBSCOHOST, Harvard 

Business Publishing and Passport GMID (Euro monitor) for research /study 

material. I.C.M.C. conference is organised at Bimtech every year.  

 

From time to time Faculty Development Programs are organized to demonstrate 

and evaluate the new software which may help as an aid to teaching and learning. 

 

Sessions for Online Learning and Teachings are also organized at Computer labs 

by various faculties. 

 

F. Maintenance  

 

Almost all IT devices are covered by Annual Maintenance Contract (AMC). All 

laptops purchased, are with two years onsite breakage warranty and for desktop 

the warranty period is three years though breakage is not provided in desktop 

warranty.  

 

After the warranty period, AMC are signed with the vendor who provide us better 

service at lowest reasonable price. The AMC terms are clearly mentioned on 

Purchase Order. The vendor needs to provide necessary items on priority basis. 

For server problem the vendor is required to repair within 24 hours. For 

malfunctioning parts except burn, the problematic part is replaced on an urgent 

basis. 

 

 

G. National Knowledge Network Connectivity  

 

Currently Bimtech is planning to evaluate the feasibility and benefit of connecting 

with the National Knowledge Network. Once ready Bimtech will be part of this 

network like 40 other management schools and 1580 institutes that are availing 

this facility.  

 

 

H. Annual Budget  

 

Details on the provision made in annual budget for update, deployment and 

maintenance of the computers in the college is as follows: 

 
Table 4.2: Annual Budget for Update, Deployment and Maintenance of the Computers 

Head Item  Amount 

Recurring Expenses 

Sum(A+C+D) 

AMC Charges of Different Head 398636.088 

Bandwidth Charges 989232.625 

Software Purchasing 294,418.13 

Consumables Expenses (B) Cost of Cartridge & Tonner 220896.2 

Capital Expenses (E) Purchasing of New Computers 88200 

Miscellaneous Expenses 
 

225000 

Laptops For Student (F) Laptops 14994000 

Grand Total 
 

17210383.04 
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4.4 Maintenance of Campus Facilities  

 

Officer for Overseeing Maintenance  

 

It is supported by a Maintenance Team of 45 qualified skilled technical Persons. The 

college maintenance team comprising of facility manager and 45 technical skilled 

persons to take care all infrastructure facilities and services under guidance of GM 

(Campus Admin). 
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Criterion-V 

 

 

Student Support and Progression 
 

 

5.1  Student Mentoring and Support 

5.2  Student Progression 

5.3  Student Participation and Activities 
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CRITERION-V: STUDENT SUPPORT AND PROGRESSION 
 

 

5.1 Student Mentoring and Support  
 

At BIMTECH mentoring and support is provided to the students for their academic 

and career progression.  
 

A. System for Student Support and Mentoring  
 

The students needing special discussions or clarifications regarding the concerned 

subjects can meet the faculty and get the needed guidance on daily basis at 

bimtech. In addition, a weekly special management story club is organized during 

the second trimester by faculty with industry experience to share real time 

management issues in a wide variety of industry. The methodology of tackling 

typical situations is shared with students. This is a non credit activity and only 

those students who are interested attend these sessions. Apart from the above, 

every faculty offers time for clarifications of academic doubts of students, 

whenever they feel it necessary.  
 

An inter B-School festival “Vihaan” was organized during 24th and 25th October 

2015. A total of 15 major activities were organized, in which students from12 B-

schools participated. More than 200 students from other colleges participated and 

there were 600 others attendees. Prominent B-schools were IIM Rohtak, IIT 

Roorkee, IIM Shilong, etc. 
 

B. Educational Visits to Factories and Sites 
 

A total of 7 visits have been organized during the current session. 3 for PGDM, 2 

for IB, 1 each for RM and IBM. 
 

A special committee has been formed to look in to Industry-Institution interface to 

enhance such visits.  
 

C. Personal Enhancement and Development Schemes for Students  
 

The college has introduced several platforms for professional and personal 

development of every student. It adopts a three-pronged approach for creating 

interactive opportunities involving the individual student, academia and industry. 

The focus is on holistic development of students on not only domain knowledge 

but all aspects of Life skills, People Skills as well as Communication Skills. 
 

The aim of the institute is to prepare the student for the business world so that they 

become relevant in their roles, and further contribute towards the growth of the 

self, industry and the nation. These personal and professional development 

schemes are uniformly implemented across all programs offered at the institute. 
 

1. Leadership  Laboratories: Student Clubs & Conduits 

To facilitate multi-pronged acquisition of knowledge and the honing of skills, in 

communication and self-expression, BIMTECH provides many opportunities by 

constituting several student led organizations. 
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a) Student Conduits 

BIMTECH prides itself in providing a student driven learning eco-system. 

This is very ably achieved through the constitution of student body called a 

CONDUIT. The Conduit members play a critical role in implementation of 

various policies of the institute.  

 

Such participation grooms students towards institution building roles. There 

are student members from eight committees assisting in key functions of 

various departments of the institute. 

 

 Alumni Committee 

 Cultural Committee 

 Discipline Committee 

 Editorial Committee 

 Food Committee 

 International Affairs 

 Media Committee 

 Sports Committee 

 Placement Committee 

 

b) Student Clubs 

The Clubs are active and vibrant, enjoying wide patronage among students. 

All the students of the college are encouraged to participate in various student 

led activities for team skills and leadership grooming. The institute has in 

place several student clubs catering to various interests in domain 

specializations, fine arts, performing arts, sports, social responsibility etc.  

 

The objective of these clubs is to help in identifying the innate talents of the 

students. It gives them an exposure in managing and running organizations. 

By performing roles and responsibilities in these organizations, values and 

ethics get ingrained in them. They are trained in time, stress and anger 

management, strategic decision-making, critical and creative thinking as well 

as creating a self-identity.  

 

c) Co-Curricular Activities 

The domain area clubs organize workshops, seminars, guest talks and 

competitions to enhance the understanding of the subjects, which are a part of 

their curriculum. They also focus on adding current knowledge from the 

industry.  

 

• E-Cell–Entrepreneurship Cell 

• Bizmark-Marketing Area Club  

• Eco-Chamber-Economics Area  

• FinWiz-Finance Area 

• INMOS-Insurance Area 

• Phoenix-HR Area 

• Retailia-Retail Area 
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d) Extra Curricular Activities 

 

The clubs encouraging fine arts, performing arts, sports etc. groom students 

towards team skills and competitive spirit. They encourage the students to 

develop sensitivity towards people, causes, health, attitude, art, culture and 

traditions.   

• NOESIS-Gaming Club 

• 22 Yards -Cricket Club 

• BCC-Born to paddle -Cycling Club 

• Foot & Boot -Football Club    

• Majlis- The Debate and Theatre Society 

• QCB- Quizzing Club 

• UFE- United friends of Earth 

• Retrospective-Photography Club 

• Palette- The Art Society  

• Kampus Konnect- Media club 

 

The institute has formulated a policy for formation and management of the 

student clubs and conduits. The policy outlines: 

 

1. Norms for the organizational structure of the student body 

2. Guidelines for selection of executive members of various Student 

Bodies. 

3. Classification of participation 

• Taking part on the stage 

• Organizing an event 

• Being present as audience at any event organized indoor (supported 

by attendance). 

4. Norms for assessment of participation level of members 

5. Detailed plan for the award of credit points 

 

2. Counseling Schemes 

 

a. GMAC Reflect
TM

  

In order to provide unique advantage BIMTECH has implemented REFLECT, 

in association with GMAC, for all students of first year. It is an assessment 

and development resource that has been created jointly by Graduate 

Management Admission Council (GMAC) and Hogan Assessments – the 

global leader in soft skills assessments. 

 

Based on feedback from more than 900 corporate recruiters and 40 business 

schools, Reflect measures the core personality traits that impact leadership 

success and provides a customised action plan to assist students in enhancing 

their strengths while addressing their weaknesses. 

 

The Reflect™ self-assessment and development tool sheds light on personal 

and professional strengths to boost performance in academics as well as while 

serving various job functions. It provides updated knowledge and practice to 

achieve effective performance in workplace by making students aware of 

expected skills sets in new hires.  
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Though this online tool does not require any facilitator, however the institute 

has appointed a faculty mentor for a batch of 30 students. The mentors meet 

the individual students every week and monitor the effective use of the tool. 

They are thus able to identify and recommend any workshops or skill based 

sessions deemed pertinent for the batch. 

 

To assess the skills and abilities employers demand in recent graduate 

business hires, last year‟s respondents were asked to evaluate the importance 

of five overall skill sets: communication, teamwork, technical, leadership and 

managerial. In each group five skills have been ranked. 

 

• Communication: Oral Communication, Listening skills, Written 

Communication, Presentation Skills and Negotiation Skills 

• Teamwork: Adaptability, Ability to value opinions of others, Cross-

cultural sensitivity, Ability to follow a leader and Delegation skills 

• Technical: Quantitative analysis, Qualitative analysis, Core business 

knowledge Technology and Specific language skills 

• Leadership: Integrity, Drive, Innovation and creativity, Ability to inspire 

others and Strategic vision 

• Managerial: Manage decision making process, Manage task environment, 

Manage strategy and innovation, Manage human capital and Manage 

administrative activities 

 

Reflect by GMAC is an assessment of those competencies with a tailored action 

plan to assist students in enhancing their strengths, and addressing their 

weaknesses, consequently making them more effective leaders. It is the only 

interactive platform that goes beyond results to provide a personalized action plan, 

resource library and career benchmarking data from 14 job functions. It is a 

thorough assessment of the students‟ personality and clearly measures what 

motivates one towards success. 

 

REFLECT
TM

 provides insight on how professionals make decisions, manage 

people and tasks and interact with others. Reflect measures following 10 

competencies identified by recruiters and business schools which are essential for 

success in the workplace. 

• Innovation 

• Operational thinking 

• Decision making 

• Strategic vision 

• Strategic self-awareness 

• Resilience 

• Drive 

• Interpersonal intuition 

• Valuing others 

• Collaboration 

 

There are three steps to the Reflect assessment and development tool: 

 

Step 1:  Students complete a set of over 500 online questions at their own pace.   

Within seconds of submitting the assessment, they can access their results. 
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Step 2:  Students receive a personalized report that provides an evaluation of their   

skills in 10 competencies deemed critical by corporate recruiters and business 

schools. The personalized report includes specific ways to immediately 

enhance strengths and address potential areas of challenge. Students can 

access career benchmark data to understand which competencies drive 

success in 14 job families. 

Step 3: With the guidance of tips, videos, and articles chosen based on assessment 

results, students will uncover ways to better handle challenges, solve 

problems, and interact with peers, and future colleagues. They can build a 

library of resources, keep track of their progress, and learn from recognized 

experts in key disciplines. 

 

The input crucial to self awareness and development the students receive: 

 

• A personalized report that evaluates the students on 10 competencies. 

• A list of 12 behaviors to “Start, Stop, and Keep” doing along with actionable 

tips to help you implement those behaviors. 

• A virtual library of more than 1,000 learning resources including articles, book 

summaries, and videos, chosen for the individual based on their assessment 

results which is continually updated to include the most relevant and effective 

resources. 

• Career benchmarking data that explains which competencies are most 

important for performance in 14 job families. 

• A self-designed work plan of learning resources, actions, and tips and the 

ability to track their progress along the way. 

• Access for three years to their Reflect report and the associated tools. 

 

The mentors ensure that the students share and use the resources to enhance their 

employability skills. 

 

b. “Mento Café”- Mentoring Session: Increasing the interaction between 

students and faculty in Campus. 

 

With a view to assist students in placement preparation, and thereby 

augmenting domain area up-skilling and fellowship, the institute has 

implemented an informal manner for doubt clearance and counseling with 

regular interaction between students and faculty throughout their course. 

 

Each faculty spends half an hour, once a week at a predetermined time slot for 

interacting in an informal manner with students who seek his/ her guidance. 

Each Area Head coordinates with the Academic Managers to notify the 

students in the Area about the faculty roster. The details of the schemes are: 
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Table 5.1: Interaction between Students and Faculty in Campus 

Process Responsibility 
Mentoring Session (Mento Café/ Open House) – (Implemented 

From August 1, 2015) 

 

 All Area Heads depute a faculty once a week from their respective area 

that will be available in the Activity Plaza between 9:00 AM to 5:00 

PM (for a slot of half an hour for counseling).  

  

 The faculty provides mentoring to the students. Doubt clearance on 

Career/ Domain Knowledge or Personal Life related issues.  

  

 This facility schedule is posted to students. The faculty/students can 

place order for Tea/Coffee with the Nestle outlet on CCR account. 

 Individual faculty members keep the track record of the students whom 

they are counseling. 

  

 Time slots of the faculties is displayed on notice boards and is be made 

known to students. 

  

In case, a few students who want to have counseling in a closed room 

setup, the same is arranged in any of the meeting rooms available in the 

campus 

Area Heads 

& 

Faculty Members  

of respective areas 

 

 

3. Skill Enhancements for Industry 

 

a. Lyceum Master Class 

 

The college has introduced Lyceum Master Class-2015 which provides a 

platform for the students to discuss, learn through panel discussion in the 

respective areas of specialization - Marketing, Finance, Human Resources and 

Operations are conducted by all the Areas. Second year students from each 

specialization; also share their views about current topics impacting the 

businesses through presentations in the presence of industry experts. 

 

The event is spread over two consecutive days with during which eminent 

speakers from the corporate world and academia deliberate on current issues. 

Lyceum Master Class allows specialization specific batches of students to 

interact with corporate heads together they dissect and brainstorm the segment 

specific aspects of issues and how they impact the corporates and the country 

as a whole.  

 

These discussions provide clarity of the road ahead for the students. The 

presence of diversified panelist‟s help the students understand the views and 

needs of different industries regarding skill development and employability. 

The panelists give their valuable understanding of skills demanded by 

corporates. The discussions revolve around four different types of learning 

 

• Responsible 

• Experiential 

• Reflective  

• Cooperative 
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Considerable importance is given to domain knowledge application, 

integration, adaptability and flexibility among workforce. 

 

This scheme allows students to develop presentation skills, critical thinking 

and analysis, and identify relevance of current awareness to achieve 

professional success.  

 

b. Creative Thinking Workshop on Edward de Bono‟s Six Thinking Hats 

 

Business Communication Area organises Workshop on Creative Thinking 

based on Edward De Bono‟s “Six Thinking Hats” for all batches of PGDM 

first year.  

 

This training enhances thinking by following 6 thinking hats approach which 

was developed by Edward De Bono.  In this tool, every color hat represents a 

way of thinking, all of which are essential. These include – emotions, logic, 

facts, innovations, criticism and organizing. The approach throws certain light 

on the manner in which one must look at a topic or an idea in order that one 

can have a multi-dimensional view of it. This tool enables one to form a 

decision that is not influenced or restricted by judgements and certain 

concepts.  It is very helpful during meetings and negotiations. 

 

c. Industry Relevant Certifications 

 

The college lays special emphasis on grooming the students to become 

industry ready. In this regard Center for Corporate relations remains updated 

about the industry certifications that may escalate the opportunities of job fit 

for our students. While regular updates are shared regarding self earning 

through MOOCs, Ed ex, Coursera etc. the college organizes in-campus 

certification programs like 

 

• IIBA 

• LOMA 

• CII 

• KPMG SIX SIGMA 

  

This helps strengthen industry interface and corporate relations of the college. 

   

d. Soft Skills 

 

i. Placement Training: The college involves industry experts on various 

occasions during curriculum delivery. Regular sessions are conducted by 

industry experts focusing on pre placement trainings for the first year students. 

 

Business Communication Area organizes Group Discussion assessments by 

prospective recruiters for all students during the 3rd Trimester. The students 

are greatly benefitted by the inputs and feedback given during these sessions. 

It helps them understand their weaknesses on which they further seek 

guidance from the faculty as a part of pre placement grooming. 
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ii. Presentation Skills Workshop: Presentation skills workshop is organized for 

all the students of the first year. These sessions conducted by professionals 

highlight the latest trends and technologies used in corporate presentations. 

iii. Business Etiquette Workshop: Business Etiquette workshop is conducted by 

professional trainer in the form of half day workshops on Business etiquette 

for all the first year students enrolled in the college. Training is imparted on 

the nuances of workplace behavior, dining, business telephone and e-mail 

etiquette. This training is crucial in rapport building in the corporate world. 

The sessions also make the students sensitive to workplace do‟s and don‟ts 

especially in a cross cultural business environment.  

iv. Proficiency in Business English: Business English Certificates (BEC) caters 

to the competence required in the international business community and 

remains an important part of our offering. It is offered by Cambridge English: 

Business Certificates, also known as Business English Certificates (BEC), a 

suite of three English language qualifications for international business. 

 

It is offered for all the students but on an optional basis. It helps the students in 

developing competencies that help in becoming fit for: 

 

• Working Abroad  

• Working With International Organisations In One‟s Own Country 

• Study Business-Related Subjects Taught in English. 

 

The college conducts an orientation on BEC across all the programs for first 

year students. This is conducted by Cambridge team. The students then opt for 

the computer-based exam conducted by Cambridge University Press in the 

computer lab at BIMTECH. 

 

 The exam tests Business English proficiency in four areas: Reading, Writing, 

Listening and Speaking Skills. Based on the level of proficiency, the students 

then register for either BEC Vantage level or BEC Higher level. On clearing 

the exam, University of Cambridge, UK will award a certificate of Business 

English proficiency to the candidates. 

 

For the preparation of the exam the Communication Area Faculty 

Coordinators provide sample papers.  

v. Student Surveys and Feedbacks from Industry: The college takes serious 

account of the feedbacks shared by the industry during any interaction they 

have with the institute by way of placement, seminars, guest talks, internships 

etc. The Center for Corporate relations as well as BC Area identifies 

drawbacks and creates platforms throughout the program for self development 

of students.  

 

At the end of each placement cycle the feedback is collated and strategic steps 

are taken towards student development.  
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D. Annual Prospectus and Handbook  

 

BIMTECH publishes Student Handbook annually. It gives students of BIMTECH 

guidelines for academic and personal conduct. It contains information on the 

academic, social, and personal development opportunities available to students 

and the resources to help them find advice and make good choices. Importantly, 

the Handbook clarifies the values and standards BIMTECH hold as a community 

and that it expects students to honour in their conduct as a student in the College. 

Information included in the handbook are: 

 

a. Academic Information-  
Information on curricula approaches those actively engage students in 

academic learning. It includes information on: 

 

• Student development goal 

• BIMTECH honour code 

• Academic calendar 

• Examination 

• Discipline and conduit rules 

• Policy and rules for final placement and summer training 

• Rules for library 

• Rules for computer lab 

• Social Media policy of BIMTECH 

 

b. Core Values 

 

• CSR and Student Development 

• Gender Equality 

 

c. Life at BIMTECH 

 

• Residential life  

• Facilities  

• Transportation 

• Students‟ conduit  

 

At present we do not have a provision for online access of the student handbook. 

 

E. Scholarships 

 

The Institute is conscious of its role as a Management Educator and its entity as a 

responsible citizen of this country. It complies with the regulations set forth by the 

Government as well as its internal code of conduct. It envisions being an Institute 

demonstrating exemplary conduct on principles of ethics, sustainability and 

inclusiveness. BIMTECH strives to serve 20-25 year old young graduates, with 

preferably 2-3 years of managerial experience of either gender, aspiring to 

develop a career in professional business management of setting up own ventures. 

In our efforts to foster equal opportunities for underserved populations the 

Institute offers a scheme of financial aid for candidates of Economically Weaker 

Sections (EWS) of the society by way of 100% fee waiver for 7 seats reserved for 
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such candidates in admission every year involving a total outlay of INR 86 16 

000. (USD 0.14 million) In addition the Institute reserves 7 seats for preference in 

admission for Differently-Abled (DA) candidates in admission every year. To 

motivate and attract meritorious candidates, every year 35 scholarships with an 

outlay of up to INR 1.25 Crore (USD 0.2 Million) are offered to students on 

merit-cum-means basis. The tables for each year are provided further. 

 
Table 5.2: Details of Scholarship Granted To Students in the Year 2013-14 

(01.04.2013 to 31.03.2014) 

Sr. 

No. 
Type of Scholarship 

Date of 

Announcement 
Batch Term 

No. of 

Students 

Awarded 

Amount 

(Rs.) 

1 

Admission Scholarship to 

one student of PGDM (IB) 

- 30% of tuition fee (RISHI 

SHARMA, 13IB339) 

12.03.2013 2013-15   1 255,000 

2 

Admission Scholarship to 

one student of PGDM - 

30% of tuition fee 

(GAYATHRI 

PRAVALLIKA LAVU, 

13DM071) 

12.03.2013 2013-15   1 270,000 

3 

Academic Scholarship  

(Including PGDM(SDP) 

Course 

09.04.2013 2012-14 II 15 550,000 

4 

Academic Scholarship  

(Including PGDM(SDP) 

Course 

13.08.2013 2012-14 III 17 550,000 

5 
Financial Assitance to Ms. 

Nitika Singhal, 12DM100 
22.08.2013 2012-14   1 650,000 

6 

Madhuri J Sheth award to 

female topper of PGDM & 

PGDM (IB) 

01.11.2013 2011-13   2 50,000 

7 

Academic Scholarship  

(Including PGDM(SDP) 

Course 

05.12.2013 2013-15 I 17 605,000 

8 

Academic Scholarship  

(Including PGDM(SDP) 

Course 

05.12.2013 2012-14 IV 17 5,45,000 

 

Total 71 2,930,000 

 

 
Table 5.3: Details of Scholarship Granted to Students in the Year 2014-15 

(01.04.2014 to 31.03.2015) 

Sr. 

No. 
Type of Scholarship 

Date of 

Announcement 
Batch Term 

No. of 

Students 

Awarded 

Amount 

(Rs.) 

1 

Admission Scholarship to 

one student of PGDM (IB) 

- 50% of tuition fee 

12.03.2014 2014-16   1 450,000 

2 

Madhuri J Sheth award to 

female topper of PGDM & 

PGDM (IB) 

05.04.2014 2012-14   2 50,000 

3 

Academic Scholarship  

(Including PGDM(SDP) 

Course 

15.04.2014 2013-15 II 21 640,000 
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4 

Academic Scholarship  

(Including PGDM(SDP) 

Course 

27.09.2014 2013-15 III 16 600,000 

5 

Financial Assistance to son 

of our bus driver (Mr. 

Ramdhan Sharma) 

02.12.2014 2013-15   1 87,500 

6 

Academic Scholarship  

(Including PGDM(SDP) 

Course 

16.12.2014 2013-15 IV 19 625,000 

7 Academic Scholarship 16.12.2014 2014-16 I 16 540,000 

 Total 76 2,992,500 

 

 
Table 5.4: Details of Scholarship Granted to Students in the Year 2015-16 

(01.04.2015 to 31.03.2016) 

Sr. 

No. 
Type of scholarship 

Date of  

Announcement 
Batch Term 

No. of  

Students  

Awarded 

Amount 

(Rs.) 

1 

Madhuri J Sheth award to 

female topper of PGDM & 

PGDM (IB) 

04.04.2015 2013-15   2 50,000 

2 Academic Scholarship 17.04.2015 2014-16 II 14 525,000 

3 

Admission Scholarship to 

one student of PGDM (RM) 

- under EWS (Ms. Divya 

Sharma, 15RM910) 

15.06.2015 2014-16 I 1 1,088,000 

4 

Financial Assistance to 

daughter of our Security 

Officer (Mr. Desraj 

Sharma) 

20.08.2015 2015-17   1 200,000 

5 Academic Scholarship  03.10.2015 2014-16 III 15 535,000 

7 Academic Scholarship  9.12.2015 2014-16 IV 16 540,000 

8 Academic Scholarship 9.12.2015 2015-17 I 15 530,000 

  Total 64 3,418,000 

 

 
Table 5.5: Details of Scholarship Granted to Students in the Year 2016-17 

(01.04.2016 to 31.03.2017 - Ongoing) 

Sr. 

No. 
Type of Scholarship 

Date of  

Announcement 
Batch Term 

No. of  

Students  

Awarded 

Amount  

(Rs.) 

1 

Madhuri J Sheth award to 

female topper of PGDM & 

PGDM (IB) 

03.04.2016 2014-16   2 50,000 

2 Academic Scholarship 12.04.2016 2015-17 II 17 540,000 

3 
Financial Assistance to Ms. 

Supriya Dwivedi, 15IN645 
04.07.2016 2015-17   1 102,000 

  Total 20 692,000 

 

F. International Student Cell  

 

Centre for International Affairs, was established in 2003 academic year with the 

strategic objective to support internationalization of BIMTECH which includes 

developments related to students and faculty, global networking, new programs 

and international funding through researches and consulting.  
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Foreign students at BIMTECH are under exchange programme. BIMTECH does 

not enroll full time degree seeking foreign students. The centre caters to the needs 

of foreign students starting with communication before their arrival at the institute 

to give them an understanding about Indian immigration norms, academic culture 

at BIMTECH.  

 

Immigration and Enrollment of Foreign Students- Students joining under 

exchange programme are sent invitation letter for them to apply student visa. 

Upon arrival the centre assists them in registration at the Foreigner‟s Regional 

Registration Office (FRRO).  

 

BIMTECH Academic Environment- Students are given Student Exchange 

Guide once their nomination is confirmed. The guide is designed to give students 

a brief understanding on immigration issues, arrival assistance, academic 

environment, programmes and courses, hostel and campus services. The centre 

organizes orientation programme for students before start of the session. 

 

Student Conduit- The centre also has student body “Conduit of International 

Affairs” who assist students with their queries before their arrival, and assist them 

to settle at BIMTECH and participate in co-curricular activities. 

 

Information sharing, communication with partners for their student nominations 

and providing support to students for their arrival, has helped the institute attract 

foreign exchange students. Periodic briefing and discussions is held with foreign 

students. Students also give a feedback at the end of their term which is evaluated 

in order to provide better support. 

 

 

G. Support Services 

 

Overseas students: 

 

The following services are provided to the overseas students: 

 

a. Receiving them at the airport and/or Providing all the necessary guidelines 

and instructions regarding the safety issues and mode of transport to be 

taken for airport to safely reach campus. 

b. Upon arrival, helping and guiding the students Foreign Regional 

Registration Office (FRRO) 

c. Briefing session to acclimatize students with Indian cultural issues, safety 

guidelines and institute‟s rules and regulations. This also includes briefing 

them about the facilities and infrastructure available in the campus, viz: 

Gymnasium, health center, Students Welfare center, Saloon and laundry 

facility etc. 

  

For SC/ST, OBC and economically weaker sections: Special scholarships are 

provided to economically weaker students. There is no differentiation in any other 

services like food, hostel rooms, medical, sports etc., and all are treated equally. 
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For physically handicapped students, special ramps, and wheel chairs are 

provided.  

 

All the students are allowed to participate in various competitions/ conferences in 

India and abroad. A faculty mentor and guide is assigned for each of such 

activities and the mentor also accompanies the group/team of such students. 

  

The institute as a medical attention facility on a 24*7 basis round the year. A full 

time Resident Medical Officer (RMO) doctor and two nurses (a female nurse and 

one male nurse) are stationed in the campus. The RMO is supported by a male 

doctor and a female doctor, who attend the medical health center at assigned 

timings on all days.  

 

All the students have been covered under a group health insurance scheme and the 

institute as a set of five corporate hospitals on panel, whose services are available 

on a case to case basis.  

 

The institute as one ambulance available in the campus for any medical 

emergencies, and the relate center is equipped with the basic medical equipment, 

including an ECG machine and bed.  

 

Skill development support is available for all students in the form of soft skills 

support, where all the students are offered coaching, teaching and training in 

written and verbal business communication. As regards computer skills, all the 

students have built in basic computer skills. However, to cater to the ones who 

need special needs for computer training, two well equipped computer 

laboratories with 100 desk top computers are available along with skilled IT 

professionals to help them. 

 

For students who are found to be slow learners or who are at risk of failure or 

dropout, faculty members in each of the specialized areas of management are 

provided to help them during off college hours. All the students are provided with 

equal opportunity for availing this facility for helping them with their needs of 

performance enhancement.  

 

The institute organizes visits to various manufacturing and service sector 

organizations, both, in India and abroad, for providing an exposure of students to 

other institutions of higher learning/ corporates/business houses, etc.  

 

The students are encouraged to publish research papers jointly with the faculty 

mentors in various peer reviewed journals. 

 

H. Participation in Sports and Extracurricular Activities  

 

• Additional academic support, flexibility in examinations:  As a policy, it is 

mandatory for every student to have a minimum of 60% physical attendance in 

the classes, so as to make them eligible to appear in the examinations. 

However, students with less than 80% physical attendance are bound to lose a 

grade in their CGPA. For all the students who are nominated to participate in 

any inter B-School events, appropriate attendance is sanctioned so as to take 
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care of the CGPA, while the minimum 60% physical attendance condition 

prevails. 

• Special dietary requirements, sports uniform and materials: During sports 

events, the participants are provided with energy drinks and special diets 

matching with the needs of the sport. Each of the sports teams like Football 

club, Cricket club and conduits are provided with needed uniforms. 

• BPL: BIMTECH Premier League on lines of IPL: Organised from 1st 

August 2015 and will continue till 14th August 2015. The objective for bpl 

is give exposure to students regarding various facets of management like 

Budgeting, Planning, Team building, Interpersonal communication 

abilities, Leadership, Bidding and Strategy making etc. We have 6 teams 

comprising of players from both seniors and juniors batches. Faculty 

members are the owners of teams. 

• Monsoon Carnival: Different Sports activities like Tug of War, One Leg 

Race, Arm Wrestling, Throw Ball etc. were conducted from 21 to 22 July 

to establish good rapport between seniors and juniors.  

• Volleyball & Girls Throw Ball Matches: Match between juniors and seniors 

was conducted on 6th July 2015 for recreation purpose and to establish better 

understanding.    

• International Yoga Day: International Yoga day was celebrated on 21st June, 

2015. More than 100 students and faculty members participated in the activity.  

• Bicycle Ride: Two bicycle rides of 13 KM each have been conducted. Our 

Target is 25 rides this year. 

 

I. Placement 

 

• The Centre for Corporate Relations, BIMTECH looks after the final placement 

and Summer Internship Project implementation of BIMTECH students of 

second and the first year. The department is headed by the Chairperson of 

CCR who is a Senior Professor of the institute. 

 

J. Creation of Database  

 

One Manager is given the task of the creation of database of companies and 

organisations who may recruit from BIMTECH. The database is built on the basis 

of past data of recruiters, updation through professional databases like Fundoo 

data (commercially obtained), calling up by students and visits to various 

organizations in NCR and other centres in the country (11 at present), inputs from 

Faculty and Research Scholars, data collected from HR Summits/ Seminars as 

well as other major functions either sponsored by BIMTECH or where it 

participates as a member. Faculty and student volunteers are tasked with the 

collection of visiting cards in all official functions, which is passed on to the CCR 

department for building up and updation of the database.  

 

K. Role of PlaceCom Committee  

 

In the initial months of the start of the academic programme, a message is sent out 

to students of all streams seeking expression of interest to work for placement 

activities under the aegis of PlaceCom. The determination of suitability and 

selection is made on the basis of the student‟s past experience in graduation (in 
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placement activities), academic performance up to graduation, aptitude and 

attitude. The selection process consists of Essay Writing and two levels of 

interview in which faculty from the Business Communication Department, 

Managers of CCR and Chairperson of CCR are involved. After due selection, 

PlaceCom members are provided with an FAQ booklet, training in soft skills, 

office etiquette and telephone etiquette. Subsequently, they are assigned to 

different centres depending on their origin, connections etc.  

 

Students are guided by a managers of CCR to make initial calls for appointment, 

enquiry, invitation to placement etc. from the CCR department on the basis of a 

schedule. Complete Details of students, the companies, the particulars of the 

companies and the duration of such calling activities are logged officially though a 

suitable register maintained in the record. The students are generally given 

attendance for periods they might have missed because of calling and visit 

activities. The students are also encouraged to undertake visits under the guidance 

of a faculty or on their own, both in NCR as well as outstation centres. Faculty 

attached to different centres are expected to visit the centre at least twice in a year 

either with students or alone.  

 

L. CCR Faculty Advisory Committee  

 

To assist help and guide the CCR department, the Director appoints the above 

committee consisting of 10-12 Faculty members who are in touch with the 

industry for various purposes. Very senior faculty members who have a track 

record of decades of experience in industry are also inducted as advisors to the 

committee. The meetings of  this committee is held once in two months to review 

the progress made in placement/ summer internship activity. The meetings are 

presided over by the Director and organized by a manager of CCR who also 

maintains the minutes of the meeting. Follow up is circulated to members at the 

earliest.  

 

M. Printing of Placement Brochure  

 

A multi-coloured and a well designed Placement Brochure is brought out by the 

CCR department every year by about July/ August to be shared with the regular as 

well as potential recruiters. The brochure is put together on the basis of 

information collected from all departments and gives comprehensive information 

about the courses delivered in BIMTECH, the rules regarding placement as well 

as an overview of the institute, rankings obtained by BIMTECH, its facilities and 

data about faculty and students of both the years. Students and Faculty 

achievements in diverse fields are highlighted.  

 

The brochure is produced both in the hardcopy format as well as in e-version and 

is mailed in July/ August to all current recruiters and potential recruiters. 

Sufficient number of copies (currently 2000) is printed and used periodically for 

direct mailing and frequent visits by PlaceCom Teams across the country.  
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N. Follow-Up for Corporate Visits  

 

Managers of CCR take the lead in touching base with the current recruiters right 

from the month of August. PlaceCom members are associated with this exercise 

and help the department by calling up corporates for ascertaining their intention to 

visit the corporates and for fixing the date of visits by CCR Academic Advisory 

Team Members and CCR Managers to different centres.  

 

This is a continuing process and goes on right up to the end of February each year.  

Arrangements are made to send students to the company offices whether in Delhi 

or at out station centres depending on the preference expressed by the recruiter. In 

the event of visit in NCR transport is provided to the students. For visits outside 

NCR, Train Fare equivalent to 3rd AC Fare is paid to the student and cost of stay 

is also reimbursed.  

 

After the return from the tour faculty/ students submit a comprehensive report 

including follow up schedule which is implemented. The report is also circulated 

among the CCR Academic Advisory Committee 

 

O. Company Visit to Campus  

 

Prior to the company visit on campus, which is pre-arranged by Managers after 

contacting the Talent Acquisition officials of the company, due arrangements such 

as elicitation of expression of interest as per criteria laid down by recruiter, class 

room, lunch and other arrangements are finalized by the Managers. Normally 

either a member of PlaceCom or other willing Student volunteers are encouraged 

to facilitate the recruitment process in campus. This would include receiving the 

recruiter, escorting them to the Board/ Conference Room, making arrangements 

for presentation and G.D. by creating groups as directed, ensuring discipline 

during the entire process, orderly presentation of students for interviews and the 

final assemblies of students after the results are announced to see off the recruiter. 

A Manager from CCR supervises the process.  

 

P. Placement Policy  

 

a. The CCR Department channelizes the student response of expression of 

interest based on the criteria indicated by the recruiter.  

b. When there is a minor shortfall in the criteria, the issues is taken up with the 

recruiter for permissible relaxations. Once that is received the final list of 

students eligible to appear for GD/ PI is determined and circulated.  

c. The decision of CCR on eligibility in consultation with recruiter is final and 

cannot be disputed by students.  

d. Students are directed to sign their appropriate record sheet in CCR in proof of 

their willingness to participate or they are given the freedom to convey their 

preference through mail to CCR.  

e. Once the student expresses interest after study of the documents forwarded by 

the recruiter prior to G.D./ P.I., he/ she is not allowed to withdraw from the 

process after PPT of the recruiter, unless specifically permitted to do so by the 

recruiter.  

f. It is communicated to the recruiter as well as to students through the Students‟ 
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Handbook that a student once selected by a recruiter cannot opt for any other 

opportunity in the campus i.e. „One Company One Student Locking Rule‟.  

g. Students participating in the process cannot directly establish contact with the 

recruiter unless so directed by the recruiter and generally speaking, their 

communication/ view point can be communicated to the recruiter only through 

CCR.  

h. Students are asked to fill in a Questionnaire Form at the end of their P.I. 

process recapitulating all the questions asked in the P.I. An aggregation of this 

is kept on record with CCR company-wise and is also communicated to all the 

student groups and faculty.  

i. CCR also collects Feedback from the recruiter covering the recruiter‟s 

assessment in general of the domain competence, soft skill abilities, 

communication abilities etc. of students who appeared before them. Their 

comments are also sought for improvements in curriculum or process. This 

Feedback from recruiter is communicated to all student groups and faculty.  

j. In the event of violation of discipline/ mis-behaviour on the part of student 

which would damage the relations between BIMTECH and the recruiter, such 

students may be debarred from further campus recruitment by CCR. This 

punishment is also extendable to students who abstain from appearing in the 

process without valid reason.  

k. As of now, a student is given the opportunity to appear in the processes of 7 

companies and if not successful, there will be a break for the next three 

companies and thereafter 3 more chances may be given to him/ her.  

l. The above procedure is applicable to Summer Internship Processes as well. 

 

Q. Developing Entrepreneurship Skills  

 

Centre for Innovation and Entrepreneurship Development (CIED) for 

Developing Entrepreneurship Skills 

 

The Centre for Innovation and Entrepreneurship Development (CIED), 

established in circa 2009 in the institute. The centre aims to prepare men and 

women to lead, innovate, and think entrepreneurially in business, public and social 

service, to be job creators and role models. To develop an entrepreneurial culture 

in the institute, the Centre has created various entrepreneurial platforms for the 

students to full fill their entrepreneurial dreams, like E- Cell, Entrepreneurial 

Internship Programme, Deferred Placement Policy, Incubation Centre for startups, 

Alumni Entrepreneur Club and also provides Mentor support 

 

In the year 2015 four final year students started their own venture MORPHEDO 

with the help and support of CIED. “Morphedo” is a campus company started by 

the students of BIMTECH in 2015. It is a 3D Printing startup founded by Mr. 

Sushil Baranwal, Ms. Manya Jha, Mr. Sanchet Kumar and Ms. Anusha Pasya. 

Morphedo is a fast growing startup with the vision to make 3D printing more 

accessible and affordable to everyone. The company empowers the common man 

to co-manufacture their own products using the revolutionary 3D printing 

technology. Recently, they have been selected for the ALPHA class of 2016 at 

SURGE (An international startup event), which was held in the month of February 

2016 in Bengaluru, Karnataka. The team of Morphedo is among the few to have 

made it to this international event.  
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The number of students selected during campus interviews by different employers 

(list the employers and the number of companies who visited the campus annually 

for the last four years) is tabulated for periods ending March 2015, 2014, 2013 and 

2012 respectively. 

 
Table 5.6: List of Companies Visiting the Campus (2011-13) 

S. No. Company Name 

No. of  

Students  

Recruited 

1 Madura Garments 2 

2 Landmark 2 

3 Deloitte 5 

4 Tata AIG General Insurance Co. Ltd. 2 

5 Aviva Life Insurance Co. India Ltd. 2 

6 Bajaj Finance Ltd. 3 

7 HDFC Ergo GIC 3 

8 Advance India Insurance Brokers 2 

9 Canon India Pvt. Ltd. 4 

10 Tata Motors Ltd. 1 

11 L&T Infotech 6 

12 Iffco Tokio General Insurance Co. Ltd. 7 

13 Bajaj Allianz General Insurance Co. Ltd. 3 

14 TCS 10 

15 Infiniti Retail (Tata Croma) 5 

16 Future Generali India Life Insurance Co. Ltd. 1 

17 Titan Industries Ltd. 2 

18 Risk Management Solutions 4 

19 Ma Foi Strategic Consultants 2 

20 TVS (TV Sundram Iyengar & Sons Ltd.) 8 

21 Samsung India Electronics 5 

22 Tech Mahindra 2 

23 International Tractor Ltd 3 

24 HCL Technologies Ltd. 6 

25 Maruti Suzuki India Ltd. 1 

26 Mahindra & Mahindra 1 

27 Jindal Steel & Power Ltd. 6 

28 SBI General Insuance Co. Ltd. 4 

29 Vantage Insurance Brokers and Risk Advisors Pvt. Ltd  3 

30 Capital IQ 3 

31 Prudent Insurance Brokers Pvt. Ltd. 4 

32 Dabur India Ltd. 2 

33 JSL Lifestyle Ltd. 4 

34 Wipro Technologies 10 

35 Reliance Composite Insurance Brokers 3 

36 Alere Medical Pvt. Ltd. 1 

37 Reliance General Insurance Co. Ltd. 3 
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38 JK Tyre & Industries Ltd. 2 

39 LG Electronics India 4 

40 V-Mart 3 

41 Groom India-Naturals  7 

42 Uco Bank 5 

43 Shoppers Stop Ltd. 2 

44 The Smart Cube 3 

45 Qualisys Research & Consulting 2 

46 Executive Access India Pvt Ltd. 2 

47 Mountain Valley Springs India Pvt. Ltd. 3 

48 IL&FS Technologies Ltd. 2 

49 Summit Technologies Pvt. Ltd. 1 

50 Future Group 4 

51 ICICI Prudential Life Insurance Co. Ltd. 3 

52 Shriram General Insurance Co. Ltd 4 

53 Havells India Ltd. 4 

54 Bharti Axa General Insurance Co. Ltd. 5 

55 Indusind Bank 2 

56 KPMG Global Services Pvt. Ltd. 3 

57 Catwalk 5 

58 Applied Mobile Labs Pvt. Ltd. 4 

59 Adani Wilmar Ltd. 4 

60 Fabindia Overseas Pvt. Ltd. 4 

61 Morarka Organic Foods Ltd.  1 

62 Enduring Value 1 

63 ACCESS Development Services 2 

64 Deepak Foundation 3 

65 TNS India Pvt. Ltd. 1 

66 Intellisoft Services  1 

67 Magma Fincorp Ltd. 3 

68 Interocean Shipping India Pvt. Ltd. 2 

69 Birlasoft 4 

70 Standard Chartered Bank 3 

71 CNN-Network 18* 4 

72 Federal Bank* 6 

73 Avana Integrated Systems Pvt Ltd. 2 

74 Relaince ADA ( Communication) 2 

75 Drishti-Soft Solutions Pvt. Ltd. 2 

76 Inditex Retail (Zara) 3 

77 Whirlpool India Ltd. 2 

78 SRF Ltd. 3 

79 ACDI-VOCA 2 

80 Ipas (Organization)  1 

81 Indiasolar Ltd. 1 
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82 Jaipur Rugs Company Pvt. Ltd. 1 

83 Bhoruka Charitable Trust 1 

84 J M EnviroNet Pvt. Ltd. 1 

85 MSME Foundation  1 

86 PNB Housing Finance Ltd. 3 

87 Times Business Soluations Ltd. 1 

88 MagicBricks.com 4 

89 Ameriprise India Pvt. Ltd. 2 

90 Honda  2 

91 Decathlon India 4 

92 Fedders Lloyd Corporation Ltd. 1 

93 Alankit Assignments 2 

94 Sterlite Technologies Ltd. 1 

95 Piaggio Vehicle Pvt. Ltd. 2 

96 Copal Partners  2 

97 ICICI Bank 13 

98 ITC Ltd. 1 

99 Careesma.in 3 

100 Apex Consulting Ltd. 1 

101 Bharti Foundation 1 

102 IFBP 1 

103 RRO Foundation 1 

104 TCS 1 

105 ICICI Securities Ltd.  1 

106 Newgen Software Technologies Ltd. 1 

107 National Rural Health Mission (NRHM) 1 

 108 OWN 12 

  327 

     

Table 5.7: List of Companies Visiting the Campus (2012-14) 

S. No. Company Name Total 

1 HDFC Ergo General Insurance Co. Ltd. 3 

2 Bajaj Auto Finance Ltd. 3 

3 Deloitte  5 

4 Accenture Service Pvt Ltd 4 

5 Air worldwide India Pvt. Ltd. 2 

6 Bajaj Allianz General Insurance Co. Ltd.  2 

7 Tata Consultancy Services Ltd. 6 

8 TVS & Sons Ltd. 6 

9 Bajaj Finserv Lending 4 

10 Catwalk 3 

11 HCL Infosystems Ltd. 3 

12 Mahindra & Mahindra 2 

13 Iffco Tokia General Insurance Co. Ltd.  5 

14 Infiniti Retail Ltd. 3 
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15 Nielsen 1 

16 SRF Ltd. 1 

17 Risk Management Solutions, India 2 

18 Religare Health Insurance Co. Ltd.  7 

19 Vinculum Group  5 

20 Prudent Insurance Brokers India Pvt. Ltd.  1 

21 Sewells Group* 5 

22 Aditya Birla Retail 3 

23 Liberty Videocon General Insurance *  3 

24 Ma Foi Strategic Consultants Pvt. Ltd. 2 

25 HCL Technologies Ltd. 7 

26 S&P Capital IQ 3 

27 Landmark Group (Homecentrel) 3 

28 ITC Lifestyle 1 

29 KPMG Global Services  2 

30 Havells India Ltd. 2 

31 Newgen Software Technologies Ltd. 3 

32 KPMG 1 

33 Bloomchemag Pvt. Ltd.* 2 

34 Lanco Infratech Ltd. 3 

35 Financial Management Services Foundation 2 

36 Kotak Mahindra Bank 10 

37 Almondz Insurance Brokers* 7 

38 Babyshop (Landmark Group)* 2 

39 FA Fin Advisors Consulting Pvt. Ltd. * 1 

40 Trident India Ltd.* 2 

41 Cians Analytics* 3 

42 TV18 Home Shopping Network Ltd. 4 

43 Blue Dart Express Ltd. 8 

44 AblySoft Pvt Ltd.* 1 

45 Future First Homes Pvt. Ltd.* 4 

46 ICICI Prudential Life Insurance Co. Ltd. 3 

47 Indusind Bank 4 

48 S K Industries Ltd.* 1 

49 Kotak Securities Ltd* 2 

50 Copal Amba (a Moody's Subsidiary)* 3 

51 Spencer's Retail Ltd. 6 

52 JK Paper Ltd. 1 

53 Adani Wilmar Ltd. 3 

54 Naukri.com 5 

55 Huxley Associates, Dubai * 1 

56 Prakruthi* 3 

57 Crisil Ltd. 5 

58 Exide Industries Ltd.* 3 
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59 99Acres.com 1 

60 Larsen & Toubro Ltd. 1 

61 Cholamandalam Investment & Finance Co. Ltd. 4 

62 Philips India Ltd.* 1 

63 Trinity Insurance Brokers* 4 

64 Dish TV* 1 

65 Draft FCB Ulka  2 

66 Sridhar Insurance Brokers* 1 

67 Ernst & Young 1 

68 Tech Mahindra 1 

69 Star Health and Allied Insurance Co. Ltd. 4 

70 Tata Consultancy Services Ltd. (BPS)* 7 

71 Maruti Suzuki India Pvt. Ltd.  2 

72 Computer Sciences Corporation (CSC) 4 

73 ICRA Techno Analytics Ltd.* 1 

74 Access Development Services 2 

75 Kansai Nerolac Paints Ltd. 1 

76 Thomas Assessments Pvt. Ltd.*  1 

77 Dabur India Ltd. 2 

78 LG Electronics India Pvt. Ltd.  3 

79 Bajaj Corp Ltd.* 2 

80 Adani Enterprises Ltd.* 1 

81 Reckitt Benckiser (India) Ltd.* 1 

82 Abbott India Ltd.* 3 

83 L & T General Insurance Co. Ltd.* 1 

84 TFS Business Advisors India Pvt. Ltd. 1 

85 Titan Industries Ltd. 3 

86 SRF Foundation* 1 

87 Decimal Technologies Ltd.* 1 

88 Honda Motor India (P) Ltd.  1 

89 ABP News* 2 

90 India Yamaha Motor Pvt. Ltd. 1 

91 Somany Ceramics Ltd.* 2 

92 Snapdeal.com* 1 

93 Dr. Reddy Foundation* 1 

94 Global Outsourcing Association of Lawyers (GOAL)* 0 

95 Oracle India Pvt. Ltd.* 2 

96 AppStudioz* 0 

97 Investors Clinic Infratech Pvt. Ltd.* 0 

98 Getit Infoservices (P) Ltd.* 1 

99 Janalakshmi Financial Services Pvt.Ltd.* 4 

100 Lloyds Ventures Pvt. Ltd.* 0 

101 YES Bank* 1 

102 Interocean 2 
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103 Ipsos 1 

104 Eternity Infracon Ltd.* 0 

105 Prognosys* 1 

106 Drishti-Soft Solutions Pvt. Ltd. 2 

107 Samsung India Electronics Pvt. Ltd. 0 

108 Kotak Life Insurance 0 

109 Honeywell Technology Solutions Lab* 2 

110 Birlasoft  2 

111 Comic Con India* 1 

112 HDFC Bank 6 

113 India Infoline* 2 

114 Godrej Infotech 2 

115 Ecom Express* 2 

116 Howden Insurance Brokers Pvt. Ltd. 0 

117 Capital Via* 2 

118 Resurgent India Ltd.*  1 

119 GFK Nielsen 2 

120 Fabindia Overseas Pvt. Ltd.  1 

121 Allcargo Logistics Ltd.* 3 

122 G4s Corporate Services (India) Pvt. Ltd.  1 

116 Others 36 

    335 

    

Table 5.8: List of Companies Visiting the Campus (2013-15) 

S. No. Company Name Total 

1 Deloitte 4 

2 Swiss Re 3 

3 Forefront Developer Group 3 

4 HDFC Ergo General Insurance Co. Ltd. 4 

5 Accenture Services 4 

6 KPMG 9 

7 TCS (BPS) 3 

8 PNB Housing Finance Ltd.  4 

9 Advance India Insurance Brokers 3 

10 American India Foundation ( AIF) 1 

11 Adani Wilmar 5 

12 Iffco Tokio General Insurance Co. Ltd.  7 

13 Absolutdata Analytics 1 

14 Reliance General Insurance Co. Ltd.  7 

15 Howden Insurance Brokers 8 

16 Landmark Group (Dubai) 3 

17 Gati - KWE 4 

18 Arvind Lifestyle Brands Ltd. 3 

19 Aon Global Insurance Brokers Pvt. Ltd.  4 



-142- 
 

20 Bajaj Allianz General Insurance Co. Ltd. 3 

21 Bajaj Finserve Lending 9 

22 3SC (SS Supply Chain Solution Pvt. Ltd.) 4 

23 Magma Fincorp 3 

24 Vinculum Solutions Pvt. Ltd. 6 

25 TCS 18 

26 H&R Johnson India Ltd. 3 

27 Canon India Pvt. Ltd.  2 

28 HCL Technologies Ltd.  5 

29 Wipro Ltd. 4 

30 Royal Sundaram Alliance Insurance Co. Ltd. 3 

31 HDFC Ltd. 7 

32 Infosys BPO 4 

33 FieldFresh Foods Pvt. Ltd. 3 

34 Bharti Axa General Insurance Co. Ltd. 4 

35 Madura Garments 2 

36 VFN Group 5 

37 Dharampal Satyapal Ltd. 3 

38 Jaarwis Technologies Ltd. 2 

39 Bajaj Corp Ltd. 2 

40 Kayako Helpdesk Pvt. Ltd. 2 

41 HDFC AMC 2 

42 Newgen Software Technologies Ltd. 3 

43 Adani Enterprises Ltd. 1 

44 LatentView 1 

45 Spark Minda (Ashok Minda Group) 2 

46 ICICI Prudential Life Insurance Co. Ltd. 7 

47 Honda Cars India Ltd. 4 

48 S&P Capital IQ  2 

49 FujiFilm India Pvt. Ltd. 1 

50 Naturals 1 

51 Maruti Suzuki India Ltd. 1 

52 SRF 2 

53 Copal Amba 2 

54 Lachmi Narain & Co. 1 

55 Future Generali India Co. Ltd.  6 

56 Aviva India 2 

57 PM Cucime Lube India 2 

58 Cians Analytics  6 

59 Jumbo Electronics Corp Pvt. Ltd. 4 

60 UB Group 2 

61 Nielsen 2 
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62 Channelplay 5 

63 Blue Dart Express Ltd.  4 

64 GCMMF (AMUL) 2 

65 FCB Ulka Group 3 

66 CEO-CMAI-Apparel Training Centre 1 

67 Abbott Healthcare Pvt. Ltd. 5 

68 Decathlon India 3 

69 Mcube Advisors Pvt. Ltd. 5 

70 DS Group 2 

71 Havells India Ltd.  4 

72 Ma Foi Strategic Consultants Pvt. Ltd. 2 

73 GIC Housing Finance Ltd. 4 

74 Network18  3 

75 Fenesta 0 

76 Diya Foundation 0 

77 Future Retail (Big Bazar) 3 

78 Standard Chartered Bank  0 

79 ICICI Securities 2 

80 Gupshup Technologies 1 

81 Indiamart  2 

82 Kotak Old Mutual Life Insurance 0 

83 Mercedes-Benz India Pvt. Ltd. 0 

84 Trident Group 1 

85 CINQUE 0 

86 CARGILL India Pvt. Ltd. 1 

87 DEE Development Engineers Ltd. 0 

88 Hackett Group 0 

89 HCL Foundation 0 

90 Welspun 0 

91 Daimler India Commercial Vehicles Pvt. Ltd. 0 

92 Kansai Nerolac Paint Ltd. 0 

93 Interocean 1 

94 SyberPlace.com 0 

95 CSC India Pvt. Ltd.  0 

96 Capital First Ltd. 0 

97 Berger Paints 0 

98 Hero Corporate Services Ltd. 1 

99 HDFC Bank 2 

100 Alkem Laboratories Ltd. 0 

101 Godrej Infotech 0 

102 XL Dynamics India Pvt. Ltd. 3 

103 Info Edge India Ltd. 0 
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104 Lakewood Malls Pvt. Ltd. 0 

105 Executive Access (India) Pvt. Ltd. 3 

106 Modicare Ltd. 0 

107 Enhancesys Innovations Pvt. Ltd. 1 

108 Bharti Airtel 0 

109 Inditex India (Zara) 1 

110 Fabindia 1 

111 BASF India 1 

112 Orient Bell Ltd. 3 

113 Whirlpool of India Ltd. 2 

114 BILT (Ballarpur Industries) 0 

115 Askme.com 2 

116 Adani Power Ltd. 1 

117 Network 18 Online.com 2 

118 Nuance Transcription Services India Pvt. Ltd. 0 

119 Dabur India Ltd. 1 

120 Elitify 3 

121 Maveric Systems Ltd. 1 

122 Metaflex Doors India Pvt. Ltd. 2 

123 Aircel Ltd. 2 

124 Ecom Express Pvt. Ltd. 5 

125 Care Ratings 2 

126 FA Fin-Advisors Consulting Pvt. Ltd. 2 

127 ABP News Network 0 

128 Fedders Lloyd Corporation Ltd. 0 

129 Premier InfoAssists Pvt. Ltd. 2 

130 Cians Analytics 2 

131 Ipsos 1 

132 J K Paper Ltd. 3 

133 Bisleri 0 

134 Practo Technologies Pvt. Ltd.  9 

135 Religare Health Insurance Co. Ltd. 2 

136 Oracle India Pvt. Ltd.  0 

137 ICICI Bank 1 

138 Samsung India Electronics Pvt. Ltd. 1 

139 Vodafone 2 

140 Lanco Infratech Ltd. 2 

141 CLAN Learning Pvt. Ltd. 1 

142 Nikola Tech Pvt. Ltd. 4 

143 Innovatus Infotech India Pvt. Ltd. 3 

144 Kris Automated Packaging Systems Pvt. Ltd.  2 

145 Others 28 

  TOTAL 386 
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Table 5.9: List of Companies Visiting the Campus (2014-16) 

S. No. Company Name No. of Students 

1 Swiss Re 4 

2 Mosafer International, Qatar 1 

3 Bajaj Finserv 14 

4 EY Global Delivery Network 6 

5 Exide Life Insurance Co. Ltd. 6 

6 Wipro Technologies 7 

7 Bajaj Allianz General Insurance Co. Ltd. 2 

8 SS Supply Chain Solution Pvt. Ltd. (3SC) 9 

9 JLT Independent Insurance Brokers Pvt. Ltd.  2 

10 KPMG Global Services Pvt. Ltd.  9 

11 Madura Fashion & Lifestyle 3 

12 Orient Insurance PJSC (Dubai) 3 

13 Kris Automated Packaging Systems Pvt. Ltd.  5 

14 SBI General Insurance Co. Ltd. 2 

15 Babyshop ( Landmark Group) 4 

16 TCS 29 

17 Eureka Forbes 4 

18 Developers Group 1 

19 Gati Ltd. 5 

20 HDFC Ergo General Insurance Co. Ltd.  5 

21 Oyster Connect.com 4 

22 L & T Infotech Pvt. Ltd.  1 

23 Axis Risk Consulting 4 

24 Aditya Birla Retail Ltd.  7 

25 Iffco Tokio General Insurance Co. Ltd. 6 

26 Beacon Insurance Brokers Pvt. Ltd. 6 

27 Bajaj Corp Ltd. 2 

28 Accenture Services Pvt. Ltd.  5 

29 Howden Insurance Brokers India Pvt. Ltd.  6 

30 Kotak Mahindra Bank 16 

31 HDFC Ltd. 3 

32 Landmark Group- Home Centre  2 

33 Kotak Securities  1 

34 Evalueserve 8 

35 Universal Sompo GIC Ltd. 3 

36 Newgen 2 

37 Bata India  4 

38 Adani Wilmar 1 

39 Cians Analytics 3 

40 Havells India Ltd. 3 

41 GMR Infrastructure Ltd.  1 

42 Panasonic India Pvt. Ltd.  4 

43 Arvind Lifestyle Brands Ltd. 6 

44 ICICI Prudential Life Insurance 5 

45 Idea Cellular Limited 6 

46 Aircel Ltd. 1 

47 Ektek Pharma 1 

48 Invesco 1 

49 Infosys BPO 2 

50 Mirketa Software Pvt. Ltd. 1 

51 Share India Securities Ltd.  1 

52 HT Mobile Solutions Pvt. Ltd.  1 
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53 HCL Technologies Ltd.  4 

54 SSIPL 2 

55 Sportking India Ltd 1 

56 XL Dynamics India Pvt. Ltd.  1 

57 Catwalk Worldwide Pvt. Ltd.  3 

58 Blue Ocean Ventures  4 

59 Tata Motors  1 

60 Bajaj Allianz Life Insurance Co. Ltd. 3 

61 Careers 360 1 

62 Accel Knowledge 1 

63 HDFC AMC 3 

64 DS Group 2 

65 FieldFresh Foods Pvt. Ltd. 2 

66 Knight Frank India Pvt.Ltd. 1 

67 PNB Housing Finance 5 

68 Standard Chartered Bank 3 

69 Canon India  3 

70 Hyundai Motor India  3 

71 LG Electronics 5 

72 Infosys Ltd. 2 

73 Decathlon India Pvt. Ltd.  4 

74 Max Life Insurance Co. Ltd. 2 

75 Spencer's Retail 2 

76 Mahindra & Mahindra 1 

77 Capital First Ltd.  5 

78 Happay  1 

79 Caer Ratings  3 

80 Zee Entertainment Enterprises Ltd. 2 

81 Blue Star Ltd.  6 

82 Elgi Equipments Ltd. 1 

83 FCB Ulka 1 

84 IDFC Mutual Funds 1 

85 V2 Retail Ltd.  4 

86 GIC Housing Finance Ltd. 3 

87 ICICI Securities Ltd. 5 

88 Lookup (Hatchery Software Pvt Ltd)  1 

89 Concentrix Daksh Services India Pvt. Ltd.  1 

90 HDFC Bank 2 

91 MakeMyTrip 2 

92 Somany  Ceramics Ltd.  4 

93 BirlaSoft 5 

94 Adani Group 2 

95 eGMAT 1 

96 Mafoi Strategic Consultants Pvt. Ltd. 1 

97 Jones Lang Lasalle (JLL) 3 

98 FA Fin-Advisors Consulting Pvt. Ltd. 1 

99 Cognizant  1 

100 JK Paper Ltd. 1 

101 Videocon Industries Ltd. 5 

102 KCL 3 

103 GupShup Technology India Pvt Ltd 1 

104 Empower Pragati  1 

105 Others  17 

    381 
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R. Alumni Association  

 

The institute has a registered Alumni Association. Activities of the Association: 

 

1. To regularly Conduct Alumni chapter meets globally so as to foster 

connect of Alumni with BIMTECH students. 

2. To invite Alumni to the institute for experience sharing with the current 

students. 

3. To engage Alumni in providing mentorship to the students on Industry 

assignments and classroom learning. 

4. To seek alumni referrals for student short term projects, Summer 

Internship and full time placements. 

5. Inviting alumni as panelists for the Admission process as well as for End 

term Viva Voce of students. 

6. Seeking financial help in the form of sponsorships from organizations with 

the help of alumni for conducting academic/cultural events in the institute. 

 

S. Student Grievance Redressal Cell 

 

A student feedback and grievance cell is established comprising Dean Students 

Welfare, Proctor and wardens. The students are encouraged to drop their 

grievances and/or complaints and suggestions in the box kept in the main lobby. 

Periodically, the box is opened and the issues resolved. In cases where individual 

grievances are concerned, the committee directly interacts with the effected 

students and resolves the issues.  

 

T. Resolving Issues of Sexual Harassment 

 

The institution has created a special cell named “Vividha” to address all issues 

related with sexual harassment. The cell is headed by senior female faculty 

member supported by at least two other female faculty members or managerial 

level female staff members. 

 

U. Anti-Ragging Committee  

 

Every academic session, a special committee is formed in the name of “Cell for 

prevention of ragging in BIMTECH”. This cell is headed by the Dean Students 

welfare and supported by all the wardens and a large team of members from 

faculty and managerial staff. A month long campaign is conducted with display of 

hoardings and instructions to fresh students for reporting any instance of ragging. 

 

In addition, a detailed duty chart is prepared for a month long campaign, whereby 

the faculty and senior staff members are assigned rotational duties during the 

period from 19:00 hrs. to 23:00 hrs. The support of the discipline conduit is also 

sought for this purpose. 

 

The institute is happy to note that ever since the starting of the campus, there has 

been no case of ragging in the campus. 
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V. Samanvay 

 

To promote cordial relationship between the 1st and 2nd year students, various 

activities are organized every year at the beginning of the session.  This year also 

the event „Samanvay‟ was organized from 7th July to 10th July. All the faculty 

and students were invited to be a part of these events, with active participation and 

coordination by the programme coordinators.  

 

W. Fresher‟s Party 

 

As a sequel to the Samanvay, and as a culmination of the event, the Fresher‟s 

Party was organized on the 5th of August 2015.  

 

X. Cooperation from Stakeholders Student Development  

 

For overall development of the students, the college has established a system of 

self management by students. Towards this, a system of forming student conduits 

is practiced. The entire academic, co and extra-curricular activities are planned 

and organized by groups of students forming the conduits. Each of the conduits is 

headed/mentored by a senior faculty member. There are a total of 8 conduits who 

help the management in various administrative activities like   

 

1. Alumni Interface  

2. Cultural Conduit  

3. Editorial Conduit  

4. Food Conduit  

5. International Conduit  

6. Media Conduit  

7. Sports Conduit  

8. ValMor Conduit 

 

In addition, whenever a group of students express their interest in a particular kind 

of acvity of similar interest, the college offers to form appropriate clubs. As on 

date, there are a total of 14 such clubs for various interest groups.  

 

 NOESIS:   GAMING CLUB OF BIMTECH : Mentor Prof KK Krishnan:  

 QCB:   Quiz Crazy Bimtechians:  Prof. K. K. Krishnan   

 BIZMARK:  The Marketing Club of BIMTECH:  Prof Dhruva Chak  

 ECOCHAMBER:Economics Club of BIMTECH:  Prof KK Krishnan    

 E-Cell:   Entrepioneer: Dr. Abha Rishi   

 UFE:   United Friends of Earth: Prof. K R Chari  

 PALLETTE:  Painting enthusiasts club:  Prof. P. S. Nagpal  

 MAJLIS:  Debating club: Prof.  Sangeeta Shukla  

 FinWiz:   Financial Wizards: Prof.  Ashok Malhotra  

 Phoenix:   BIMTECH HR Club: Prof. K. K. Sinha/Himanshi Tiwari  

 Foot & Boot:  Football enthusiasts club: Prof. Rishi Tiwari  

 22 Yards:  Cricket Club  

 Retrospective:  Photo club: Dr. Anupam Varma  

 Kampus Connect:Connecting stakeholders: Prof. Eugene Reuben  
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Y. Motivating Students for Participation in Extracurricular Activities 

 

The college gives award winning and participation certificates to all students who 

take active part in any of the conduits or clubs events. Special awards in kind 

and/or cash are given to the winners along with mementoes appropriate to the 

event. In addition, during the annual convocation, special gold medal is awarded 

to all rounder student, which has been found to be a very effective motivating 

factor.  

 

Z. Participation of Women 

 

The college has a policy of equality of genders and every student, be it a male or 

female is provided with equal chance of participating in any of the events. The 

conduits and clubs also have a proportionate membership of the female and male 

students. This is ensured during the interview process for selecting the members 

through a rigorous process of evaluation and interviewing the aspirants while 

forming the conduits or clubs.  

  

 

5.2 Student Progression  

 

Programme-Wise Success Rate of the College  

 
Table 5.10: Details of Progarmme-wise  

Success Rate of the Institute (Last 4 years data) 

Sr.  

No. 
Course Batch 

No. of Students  

Appeared in  

Final Exam 

No. of  

Students  

Passed 

1 PGDM 

2010-12 178 178 

2011-13 179 179 

2012-14 178 178 

2013-15 216 216 

2 PGDM (International Business) 

2010-12 58 57 

2011-13 59 59 

2012-14 62 62 

2013-15 58 58 

3 
PGDM (Insurance Business 

Management) 

2010-12 51 51 

2011-13 50 50 

2012-14 42 41 

2013-15 59 58 

4 PGDM (Retail Management) 

2010-12 58 58 

2011-13 56 56 

2012-14 59 59 

2013-15 58 58 

5 
PGDM (Sustainable Development 

Practices) 

2010-12 33 32 

2011-13 21 21 

2012-14 18 18 

2013-15 14 14 
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Table 5.11: Percentage of Students Progressing to Higher Education or Employment 

BIMTECH Being B-School, Students Are Primarily Interested In Campus Placements 

 

Student Progression % 

UG to PG NA 

PG to M.Phil. NA 

PG to Ph.D. * 

Employed 

 Campus Selection  

 Other Than Campus Recruitment 

 

 

95%plus 

 

 
Table 5.12: Details Regarding the Ph.D Programme (Last Four Years) 

Year 

Ph.D. 

Thesis 

Submitted 

Awarded Resubmitted Rejected 

2011-12 1 5 0 0 

2012-13 4 0 0 0 

2013-14 8 0 0 0 

2014-15 3 8 0 0 

2015-16 13 5 0 0 

 

 

5.3 Student Participation and Activities  

 

The Cultural conduit has organized a total of 15 events during the academic year 

2015-16, as below. 

 

1. Uttarayan Celebrations 

2. Saraswati Puja 

3. Republic Day 

4. Smriti - The Farewell Party 

5. Cultural Programme for Pre-Orientation Programme 

6. Samanvay - The Ice-breaking Sessions 

7. The Freshers' Party 

8. Pratibha - The Intra B-School Fest 

9. Independence Day 

10. Janmashtami 

11. Onam 

12. Vihaan - The Inter B-School Fest 

13. New Year Eve Party 

14. Cultural programme for ICMC delegates 

15. Cultural programme for Alumni Meet 

 

 Similarly, each club and conduit organizes a minimum of three such events during 

the academic year. 

 

Achievements of students in co-curricular, extracurricular activities and cultural 

activities at different levels  
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During every trimester, an on line secret feedback on all student related services is 

collected from all the students through an online form. A special committee, 

comprising Dy. Director, DSW and Proctor analyses the feedback and immediate 

action is taken through instructions to the concerned heads of departments. The 

prominent heads of such feedback are the food services, hostels‟ up keep, 

Gymnasium, medical center, IT support, maintenance services, Library support etc. 

 

Commissioning of In House Bakery to provide variety of fresh Breads, Muffins, 

Cookies, Cakes, Patties etc. 

 

 

Feedback 

 

The College has a mechanism to seek and use data and feedback from its graduates 

and employers, to improve the growth and development of the College. The year 

starts with organizing an Academic Advisory committee meeting. The academic 

advisory committee comprises industry representatives, academicians from other peer 

institutes, and senior alumni members. The college has formed an Alumni interface 

cell, which maintains a continuous connect with the alumni. More than 5,000 such 

alumni are available in the database of the institute.  In addition, the college organizes 

alumni meets in selected cities in the country e.g. Bangaluru, Hyderabad, Chandigarh, 

Mumbai, Ahmedabad, Kolkata, Cochin etc. Also, an annual alumni meet is organized 

in the campus. 

 

 

Other Academic Activities of the Students 

 

Senior faculty members associate students in writing research papers, Case studies 

from their summer internship projects and short term projects, participate in 

international case and entrepreneurship competitions etc. Vritant is a research 

magazine brought out by the college periodically, which contain cases and research 

papers jointly prepared by faculty and students. Students are also involved and 

encouraged to actively participate in the ICMM (International Conference on 

Management Cases). This is an annual major event of the college where about 60 

interational experts contribute and participate annually, and provides a useful platform 

to students to establish direct contact with international experts on various 

management subjects.  

 

All the major activities affecting students are managed and organized through the 8 

major students‟ conduits. The activities are primarily students driven  
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Criterion-VI 

 

 

Governance, Leadership and Management 

 

 

6.1  Institutional Vision and Leadership 

6.2  Strategy Development and Deployment 

6.3  Faculty Empowerment Strategies 

6.4  Financial Management and Resource Mobilization 

6.5  Internal Quality Assurance System 
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CRITERION-VI: GOVERNANCE, LEADERSHIP AND 

MANAGEMENT 

 
 

 

6.1 Institutional Vision and Leadership 

 

A. BIMTECH‟s Vision, Mission and Values 

  

Vision 

 

To be known for developing ethical global leaders and entrepreneurs striving for 

sustainability and inclusive growth 

 

Mission 

 

 To be the preferred choice for students, faculty and recruiters. 

 To create and disseminate knowledge in global context. 

 To imbibe entrepreneurial culture through curriculum,pedagogy, research and 

mentoring. 

 To equip students for global business leadership. 

 To develop faculty as global thought leaders. 

 To ingrain ethics, sustainability and inclusive growth in all its activities. 

 

Values 

 

 Ethics and Integrity 

 Sustainability and Transparency 

 Innovativeness and Entrepreneurship 

 

 

The institute‟s mission includes focus on sustainability and inclusive growth 

which aims at addressing the needs of the society. The mission focuses on making 

the institute a preferred choice for students whom it seeks to serve. In addition, the 

values of the institute mentioned above reflect the traditions it follows. The vision 

statement describes what the institute wants to be known for in future.  

 

BIMTECH‟s vision statement underscores its focus on creation and dissemination 

of knowledge and other educational activities, thereby evidencing its close 

alignment and link with BAAC‟s mission statement covering „…educational 

programs of varied nature…‟.  This statement of mission has guided our work 

through-out.  

 

 

B. Involvement of Leadership  

 

When talking about the ecosystem at BIMTECH, there are seven stakeholders 

including the community in which the Institute is placed. Given below is a 

snapshot of the ecosystem in which BIMTECH is placed. In this process of 
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constructing and reviewing and revising the Mission, interests of all stakeholders 

are taken into account in several ways. We have identified the following 

stakeholders: 

 

 Governing body/parent organisation 

 Students and alumni 

 Employers and Industry leaders 

 BIMTECH Faculty and Staff 

 Renowned Academicians/Researchers/B-School Administrators  

 Regulatory bodies/accreditation/related Govt. departments 

 Community ( includes parents) 

 

While reviewing the Mission, interests of these groups were particularly taken into 

account in several ways. The relationship with our School‟s Board of Governors is 

of particular importance, headed by Smt. Jayshree Mohta. Most of the members of 

Board of Governors are drawn from the top echelons of industry/society. They 

provide direction and guidance to the institute in pursuit of its mission.  

 

Our Mission takes into account the interests of the students. Students (families) 

pay full boarding, tuition fees. We strive to develop students into global business 

leaders and entrepreneurs by equipping them with capabilities and skills necessary 

to succeed in the dynamic world.  

 

Parents look to us to endow wards/students with skills, knowledge and capabilities 

for facing life and becoming employable for life. 

 

Students are taught by highly qualified, experienced and committed 

teachers/faculty, using innovative pedagogy, backed by industry relevant cases 

and research. They make intellectual contribution in a variety of ways to further 

our mission objectives, through research, MDPs, and consultancies.  

 
Exhibit 6.1: The Institute‟s Ecosystem 
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Employers, industry leaders and companies who work/collaborate with our 

faculties & students as well as and recruit our students. 

 

Our international partners with whom we collaborate to conduct research, 

teaching and students exchange programs. Regulatory bodies/government 

organizations who look to us for promoting national education policy, and 

contribute to quality research output to aid growth and development.  

 

Society looks to the institute to contribute towards social/economic development 

of the region.  When elaborating about the three focus points of society, 

management education, and the success of graduates, the Institute has initiated 

many projects. More details are given in the document. 

 

The leadership positions are planned well in advance with adequate succession 

planning. These leadership positions have not been vacant. The institute runs the 

AICTE approved courses. 

 

 

C. Participative Management 

 

Board of Governors / governing body members interact with the faculty during all 

meetings held generally 2-times a year. All senior faculty members who also 

happen to be senior functionaries in various domains are part of deliberations and 

presentations during the board meetings. The major decisions taken by the Board, 

feedback and suggestions on various issues are appropriately conveyed to the 

faculty and staff at the Institute for needful wherever required. Minutes of 

meetings including decisions taken are maintained and circulated among all 

concerned. 

 

Institute ensures involvement of all stakeholders for ensuring accountability in 

governing decisions: Faculty Council meets 12-15 times a year where Managerial 

staff is also present. Minutes are recorded, circulated and are got confirmed in the 

next meeting. 

 

Academic Council meets 3-4 times a year to deliberate and decide various 

academic issues like course curriculum revision/ revamping, introduction of new 

courses, introduction or alteration of any academic procedures of evaluation / 

grading, pedagogy, introduction of new models in courses, rules of attendance etc. 

 

A meeting of presenters in AC meeting is held a day prior to the AC meeting with 

Director, Deputy Director and Registrar to assess the preparedness for the 

meeting. During the AC meeting decisions are taken, minutes prepared and 

circulated among faculty and concerned staff also for execution at appropriate 

level. 

 

Alumni and students interact with faculty and their feedback is discussed in 

Faculty Council and taken forward to academic council where required. 
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In the beginning of each academic year in June, administrative functions and 

various functional committees are formed and officially announced for 

participation of all faculties (in not more than 4 committees) in governance of the 

School in various areas. The major decisions are taken by Committees and 

executed at appropriate level in consultancy with management representatives. 

 

Each Programme has a Chairperson supported by Programme coordinator (s) and 

Manager for academic administration. Specialisation Area Heads are appointed 

who take decisions in Area Committees. All decisions are taken collectively and 

in transparent manner. Minutes are recorded and circulated. 

 

 

D. Grooming the Leadership at Various Levels 

 

Leadership development is a prerequisite for all Faculty, Staff and Students. There 

is a centre for faculty development which apart from the development in the 

domain and pedagogy also stresses on leader ship development Likewise there is a 

well-defined process for staff development which apart from skill development 

caters to the development of leadership qualities. The students go through various 

courses from leadership (HR Area) and have plenty of opportunity of practicing it 

through conduits and clubs 

 

 

E. Values Reflected In Various Functions of the College  

 

 Contributing To National Development: The instate takes research and 

consultancy assignments which make direct contribution to national 

development, apart from developing managers and teachers who contribute to 

national development (projects from Prof. N.N. Sharma) 

 Fostering Global Competencies among Students: Apart from international 

exchange, the students take project work conducted by team of students from 

different nation. Further, the courses have inbuilt content for building global 

competencies (Chairpersons of various programs, especially -IB)  

 Inculcating A Value System Among Students: BIMTECH‟s Vision 

incorporates its values as well. These values are imbibed students right from 

the induction program throughout the course work and in co-curricular 

activities and extr-curricular activities. Further, a course on „Responsible 

Business‟ (Contact Prof. Vineeta Dutta Roy) is delivered to all the students. 

 Promoting Use of Technology: Our faculty, staff and students are technology 

savy. The classrooms, too, have been technologically upgraded through 

MODROB. We are planning to have flip classrooms and MOOCS. 

 Quest for Excellence: BIMTECH‟s Logo (Excellence with Values) well 

defines our approach to excellence. Further we have prepared a qual;ity 

system through which we shall be monitoring the quality of every activity that 

is done at our Institute. We believe that excellence is not a goal but a 

continuous journey. 
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6.2 Strategy Development and Deployment  

 

A. Perspective Plans 

 

BIMTECH is an autonomous management institute approved and regulated by 

AICTE. After the initial approval, AICTE grants renewal on yearly basis on 

submission of specified information on AICTE -B-School Web Portal e.g. 

infrastructure, faculty, staff, teaching facilities, library & computational utilities, 

accommodation and support services at the campus. AICTE also conducts 

periodical inspections to check the veracity of documents submitted. The Birla 

Institute of Management Technology, Greater Noida, is promoted by the Birla 

Academy of Art & Culture in 1988. The institute, not a part of any university, is 

governed by a Board of Governors. The members of BoG are mostly drawn from 

the top echelons of industry. The chairperson of Board of Governors (BoG) of the 

institute is also vice-chair of Birla Academy of Art & Culture (BAAC). 

BIMTECH offers four two-year full time management education diplomas, two 

fellow and two doctoral programmes as well as other programme related activities 

from a single location in Greater Noida, U.P. India. The four PGDM (Master‟s 

level) Programmes and two fellow (equivalent to PhD) offered by the institute are 

approved by All India Council for Technical Education (AICTE), Ministry of 

Human Resource Development, Government of India,except its Ph. D. 

Programme.  

 

BIMTECH, Greater Noida is a member of AACSB and our application for 

Business Unit of Accreditation to Committee on Accreditation policy (CAP) has 

been accepted. 

 

a) Teaching and Learning: For teaching & learning we aspire follow standard 8 

till 12 of AACSB.  

 

Assurance of Learning aims to ensure the high quality of our Academic 

Programs. Presently BIMTECH is offering four post graduate programs in 

Management, Fellow Program in Management and Executive Fellow Program 

in Management.  

 

For academic processes BIMTECH is aligning its systems and activities with 

the AACSB guidelines. 

 

Formulation and Revision of Program Learning Goals and Programme 

Intended Learning Outcomes 

 

Learning Goals (PLG)  

 

BIMTECH‟s PGDM Programs are designed to inculcate right blend of 

professional knowledge and industry readiness in its students. To meet these 

expectations each program has a set Program Learning Goals (PLGs) which 

flow from the mission of the institute. 
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The post-graduate diploma program has a set of programme learning goals 

(PLGs) aligned with the mission. A set of measurable learning objectives for 

each goal is described as Programme Intended Learning Outcomes (PILOs) 

which has measurable attributes. Further, each course in the programme has a 

set of measurable learning goals for each course. Learning goals describe the 

knowledge and skills that are to be developed in the course and set 

expectations for what students should do with the knowledge and skills after 

completing a course. 

 

PLGs and PILOs are framed for each program after series of discussions 

among the faculty, industry people and alumni. These PLGs and PILOs are 

then put before the Industry-Academia Council for suggestions and approval. 

These are then finally approved by the Academic Council of the institute. The 

meeting of Industry-Academia Council is held once in a year and continuous 

interactions with industry and academia are held.  For each academic year 

PLGs and PILOs will be revisited and necessary revision will be made if 

required. 

 

For the doctoral programmes the PLG‟s were drafted by the Program Chair 

and the Dean (Research) of the Institute. These were then circulated to the 

Research Committee members inviting their views/opinion/suggestions 

regarding the same. The Program Learning Goals were finalized thereafter. 

After every two years PLGs and PILOs will be revisited and necessary 

revision will be made if required for both types of programmes. 
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Table 6.1: Program Learning Goals (PLGs) which Flow From the Mission of the Institute 

 

 

 

b) Research and Development 

 

The Centre for Research Studies (CRS) has set the following two objectives 

for itself for the next five years. These have been set keeping in view the 

requirement to strike a perfect balance between „R‟ (Research) and „D‟ 

(Development): 

 

a. Make Research being conducted at the Centre more specific to the 

requirements of the local business in particular and community in general. 

b. Put in place specific mechanism to reach research out comes to the user 

community. 

 

The following is an „Action Plan‟ for the year 2016-17 towards achieving the 

above objectives: 

 

 PLG 1 PLG 2 PLG 3 PLG 4 PLG 5 

PGDM Effective 

business 

communication 

skills (M1) 

 

Ability to 

evaluate and 

solve business 

problems (M2) 

 

Right 

understanding 

of ethical 

business issues. 

(M6) 

Understand 

global business 

issues in the right 

perspective (M2) 

Ability to  

demonstrate 

collaborative 

skills (M1) 

PGDM 

(IB) 

Effective oral 

and written 

skills and 

appreciate 

cross cultural 

differences 

(M1) 

Ability to 

evaluate and 

solve business 

problems (M2) 

 

Right 

understanding 

of ethical 

business issues. 

(M6) 

 

Ablity to 

critically analyze 

the complexities 

of international 

Business for 

decision making 

(M2) 

 

PGDM  

(RM) 

Effective 

business 

communication 

skills (M1) 

 

Ability to  

demonstrate 

collaborative 

skills (M1) 

 

Right 

understanding 

of ethical 

business issues. 

(M6) 

 

Understand 

global business 

issues in the right 

perspective (M2) 

Ability to 

evaluate and 

solve 

business 

problems 

(M2) 

PGDM  

(IBM) 

Effective 

business 

communication 

skills (M1) 

 

Right 

understanding 

of ethical 

business 

issues. (M6) 

Ability to 

evaluate and 

solve business 

problems (M 1) 

Understand 

global business 

issues in the right 

perspective (M2) 

 

FPM 

and  

EFPM 
Equip students 

with skills of 

effective 

learning (M1) 

Equip students 

with skills to 

design doctoral 

research (M1) 

Equip students 

with skills to 

conduct 

doctoral 

research (M1) 

Equip students 

with ability to 

produce 

publishable 

research outputs 

by way of 

research paper 

and cases 

(M1,M2) 
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i. To reach out to the local business community/association/industry 

authorities to develop an understanding of their problems/needs/ 

requirements. For this purpose it is proposed to hold both quantitative and 

qualitative surveys of the relevant stake holders in the coming months. The 

findings of this study may lead to development of small research projects 

to be taken up by full time research scholars and institutes‟ faculty under 

funding from the Institute. 

ii. It is proposed to introduce a regular section under the title “Thesis 

Abstracts” in the quarterly newsletter „Shodh Gyaan‟ of the Centre for 

Research Studies so as to enable reaching the research outcomes to the 

user community at large. 

 

The following are some quantified outcomes expected to be achieved during 

2016-17: 

 

i. No. of PhD/FPM/EFPM thesis submitted for evaluation – 5 

ii. No. of doctoral awards – 5 

iii. No. of case studies/ research papers published in reputed journals – 10.     

 

c) Community Engagement: 
 

Programmes for Faculty and Staff: It is essential that the conduct and 

orientation of faculty and staff should be value based. In order to strengthen 

this, following measures are in place:  

a. Organize workshops / symposia / seminars / conferences on the theme of 

human values, ethics and community engagement  for faculty members 

and staff.  

b. Organize lectures by eminent personalities working in the area of human 

values and ethics and those who are well known for their commitment to 

human values.  

c. Engage them in social and community based activities by providing a 

platform within the Institute.  

 

Academic Learning for Students: All the academic centres of the institute 

offer courses on Ethics, in order to propagate ethical values amongst its 

students. This will enable students to become responsible citizens with 

character and values and also identify role models. The features of the 

programme design are: 

 

a. Develop universal approach to value education by creating the right 

understanding.  

b. Enable students to explore the Self.  

c. Bring a qualitative change in the consciousness of the student.  

 

The above mentioned topics are not exhaustive. Guest lectures, seminars, 

workshops, live projects etc. are integral components of the course apart from 

the class room interactions. The evaluation is based on a regular interaction 

with the students though written examination and social projects depending 

upon the student‟s participation. Apart for the formal courses, students are 
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encouraged to undertake social service, community projects and such other 

activities which make them sensitive towards society. 

 

d) Human Resource Planning and Development 

 

BIMTECH HR Resource Manual & Faculty Policy: emphasizes that the 

Institute is an Equal Opportunities Employer (EOE) and no discrimination on 

the basis of race, gender, caste, etc. takes place. It also accentuates the 

encouragement of merit through its PES (Performance Evaluation System). As 

part of our policy to keep the BIMTECH family informed of Institute‟s HR 

policies, this manual gives various administrative policies, procedures, and 

service guidelines / regulations etc. It defines a set of conventions, code of 

conduct, rules and guidelines that faculty has to abide by. It is a step towards 

motivating and encouraging the employees to work to the best of their 

potential and zeal. The HR Manual is exhaustive, informative and also helps 

acclimatize the newly inducted faculty members.  

 

e) Industry Interaction 

 

i. We initiate formal contact with the HR in-charges of corporates for 

inviting them for final placements and summer internships in our campus 

right from the month of June onwards each year. The number of 

companies contacted for the placement year 2016 it was 2477, for the year 

2015 it was 2025, for the year 2014 it was 1803, for the year 2013 it was 

1575 and for the year 2012 it was 1372. Regular follow up is done write up 

to march to get the companies in to the campus with those who not clear 

about their plans of recruitments. The method of contact is through e-mail, 

telephone calls and personal visits by CCR managers, students – faculty 

team or by faculty in select cases in different cities of India. (Few 

specimen approach letters to corporates sent in 2016 in soft format 

attached.) 

ii. The number of senior corporate HR officials contacted by personal visits 

of students-faculty teams, CCR managers and faculty were 726 in 

placement year 2016, 750 in Placement year 2015, 653 in Placement year 

2014, 690 in Placement year 2013 and 624 in the placement year 2012 

(few specimen appointment letters for corporate visits in 2016 in soft 

format attached.) 

iii. We invite top corporate leaders to participate in the institutes orientation 

function, Summer Internship Workshop, Viva Voce Workshop and GD/PI 

Workshop (Few specimen workshops letter in soft copy format is 

attached). 

iv. CCR Managers  participate in the regular NHRDN professional meets, 

SHRM meet, BIMTECH‟s own multiple HR Round Table conducted in 

different metro cities of India where top HR practitioners participate (few 

of the specimen visiting collected on those occasion are attached in soft 

copy format.) 

v. CCR organizes pre-placement talks by industry experts on the eve of 

placement activity in the campus for which in the leading industry experts 

are invited to brief BIMTECH‟s students (few specimen copies of such 

notification letters in soft copy format are attached.) 
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The above are some of the measures which are normally taken by the Centre 

for Corporate Relations (CCR) for interacting with industry leaders, specially 

HR in-charges and campus placement heads. 

 

f) Internationalization  

Centre for International Affairs, was established in 2003 academic year with 

the strategic objective to support internationalization of BIMTECH which 

includes developments related to students and faculty, global networking, new 

programs and international funding through researches and consulting. To 

meet Vision and mission of the institute, the centre developed academic 

activities with its partners emphasizing 5 focus areas 

• Faculty 

• Students 

• Research 

• Curriculum 

• Capacity building 

 

Objectives of the Centre Aligned to Institute’s Vision, Mission and Values 

(VMVs) 

 

O1:  To facilitate research and knowledge exchange between BIMTECH 

and B-schools of other nations. 

O2:  To Develop international student‟s community (doctoral, masters) in 

institution. 

O3:  To Create opportunities for global experience for BIMTECH students 

through student exchange, scholarships, joint research projects etc 

O4:  To Develop academic ties for  

• Academic staff exchange 

• Collaborative teaching online/ offline 

• Exchange program for students 

• Joint degree/ certificate programmes 

• Capacity building programmes 

• Joint research projects between institutes/ faculty/ students 

• Joint seminars and conferences 

 

Over the years BIMTECH faculty and students have been engaged with 

partner university in funded research projects, collaborative research, faculty 

exchange, student exchange, international scholarships and competitions, 

student virtual collaborative projects and organizing joint conferences. 

 

Future Plans 

 

Students 

1. Offering of joint degree/ twinning programme 

a.  Design programme 

b.  Take approval from management 

c.  Identify partners to offer the programme 

d.  Take approval from AICTE 
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2. Virtual collaborative projects (students) 

a. Identify mentors 

b. Identify partners 

 

Faculty 

1. Faculty exchange incoming- Plan to invite 5 faculty for teaching 30 

hour courses each every year. 

2. Faculty exchange outgoing- strengthen tie ups and jointly develop and 

deliver modules with partner institutes. 

 

Research 

1. Funded research projects- Engage faculty in applying for international 

research grants by organizing workshops on applying for funded 

projects 

2. Form research groups with partners as per interest areas 

 

Curriculum 

1. Enhance curriculum by adding module on global experience by 

inviting online teaching by partner faculty, group projects with partner 

students 

 

Capacity Building 

1. EU UNIQUE Centre was established at BIMTECH in 2015 as part of 

the UNIQUE project funded by ERASMUS European Union grant. 

The plan is to strengthen the centre to disseminate knowledge and offer 

consulting on internationalization of higher education to B-schoolls 

2. Dynamic international engagement- In order to develop international 

tie ups and activities, review and take forward the dynamic 

international engagement project. 

 

 

B. Internal Organizational Structure and Decision Making Process  

 

The organization structure of the institute supports a system of organized, 

transparent and democratic decision making process. The faculty community is 

one of the important stakeholders of the institute. They are involved in decision 

making, implementation and almost all aspects of governance of the institute. The 

top most governing body comprising the Board of Governors has been formed 

under the aegis of Birla Academy of Arts & Culture. The members of the Board of 

Governors comprise of eminent academicians, founder promoters, senior industry 

executives and other stakeholders. 

 

The Director of the institute reports to the Board of Governors and is responsible 

for managing all the affairs of the institute. He is assisted by the Academic 

Council and the Faculty Council in making policies and reviewing their 

implementation in the institute. The Academic Council is the highest decision 

making body of the institute comprising of senior faculty members  and outside 

experts from academia and industry with the Director being one of the members 

of the council. The Academic Council usually meets twice in a year. The Faculty 

council is composed of all the faculty members and usually meets twice a month – 
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a formal agenda based meeting on Wednesdays to discuss, brainstorm, inform, 

decide, strategize and collate viewpoints on all the matters pertaining to the 

institute. 

 

The entire organization structure of the institute is managed by faculty members 

with the help of professional staff in an orderly manner to uphold the values of 

ethics and integrity, sustainability and transparency, innovativeness and 

entrepreneurship. The offices of the Deputy Director, Dean Academics, Head 

Quality Assurance, Dean Research, Dean Development, Registrar and Dean 

Student Welfare and Support services manage the working of the institute in their 

respective areas of authority as follows:  

 

• Dean Academics: The Academic Centres offering Post Graduate programs 

i.e. Centre for Business Management, Centre for Insurance Business 

Management, Centre for Retail Management and Centre for International 

Business & Policy are headed by Centre Chairpersons aided by Centre 

Coordinators and report to the Dean Academics. The management of the 

library and the Centre for Faculty Development is also overseen by the office 

of Dean Academics. The faculty community is organized under the eight 

specialization areas of Marketing & Retail; Economics; Finance & 

Accounting; Business Communication; Human Resource & Organizational 

Behavior; Operations, Information Technology & Decision Sciences; 

Insurance and Strategy, Innovation, Entrepreneurship & C.S.R. The Area 

Heads report to the office of Dean Academics. The Area Heads are 

responsible for teaching of all courses falling in their Area, nominate faculty 

to teach those courses, guide the faculty of the Area for teaching and research 

and all other related functions.  

• Dean Research:  The office of Dean Research oversees the overall research 

and the related activities of the Institute. He also looks after the functioning of 

Centre for Research, Centre for Management Case Development and India 

Centre for Public Policy.  

• Dean Development: The Centre for Corporate Relations, Center for 

Management Development & Consultancy, Center for Innovation and 

Entrepreneurship Development, Center for International Affairs and the 

Alumni office report to Dean Development regarding all policy and 

administrative matters. 

• Dean, Student Welfare and Support services: The General Manager, 

campus infrastructure development and maintenance, mentors of student 

conduits & clubs, hostel wardens and the Proctor‟s office report to the office 

of Dean, Student Welfare and Support services. 

• Registrar: The office of registrar is responsible for managing the departments 

of human resources, examinations, finance, IT (Information Technology) & 

ERP (Enterprise Resource Planning) in addition to usual functions of the 

Registrar. 

 

A chart giving the details of the organization structure is provided on the next page 
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Exhibit 6.2: Organizational Chart (BIMTECH) 
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C. Following are the few planned proposals which were implemented in last four 

years 

 

1. Doctoral Programs: Centre for Research Studies at BIMTECH launched 

Fellow Program in Management (FPM) along with Executive Fellow Program 

in Management (EFPM) in 2013. The programs are approved by AICTE. The 

current intake in both the programs is 5.  

2. National Accreditation: Bimtech aspired to be accredited by NBA; our plan 

was to get NBA accreditation for our PGDM (IB) programme and we also 

wanted renewed accreditation for PGDM programme. The institute renewed 

the accreditation from NBA for PGDM program in 2015. The accreditation for 

PGDM-IB program was also received first time in the same year. 

3. International Accreditation: In addition, the institute is in process of 

accreditation from AACSB. In this regard, the eligibility application was 

accepted in 2015 and initial self evaluation report is submitted in 2016. We are 

expecting our first mentor visit in September 2016. 

4. Centre of Excellence: The Centre for Innovation and Entrepreneurship 

Development (CIED) re-launched Wadhvani Centre for Excellence. The 

centre aims to prepare for innovation, entrepreneurial thinking in business, 

public and social service, to be job creators and role models. To develop an 

entrepreneurial culture in the institute, the Centre has created various 

entrepreneurial platforms for the students to full fill their entrepreneurial 

dreams, like E- Cell, Entrepreneurial Internship Programme, Deferred 

Placement Policy, Incubation Centre for startups, Alumni Entrepreneur Club 

and also provides mentor support.  

 

In 2015, four students started their own venture MORPHEDO with the help and 

support of CIED. “Morphedo” is a campus company started by the students of 

BIMTECH in 2015. It is a 3D Printing startup founded by Mr. Sushil Baranwal, 

Ms. Manya Jha, Mr. Sanchet Kumar and Ms. Anusha Pasya. They have also been 

selected for the ALPHA class of 2016 at SURGE (an international startup event), 

which was held in February 2016 in Bengaluru, Karnataka.  

   

 

D. Quality Policy 

 

Quality teaching in higher education is achieved and subject to continuous 

improvements if students and recruiters‟ aspiration are met and curricula is in line 

with mission of the institute. But fostering quality teaching presents higher 

education institutions with a range of challenges at a time when the higher 

education sector is coming under pressure from many different directions. 

Institutions need to ensure that the education they offer meets the expectations of 

students and the requirements of employers, both today and for the future. Yet 

higher education institutions are complex organisations where the institution-wide 

vision and strategy needs to be well-aligned with bottom-up practices and 

innovations in teaching and learning. Developing institutions as effective learning 

communities where excellent pedagogical practices are developed and shared also 

requires leadership, collaboration and ways to address tensions between 

innovators and those reluctant to change. 
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The Areas are required to conform to the Institute‟s Quality Assurance processes 

which map across to the AACSB‟s standards for the assurance of learning. The 

QA was established in 2015 to safeguard academic quality. It publishes 

guidelines, such as benchmark statements and codes of practice, which helps the 

institution to develop effective quality assurance systems to ensure that students 

have high-quality experiences.  

 

 

E. Student Grievance Handling and Management 

 

The college has an established system of students‟ grievance handling. The 

students have been provided with two avenues for expressing and addressing their 

grievances. i- A web page, where they can lodge the complaints or grievances and 

ii- a drop box is provided where they can write down their issues and drop them in 

a box kept in the central hall. All the concerned office bearers are directed to 

regularly attend to the issues on a daily basis. In addition, the wardens and the 

Dean students welfare hold periodic meetings with the 8 student bodies (conduits) 

to identify areas needing improvements. A total of about 160 students are the 

members of such conduits, which makes up about 20% of the total student 

community. 

 

 

F. Analyzing Student Feedback  

 

BIMTECH is a student centric institution working continuously to achieve its 

mission of being a preferred choice for students. There is a focus on incremental 

and continuous improvement in academic delivery to ensure quality of the 

management programs. Since BIMTECH offers only fully residential programs, 

students also experience the support services of the institute. Student satisfaction 

in all aspects is one of the primary objectives of the institute and there is a 

structured and formal process of feedback collection from the students on 

institutional performance as follows:  

 

• Student Feedback on Academic Delivery: After about three weeks of 

commencement of the trimester, an informal discussion is held with the 

students to collect feedback about the faculty teaching them in that particular 

trimester. The feedback is suitably conveyed to the concerned faculty for 

taking necessary steps for improvement whenever necessary.  

 

The students‟ formal evaluation of the faculty course instruction is collected 

online during the middle of the trimester when approximately half of the units 

in the course syllabus have been taught to the students. Students provide 

feedback on certain pre-determined criteria for every faculty teaching them in 

that trimester on a scale of one to five. The faculty is evaluated for the 

effectiveness of delivery in class, quality of discussion, effectiveness of 

pedagogical tools like cases, assignments, projects, quizzes, etc used in 

achieving course objective, application of theory to current business practice, 

responsiveness to student queries and support in learning, timely feedback, 

personal conduct, regularity, punctuality and class discipline, involvement of 

industry speakers and course coverage as per session plan. Key learnings are 
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also enquired from the students for each course taught to them. The students 

can also give any other comments or suggestions in this feedback. The 

feedback is made available to the faculty for the purpose of continuous 

improvement and appreciation. If the feedback is below three on a scale of 

five, the feedback is discussed and mentoring is provided in terms of areas of 

improvement. Faculty Feedback format is provided on the below.  
 

Exhibit 6.3: Faculty Feedback Report 

 
 

• Apart from the above two systems of taking feedback, Chairperson of the 

concerned Centre and the Course Co-ordinator keep meeting the students 

throughout the trimester to ensure that the teaching and the other activities 

take place satisfactorily.  

• Student Feedback on Support Services: Feedback is also collected from 

students in every trimester for the support services provided in the hostels at 

main campus and outside. Food services in the cafeteria and mess as well as 
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the non food services like I.T , medical facility, saloon/parlor , tuck  shop, 

gymnasium, sports facility, security, laundry, maintenance, housekeeping and 

overall ambience are rated on a scale of 1-5 by the students. The feedback is 

taken into account for improving the quality of services. The feedback 

received from the students for various support sources are analyzed in detail 

and the shortcomings as well as the areas needing attention for improvement 

are conveyed to concerned department for immediate corrective measures. The 

format for feedback of support services is provided on the next page. 

• The Chairperson of the Board and member of the Board of Governors 
also often meet the students‟ representatives during their visit to the Institute 

and take the feedback from them. This feedback is also gone into in detail and 

corrective actions are taken wherever necessary. 

 

In addition students are encouraged to give their suggestions as and when they 

feel like to the concerned in-charge faculty/department. These are immediately 

taken note of and acted upon if found appropriate. A communication to the 

concerned student/s is given about the action taken on their suggestions.  

 

Parents are invited for the orientation and convocation programme of the institute; 

during these programmes faculty and staff interact with them and take informal 

feedback. This is then brought to the notice of the dean students, dean academics 

and director and appropriate actions are taken.   

 

 

G. Autonomy and Accountability 

 

The institute encourages greater empowerment and autonomy to its academic 

departments with the aim of improvement in the level of academics. The academic 

departments of the institute offering programs to students are structured as five 

Academic Centres under the overall responsibility of a Chairperson each as 

mentioned below: 

 

1. Centre for Business Management 

2. Centre for Insurance and Risk Management 

3. Centre for Retail Management  

4. Centre for International Business & Policy  

5. Centre for Research  

 

The faculty community is organized under eight functional areas as follows. Each 

area is headed by an Area Head. 

 

1. Marketing & Retail 

2. Economics 

3. Finance & Accounting 

4. Business Communication 

5. Human Resource & Organizational Behavior 

6. Operations, Information Technology & Decision Sciences 

7. Insurance  

8. Strategy, Innovation, Entrepreneurship & Corporate Social Responsibility.  
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The autonomy of the above mentioned academic structure is ensured through a 

system of clearly defined processes mentioned in the policy frameworks of all 

academic activities like curriculum design, course delivery and administration of 

the academic program. Improvements are made whenever a necessity is felt. Some 

of the notable measures undertaken by the institute for upholding this autonomy 

are mentioned below: 

 

1. Clearly Defined Job Descriptions: The responsibility of the Area Heads, 

Program Chairpersons and Program Coordinators are clearly defined. The 

institute provides autonomy to its academic departments in their functioning 

within this broad framework of duty and accountability thus facilitating the 

smooth conduct of the programs.  

2. Autonomy for Relevant Changes in Program Design:  The Academic 

Centres offering post graduate programs conduct industry academia council 

meetings annually to review their program design. The experts from the 

industry, academia and policy making institutions are invited to give their 

valuable insights for the existing program courses and proposed changes. This 

is reviewed by the internal course review committee and approved by the 

Institute‟s academic council before implementation. Thus, the institute offers 

autonomy to the academic centres so that they may offer cutting edge 

programs for the students in terms of choice of courses and other program 

features. 

3. Academic Autonomy to Area Heads:  

a. The Area Heads organize Area Advisory Committee Meetings wherein 

eminent academicians and industry experts are invited to review the 

syllabus of the courses offered by the area and to identify and develop new 

papers. The institute follows a policy of implementing the 

recommendations of these meetings after due approvals by the governing 

bodies of the institute. The selection of faculty for teaching courses is also 

done by the Area Head in consultation with the faculty members in the 

area.  

b. The Area Heads are also empowered to promote area related research by 

the faculty members. The research grants are provided to research projects 

submitted by the Area Faculty approved by the Area Heads in consultation 

with the Dean – Research. 

4. Monitoring of Spending Decisions: The academic Areas and Centres have 

been given the autonomy to decide and propose the annual budget within the 

approved limits. The Centre Chairpersons and the Area Heads can make 

necessary expenditure out of the budget grants approved for them. Dean 

Academics and Director continuously monitor all centres and areas to ensure 

that they perform as planned. 

  

 

6.3 Faculty Empowerment Strategies  

 

B. Professional Development of Non-Teaching Staff 

 

HR dept. of BIMTECH organizes various in-house and outstation training 

programmes for the non teaching staff of the Institute. The purpose of these 

trainings is to provide knowledge and skill sets and right attitudes to employees to 
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perform their functions as per the need of the Institute with a view to enhance 

organization effectiveness and productivity and thereby enhancing quality of 

professional support for creating intellectual capital, creation of knowledge, 

student advising and career placement in industry and Alumni interface. 

 

The identification of the training needs comes from formal and informal sources. 

The formal sources are Job description and performance appraisal during 

promotion. The informal sources include discussions with the employees and their 

HoDs.  Minimum six training sessions are arranged every year on various levels 

for the professional development of our staff.  

 

Examples of themes of a few training programmmes conducted are as follows: 

1. Developing Skills for Managerial Effectiveness: Effective Presentation and 

Personality Trainer (In –House):  Trainees:  Managerial staff , Date & Period: 

4-5 August 2014 

2. Effective Communication Skills & Personality Development: Trainer (In –

House):  Trainees:   Non- Supervisory administrative Staff Date & Period: 10-

13 Nov. 2014 

3. Microsoft Excel Training: Objectives: For improving our staff members‟ 

technical skills Trainer (In house): Trainees:  Assistants, Supervisor, Date & 

Period:  5-8May 2015 

4. Attitude in Service: Objectives: For improving our staff members‟ soft skills 

Trainer (In house): Trainees: Mess employee, Date & Period:  6th May 2015 

5. Body Language: Objectives: For improving our staff members‟ soft skills 

Trainer (In house): Trainees: Mess employees, Date & Period:  7th May 2015 

6. Courtesy: Objectives: For improving our staff members‟ soft skills Trainer 

(In house): Trainees: Mess employees, Date & Period:  8th May 2015 

7. Stress Management through Meditation: Objectives: To cope-up with the 

stressful situations at workplace or home Trainer: Mr. I.S.Bansal (outsourced) 

Trainees: Academic, Maintenance & Mess staff –All levels, Date: 3rd May 

2016 

 

Outbound Experiential Training for Professional Staff: HR dept. is planning 

for the outbound experiential training also on developing leadership skills, team 

building team spirit. The details are as follows: 

Duration :  2 days one night 

Likely date :  May 2017 

Resources Committed :  $ 3,000 

Trainees :  Managerial staff 

No. of Trainees :  35 approx. 

 

Training Resources: We have our own in-house trainers to impart training. For 

out bound training we may takes services of professional out bound trainers. The 

profile of staff development has been raised in recent years due to greater 

emphasis on continuous professional development. 

 

There has been increased emphasis on improvement in qualifications, knowledge 

and skill sets of employees. They are encouraged to improve their educational or 

professional qualifications while at BIMTECH. Many employees have completed 

their graduation and MBA while working at BIMTECH. 
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Performance Appraisal was run on trial basis in 2014-15. Based on the outcome, 

same will be revised. 

 
Table 6.2: Welfare Schemes for Teaching And Non-Teaching Staff 

 

 
Welfare Policy Measures At A Glance 

1 

Fully furnished concessional residential accommodation at campus / nearby 

campus with free Household Maintenance Services, TV dish service, Internet 

service (LAN) as well as Wi-Fi network  

2 Free health medical consultation is provided at campus Health Centre  

3 

Group Medical Insurance:  

Faculty Rs.4,00,000 annual floater cover for family 

Staff Rs.3,00,000  annual floater cover for family 

4 
Health Check-up cum diagnostics Camp 

All faculty and Staff Annual health checkup free for main body conditions . 

5 

Loans and Advances 

All Faculty and Staff 
Home / Vehicle / Durables Loan at 5% simple interest 

rate and Advances at 0% interest rate  

6 Subsidized food at campus mess for all staff and faculty. 

7 Home delivery of food from Mess. 

8 A well designed Faculty & Staff Career Progression Policy. 

 

 

C. Measures taken by the College for attracting and retaining eminent faculty. 
Our institute has taken several measures for attracting and retaining eminent 

faculty. The detail is as follows: 

 

1) Compensation for Faculty is Based on AICTE Pay Scale: Institute follows pay 

scales/compensation package for its regular faculty members as per AICTE guide 

lines and as per under  

 

1. Band Pay. 

2. Academic Grade Pay. 

3. Dearness Allowance currently @113% on Basic pay (Band Pay + AGP) HRA 

on Basic @ 10%. 

4. Transport allowance @ Rs. 1600 + prevailing DA on   Rs.1600 per month to 

those not availing Institute provided transport facility in community to and fro 

residence to Institute. 

 

In addition to the above, it covers its eligible faculty members under Employees 

Provident Fund scheme. 

 

 

 



-173- 
 

2) Career Advancement Policy for Faculty: As a measure to retain the eminent 

faculty, the Institute has developed and implemented a promotion policy for the 

faculty. 

 

A defined and transparent promotion policy will also act as a motivating factor for 

the faculty to improve their performance and look forward to reaching the next 

step in a ladder as they would know the parameters which they must attain for this 

performance. 

 

Basis 

 

The responsibilities assigned to the faculty in respect of following areas will 

constitute the basis.  

 

1. Academic qualification 

2. Years of experience in teaching and industry 

3. Years of teaching experience in BIMTECH. 

4. Performance appraisals consisting of the following areas. 

• Teaching 

• Research and Publications 

• Academic and non - academic administration 

• Management and Faculty Development Programme 

• Consultancy 

• Organising national and international conferences 

• Other assigned responsibilities 

 

 

Experience in BIMTECH 

 

1. While the faculty would be placed into the suitable cadre based on various 

parameters at the time of appointment in BIMTECH, the promotion within 

BIMTECH would be considered after a minimum experience in BIMTECH as 

given below. 

 
Table: 6.3: Experience of Faculty at Bimtech 

Cadre Experience at BIMTECH 

 Normal* Fast Track* 

Asstt. Prof.  

(AGP – 6000) 

4 years + Ph.D or 

5 years without Ph.D 

3 years +Ph.D or 

 4 years without Ph.D 

Asstt. Prof.  

(AGP – 7000) 

3 years + Ph.D or 

5 years without Ph.D 

2 years + Ph.D or 

4 years without Ph.D 

Asstt. Prof.  

(AGP – 8000) 

3 years + Ph.D or 

5 years without Ph.D 

2 years + Ph.D or 

5 years without Ph.D 

Asso. Prof.  

(AGP – 9000) 
3 years + Ph.D 3 years + Ph.D 

 

• 2 Refresher Programmes (2 wks each) 2 TEQIP (1 wk each) must be attended 

during the period under review by the faculty concerned. 

• (This condition was waived as a onetime measure for promotion process 

during the year 2010). 
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2. Normal promotion will take place on the basis of number of years in a 

particular cadre and satisfactory feedback with regard to teaching, research 

publications and administrative contributions. 

3. Fast Track promotion will be determined on the basis of consistent excellent 

performance on the basis of teaching feedback, research publications and 

administrative contributions. 

 

The measurement of scale of performance would be on the specified 

performance evaluation system or as decided by the director in lieu thereof. 

 

4. Fast Track promotion will be considered only for the faculty obtaining 450 

points and above in the Performance Evaluation System (PES) consistently 

during the period required to be served in a particular cadre. 

5. Normal promotion may be made only if the faculty concerned obtains a 

minimum of 300 points consistently during the period in a particular cadre. 

 

For the faculty obtaining less than 300 points, the promotion may be given as per 

the discretion of the Promotion Committee.  

 

If the PES system has not been in operation for the desired number of years for 

promotion, then promotion process will be based on other factors other than PES 

points. The Director may waive this requirement or any other requirement(s) 

under exceptional circumstances. 

 

Organizational commitment as well as personal and professional integrity will be 

additional important points which will be considered during the promotion 

process. The assessment for these points would be made by the Director. 

 

Any proven instance of compromise on personal and professional integrity will 

have serious repercussions and may lead denial of promotion irrespective of 

performance with regard to other criteria.  

 

3) Retention Policy: The several measures taken by the Institute to retain good 

faculty, Retention Policy has been developed. The detail of the different measures 

taken under this are given in point no. 6.3.3. 

 

We have not conducted a gender audit; however the current count of Male Female 

employees is as follows: 

 

Male Faculty :  43 

Female Faculty :  17 

Male Research Fellow :  2 

Female Research Fellow :  2 

 

Gender Sensitization Programs for Staff  

 

A session on harassment and conduct at workplace was taken by Ms. Rupinder Kaur 

(a member of Delhi Commission for Women) on 30th March, 2015. This session was 

conducted for all female faculty, female staff members and female students. 
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6.4  Financial Management and Resource Mobilization 

 

A. Financial Position of BIMTECH  

 

Birla Institute of Management Technology (BIMTECH) is an autonomous self-

funded educational institute offering Business Management and Doctoral 

programmes. The main components of the institute‟s income are generated from 

Postgraduate Diploma Programmes in Management and Executive Education 

initiatives.  Both revenue segments have seen stable growth in recent years.  

 

Our financial position is comfortable and is likely to attain higher growth rate 

after 3 years after which the present financial commitments in relation to our 

BIMTECH Bhubaneswar campus, are fully met. This surplus so generated after 3 

years would partly be used for pursuing mission related activities such as  

 

i. Developing Faculty as Global Thought Leaders,  

ii. Equipping Students for Global Business Leadership  

iii. Strengthening Tie Ups with Existing and New National and International 

Partnerships.  

 

B. Financial Management System  

 

i. Finance and Accounts Department: BIMTECH has a full-fledged Finance 

and Accounts Department headed by a professionally qualified (Chartered 

Accountant) Finance Manager assisted by capable staff. We operate an 

Accounting and Finance Software Package and also educational reporting 

system which enable the Finance Manager to provide regular and ad-hoc 

reports to Heads of Department, Programme Chair, Area Heads and 

Development centers, Deans and Registrar. Overall finance reports for the 

institute are provided to the Director and Board of Governors. 

 

BIMTECH works within the financial guidelines approved by the 

management of the institute and applies adequate discipline through budgeting 

and budgeting control system.  

 

ii. Budgetary Control System (BCS): It starts with estimation of funds 

requirement, funds generation, monitoring & control mechanism and 

reporting. So far, till year 2014-15, budgeting process was a top down 

approach. Budgets were indicated for all activities by the management team at 

BIMTECH, approved by top management and awareness generated about 

them among faculty Heads of various Departments. The expenses were made 

under the budgets after approval by the local management team. The 

monitoring was done by Finance and Accounts Department. Proper accounting 

and management audit was done by the auditors appointed by our Trust 

BAAC. An audited set of annual financial statements was usually generated 

within a month of close of the financial year. 

 

After studying the AACSB processes and standards, it has been decided to 

modify our budgeting process substantially starting from the financial year 

2015-16 by adopting bottoms up approach to budgeting. The budgeting 
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function has been decentralized to initiate contemplation of development 

activities and also making a provision for the expenses which are related to 

each department. The objective is to involve the Faculty Heads of 

Departments fully so that they take up the full ownership of the activities and 

also feel empowered and remain motivated.  

 

The local management team headed by director, has delegated some financial 

powers to other senior functionaries like Dean (Academics) and Registrar and 

all other HoDs. This not only empowered the HoDs who majorly are faculty 

members, but reduced the work load on the Director to enable him to focus on 

strategic initiatives for development and expansion needs of the school.  

 

C. New Budgeting System 

 

Rolling budget for every year is bifurcated into two half years, with provision of 

funds on normal anticipated activities and also the contingencies planning. The 

budget encompasses the following areas:  

 

• Financial Strategy: Ensuring that both the strategic and operational elements 

of the institute remain aligned and funded adequately.  

• Target Setting and Monitoring: of progress of plans including other key 

performance indicators.  

• Budgeting: Determining and allocating appropriate resources to ensure 

successful delivery of the strategy and the targets set there-in whilst ensuring 

overall institutional financial viability.  

• Budget Process: The department puts forward their key strategic proposals 

and resource requirements. The process is repeated on rolling basis every six 

months well in advance to plan cash flows for smooth functioning of the 

institute as regards its normal or strategic activities.  

 

The departments also plan new initiative (including quality initiative) during the 

ensuing two half years. For new initiatives, budget has to be made indicating 

expected outcomes and proposed financial sustainability. The faculty/staff 

manager must identify the mission under which the initiative is being undertaken. 

The initiative may relate to improving the quality of the existing activity or it may 

be new initiative all together. The department may estimate reasonable level of 

contingency not more than 5% of the total budget.  

 

Any new initiative should be proposed, recommended, and approved if there is 

requirement of funds over and above the budgeted estimate. The Director, Deputy 

Director and/or Registrar may invite the Department Head to present a case in 

person or via a nominee, or submit appropriate documentation. These are then 

discussed with Management Committee and, subject to any necessary 

amendments, formally signed off by the relevant authority, usually the Director, 

before being ratified by the Board of Governance. Once the budget is approved, 

the department head has full autonomy in determining the use of its resources.  

 

BIMTECH is able to determine its overall teaching, research, extra-co-curricular 

and MDP functions, review the financial implications of the functions, and make 

claims for resources through discussion on budgets. BIMTECH provides 
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flexibility to make proposals for new activity and to identify budgets to assist in 

our overall development of the institute in line with mission. This overall budget 

model contains specific measures to incentivize innovative academic activities.  

 

Financial resource utilization from contingencies may be on two accounts: 

• A particular department has exceeded the budget estimates. 

• The department may like to take up unplanned and non –budgeted initiative 

for which an approval note has to be initiated in the prescribed format and 

approval taken from the competent authority. 
 

D. Internal and External Audit 
 

The internal audit of the institutional finances is conducted by an independent 

Chartered Accountant firm as appointed by the management regularly. External 

audit is also performed by a separate and registered auditing firm. Last audit was 

done in financial year 2015-2016. The accounts are audited regularly. Last audit 

was done in financial year 2015-2016. No major objections as per auditor 

certification. 
 

Table 6.4: Audited Income and Expenditure Statement of  

Academic and Administrative Activities 
 

Birla Institute of Management Technology, Greater Noida 

(A Unit of Birla Academy of Art & Culture, Kolkata) 

Income & Expenditure Account for the Year Ended 31st March, 2015 

 
Schedule  For the year ended   For the year ended  

  
 31st March'2016   31st March'2015  

  
 (Amount in Rs.)   (Amount in Rs.)  

INCOME 

   Fees 5             501,090,530             493,414,056  

Other Income 6               34,294,392              18,583,496  

Total             535,384,922             511,997,552  

    EXPENDITURE 

   Personnel Cost 7             151,678,165             159,687,504  

Other Expenses 8             203,164,645             210,204,936  

Finance Cost 9             107,856,898              91,855,845  

Depreciation 2               31,039,792              36,770,670  

Total             493,739,500             498,518,955  

    Surplus/(Deficit) 

for the year 

 
              41,645,422              13,478,597  

Surplus/(Deficit) carried  

to Balance Sheet               41,645,422              13,478,597  

    

 
Schedule  For the year ended   For the year ended  

  
 31st March'2014   31st March'2013  

  
 (Amount in Rs.)   (Amount in Rs.)  

INCOME 
   

Fees 5           442,168,578                398,139,104  

Other Income 6             18,250,265                  24,758,488  

Total           460,418,843                422,897,592  
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EXPENDITURE 

   
Personnel Cost 7           131,964,494                117,342,991  

Other Expenses 8           201,232,252                190,920,994  

Finance Cost 9             78,532,194                  67,069,676  

Depreciation 2             36,858,398                  37,003,828  

Total           448,587,338                412,337,489  

    
Surplus/(Deficit)  

for the year  
            11,831,505                  10,560,103  

    
Surplus/(Deficit) carried to 

Balance Sheet 
            11,831,505                  10,560,103  

 

BIMTECH has taken the following efforts for its resource mobilization: 

• Following Budgetary control system and periodic comparison with actual and find the 

variances and control accordingly. 

• Preparing periodic cash flow analysis. 

• Comparing pay-back period with actual in case of capital expenditure 

 

 

 6.5 Internal Quality Assurance System  

 

A. Quality Assurance 

 

At the core of the quality assurance framework is a systematic approach to 

academic standards and focus on quality. There is a clear articulation of academic 

standards and the provision of an environment which enables students to meet 

them. The focus is academic quality through regular analysis of how well we 

deliver on our commitment to academic excellence and the provision of high 

quality education. BIMTECH is striving to have robust quality assurance 

mechanisms to support students in meeting the academic standards which the 

institute has set and subsequently judge their achievement against these standards. 

 

For academic processes BIMTECH is attempting to align its systems and 

activities with the AACSB guidelines. Focus on Assurance of Learning outcomes 

will be the sole criteria for evaluation of success and will serve as a roadmap for 

continuous improvement. The ongoing quality management is supplemented by 

program evaluations, where all aspects of a program‟s quality are reviewed by 

internal and external reviewers. A cornerstone of our Program Quality Policy is to 

create conditions for quality assurance, fact-based dialogue, evaluation, and 

continuous development in a way that complies with both the AACSB Standards 

and Guidelines and the national legislative framework. 

 

QA aims to ensure the high quality of our comprehensive portfolio of study 

programs. This is done by addressing a variety of fields, such as the academic and 

industry requirement aligned content of programs, admission of students, 

administrative and student support, and performance control. The goal of quality 

assurance is to develop and maintain a quality culture where efforts are directed at 

social, preventive, and transparent support activities.  
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To maintain the quality of programs formal and informal feedback is also taken 

from students for each course on content and delivery. A record is maintained to 

ensure that the delivery of the course content is in line with the specified course 

outline and is being completed in the prescribed duration. The course progression 

and attendance is reported to the office of Dean Academics and is also shared in 

the faculty meetings as per norms. For the services and for non-teaching staff the 

feedback is taken at regular interval from faculty and students.   

 

The Program Course Curriculum is audited by both internal and external experts. 

Inputs are sought from various stakeholders such as faculty associates, industry 

experts, students and academia. The feedback is sought through internal meetings, 

feedback given by students, Industry – Academia Council meeting for the Area 

and industry-academia council meeting for the Program held once a year. In 

addition to it inputs are also sought from visiting faculty members, industry 

experts coming for guest lecture. The Program Curriculum content importantly 

takes into account employer expectations. These are sought by the Centre for 

Corporate relations from the Companies which visit the institute for hiring for 

Final and Summer Placement. In addition, inputs are sought from industry experts 

visiting the institute for guest lectures, workshops. 

 

B. Internal Audit 

 

The Centre has a system to ensure that delivery of the course is as per the session 

plan. Program Manager maintains a record for every course to ensure that the 

delivery of the course content is in line with the specified course outline and is 

being completed in the prescribed duration. To create a fair, competitive, 

supportive and engaging learning environment, both inside and outside classroom, 

time to time formal and informal feedback is taken through on-line tests (OLT) 

and from Class Representatives which is shared with the faculty for improvement.  

 

Based on the recommendations of internal audit topics like Forecasting, Network 

solution and Inventory were found to be appearing more than once across various 

courses, which was rectified. In case of few courses extra time was allotted and 

additional inputs were planned for better understanding. 

 

C. External Audit 

 

Post Graduate and Doctoral Programmes at the institute are governed rules of All 

India Council of Technical Education (AICTE). A team of experts of AICTE visit 

the campus once in a year for audit. BIMTECH also participates in various 

rankings done by national agencies. Their experts also visit the institute and do 

auditing of the data and process. BIMTECH has also received accreditation from 

National Board of Accreditation (NBA), one of highest accreditation in India, the 

team of experts from NBA has also done audit of systems of the institute. 

 

D. Quality Cell @BIMTECH 

 

The Quality Cell was formed only in October 2015. Before that ensuring quality 

in course delivery was the responsibility of respective program chairs. Organizing 

collection of feedback so far was the responsibility of office of respective program 
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chairs. Program coordinators are responsible for this activity. Remedial actions 

were initiated in consultation with Area chairs. 

 

Two of our post graduate programmes are accredited by NBA for five years. It has 

been renewed once. We are preparing to get accreditation from AACSB. As a 

result of such initiatives our academic processes are becoming sturdy and reliable. 

When quality cell was formed in Oct 2015, it was decided to first focus on 

administrative processes. We have over 200 support staffs engaged in delivering 

academic and administrative support. It has been found that many of such staff 

could not comprehend the dimensions of quality in their respective functions. 

Many of them did not have defined job description (JD). 

 

We have conducted three workshops for administrative staffs, two in English and 

one in Hindi, to make them understand the benefits of being a Total Quality 

Person (TQP). Over 150 persons attended these workshops.  

 

In order to create detailed JD we held two workshops for managers. All managers 

have created their JDs and discussed with respective superiors. Now they will help 

draft JDs of all subordinates reporting to them. This will again be done in 

workshop mode. 
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Innovation and Best Practices 
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7.2  Innovations 
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CRITERIA-VII: INNOVATION AND BEST PRACTICES 
 

 

7.1 Environment Consciousness  

 

The college has taken the following initiatives to make the campus eco-friendly 

 

i. Energy Conservation 

LED Lights/ Solar Water Heating System  

ii. Use Of Renewable Energy 

Proposed Solar Power Plant  

iii. Water Harvesting  

Well laid out rain water harvesting in entire campus.  

iv. Efforts For Carbon Neutrality  

Stake height at 21 meter from Ground Level, for Outlet of Carbon 

Emission of D G Sets. 

v. Plantation  

13000 Sq. meter Green Area in Campus 

vi. Any other  

Food waste management plant installed to convert into compost. 

 

A. Green Campus 

 

Team Campus Administration has taken certain initiatives towards making 

BIMTECH Campus as “Green Campus” and few more initiatives will be taken 

during the year to make it fully Green Campus. 
 

Table 7.1: BIMTECH Campus as “Green Campus” 

Initiative Benefits  Path Ahead 

Replacement of 1854 

conventional 36 Watt Tube lights 

by LED 15 Watt Tube lights in 

campus and A B Hostel  

Savings of energy cost- Rs 

18.50 Lacs per year.  

No replacement for 12 

years. Maintenance cost – 

Nil. No pollution to 

environment. No mercury 

and free of toxic chemicals 

Replacement of street lights by 

solar lights and remaining CFL 

Lights by LED lights  

Installation of 100 KW Solar 

Power Plant on rooftop of 

Academic Block- Operational by 

end of July, 2016. 

Savings of energy cost Rs 

15 Lacs approx per year. 

No pollution to 

environment   

Addition of 200 KW Solar Power 

plant in phased manner 

Modification of Rain harvesting 

system  

Preserving the ground 

water level resulting in to 

savings of energy cost 

Existing rain harvesting system to 

be connected with a new pit to 

retain rain water with in campus 

Recycle of water used for central 

RO Plants installed for Hostels 

and Mess  

Conservation of water Waste water from RO Plant will 

be channelized to Horticulture 

pipe line for watering of trees, 

plants and lawns.  

Use of solar energy for cooking in 

students Mess 

Health benefits and energy 

efficient 

To implement based on viability 

of the project 

Use of Solar energy for providing 

hot bathing water to students 

staying in campus and A B Hostel 

Energy efficient  Working smoothly for the last 

few years 

Waste Management Plant Food waste is processed to 

convert into Manure and 

Working smoothly for the last 

three years  
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used for Horticulture 

Garbage Disposal system Segregation of garbage 

into four categories by 

modifying the garbage bins 

  

Four separate garbage bins 

attached with classification for – 

paper, Cloth, Plastic & Food 

waste 

Installation of solar mobile 

chargers 

10 solar mobile charger installed in campus 

 

B. War on Waste „WOW‟- A Campaign against Food Wastage at BIMTECH: 

“Why to convert food into manure when there are so many needy people around” 

- Dr. H. Chaturvedi, Director, BIMTECH.  

 

“It really pains when you see huge amount of food going into garbage. Students 

needs to be sensitized on the issue” - Dr. Anuj Sharma, Associate Professor and 

Incharge –Food Services, BIMTECH 

 

We Indians live in a culture where we religiously believe “Annam Brahmam Asti” 

i.e. seeing the Almighty‟s blessings in our daily food but the paradox lies in the 

fact that a huge amount of food is wasted everyday in our country. According to 

new report on global wastage, in India a quantity of wheat equivalent to entire 

production of Australia goes waste. According to UNDP – United Nations 

Development Program, about 40% of food is wasted in India. In this way we are 

offending not only Almighty‟s blessings but also those unfortunate souls who 

cannot even afford a single day‟s meal.  

 

The Director, Dr. H. Chaturvedi, and Dr. Anuj Sharma, Faculty Incharge of Food 

Services were thinking for quite some time to tackle the problem of food wastage 

at the institute. They were baffled to see that total food wastage per day was more 

than 200 kg. At the institute a machine to convert waste food into manure was also 

installed but this was not enough. They thought there could be better solution then 

converting waste food into manure. 

 

Students of BIMTECH were involved in the fight against the food wastage. The 

food conduit, a body that monitors quality of food services at BIMTECH decided 

to launch a campaign that will hit the subconscious minds of BIMTECH 

fraternity. The campaign was named as War on Waste „WOW‟. This was a week 

long campaign that began on 15 Aug 2014.Thus reducing food wastage became 

one of the major agenda of students of food conduit. Many brainstorming sessions 

were held to understand the root causes which led to the wastage. The campaign 

included elaborate publicity for which various promotional means were devised 

by the students. 

 

The awareness about the benefit of avoiding wastage of food was brought to the 

notice of every student, faculty and staff members. The result was that from over 

200 kg of wastage of food at one meal it came down drastically to about 20 kg. 
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7.2 Innovations  

 

A. International Students Exchange Network: Globalisation has enhanced the 

scope of learning as well as the pressures of performing. Business graduates are 

expected to learn about the technical skills of business and management and also 

the regional and global eco-system in which they will do business. In order to 

provide a holistic understanding of Emerging Markets to students, BIMTECH 

offers Students Exchange Programme for students of partner institutions. It has 

been a highly successful programme and students from more than 25 countries 

have joined the exchange programme in the last 5 years.  

 

In order to provide cross-cultural exposure and a global perspective to the 

students, BIMTECH has developed an extensive International Students Exchange 

Network. The Exchange Programme has become increasingly popular with the 

students and nearly 10% of the batch gets a chance to spend a term at a Partner 

Institute. Efforts are underway to expand the Programme further and facilitate 

greater number of students to avail of this unique opportunity. The students who 

are not on the exchange programme also benefit through interaction with the large 

number of overseas students spending a term at BIMTECH. International students 

participate in all the cultural activities with full enthusiasm. They have given 

wonderful dance performances along with students of BIMTECH. BIMTECH 

offers a glimpse of Indian hospitality; it tries to sustain its Values like Ethics and 

Integrity, Sustainability and Transparency, Innovativeness and Entrepreneurship. 

 

B. Integrating Tenets of Corporate and Social Responsibility in the Core 

Operations of the Institute: With the aim to reinforce responsible behaviour 

amongst students, several forums are running at the Institute. The students work 

and engage in ideas and activities based on themes of environment sustainability, 

sensitivity towards diverse groups, underserved and underprivileged communities 

and so on. Students while working with each other, enjoy themselves as it is a 

good way for them to connect with each other, develop long term relationship and 

contribute to a congenial environment at the Institute. They are encouraged and 

advised to be sensitive and caring towards each other. Providing Tuitions to 

underprivileged children at “Balbhawan” at Father Agnel: Father Agnel School in 

the vicinity of the Institute aids and supports orphan students with the efforts of its 

internally constituted organisation called Bal Bhawan. Students of BIMTECH 

engage with these students by providing them tuitions in subjects like 

Mathematics and Science, playing with the children of its junior wing and raising 

funds for the organisation etc. The institute has established Ranganathan Society 

for Social Welfare and Library Development, registered as an NGO, which works 

towards opening libraries in secondary schools in select villages and jails across 

India. It motivates under privileged students in villages and jail inmates to develop 

reading and learning skills. The society has been to set up libraries in several jails 

and villages in Gwalior, Bhutan, Noida and other places in Uttar Pradesh. The 

Society also organises Career counselling sessions for these students and runs a 

“Vastra-daan” campaign (donation of clothes and stationary items) twice each 

year. Based on the course intended outcomes, 20% of the course offered to 

students should be taken up by the external experts or faculty. For example, six 

hours out of thirty hour course is delivered by the external faculty. The external 

faculty / experts may also provide domestic as well as international perspective of 
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the important topics. The students get the variety of perspectives about the new 

concepts of management. In any single academic year, BIMTECH organizes 

about 90 guest lecturers from senior industry personnel.  

 

Over a period of time, the Institute has developed a wide array of consistent 

partnerships with distinguished organisations and agencies which are working in 

the domain of Corporate Social Responsibility. The partnerships are of different 

kinds but enhance the learning and development of the Institute in this domain. 

They signify Institute‟s competence and seriousness in the domain.  

 

1. MDP and Training Programmes: The faculty from the CSR and Sustainable 

Development programme are regularly invited by private and public sector 

corporations to deliver management development programmes and training 

programmes for their executives. MoUs are in place with large scale 

corporations like Steel Authority of India (SAIL), National Thermal Power 

Corporation (NTPC), Oil and Gas Corporation (ONGC), Indian Farmers 

Fertilisers Cooperative (IFFCO) and others.  

2. Business world- FICCI Annual CSR Awards: The Institute has partnered 

with Federation of Indian Chambers of Commerce and Industry (FICCI) in 

conducting comprehensive on-site assessments of CSR initiatives of corporate 

applying for the coveted Annual CSR Award.  

3. IICA Certificate Course in CSR: BIMTECH was selected as one of the 15 

organisations/institutions in India to conduct the IICA‟s Certificate Course in 

CSR. It is the Indian Government‟s initiative under the Ministry of Corporate 

Affairs. The CSR Lead at BIMTECH was also invited to the experts‟ 

committee for course design and content development for the course.  

4. National and International CSR Summits/Conferences: The Institute has 

been organizing National & International Conferences in the area to promote 

awareness & provoke thought on the subject of Responsible Business & CSR.  

5. The Institute organised a Roundtable discussion on the "Implementation of 

Section 135 of the Companies Bill, 2013" in October 2013. In the wake of the 

new CSR rules laid down in the Companies Act 2013, the fourth summit was 

organized by BIMTECH in partnership with National HRD Network in 

August 2014. The inaugural address of the Summit was delivered by Dr 

Bhaskar Chatterjee, Director General and CEO, IICA. 

6. UN Principles of Responsible Management Education: The institute is 

committed to the UN Principles of Responsible Management Education and 

has a value driven approach with all its stakeholders. In keeping with its 

commitment, BIMTECH strives to create educational frameworks, materials, 

processes and environments that enable effective learning experiences for 

responsible leadership. Over the years, BIMTECH has partnered with key civil 

society organisations:  

a) It has partnered with the Business and Community Foundation, a national 

level non profit organisation working to bring CSR centre stage.  

b) It has collaborated with "Grameen Creative Lab" an initiative by the Noble 

Laureate Prof. Mohammed Yunus from Bangladesh in the area of Social 

Business.  

c) The Institute has partnered with International Business Leaders Forum 

(UK) and CSR Asia (Hong Kong) to support each other in various 

knowledge dissemination endeavours and other events.  
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d) The Institute supports the goals and objectives of Global Reporting 

Initiative as its organisational Stakeholder. Both organizations have 

entered into an MoU to support each other in learning, development, 

training and research activities.  

e) The students have also made their mark in the United Nations Online 

Volunteer Programme administered by United Nation Development 

Program (UNDP) and Goodness and Mercy Missions (GMM).  

 

D. HR Roundtable 
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7.3 Best Practices 

 

The following two best practices have contributed to better academic and 

administrative functioning of the College. These are  

 

a. Summer Internship Project Workshop 

b. Competency assessment based personal interview process  

 

A. Summer Internship Project Workshop 

 

1. Title of the Practice: Summer Internship Project Workshop 

2. Objective of the Practice: As per AICTE mandate, BIMTECH has to ensure 

that students who complete the first year of their studies should embark upon a 

Summer Internship Project between their IIIrd and IVth Trimesters. This is 

meant to supplement their class room learning with industry norms and 

practices and for getting a deeper understanding of the concept of problem 

solving industry. The Viva Voce examination administered after internship 

about a few years ago revealed students‟ (many of whom were fresher‟s) 

incorrect or insufficient understanding of what constituted good research, 

appropriate research tools, winning office etiquette etc. It was, therefore, 

decided to remedy these deficiencies-which indirectly affected placement 

opportunities because of unimpressive internship project reports-through an 

intensive workshop before the internship, with in-house faculty and industry 

experts as resource persons. The process came into being in the year 2009. 

3. The Context: Among the challenging factors in the conduct of a special 

Workshop have been the lack of work experience of quite a few of the 

students, the absence of specific inputs on skill sets required for internship 

through the normal class room teaching and the absence of awareness among 

students about the vital importance of „good‟ internship projects which may 

fetch them a pre-placement offer and or a regular good placement opportunity. 

Besides, there are no specific opportunities to expose them to some of the 

better internship reports turned in by their seniors, which have, in the past, 

resulted in good job offers for them. The month of March has been considered 

appropriate for holding the Workshop, as it precedes the internship 

commencement in the month of April. 

4. The Practice: The five sessions in the one day Summer Internship Workshop 

are delivered by our the in-house faculty with industry experience, external 

industry experts and our own alumni, touching upon the qualities of good 

research, appropriate research tools, questionnaire construction, report writing 

skills and actual presentation of winning internship reports of the preceding 

year. A specially created Resource Book covering the all the above topics are 

also distributed to students. The Centre for Corporate Relations (CCR) issues a 

master circular to all students detailing the guidelines for internship, 

Workshop details, time frame for landmark events such as Project topic 

finalization, submission date for Synopsis, date for submission of first draft of 

the Report to academic mentor, date for final submission of the Report etc. To 

the best of our knowledge, we are the only management institute in the NCR 

region holding such an exclusive Workshop for Summer Internship. The 

availability of industry experts in the month of March occasionally is a 

constraint.  
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5. Evidence of Success 
a) The pre-placement offers for students have been going up in the past three 

years. For the year 2014 one student got the PPO, for the year 2015, 8 

students were offered PPO and in 2016, 15 students were offered PPOs. 

(The soft copies of company intimation are attached). 

b) For the year 2014, Summer Internship Reports of 3 of the PGDM (IBM) 

students were shortlisted for inclusion in the Rural Marketing Association 

Case Study book. (Copy of intimation is attached). 

c) The Summer Internship Report on Event Management submitted by 

PGDM (IBM) student, Mr. Pawan Poona, in the year 2014 while working 

with AON Global got web publicity in the special site for Summer 

Internship, Internshala. (Copy of the report is attached). 

6. Problems Encountered and Resources Required: There are no special 

problems as such in organizing the Workshop or implementing the detailed 

Summer Internship Process including monitoring it in a systematic manner by 

the Centre for Corporate Relations, BIMTECH. 

7. Notes: Our suggestion would be that other institutes who may so desire adopt 

the device of Summer Internship Workshop for increasing preparedness of 

their students for Internship. 

 

B. Competency Assessment Based Personal Interview Process  

 

1. Title of the Practice: Competency assessment based personal interview 

process. 

2. Objective of the Practice: To assess broadly defined competencies and 

potential among candidates, with an objective of meeting the expectations of 

corporate recruiters at the time of placement as well as for their better career 

advancement. 

3. The Context: Final career placement is indisputably the most important 

output of a B School. Normally the passing out students are picked up by 

corporate house for management Trainee cadre to strengthen their managerial 

pool. Apart from the core technical knowledge , the recruiters expect the 

candidates to have a set of certain competencies so as to get fit in the 

organization fast and then to exhibit leadership quality while performing in 

real life situation.  

 

Normally the personal interview round of the selection process revolves 

around asking few questions from the academic domain and the general 

awareness so as to assess their candidature. It tests the knowledge and the 

communication skill of the candidate but fails to check / assess the 

competencies which are required by corporate houses at the time of placement.  

 

The personal interview process at BIMTECH is unique in a sense that apart 

from the normal questions, the candidates are subjected a set of question 

which relates to the few competencies identified and they are exclusively 

marked for that. This exercise provides an opportunity to select a best possible 

candidates exhibiting the traits which can help them in their career 

assimilation and advancement. 
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4. The Practice: Based up on the feedback received from the recruiters and the 

opinion of the experts, each candidate is being assessed on the following five 

competences by asking few situation around the related traits.  

 

1. Open-mindedness- Flexibility/Willingness to Question Prejudices/ 

Supporting Diversity/Adaptability/Ability to consider opposite viewpoints 

2. Teamwork and Leadership- Empathy, Group Comfort, Emotional Balance, 

Ability to Focus on Team Goals, Cooperation, Trustworthiness, Conflict 

Resolution, Negotiation 

3. Learn ability, Extra Curricular Development, Awareness of Current 

Issues- Vision, Emotional Stability, Persistence, Trustworthiness, Ability 

to coordinate and motivate a team, Taking an unpopular stand 

4. Creativity, Innovation and Entrepreneurship- Curiosity/ 

Originality/Critical Thinking/Out-of-the-Box Thinking/Application of 

Knowledge/Opportunity Seeking/Idea Generation/Risk-taking Ability etc. 

5. Communication Skills- Clear expression, thought process, clarity and 

command over language  

 

To make the process standardized, a large number of situation based small 

cases have been developed around the four identified competencies & the 

related traits and the candidates are asked to read the cases and respond 

suitably. The candidates are exposed to a total number of eight such cases two 

each for four competencies and the interview panelist are to give marks based 

up on their judgment. A panel consists of two person one a core faculty from 

the institute and the one drawn from industry having a min. experience of 

around 10 years. Both the panelist assess the candidates individually on a 

separate sheet and the average of the marks given by them is taken for the 

calculation of merit.  

 

The system is in place to take a formal feedback from few candidates and the 

external panelists to check the suitability of the cases used and appropriate 

steps are taken to improve the process.  

 

The format of the score sheet is attached for ready reference.  

 

5. Evidence of Success: The new process was put in place from the admission 

year 2012 and it has been well appreciated by all stake holders. There is no 

direct quantitative evidence as such to prove its success but the qualitative 

improvement in our placement records could be an indirect evidence of the 

success of the process.  

6. Problems Encountered and Resources Required: Time constraint is 

perhaps the only problem which is being shared by the panelist. Based on the 

feedback the size of the cases have been reduced. Sometimes the external 

panelists are not fully prepared for such process in spite of them being given 

operational guidelines well in advance. However the presence of a core 

internal faculty having been well exposed to the process help in such situation.  

 

Yearly up gradation of the cases is an exercise which requires a bit of 

intellectual input however the support of core faculty members is good enough 

to take care of this requirement.  


